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*I've
gone

Global”

I n 2005 K. Hoving Companies first enfered the portable sanitation business. Today
K. Hoving has a fleet of 1000 Global restrooms. Hoving chose the Global for ifs
strength, durability, value and the one of a kind Dirt Buster Base. Hoving's portable ||
sanitation business is thriving and will continue to grow with the Global.

K. Hoving Companies has gone Global. Have you?

Engineered for strength, durabillity and value.
www. hampelcorp.com « 800-549-1558
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From the Editor:
Offering the VIP Treatment
As more special event attendees demand just-like-home portable

sanitation, is it time to boost your restroom trailer tleet?
- Jim Kneiszel

Back at the Office:
Cheap, But Effective — That's Referral Marketing

Referrals work wonders for boosting business, but contrary to popular
opinion, they don't just happen. You may need to nudge a customer
to spread the word about your quality service.

- Judy Kneiszel

Industry News

PROfile:

The Kohler Experience
Dominant plumbing fixture

extension of special event services
it offers nationwide.
- Jim Kneiszel

ON THE COVER

Attendant Clinton Allen freshens
the intenar of a Kohler restrogm
trailer at the Trple Crown race, the
Freakness Stakes, this summer.

(Photo courtesy of Kohler Remtal)

On Location: Freshen Up

Maui Showers helps tans keep it clean
at one of America’s most storied sports
VENUEes.

- Betty Dageforde

PRO Business: Reinforce Safety During the Busy Season

Even when your crew i1s working long hours this summer, take the

time to remind employees about basic safety rules.
- Jeff Peltier

Product News

Mid-Level Restroom Trailer Roundup
Comfort on Wheels

We provide o by-the-numbers loock at the latest in mid-level restroom

trailers.,
- Ed Wodalski

Think Tank: Rolling Profit Centers

Contractors crunch a lot of numbers when considering adding

specialty trailers to their portable sanitation inventory.
- Mary Shafer

Truck Corner: Don't Get “Sloshed”™ on the Job

Adequate tank baffles are a key to creating a safer, more roadworthy
vacuum truck,
- Bob Carlson and Jerry Kirkpatrick

* On Location: Pennsylvania contractor serves a fall colors festival
* PROfile: PRO builds several locations in the Southeast
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NOW ONE VEHICLE DOES THE JOB OF TWO...
Finally, there's a solution to the expensive
DELIVERY PLUS ..o
service vehicle. This all-in-one truck does
V|C| NG the job of two! Use the entire bed to deliver

i

& <

portable restrooms, plus you can vacuum
""" - J = { liquid waste and deliver fresh water — all
=

at the same time. One truck — one stop.
What could be more efficient?

Crescent vacuum/delivery trucks hold up to 8
..... oy o | portable restrooms, plus up to 1400 gallons

| of liquid. They are advantage-priced
exclusively through PolyPortables. Ask
your PolyPortables division manager for the
details, or give us a call at 800-241-7951.

RESTROOMS = HAND-WASH 5TATIONS = RESTROOM ACCESSORIES - TRUCKS

GREEN WAY PRODUCTS DEODORIZERS AND CLEANERS Green ¥vay Froducts PORTABLES

satuticns far Iife Listenmng. Learning. Delivering. Since 1972

99 Crafton Drive, Dahlonega, GA 30533 USA = Phone (800) 241-7951 or (706) 864-3776 = Fax (706) 864-8111 = www.polyportables.com
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CHECK OUT THE

ON OUR HOTTEST SELLING TRAILER
-

This year’s most popular model!
Special Summer Pricing

| Rugged commercial grade restroom trailer with a large 600 gallon
steel waste tank. A women's room with two private stalls. The men's

. room offers a private stall and three urinals! Over twice the firepower
814 Traditional of comparably priced 1+1 units. Plus all the functionality and quality

— 1

=

$17.,900 of a custom crafted Ameri-Can trailer. And a choice of colors!
« Woman’s room with two private stalls * Men's room with one private stall and three urinals
* Rugged steel frame construction * Large 600 gallon steel waste tank
* Low flush ceramic toilets * Solid surface countertop and sink in designer cabinet
« High efficiency ducted air conditioning system « 20 amp electrics
* Brass termination valve with cam lock fitting * Dual Dexter Tor-Flex axles
* Choice of interior and exterior colors * Fold up step assemblies

Built to last. Easy to service and set up. The best value for your money.

America’s premier restroom and shower trailer manufacture since 1988! Ameri-Can offers over M' m

75 models of restroom and shower trailers. Each is custom crafted, stick-built construction. ENGINEERING
Not RV style of cargo trailer refit. Built to provide many years of rugged and dependable 5?4-392-5 1 5 1

service.Visit our website or call us for more information! www.ameri-can.com




FROM the

EDITOR

Ofttering the VIP Treatment

Contact us: PRO strives to serve the portable restroom industry with interesting
ared helpful stories. We welcome your comments, guestions and column sugoes-
tions and promise a prompt reply to all reader contacts. Call 8000257 -7222;

fax 715/546-3786; e-mail PRO edirtor Jim Kneiszel at editor@promonthly.com.

As more special event attendees demand just-like-home portable sanitation,
is it time to boost your restroom trailer fleet?

By Jim Kneiszel

equipment trade show for the past several vears and, as is my

habit, I've always made a mental note ot the portable sanita-
tion setup.

It's a challenging special event, with unpredictable April
Wisconsin weather, sprawling grounds and big crowds (with
attendees often skewing older) playing a role in portable restroom
choices. I've never talked to the event organizers about their deci-
sion-making, but I can tell that theyv've struggled to strike a bal-
ance between providing the most comfortable facilities and con-
trolling costs.

From what I saw this year, I've determined that comfort has
finally trumped budgetary concerns. Clean, green Ameri-Can
Engineering restroom trailers parked amid the outdoor equip-
ment displays indicate a trend among special event planners to
provide better and better facilities.

The first year I attended this trade show, organizers ordered
smaller, no-frills restroom trailers that were a welcome sight on a
cold, rainy day. However, the second and third vear, I found stan-
dard drop-tank restrooms lined up inside party tents. The weath-
er was particularly cool one of these years, and portable heaters
were used to blow warm air inside the tents. With a few sinks and
ADA units, the facilities cer-
tainly seemed adequate.

But perhaps adequate was
no longer good enough tor a

decision-making, but | can teff ~ trade show that draws thou-
sands of potential equipment

that they 've struggled fo strike ry )

i wvers. If you want to encour-
d Dalance between providing age them to stay on the
the most comfortable facilities
and controlling costs.

I ve attended the same indoor-outdoor springtime farm

I've never falked fo the event
organizers about their

grounds longer and enjoy the
experience, its got to be a
good idea to give them a bet-
[er restrooimn experience.

S0 it came as no surprise when I found the restroom trailers
— bigger and better models from Pit-Stop Portables in
Brownsville, Wis, — parked at the show this vear. With climate-
controlled trailers, the show sponsors no longer had to worry
dbout near-freezing temperatures, soggy grounds or basic drop
tank restrooms discouraging some customers from sticking
around.

Perhaps you've had customers request restroom trailers
more often in the past vear or two, Are those inguiries piling up to
the point you might be considering either adding to your existing
fleet of trailers or buying vour first trailer? Are vou waiting to hear
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— B{I-STOP PORTABLES

i BON-FER-HE-40

Fortable sanitation offerings for a sprlngtime Tﬂl'glﬂé% ipment show

included this Ameri-Can Engineering trailer and ortables Inc.

Enhanced Access Units. (Photo by Jim Kneiszel)

from other contractors about the demand for bigger ticket items
like this?

If s0, we're here to help. This month, PRO is stuffed to the gills
with valuable information on restroom trailers.

COMPARE THE UNITS

With the economy presenting significant challenges to many
portable sanitation providers, vou need as much information as
possible to make sound purchasing decisions. For starters, turn
inside for the second in our series of restroom trailer roundup sto-
ries, focusing on the mid-grade unit oftferings designed to serve
many customers who want the comfort and convenience of a
trailer, but don't need a VIF model. Writer Ed Wodalski (“Comfort
on Wheels”) offers a side-by-side comparison of many manufac-
tured trailers, with a unigque look at the specifications you value
most in a restroom trailer. Through the report, you can compare
evervthing tfrom trame sizes to hitch configurations, even learning
which models come with an iPod dock for the stereo system.

A vear ago we compared entry-level trailers and received a
positive response. Let us know if this feature was helpful, and we
may look at the top end models next time.

WHAT ARE OTHERS THINKING?

In our Think Tank feature ("Rolling Profit Centers”), writer
Mary Shafer talks to PROs about the market for specialty or rest-
room trailers in their territories. One company, Bob's Johns in
Durango, Colo., has two restroom trailers and is considering
adding a shower trailer to serve a major client, the U.5. Forest
Service. The company reports an increase in requests for trailers,
particularly for performers at music venues.

Another company, Bio-Gard Inc., of Columbia, Mo, is taking
a wait-and-see approach to purchasing a restroom trailer. With
music festivals on the rise, the company is continually gauging
demand to determine if a trailer would be a sound investment.




A HOT SHOWER FOR INDY CAMPERS Clearly!
In this month's On Location story (“Freshen Up”), we travel to A Gﬂﬂd IdEﬂ!

the Indianapolis 500 to see how Maui Showers of Burnsville,
Minn., provides thousands of hot showers tor tans camping at the
storied racetrack venue. Writer Betty Dageforde learns how the
specialty company has streamlined service procedures and
improved trailer design to give good value to its customers.

While not every contractor can serve a high-profile event like
the Indy 500, Maui Showers' efforts prove that campers at major
special events are willing to pay $10 to clean up.

PORTABLE SANITATION OF THE RICH AND FAMOUS

In this month's PROYfile story, ("The Kohler Experience”), I
had the good fortune of peeking into the VIP restroom fleet of
plumbing fixture giant, the Kohler Co.

Entreprencurial company owner Herbert Kohler Jr. saw a rest-
room trailer parked at one of his famed Wisconsin golf courses for a
major tournament in 1999 and decided then and there that the
company should build its own trailers. Kohler later contracted with
Ameri-Can Engineering to add to its fleet. His goal was to design a
trailer that would be at home at the highest-profile special events in

the nation. g
Since its first unit was produced, Kohler trailers have parked ,__ "ii' P ‘ﬂ“ cf S 2o g
at some pretty tony affairs, from Triple Crown horseracing tracks S el el St |
to the NBA All-Star Game to New York lashion shows. Kohler's Solar Powered, Self-Contained,
product manager for restrooms, Steve Hoffman, shares some of Special Event Restrooms

the design touches that help place the distinctive forest green

Kb : , www.nuconcepts.com
trailers in those special locations. l

800-334-1065

IN STOCK:
Slide-In
Portable
Resfroom

Units
:

650/300 Portable Toilet Res: ulb?h
Service Unit mounted on a Ford 550

E50/300 Portable Toilet
Restroom Service Unit.

IN STOCK. .
Call to Order Miy

@ D B e

1500 Gallon Aluminum Portable
Toilet Restroom Service Unit

PIOMBO XM 1078=0135 E Mile Road = Kalkaska. Ml 49646
AL 38208748 fOR=R 32372082018 = salescomarshind.com
E N

800.952.1537 = WWW.MIARSHIND.COM
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Fou Line Or Heavy Doy Mosus Resteaans, Swower Traers ane Custen Meene Facwimes

FI]FI MORE “BUZZ" ON THE JAG INDusTRIAL sianT LiNE, cal. 8$00.815.2557 |
or wisit WWW.JAGMOBILESOLUTIONS.COM

Understanding the
Portable Restroom Industry!

Start to fiish we know:-

Quality

T ¥

A
T
E, -

i o

TO IMNER FPACKAGING

FROM BASE SHEETS l (Pertaining To Your Industry
L [ l::ll'd-l'l':l !:l:::ﬂrﬂn 104, }

. \WHEN YDU MENTION THIS AD
« Service Records

-. l:..“-.. II .l -

Performance SLCE WSl e

Cm" L
¥
o™

e
L}
o

o
...............

Prices Held

1-866-6KNOWTP |
(1-866-656-6987)

AND IN HIGH PERFORMING SYSTEMS

www.hauleragent.com
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When you add up the facts, there's no advantage
like the Vantage! Flexible Financing available for a limited time
» Reinforced comers hold their shape. No exterior molding.  Tell us what you need: Lower payments? Longer terms?
» Double-walled construction for extra strength Less interest? Deferred payments? Choose the options
that are best for you.

« Smooth interior walls for quick, easy cleaning

* Waist-high strap-down guides on all four corners Visit us online at the new PolyPortables.com
» Eight huge hand-holds make handling a breeze

« Versatile parts fit other restrooms in the PolyPortables’
family
* Now 14 popular colors, plus custom colors on orders of
100 or more LVPDRTABLES

Listening. Learning. Delivering. Since 1972

99 Crafton Drive, Dahlonega, GA 30533 USA - Phone (800)241-7951 or (706)864-3776 « Fax(706)864-8111 - www.polyportables.com
Only PolyPortables offers high-performance Green Way Products

TOILET DEODORIZERS - TOILET CLEANERS - AIR FRESHENERS - INSECT REPELLANT

All Green Way deodonzers, cleaners and air fresheners are earth-friendly, people-friendly products. They are developed and E[EE” WEI:I P[DEIUE[‘E
manufactured in our facilities in Dahlonega, Georgia by Green Way Products, a PolyPortables sister company. anlutiana for lita

promonthlveom August 2008




BACK at the
OFFICE

August 2008

Cheap Yet Eftective — That's Referral Marketing

Writer Judy Kneiszel has operated her own small business for a
decade and is familiar with the many rewards and challenges
of business omwenership. Write to her with guestions, conmments

or topic suggestions at thewordhouse®@ameritech.net.

Referrals work wonders for boosting business, but contrary to
popular opinion, they don’t just happen. You may need to nudge
a customer to spread the word about your quality service.

By Judy Kneiszel

efore ordering a book on Amazon.com, potential buyers can

B read reviews written by other customers who have read the

book. On eBay, sellers live and die by their customer feed-

back ratings. And in more than 120 cities in the U.5., people can

lind a plumber, carpenter, carpet cleaner and a host of other serv-

ices through something called Angies List, which is like an online
service directory with reviews that consumers pay to access.

Reviews, feedback, ratings ... it all may seem very 2 1st centu-

rv, but really, these are just new words for an age-old business

concept, “the referral.” Potential customers have alwavs trusted

those who have already bought something to tell them if a prod-

it, and therefore should not be left up to chance.
Here are some ways to make sure referrals happen for yvour
company:

Bring up referrals early in your relationship
Discuss the possibility early on in yvour relationship with a
customer. There 1s no harm when agreeing on contract details to
throw out a request for referrals when the job is done. For exam-
ple, you might say, “Our service people will check on the rest-
[ooms at your event

twice a day to ensure

Give a happy client more than one
business card and more than one
brochure. That way, they have
something physical to give their
associates when referring your
company, and a constant reminder
on their desk to actually make the
call and refer you to someone.

uct or service is worth their money. In short, people trust previous
buyers more than sellers.

Would vou select an eye surgeon based on a noisy “two-eyes-
for-the-price-of-one blowout sale” radio advertisement or your
sweet grandmother’s testimony that after her surgery she can read
the fine print on her prescription bottles from 20 teet away and
she never telt a thing during the procedure?

they are clean and well
stocked., We  hope
that if vou are happy
with the service we pro-
vide, vou'll refer our
company to others.” It's
really another way of
saying how serious you

GRANDMA KNOWS BEST are about providing

Clearly grandma is more credible to vou because vou've
known her vour whole life and she's never steered you wrong. And
thats the beauty of referrals: when a customer refers you to their
friend or relative, your business gains immediate credibility, even
il the friend has never heard of vour company before.

(Good old word-of-mouth referral is the cheapest form of
marketing there is. And effective too. But for as long as referrals
have been around, business people have had hang-ups about
them. Mainly, they just expect them to happen, are contused
when they don't, but are shy about asking tor them.

Referrals work because they don't just blanket a wide, gener-
al audience; they go directly to individuals who actually need vour
particular product or service. For example, if a company does a
great job painting my house, I will refer that company to the guy
across the street whose paint is peeling. He's a definite prospect
for the painter.

However, il the painting company does a mass mailing of fly-
ers, at least half the flyers might go to people living in homes with
vinyl siding. This doesnt mean businesses don't benefit from
other forms of advertising and that flyers might not be helpful.
But referrals are targeted marketing at its finest and tree on top ot

10 August 2008 Portable Restroom Operator

good service. You are

telling the customer the
restrooms won't just be clean enough to get by; they will be clean
enough to make them take notice and tell people about it

Ask

While it is the essential first step, doing a good job isn't always
enough to get referrals. When vou've successiully completed a job,
it helps to specifically ask the client it they know anyone else who
could use your services. Don't do it in a desperate sounding way,
but in a we-just-want-to-be-helpful sounding way.

supply extra materials

Give a happyv client more than one business card and more
than one brochure. That way, they have something physical to
give their associates when referring vour company, and a constant
reminder on their desk to actually make the call and refer yvou to
soImeone.

Offer incentives
This is where referrals stop being absolutely free, but an



incentive may inspire repeat customers to give you referrals. If
vou offer 10 percent off their next bill for every new client a cus-
tomer refers to you — and who signs on the dotted line — thevy
might think longer and harder about who else could use your
SEIVICES.

Think beyond customers

Referrals don't just come from existing customers. Ask ven-
dors, suppliers and acquaintances for referrals, too. If your
accountant’s brother’s daughter is having a huge outdoor wed-
ding, guess which portable restroom company will pop into his
mind over drinks when he's consoling his brother who is over-
whelmed by the burdens of being the father of the bride?

Join a group

In many communities there are organized networking
groups. Typically, only a single company representing each pro-
lession 1s allowed in the group: one plumber, one lawyer, one elec-
trician, one portable restroom operator, etc. Everybody gets a
chance to talk to the group about his or her particular company.
Often members end up hiring others from the group when they
need the particular services a members company provides.
Group members also refer the businesses of fellow members to
people they know outside the group.

Say thank you
Even if vou don't have a formal referral incentive program in
place, it's good form to send a personal letter on company letter-

head thanking whoever it was who referred you to a new cus-
tomer. If they think they went through the trouble of referring you
and vou didn't even notice, they aren't likely to do it again. A small
acknowledgement can go a long way toward securing future refer-
rals from an individual.

FINISHING TOUCH

One last thing. The referral system should not be a one-way
street. Don't just think in terms of who can be a referral for vour
business; also think in terms of who vou can refer vour customers
to. That's a system even more ancient than the referral system. It's
called karma.

INDUSTRY NEWS

United Site Services Acquires
Texas Pride Portable Toilets

UInited Site Services Inc. has acquired Texas Pride Portable
Toilets LLC of Denton, Texas. The acquisition is the third for US5
in 2008 and will enable the company to enhance its services to
customers in the northern suburbs of the Dallas-Fort Worth area,
and offer seven locations in Texas. Texas Pride was founded bv
Deanna and Tony Broadbent in 2004. In 2007, the company
received the Vesta Award for outstanding customer service from
the Greater Dallas Homebuilders Association.

August 2008
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LUXURY TRAILER SALES

Restroom & Shower Trailers, including 53°
Semi Units
Lowest Interior Floor Height m the Indmsiry

High Privacy Partitions are Standard for
Added Comfort
Unlimited Floor Plans from 8° to 53" Trailers

ADA wheelchair accessible units,
Rigid Steel Shell Comstruction from top to

bottom te resist rot and warping,

Rigid Platform, our smallest wide body
trailers start out with Dual 10" ASTM |-Beams.

24/7 Tech Support for the best customer
service available.

Full 3 Year Warrantee, excluding normal
wear and tear items.

Free Mation Wide Lead Program far
our cuslomers.

Dexter Torsion Axles for stable towing.

|
o
=1 1_.-" I"'-._.‘ l
o
e BRS L2 5
&' starting at $13,400
- D 3 _ L i WT & Heal = 300 gal wasle
A |

b

See pur websife
for maore layouts

and prices

20" starting at 529,900
wAC & Heat - 600 gal waste

12" starting at $21,300
WAL & Heat - 450 gal waste Inclodes Showers

CALL FOR MORE INFO AND ADDITIONAL OPTIONS |
P. 877.382.2935 » EMAIL. INFO@COHSI.COM * WWW.COHSI.COM
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, Supplying your Business for
3 Seasons of Success

1-888-935-1133 @DIC O,

YOUR QNE 5TGP SOQURCE FOR POETABLE RESTROOM PARTS AND S5UPPLIES

Holding And Fresh Water

Visit our websites .

Www.ronco—plastics.com « www. rnnnn—nlaslu:s nel
400 Sizes Avallable

| r o
5 Mobile Solutions ™™ AL 9 |

Wholesale Pricing Avallable

714-259-1385

-—I-__' _.

~Paying too much <> ,_&;

-‘.-—.H S i

*for;mll‘ef*Paper‘?

-
" g qul--l-rl-—' e

w ——:;:.We* Can Help!

| ~ Minimum order one 40" Container "'!-‘.__F __'
JON OR VISIT OUR WEBSITE Elrppmmaﬂlf 500 cases of small rolls or 1000 cases of Junior Jumbes) ="

8 9 1 2 1 3 Eplit Core Rolls | Special Diameter Cores | Spfuill Sizes M:illahlr
| - - ASINO Inc. | Bohe
amobilesolutions.com I Hﬂﬂ 195 1670 | email; asmudeva@yahuq t:qm-
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BEST ENTERPRISES, INC.

Stainless Steel Toilet Trucks, Septic Trucks, Slide-in Units,
Bio-Fuel Units, Grease Traps, Roll Offs, and Parts for all of
your pumping needs. Call Us Today - 1-800-288-2378

2008 Kenworth T300 with a 1500 gallon Stainless 3,200 gallon - All Waste
Steel Tank and customized accessories. Stainless Steel ROLL OFF TANK

&

The deals are hot and getting hotter at Best Enterprises! [BEmmsss. — = & . @

3,600 gallon Stainless Steel tank on a 2008 Inter- (4) - 1,500 gallon Hino's roll out the
national Truck. 3,000 Waste - 600 Fresh Water |door going to Lancaster Ohio.

=
]

300/110 Slide In Unit Some Standard Features
”f‘ 4 |.Stainless Steel Primary & Secondary

- .Sight Glasses and Sight Tube

.Dump Sump eliminates debris

.Udor 12V Roller Wash Down Pump

-Your Choice - Conde or Masport Vac-

uum Pump with Honda 5.5 hp Engine

Suction Hose with Wand

o L S
Best Enterprises, Inc. | 1-800-288-2378
3513 West Mountain Springs Road
Cabot, AR 72023 www.bestenterprises.net
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Dominant plumbing fixture manufacturer added
upscale restroom trailers as logical extension of
special event services it offers nationwide

By Jim Kneiszel

erbert Kohler Jr., chairman, CEO and
president of the plumbing supply
manufacturer that bears his name,
was at the U.5. Women's Open golt tourna-
ment at his companv’s Blackwolf Run
course in Wisconsin in 1999 when he had
a business epiphanv.

Walking around the lush golf course,
Kohler spied a restroom trailer placed
where VIP visitors could use it. The lhight
bulb went on — as it so otten does tor the
entrepreneurial leader of the 135-year-old
family business that has branched into
restaurants, resorts, golf courses, etc,

“We need to have restroom tralers in
our fleet as well,” Steve Hoffman, the com-
pany’s product manager for restrooms,
recalls of Kohler planting the seed to
become a national service provider of
upscale restrooms.

_IEIIHIEI' Hental |
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PROTOTYPES

From that germ of an
idea, Kohler remained
involved 1n developing a
line of restroom trailers
— a tasteful fleet of forest
green units with gold
Kohler graphics —
approving every aspect of
the units under develop-
ment. Hoftman recalls Kohler inspecting
three prototypes before approving his first
production trailer in 2001.

Stressing that the units would be rent-
ed to customers for the highest-profile
events i the country. Kohler insisted on
using the company's top-end

Eric Blaker, a rental application
specialist for Kohler Hental,
snaps skirting in place around
a 32-foot trailer at the 2008
Preakness Slakes.

few wyears back at the George Bush
Fresidential Library and Museum.
Holfman recalls a reluctant VIP user’s
response after emerging from a Kohler
trailer.
“The woman was in there for 15

min-

china fixtures and interior
designs from the best decorators
the company emploved. He had
to be pleased when the
Kohler Co. trailers prompted
high praise from some of the
wealthiest and most influen-
tial people 1In the country

attending President George
H.W. Bush’s birthday bash a

Shelita Hicks, a temporary worker
from Preacher Janitorial, empties a
trash bin inside a Kohler restroom
trailer at the Pimlico Race Course.

Portable Restroom Operator




“The portable restroom is still king and | don't think that
will ever go away. But there will be a lot more aware-
ness, from a health issue, that the trailers have normal g o

plumbing and concealed (waste) tanks." e

steve Hoffman

utes and she comes out with a
big smile on her face, She says
to her husband, ‘Sweetheart,
vou have to check out the
mens side,” © Hoffman recalls.
"They werent just using a
porta-potty. They were getting
the Kohler Experience.”

The Kohler Experience in
restrooms 15 spreading. From
modest begimmnings, Kohler
has steadily improved on its
narrow line ol high-end trail-
ers, built out since about 2004 by Ameri-
Can Engineering to Kohler specs. The
company won't sayv how many of the 24-
and 32-foot trailers it's built itself or com-
missioned from the Argos, Ind., restroom
trailer manufacturer, but it stocks six main
regional sales offices across the country.

KOHLER RENTAL

Rather than sellmg i1ts trailers to serv-
ice providers, Kohler has made restroom
leasing a logical offshoot of its Kohler
Rental area, which is part of the Kohler
Power Division. The Power Division, one
of the company's four major business seg-
ments, provides power, air conditioning,
tents and restrooms for the most opulent
events in America. The other three major
business areas for Kohler are the
Plumbing, Hospitality and Internors Group
divisions.

High-end portable sanitation service
jobs start with the Professional Golf

-l

| Kohler Rental power equipment is set up to serve the Pimlico Race

Course for the Preakness Stakes. El-laln::j:{I .
trailers is stratigically placed near tentsused mm

e of the Kohler restroom -

ining at Pimlico, _..rj
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Assoclation of America tournaments held
at Herbert Kohlers Whistling Straits
course on Lake Michigan, near the com-
panyvs headquarters in the wvillage of
Kohler. It stands to reason that if yvou can
pass muster with the PGA and 1ts discrim-
inating fans, you can branch off into high-
profile events like Triple Crown horserac-
ing venues and presidential soirees.

Early on, Kohler's aim was not to come-
pete with restroom trailer manufacturers
or established liguid waste pumpers. It
contracts with Amer-Can for construc-
tion of a number of units each year, which
are then parceled out to regional sales
offices in Los Angeles, Las Vegas, Dallas,
Orlando, Washington, D.C., and Chicago.
The trailers are either leased directly from
Kohler sales reps in those offices or 80
nationwide Kohler Rental distributors, or
the units are rented by portable sanitation
providers who
need a VIP unit

for one night or up to three months,
according to Hofiman.

Kohler does no pumping, so it hires
local liguid waste haulers for that service.

“Were pretty happy with the service
we've been getting,” Hoffman savs of the
company s developing relationship with a
network of pumpers that cleans its units
on location. “There’s a learning curve. Ii
takes them a little bit of time to learn whai
Kohler is. Kohler only settles for the best,
and once our (hired pumpers) understand
that, theyre more than willing to rise to
that level.”

ONLY TWO SIZES

The first incarnation of Kohler rest-
room traillers, built at the company head-
quarters, were 24-foot models that have
three stalls and two lavatories on the
womens side and one stall, two urinals
and two lavatories on the men’s side.

Below, the 2004 Kentucky Derby was one of the first
major events where Kohler restroom trailers were used.

At left, Clinton Allen of Preacher Janitorial cleans the
urinals in a Kohler trailer &t the Preakness Stakes.
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“The woman was in there for 15 minutes and she comes out with a big
smile on her face. She says to her husband, ‘Sweethear, you have to
check out the men's side ... They weran't just using a porta-potty.

They were getting the Kohler Experience.”

Steve Hoffman

After a few vears and a number of
events, the company diversified its fleet to
include a 32-foot trailer with double the
capacity — six stalls for women, three
stalls and three urinals for men — and a
d2-foot ADA model, The ADA model is
essentially the 24-foot trailer with a

create during
event. It

hydraulically lowered handicapped facili-
ty at the back end.

Adding to the flexibility is that Kohler
can plumb supplemental waste tanks
directly into the trailers’ holding tanks to
extend use between cleanings.

"
= ]

As a portable sanitation contractor dealing with turnover in
the worker ranks, you probably wish there was a more efficient
way to train new employees on how to service restrooms or
restroom trailers.

Kohler Co. believes it might have the answer to meeting its
own unique training needs. The plumbing fixture manufacturer
that has branched into restroom trailer rentals is producing a
30- to 45-minute DVD to teach new and temporary workers
how to set up, tear down and service its fleet.

Steve Hoffman, the company’s product manager for rest-
rooms, is overseeing production of the DVD being designed in
chapter tormat to address every aspect of restroom trailer serv-
ice for new company hires and temporary workers who take
care of the units at a single event. Warkers will be able to
watch the DVD in its entirety or revisit specific sections to
review important procedures in the field.

The streamlined training — due to be finished this summer
— becomes more critical as Kohler expands its restroom trailer
business, making face-to-face sessions more difficult.

“We are scattered coast to coast with regional offices. If
you only have one shop, training is not as difficult to do. But for
us, hands-on training 1s more complicated logistically,” Hofftman
explains. The DVD will cut Hoffman's training-related travel by
30 percent, and he hopes it will reduce the number of calls he

receives to walk workers through setup or breakdown proce-
dures.

Consistent customer service might be a good reason for
smaller companies to consider a DVD training tool. It everyone

receives the same training, the service results should become
more consistent. And while smaller companies might not have

the training budget that Kohler has, the technology to create
DVD presentations is becoming more atfordable.

“It'll help the end customer. The better trained you are, the
quicker you can respond if there's an issue,” Hoffman says.

"We can pretty
closely predict the
waste volume we'll

1l

the
onboard tank isn’t
enough, we'll con-
nect a supplemen-
tal tank,” Hoffman
explains. “We will not pump out a
tank during an event. That's an
absolute last resort.”
Herbert Kohler chose a mono-

tone forest green
exterior for the rest-
room line so that the
units will blend in
with their surround-
ings, particularly for
goll  tournaments.

Simple Kohler graphics
sporting the catch-
phrase, “The Bold Look
of Kohler,” are meant to
blend in as well, but
Hoffman said the com-
pany also has a way to
cover up the graphics
when customers prefer
the units unmarked.

JUST-LIKE-HOME
PRODUCTS

kohler doesn't aim to
compete with portable
restroom companies that
provide more general
services. For most work
site or special events set-

1 =
I .

Well:shielded from
track visitors, a 60-

An attendant holds the
door for restroom trailer

users at Pimlico.

tings, Hotfman says, portable restrooms
and basic restroom trailers are hne. The
same goes for better commercial restroom
trailers. Many units meet the needs of
most customers who demand restroom
trailers,

Hoffman does see a general trend
toward just-like-home portable sanitation
and away from the basic portable rest-
room unit with a drop tank. But he still
believes theres room in the industry for
the full range of products available today.

“The portable restroom is still king
and I don't think that will ever go away,”
Hoffman says. “But there will be a lot more

One of the horsas dashes for the finish line at the
Pimlico Race Course on Preakness Day. The 1-mile
oval track i1s located on 140 acres in Baltimore.



awareness, from a health issue, that the trailers have normal
plumbing and concealed (waste) tanks, and there's not an open
pit that yvou can see. | see (demands) changing over the years,
but in construction, we won't see that change soon.” |

Kohler’s
hot
special
event

venues

Kohler Co.’s high-end
restroom trailers have
been placed at some of
the nation’s trendiest
event venues. If you're
searching for a new ultra-
opulent client to rent a
restroom trailer, check

out where Kohler's been:

A 24-foot Kohler trailer was placed for the
grand opening of Millenium Park along

Chicago's lakefront in 2004,

Luxury auto industry events

The auto industry is turning to upscale touring test drive
events to attract well-heeled customers to give new models a
try. BMW was one automaker that called on Kohler to provide
restrooms, tents and generators for these specialty on-location
marketing events.

Corporate shindigs

For its 100th anniversary, UPS held major parties for
employees at 60 locations throughout the U.S. Kohler set up a
trailer at party tours on the East and West coasts and employ-
ees celebrated in the office parking lots.

Restaurants

When a chain of restaurants in Houston was remodeling,
they hired Kohler to park restroom trailers on site rather than
close down operations. Restroom contractors may find restau-
rants willing to rent an upscale, climate-controlled trailer as an
option to having customers use makeshift bathrooms during
renovations.

Exclusive sporting events

Kohler cut its restroom trailer service teeth at PGA golf
events at some of the top courses in the country. The rest of
its sports clients read ke a who's who of the ultimate athletic
venues, from Triple Crown horseracing to the Super Bowl to

the MNational Basketball Association All-Star Game.

Fashion shows
Perhaps no client is more attuned to the latest designer

trends than the New York City fashion crowd. Kohler rolled out

its newest designer fixtures and MORE INFO:
flawless service to keep the mod- il
els and other celebs happy with 574 f{-|,1!|-2 £15] BRI
the facilities. WWWL AT Erl- Can. com
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* WELLS CARGO »

Comiort Llite

NMobille Restroom 1 raillers

See what over 50 years
of traller manufacturing
experience can do for a
restroom. See what the
other guys will be trying
to keep up with next.

Ask Us About Our NEW:

GPS Monitoring System
Corian Countertops

Negative Ion Air Purifiers
New Platinum Edition

Lead Referral Program
ADA Units

Arctic/Winter Packages

Effective Solutions. Uncompromising Quality. www.wellscargocog.com 888.574.4222
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the
Burk's cast iron DC-10!

more pump! more water!
316 Stainless 5teel Mounting Brackets, Pump Head & Impeller

1 .J_-mupump.ﬁ'i w You have a six month
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St Louis, MO = 1-866-383-6304 = 536-583-2044 Fox = moroicchoriernel
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Immediate revenue generation

New product to vour rental ﬂeet
without a major investment
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Tough Products & Knowledgeable People

ALWAYS IN YOUR CORNER

SaniStand ™ BRAVO!™
Hand Sanitizing Station Self-Contained Sink

there when you need us

800-292-1305 [‘!I

www.polyjohn.com PoLYJOHN-

Lo o www.polyjohn.com and
check out cur seasonal promotions.

EARN MORE * SELL MORE * SERVICE BETTER



Not Your
Granafather’s

BLUE.




It’s Earth

Friendly
Chemicals
Superior BLUE.

Just because the old BLUE has been around a long

time, doesn't mean it shouldn't change. As the industry's
leading expert in green chemistries, we've taken old
technology and brought it into the 21st century. Why use
products developed In the past when there are products
developed in and for the future”? Choose the BLUE
that will keep our planet GREEN. Our BLUE is 100%

biodegradable, contains no alcohol and doesn’t stain.

Say goodbye to the old, and hello to the BLUE!

O

Contact us at 1.800.753.1548 or EarthFriendlyChemicals.com



Maul Showers sﬁ:ent the month of May
at the Indianapolis Motor Speedway,
providing race fans a chance to freshen
up. (Photos by Doug McSchooler)
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Driver Will Power comes in for a quick
stop during the May running of the
92nd Indianapolis 500.
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Maui Showers helps fans keep it clean at one of America’s most storied sports venues

THE TEAM
Tim Watts is president and CEQ of
Maui Shower Company LLC, a mobile
shower company. His son Sam handles
operations, statts the office in Burnsville,
Minn., just outside Minneapolis, and is the
events coordinator. Scott Anderson is in
charge of sales, part-timer Bob 5Stoks takes
care of equipment issues, and another part-
timer, Tom Dahlberg, handles marketing.
There are three drivers — Tom Gwinn,
John Palmer and Steve Hughes. The compa-
ny flies them home between gigs — Illinois
for Gwinn, Florida for Palmer, and Arkansas
for Hughes — but they're on the road much
of the year, traveling from event to event.
It's a lifestyle, not a job — and its not for
evervone. “They have to understand cus-
tomers, they have to take care of customers,
they have to be presentable, and they have
to be willing to work hard,” says Tim Walts.
At most events, drivers need help with
setup, cleaning and crowd management.
The company usually hires a local atten-
dant through Labor Ready, a temporary
employment agency. For the Indy 500 auto
race, drivers Hughes and Gwinn were
assisted by one temp worker, as well as
Gwinn's wife, Kay.

COMPANY HISTORY

The idea for a shower
trailer was planted in
Watts's head in 1997 when
his 11-year-old daughter
Allison was horrified to
learn there'd be no showers

THE JOB:  Indianapolis 500 |-

LOCATION: Speedway, Ind. 5
THE PRO:  Maui Shower Co. |

By Betty Dageforde

at a four-day music festival she wanted to
attend. Watts started noticing that this was,
in fact, a common problem at festivals.
Over the next few wyears he did some
research, developed ideas, and started
designing a trailer in his head, all while
holding down his “day job" as vice presi-
dent of operations for a trucking company.

But the idea languished until Allison
grew up and got married. Watts's new son-
in-law found the concept exciting. "He
called me a coward if I didnt do it,” says
Watts. Topgether they worked with
Featherlite Trailers to hammer out a design,
and the business was born. Eventually they
purchased two more trailers, these made by
Renegade/Kibbi LLC, Bristol, Ind. Maui is
now in its fourth year of business and is in
the process of adding a fourth trailer to its
Inventory.

50 how did they get their name? Watts

Shower operator
Steve Hughes
disinfects a recently
used stall. Patrons
to the mobile facility
pay 310 for a token

good for a six-
minute shower.

F Py
-
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explains: "Before we started, I hired a
national company to do marketing. I had a
couple of ideas, but they came up with this.
They said people would remember the
name because when yvou think of Maui vou
think of vacation, you think of beaches, you
think of water. After arguing for a while, 1
said OK. And it worked — people do

remember the name.”

GOING CUSTOM

Watts always knew he wanted to
design his own trailers because he couldn't
find exactly what he was looking for. "QOurs
are self-contained, theres one source of
power, there are individual shower stalls.
and theyre lockable,” he says. He also knew
he didn't want the complication of inclad-
ing toilets. “If we did toilets, there would be
fewer shower stalls and wed also have to
deal with blackwater as well as graywater.”




Above, a race fan steps into one of the Maui
shower units. At right, two large bladders

behind a shower trailer are used to store fresh-
water and collect graywater.

Separate doors along the side of the
trailer lead to each of the 11 heated and air-
conditioned stainless steel stalls, a material
Watts chose because it's easy to clean, sani-
tary, and indestructible. Each stall has a
dressing area with hooks and a bench and a
36-inch by 36-inch shower area. A 310
token provides six minutes ot diesel-gener-
ated hot water at 2.5 gallons per minute.
The trailer has enough water for 1,100
showers. Patrons can purchase soap, sham-
poo and towels, but most bring their own.
The trailers are designed to get people in
and out gquickly — no sinks, mirrors, or
electrical outlets are included.

The trailer exteriors are visually stun-
ning with their colorful beach and surt-
board decals. Watts wanted them to stand
out. “They had to be yellow,” he explains,
“We climbed to the top of the Speedway
and looked down at the race car transports
and saw what color jumped out the most. I
thought it would be orange or red but it was
vellow.”

The drivers live in relative comfort in
the rig — a toterhome built on a 50-foot
Freighthner chassis.

MAKING CONNECTIONS

This is Maui's third year servicing the
Indy 500. “Our first year, I called up and
begged,” says Watts, but another company
had the contract. The second year the
speedway called Watts, saying they wanted
improved service. “They said, ‘Can vou do it
better?” and I said yves.” Since then Watts has
had the shower contract for all the events at
the Speedway, although, because of the
volatile price of diesel fuel, he does not sign
long-term contracts.

THE MAIN EVENT
This yvear marked the 92nd anniversary

of the Indianapolis 500. Some call it the
largest single-day sporting event in the
world. Although the Speedway does not
disclose attendance figures, it is estimated
that between 250,000 to 300,000 people
attended the 500-mile, 200-lap race in
Speedway, Ind, on May 25th. About 50,000
campers were expected. The companys job
was to provide shower facilities for campers
who either didn't have or didn't want to use
their own showers.

LET'S ROLL

Two trailers were set up at the
Speedway on Thursday morning, May 22,
and removed the following Monday morn-
ing. One was positioned near the camping
area across from Turn 4; the other near the
Announcers tower.

The company can connect its trailers
to local water and sewer sources but those
were unavailable at the Speedway so Maui
set up four 3,000-gallon, rubber onion-
shaped bladders — two for freshwater and
two for graywater.

The showers were open Irom 6 a.m. to
10 p.m. each day with peak activity from
opening until the start of the race. "People
were taking showers right up until the

Below, the diesel-powered water heater is
housed at the front of the shower trailer.

“We climbed to the top of
the Speedway and looked
down at the race car trans-
ports and saw what color
jumped out the most. |
thought it would be orange

or red but it was yellow.”
Tim Watis

National Anthem,” says Sam Waltts. More
than 2,000 showers were provided during
the weekend.

KEEPIN' IT CLEAN

Stalls were wiped down and sanitized
after each use with ordinary household
cleaning products. Three times a day they
were scrubbed down with industrial clean-
ers. Maui replaces its plastic shower cur-
tains every month,

The company does not do its own
pumping. The Speedway provided this
service through a local company, Gordon
Plumbing, which pumped out the graywa-
ter once a day. The freshwater bladders
were filled and topped off daily by Aqua Fill

waler delivery.

A WINNING EVENT

Finding a few drunks on the shower
steps first thing in the morning is nothing
new to Maui drivers, but compared to rock
& roll festivals, the family-oriented racing
crowd was well-mannered, even though
lines were sometimes 50 or 60 deep. “This 15
one of our most tame events,” says Chris
Watts. "This was a perfect event. Everything
went pretty smooth.” i

S

Each stall is
functional
and simple
In design,
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HIGH FUEL GOSTS GOT YOU DOWNS

replaces Engine Driven PTO System
® Electric Hybrid Allows

® Engine Does Not Run During Services
-

on EACH Truck! (Based on 40-8 minute %
services per day)!
8 Service MNMoise Restricted

ﬂrEfl.S with Ease Portable Toilet Trucks Vacuum Trucks
® Optional Onboard Management System Toilet Delivery Units Road Crew Units

Service Trailers Slide-In Units
SavingitheEnvironmemtS0nejTruckiatiajlime! Portable Tolec & Vacuur
1-800-927-87150)  Ask for John Barrett or go to www.fmitrucks.com
to view a video clip of this Hybrid!

Fortland, Oregon A Division of FMI Truck Sales & Sarvice
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Turns waste e 3
paper into
profits:

Sutarbilt Model 4MP RIV Brass Valves Mosport Model HXL4V

An hones! price, excellent service: ond Call Milton Foss
premium tools are signs of o profession- 360-385-1333

al. On these things, successful businesses
tolerote “NO COMPROMISE".

Only the business owner con control the
price and quolity of his service, buf,
when it comes o the tools, Armstrong
Equipment, Int. can help. We are proud
o offer the best quality pumps and com-
ponents avoilable. Sutorbilt and Mosport
ore two of the maost recognized and
respected nomes in the industry, Couple
them with Shurflo, Burks, Pumptec,
Reelcraft, RIV ond Plostiflex ond you

- hove oll the tools needed fo ossure o -
Burks DC10, Shurflo 2088, Pumptec 356 smoothly operating service fruck,

50

Plostiflex Hi-Voe

One Touch——— Ly
Billing Order Entry |
Service Schedules Reports Mg

7 =, *Visvol mapping and roufing 4 QuickBooks integration

_ e S /. 8 @ Automated fimecord ond % Employee productivity reports
ARMSTRGN G 300'699' ?55? @ . | imenbory control % FREE OWLINE DEMOS!!
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R —.,  562-944-0404 + Fax: 562-944-3636
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MOMS LOVE
OUR NEW
ILY ROOM.

Owr sincere thanks to good customers who
‘stimulated nurthnughts. about the problems of parents
with infants at events. That's a stressful situation to say the least.

We needed to customize one of our units to fit their needs. (No problem. We often
do custom colors and modified designs for our customers.) Our new Family Room
unit is the result. It turned out so well, we decided to offer it to everyone.

&k

Krala Kam |

o mn

r .

‘4
|

The new Family Room enables you to offer something new to event promoters
FLEXIBLE FINANCING this year. Moms love it and it's a great add-on sale for you.

AVAILABLE NOW
& i

Listening. Learning. Delivering. Since 1972

Lower payments... longer terms...
less interest... deferred payments...
What do you need?

99 Crafton Drive, Dahlonega, GA 30533 USA - Phone (800) 241-7951 or (706) B64-3776 + Fax (706) 864-8111 « www.polyportables.com
Only PolyPortables offers high-performance Green Way Products

TOILET DEODORIZERS - TOILET CLEANERS - AIR FRESHENERS - INSECT REPELLANT
breen Way Products

solutions faor life

All Green Way deadorizers, deaners and air fresheners are earth-friendly, people-friendly products. They are developed
and manufactured in our facilities in Dahlonega, Georgia by Green Way Products, a PolyPortables sister company.
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PRO BUSINESS

fefl Peltier is Midwest area manager
Jor Hampel Corp., Germantown, Wis

Reinforce Satety During the Busy Season |

Even when your crew is working long hours this summer, take the time to remind employees about basic safety rules
gy Jeft Peltier

5 a former owner of a portable sanitation company, 1 know that a
large part of the portable sanitation business is seasonal. Most PROs
earn the majority of their annual income during a few short months
of the vear. During this extremely busy time, successful operators do
whatever it takes to get the job done.

Crwmners and employvees know they have to complete work on a very tight
schedule, If they don't, a competitor will. This stressful business condition is
the reality for a PRO. Having such harsh demands can cause an operator to
sacrifice safety in the interest of time,

Many areas should be addressed when dealing with safety. A top to bot-
tom, companywide safety assessment takes time, though, and a luxury you
don't have during the busy season. Based on my experience as an operatot, a
few critical areas may be affordably and easily addressed during this time: safe
transportation of units, availability and use of proper equipment, and avoid-
ing fatigue. By addressing these three key areas, vou can have a positive

impact on your company's safetv record and vour employees’ well-being.

SAFE TRANSPORTATION

You're trailer is loaded, you have vour schedule and yvour route; its time
to hit the road. Right? No, its time to double-check that your restrooms are
properly secured. Even though the yvard person has been working with you for
vears, and has always done an outstanding job, the driver is the one responsi-

innovative vaocuum Iruck manufacturer

of the Midwest)

BOSSERMAN
Tank & Truck quipment. LCC

e W oRrk
., MAATE
SANIKATION IRBSFATIDNE

2327 State Route 568 Carey. Ohio 43316
P: (419) 396-1570 F~ (419) 396-0022
E: info@BossermanTankandTruck.com
W: www. BossermanTankandTruck.com
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ble if a portable restroom goes airborne during rush hour,

Take a few extra minutes (o walk around the traller and do a quick, bult
thorough, inspection. Good straps are a great investment. Don't cul corners.
Be sure you'Te using at least two 3-inch straps around the units, Throw away
worn straps and the old ropes. Don't even keep them as a backup. If you're the
one loading, go around and double-check the straps and the trailer locking
mechanisms. Better safe than sorry.

After you get the units to the site, don't be a tough guy and horse them
around by hand. Use a wheeled cart to maneuver them on location. A sore or
injured back can put you out of work. The few extra minutes you gain by
toughing it out could cost you a lot more if you suffer an injury.

PROPER EQUIPMENT

Having the proper safety equipment — including gloves, goggles, steel-
toe boots, grabbers and safery kits readily available and mandatory to use —
will help reduce hazards. We all know it doesn't take long for a pair of gloves to
get really dirty, Have plenty of clean gloves available. The technicians will be
much more inclined to keep them on if they are dry and clean,

Eye injuries are easy to avoid Il vou have protective goggles, They are
inexpensive and don't take up much space, so keep an extra pair in the truck.
In hot weather, nobody wants to wear steel-toe boots. But you should include
safe work boots in your safety policy. The policy must be communicated and
enforced. This isn't unreasonable; many industries require this. The key is
Communicanon.

When cleaning our the restroom tank, its not uncommon to find foreign
objects like cans or golf balls. Providing a sale way for operators (o retrieve
them is a good idea. You've spent thousands of dollars on a truck, why not
equip it with a 34 grabber? Additionally, a five-gallon bucket and lid work great
for sealing up contaminated items.

Even though vou've put new safety rules and policies in place, be pre-
pared in case an accident occurs. Keep an extra pair of clothes in the ruck
should your clothes get contaminated, Safety kits are affordable and readily
available, Keep a wash kit, eyvewash kit and first-aid kit in each truck. Being
prepared will save vou time and money and the operator’s well-being,

ELIMINATE FATIGUE

A plan to avoid fatigue is vital. Proper diet and hydration goes a long way
in fighting fatigue. If vou're sweating a lot, you need to replenish those fluids,
Water should be readily available. Don't wait until you're thirsty. Thirst is not
always a good barometer for hvdration needs, Medications or illness can pre-
vent vou from feeling thirsty. Add an insulated water jug to the list of equip-
ment that goes out on the truck

Encourage and remind employvees to eat healthy, not to skip meals and
to drink plenty of water. Our company’s human resources department sends
out health and wellness tips to the entire staff on a weekly basis. This works
very well, It's a simple thing to do, and it gets people thinking.

Don't forget about the sun. There are three simple things vou can do to
protect yourself from the sun's harmful rays: Wear light-colored clothing to
reflect the sun's rays, use sunscreen to prevent burning, and wear a hat to keep
the sun off vour head and face,

START NOW

While a comprehensive safety policy may take too much time to develop
during the busy season, addressing these areas can go a long way in prevent-
ing accidents and ensuring the health and well-being of vour staff. B




TEN YEARS of rental and operating experience
are built into every Black Tie Trailer design!

Experience the Black Tie Difference!

Metered Fixtures

Ample Maintenance Closet

=

Maximized Traffic Area

-
e

Seamless Pitched Roof Design

Easily Accessible Prevents Water Leakage
Clean-oults

on Waste Tank

Spare Tire
Standard

Triple Axles Standard A
on 28 foot Models

e All floor plans available with onboard freshwater.

Let our experience help to create a custom trailer for you!

%) BLACK TIE Call

toll free 877‘253 -3533

Clebite Sierteaanes and Moz Attractive Financing Programs Available
www.BLACKTIEMANUFACTURING.com

MAMNMUFADTURING

o 2008 BLACK TIE MAMNUFACTURING, INC



' The Latest Bright Idea in the
-+« Portalisa,
Famll"f of Hnblle Resttooms

call 800.81 5;2.5.".:-1?-F::~r More Information

About 2 and 3 Station Solar Powered Mobile Restrooms.

or visit WWW.porta-lisa.com

s gr L Y L

-

A

||
[

Trucks = Tanks « Trniler5

J Church Road, Hatfield, P4 19440
Fhone: 800.427. 1844
Fax: 888 8E3. 9380

Visit our website: www.libertyfg.com

Call Michael DeGroat (ext 12)

Commercial Equipment Financing Call 800-422-1844
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PRODUCT NEWS

August 2008

Hampel Introduces Shetie
StyleLite Single station from

Sink Station Corp.
The StyleLite single sink station from
Hampel Corp. features both paper towel holder
and soap dispenser in a single unit. The sink
includes a 17-gallon, high-capacity water tank,
waler-conserving spout, easy-to-clean oval
bowl, and hands-free foot pump. For more
information: 262/549-1558:
www. hampelcorp.com.

Water
Cannon
Offers
Spinner
Attachment

The spinner attachment
from Water Cannon offers uni-
versal hookup to any pressure
washer, handles chemical ratings
of pH 3-12 and heat up to 250
degrees F The attachment is
designed for cleaning small duct
areas, including grease traps, urinals and more with no splash
back. For more information: 800/964-9274:
www.owalercannon.com,

Spinner
attachment
from Water
Cannon

Clear Computing
Adds Work Order

Clear Computing brings the Work Order Dispatch Board to
its Total Activity Control 2008 software program. The drag-and-
drop calendar view is
made to schedule, assign, |
track and manage work
orders. It can be changed
to month, week or day
view. Work orders can be
dragged from the unas-
signed list to a driver’s
calendar, or moved
from one route to

Work Order

another. Orders can be Dispatch

edited directly from Board from
Clear

the calendar and Computing

overridden as work 1s assigned.
Work status is color-coded — indicating work is

scheduled, on-hold or invoiced. The system also automatically
sets time intervals based on the type of work scheduled. For
more information: 888/332-5327; www.clearcomputing.com. Il



ABERNETHY - teostsosae

authorized distributor for

WELDING 8 REPAIR INC.
- ¢ M I
'irf'il'r:} North Carolina 28168 rfm

www.abernethywelding.com

SEVERAL GOOD,

OLDER TRUCKS TO
CHOOSE FROM:

| * 1999 International
2900 gal. dump tank

+ 1998 Volvo - 4000 gal. tank
* 1997 Volvo - 4000 gal tank

e International  Ford e EM

||||||||||

2008 PETERBILT

Zh00 gal. tank, 10-spd., 330 hp

2008 KENWORTH 1300

2200 gal. tank, auto transmission, 260 hp

- _

(2) 2008 INTERNATIONAL 4400 2008 International 4400E Series, b poai i
2500 gal. tank, (1) 6-spd. transmission & 260 hp diesel DT 466 engine, &-spd. trans. and world
" (1) auto transmission class auto, air brakes, 33,000 GVW, air conditioned, 2500 gal. tank, | 2500 gal. dump tank
- Mesport HXL400 pump. IMMEDIATE DELIVERY! + 1895 International
" Also, 2900 and 3500 gal. tanks
NEW PORTABLE TOILET UNITS: e 2500 gal. tank
* 1991 Chevrolet
2008 HINO | -
1500 gal. portable toilet service units, auto transmission . e g 2000 gal. tank, low miles, low hours
PORTABLE TOILET UNITS:
(2) 2008 INTERNATIONAL 4300s 'H'
1500 gal. portable toilet service units, auto transmission : jl"( * f;;l TE;:E:{ Chevrolet
gal. tan

2008 5500 CHEVROLET

1000 gal. 700 waste f 300 fresh, 2 Wheel Drive &
4 Wheel Drive available

2008 KENWORTH

1500 gal, portable toilet service unit, auto transmission

* 2002 International
1500 gal. alummum tank

@ — —— Ea " 1999 Sterling - 1500 gal.
' * 1997 Ford F450 - 200 gal. tank

2008 International 4300, * 1994 UD - 1200 gal. tank

2008 PETERBILT 220 hp DT466, Allison auto. trans., air brakes, 25,999 GVW, MANY OTHER

1500 gal, portable toilet service unit, auto transmission air conditioned, total tank capacity: 1100 waste/d00 fresh,

Masport HXL75V pump. IMMEDIATE DELIVERY! Also, 1500 gal. UNITS IN STOCK!

WE WILL CUSTOM BUILD YOUR TANK UP TO 5000 GALLONS! tanks READY FOR IMMEDIATE DELIVERY.
 600-1500 Gallon Portable Toilet Trucks: Our Truck or Yours | CPECK with us on financing for the purchase of a new fruck! CALL FOR UPDATE

Complete Line of
Masport Pumps
Available

Immediate Delivery

A

COMPLETE PARTS AND IN-HOUSE SERVICE
AIC Vanes * Moro * Battioni * Jurop * Masport * Fruitland * NVE * Powerflo * Plus many other brands

OVERNIGHT DELIVERY ON PARTS - SAME DAY SHIPMENT ON PUMPS
WE SPECIALIZE IN PORTABLE SANITATION AND SEPTIC PUMPING EQUIPMENT
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COMFORT
on Wheels

We provide a
by-the-numbers look at
the latest in mid-level

restroom trailers

LENGTHS (in feet):

DECK CONSTRUCTION:

FLOOR JOIST SPEGS:
# OF TIRES AND SIZE:

By Ed Wodalski WEIGHT (in pounds):

ometimes a special event, construc-

tion site or discriminating wedding

planner requires more than an
entry-level restroom trailer. But they
might not have the budget for that luxu-
ry unit. That's where a mid-line model
can provide a good fit.

Certainly no one knows your markel
better than you. That's why we asked the
lop manulfacturers o provide us with a
simple but inclusive list of facts that can
help with vour choice. You might recall
we did the same last yvear with entry-level
models. The feature proved so popular
that we had to bring it back again — this
time featuring the mid-level line.

From top to bottom — inside and
out — we list materials, construction
specs, fixtures, warranties, brakes and
optional trailer offerings in an easy-Lo-
read, side-by-side chart.

If yvou want to look bevond the head-
to-head spec sheet comparisons, contact
the manufacturers
for more informa-
tion.

TONGUE WEIGHT:
(in pounds)

INTERIOR TRIM:

Engineenng
Clasis Series

L—-u.'-i.-'c.!er
EMCINEERING

Ad pg. 5

Ameri-Can Engineering
Oasis
14, 16, 18, 20, 24, 32, 36, 44’ and custom

12" |-beam

Aluminum, screwless application (10 colors available)

34" marine grade, 34" structural t'g, undercoated
Tube steel on steel base; treated and rust proofed

Varies as to trailer size: 4 to 6; either 14" or 16", depending on axle size

varies as to traller size: 3,600 to 11,700

10 percent of trailer weight

Large selection of laminate and wood wall boards. Color-coordinate the trail-
er with color combinations and choice of oak frim stained in medium oak or
dark Jacobean. Oak cabinetry to match. Choice of designer cabinet tops in
ana-piece marble or with drop-in sinks.

Choice of either Style Plus toilet or Traveler, each with low water use flush

Choice from a range of one-piece commercial-grade designer linoleum
coverings in a range of colors and patterns.

S-yr. tank, frame & axles; 2-yr. air conditioning; 1-yr. remaining components
Electric

2-5/16"

(In gallons) 600 to 2,000, depending on trailer size

{In gallons) 30 to 1,000

Hugged, stylish, event-grade fixtures. Stereo system with IPod dock. Designer-
styled interiors featuring a choice of interior wall finishes and treatments. Choice
of designer floor coverings. Oak cabinetry. Tnm is oak in a choice of stains,
framed beveled mirrors, upgrade light fdures with wall sconces, color-coordinat-
ed steel paritions, choice of designer floor coverings all one-piece, ducted ther-
mostatically controlled, high-efficiency air conditioning system, box wired for
heating, patented fold-up step assemblies with hand rails, 3/4" freshwater con-
nection, 3" brass termination valve with male cam-lack fitting, DOT LED lighting
package, recessed exterior night lights, one-piece aluminum roof, capped tank
vents, 20-amp, 110-volt electncal system, full-size commercial quabty steel
doors, 12-volt system for accessories. self-closing water-saver faucets, Tor-Flex
axles, visual tank gauges, low water flushing toilets, urinals with self-closing
valves, skylights, floor drains for cleaning, electnc breakaway system, load level-
ers, horizontal belt rail construction, rubber sealed undercoating, rustproofing.

Winterization package, standard or arctic heat packages, baby-changing sta-
bons, skirting, spare tires, potable water system, hands-free faucets, hot
water system, solar exhaust, freshwater system, porch steps, shde-out
rooms, surge brakes and pintle hitch.



Advanced Containment Systems Inc.
Advantage Plus
10, 12, 16, 20, 24, 28, 32' and custom

12" wide flanged steel beam (16 pounds)

Walls are 2 x 4 studs with 0.040" aluminum exterior siding; interior is seamless
FRP siding bonded to 38" phywood

Decorative vinyl with 3/4" marine grade g plywood sub-floor

16" on center (steel tubing)

Four R16 e-rated (12, 16, 20, 24'); six on triple-axle frailers 28" and larger
4,000 (10°); 5,500 (12); 8,200 (16%); 11,600 (20'); 12,400 (24');

14,000 (28°); 15,000 (32°).

575 (10°); 800 (12'); 1,300 (16'); 1,700 (20'); 1,800 {24'); 2,100 (28'); 2,500 (32')

High-definition, texiure-laminate wainscot, large decorative mirrors,
color-matched partitions, simulated slate or wood floor

Chrome hxtures, meterad faucets, water-saving unnal valves

One-piece seamless commercial-grade vinyl, decorative slate or wood

2-yr. manufacturer's workmanshipidefect: 3-yr. air conditioner: 5-yr. chassis
Elecinic brakes with breakaway kit

2-5116"

(In gallons) 450 (12Y); 650 (16'); 850 (20'); 1,000 (24'); 1,150 (28'); 1,300 (32
[In gallons) 150 or 300

Indirect fluorescent
ighting, poly-colored
partiions, large decora-
tive mirrors, white alu-
minum vanibes,
chrome toilet paper
holders, porcelain sinks
and urnals, standard
height tailet with porce-
lain bowl,

Advanced Containment Systems Inc. Advantage Flus

Flat-screen plasma or LCD TV, winterizing holding tank 20 degrees F,

0 degrees F or minus-20 degrees F, iwo-tone intenor laminate, private stall
package, solar power with 12-volt system, electronic-eye lavatory faucets,
electronic-eye unnal flush valve, electronic push-button flushing toilet,
recessed wall elecinic heaters, two full-length mirrors, diaper-chanaing stations,
heavy-duty black vinyl skirting with thumb snaps, stereo with CD player and
MP3, seamless exterior siding, crushed granite counterfops, single pass
throwgh door, double pass through with utility closet.

Black Tie Manufacturing

A BLALRTIE

8' to 32' and custom
10° |-beam

0.040" white Filon laminated fiberglass exterior walls; 2 x 2 wood studs with 3/8°
plywood: 2 x 6 door frame and header

1" 0SB with pertorMax coating
1-1/2" tube steel. 168" on center

12' 14" 2 tires (ST225/75/R15); 18, 22
4 tires; 28" 6 tires (ST23%80/R16)

5150 to 13.100
500 to 1,400 -

Hi-gloss white fiberboard walls, heawy-
duty plastic stall dividers (choice of

colors), large framed mirrors, charcoal
countertops, soap, towel and tissue dispensers

ElackTie Manufacturing Optimum

Forcelain pedal-flush toilets, porcelain sinks, fluorescent lighting

1-piece vinyl diamond-tread pattern

10=yr. roof; 5-yr. frame; 1-yr. bumper-to-bumper
Electric

2-5/16"

{In gallons) 300 to 1,000

{In gallons) 75 o 600

Sealand low-volume ceramic toillets with pedal-flush lavatory n vanity with mirror; porcelain
sinks with metered water faucets; wall-hung porcelain unnals with metered flush valve; &-
gallon electric water heater; air conditioner with heat strip; AI-KO Kober 4- x 10" structural
steel main I-beam frame with rear bumper; Al-KO Kober 5,400-puond axles with six stud
hubs; 8,000 to 15,000-pound tongue-mounted frame jack; four 5,000-pound leveling jacks;
spare tira with mounting bracket; one-piece 1" undercoated Adventech with Pamax sub-
floonng; single-piece seamless vinyl charcoal diamond floor covering; 0.040 white filon [am-
inated fiberglass exterior walls; 0.040 Dove seamless contoured rubber roof; 0.040 bead-
board ceiling with H8 nsulation rating; pre-finished, smoath 0.080 white filon entry/ext and
mechanical room doors; 2 x & wood eniry/exit door frame; 83" inside height; 516" luan inte-
rior walls with white laminated enamel fimsh; solid high-density plastic partitions and doors
with transportation locks; fluorescent light fixtures in restrooms and mechanical room;
11,000-Btu roof-mounted air conditioning wnits; 20-amp panel boxes located in onboard
lacking mechanical room; DOT-approved running lights; entry/exit deck lighting; heavy-duty
steel and aluminum telescopic stairs with deck platform; stainless-steel, three-point, fold-out
support handrails; removabde 1/2° co-polymer waste tank with deanout and dipshck; city
water hookup; city sewer hookup with 3" banjo dump valve; spare tire; priched roof and
mantenance closet.

1/2-hp pump and 15- to 42-gallon tank, handle-flush toilets, wintenzation package.
electronic waste tank monitor, any type of ball hitch.
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JAG Mobile Alpha Mobile Solutions JAG Mobile Solutions Inc. I:_"?"LG
Solubions '
Functional Century V ) Functional Upgrade Ad pg. 8, 28
Upgrade K
28' Ad pg. 12 12 to 32"
6° steel tubing Structural steel I-beam
Aluminum Extruded T6 aluminum 6063 framework, seamless
laminated fiberglass, foam core insulation, structural
consiruction
34" plywood Seamless freated Vantek laminated on structural
1 1/2" extruded steel tubing
_ 3 C-channel Extruded steel fully insulated and laminated
& _ Four, ST225/75 R15 Four, 16" and steel wheels (24')
Wells Cargo LUG Comfort Elite Fiberglass gel coat White or tan pebbled walls with water-resistant
— matching trim
-; ol -~ B .'--5.-;'!:-'.-
Five individual use stalls with Solid surface sink tops, metered faucets, fluorescent
tollets, sinks, and vanities lighting
SandDollar Comfort Loos Luxury Tide Comed, grey speckle linoleum seamless inoleum with waterproof spray-on

3-yr. frame; 1-yr. bumper-to-bumper 5-yr. undercoating and trailer; 2-yr. parts and labor

Electnc Electnc

2-516" 2-5/16"

(In gallons) B33 total (In gallons) 1,000

(In gallons) 230 total (In gallons) 100-300

Toilets, unnals, stainless steal ‘Easy Glide" step assembly, side extensions, water

sinks, vanities, toilet paper holders heater, lkow-water consumption toilets, water-free urinals,
max air vent covers, emergency battery backup, heavy-
duty front jack, dump valves both sides, emergency
overflow, two wash outs/inspection fittings, weather-
resistant galvanized floor underbelly, water pressure reg-
ulator, water pressure valve, one-piece extenor side, full-
length mini gutters, heavy-duty 30-amp twist lock power
cords with 15-amp twist lock adapters, air conditioning,
vent fans, solid surface sink tops, metered faucets, white
pebbled intenior, waler-resistant tnm.

Comforts of Home
senvices 24', 2-station

shower stall with corner sink Custom paint, aluminum wheels, AM/FM, CD player
with IPod connect; hands-iree faucets, granite coun-
tertops, pedestal sinks, fulength mirrors, custom
wood cabinets.

Alpha Mobile Solutions
Casis Series




Wells Cargo COG

LLLS
CARGO

Ad pg. 18

C-omfort Elite

12 ar 20

12" channel steel with heavy-duty tubular steel main rails,
full height C-channel crossmembers, radius steel comer
posts extending to bottom of frame

0307 aluminum

3/4" treated plywood with waterproof undercoating

Heavy-duty angle ron
Two steel 225/75H15 L.R. “D" radial
2,160 to 9,980, depending on model

230 or 580

One piece, thermotormed celling, 1/4" smooth FRF sidewall
liner, beveled shatterproof mirror, stainless-steel auto shutoff
sinks, one-piece rubberized floonng screwed info sidewall,

Coran solid surface countertops, lockable storage cabinets,
paper towel dispenser, soap dispenser, friple toilef fissue dis-
penser, heavy-duty hydraulic door closure, fluorescent lighting

G-yr. all structural components and tanks: 1-yr. fixtures
Electric

2-5/16" with 7-way connector

(In gallons) 175 to 780

(In gallons) 115 to 230

Roof-mounted air conditioning/heat with remote thermostat,
all steps, railings, and platforms, Torflex rubber ride axles
with E-£ Lube hubs, LED extenor ighting, occuped/vacant

light, porch light and onboard freshwater system with holding
tank.

Ten exterior skin colors, winter package, arctic package, solar
panel for 12-volt operation, hot water, electnic flush toilets,
sterea/CD player, LCD TV and DVD player, bonded exterior,
skylight’exhaust fan, mounted spare tire, aluminum wheels,
heavy-duty axles‘wheels, lift channels for moving with
crane’helcopter, propane or electnc showers, non-ship pow-
der coating for steps and porch, A-frame tongue cover.

Comforts of Home Services Inc.
[ B

o

. -
-fJ..F:lil'_.l.’r-l'.JI:l':J :?-'ffﬂ.rnﬂ
vl K

24" B-staton

04’ Ad Fllg.-l'

10" heavy-duty |-beams

Welded 2" steel channel extenor walls with
aluminum skin

3/4" marine-grade plywood with vapor barrier

10" heavy-duty |-beams

Four (two 5,000 b. torsion axles) GT225-75R15
8,200

820

From basic white hiberglass walls to oak
paneling, 6-panel oak doors, oak tnm

Hands-tree Sloan faucets, light fixtures from
3-bulb stnp light to designer hght

Linoleum floonng or t'g hardwood

3-YT.

Electric with runaway protection

2-216" pintle hook, gooseneck, or fifth-wheel
(In gallons) 750

(In gallens) 100 to 400

Two 13.500 Blu air conditioning units with heat
strip, hands-free faucets, high privacy partitions
(only 6" gap at the bottom and an extra 6" of
height), pedestal sinks, heavy-duty fold-up

steps, wall and ceiling insulation, plastic waste
tanks, one-piece aluminum roof, waste sight

gauge.

Upgraded toilets, sinks, walls, doors and floors.
Skylights, spare tire mounted to the tongue,

water heater, wall heaters, wintenzation, stereg.

promonthly.com

sandDollar Comfort Loos
Luxury Tide

12 to 16'

g |-beam

030" aluminum

3/4" treated plywood

16" on center

One axle on 12" and 14' lengths; two on 16

2,200 to 6,500

Varies by trailer size

Beaded board wall and stall enclosures,
full-length wood intenior doors

Low flow porcelain toilets, chrome faucels

Bamboo, cak or viny

5-yr. frame; 1-yr. bumper-to-bumper
Electnc

2-2/16°

{In gallons) 390 to &00

Optional

Two roof vents with all-weather covers, 13.500-
Btu air conditioning with heat strip, four fold-
down cormner leveling jacks, two entry-step
units, city water hookup, AM/FM radio with CD,
waterless uninals, low-flow china toilets, low-
flow sink faucets, marble countertops, 6-gallon
water heater, t'g hardwood or bamboo floors,
white or natural beaded-board walls, full-length
partition walls with solid-core doors in white or
natural, two automatic aroma misters, 20-amp,
110-valt electrical circuits.

Detachable hitch, 12-volt electnc tongue jack,
10 extenor colors, chrome or aluminum wheels,
awning, 6.500-watt generator, 150-gallon fresh-
water tank and demand pump, skylights, DVD
player with flat-panel TV screen, baby-changing
stabon.
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THINK TANK

Mary Shafer writes about issues important to PROs, Direct
contments or guestions to Shafer at thinktank@promonthl.com.

Rolling Profit Centers

Contractors crunch a lot of numbers when considering adding specialty trailers
to their portable sanitation inventory

By Mary Shafer

t's a slow but definitely identifiable trend in the portable rest-
room industry: More and more people are asking for restroom
trailers instead of — or in addition to — individual units. There
are various reasons for this growing demand. Some folks want
the additional functionality of ranning water, lights and sinks all in
one place, Others prefer the upscale looks inside and out. And
some PROs prefer the more upscale clientele — and their bigger

budgets — attracted to the trailers.
But what about specialty trailers, such as those used for show-

ers and decontamination? Is the trend following there as well?
These PROs talk about how such trailers are helping steer their
businesses into a more speclalized profitability.

Name: Kyle Shern, owner
Company: Bio-Gard Inc.
Location: Golumbia, Mo.
Employees: b

Years in Business: 15

Kyle Sherm

“I don't like the onesie-twosie units myself, so I can under-
stand why people prefer the trailer restrooms,” savs owner kyle
Shern of Bio-Gard Inc. He characterizes his central Missouri terri-
tory as having a number of festivals already, with a trend toward
more, That’s what's currently driving his growth in the portables
industry.

“I'd sure consider oftering shower or de-con trailers if I
thought there was a market for them,” he says. “With more com-
munity involvement and events, I'll definitely be paving more
attention to the market.” But a purchase has to make sound finan-
cial sense. “When the time comes, I'll have to run the numbers and
hgure out whether i1t's teasible to get a return on the investment.”

Name: Brian Delker, co-owner
Company: Bob’s Johns Inc.
Location: Durango, Colo.
Employees: 7

Years in Business: 9

Brian Delkear

“We are currently thinking about expanding into the shower
trailer market. We only have one provider in our region, and we've
been getting requests from our rural folk festivals and music festi-
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vals,” explains Brian Delker, co-owner of Bob's Johns.

Bob's Johns also gets requests tor shower trailers from a cur-
rent customer, the 1.5, Forest Service, for whom the firm provides
portable restrooms to firefighters on the lines during fire season.
“That’s why our competitor built a shower trailer, so now he serv-
ices the entire western region. That commitment requires that his
trailer always be available to the Forest Service during fire season,

s0 he's got that one tied up and can’t use it to fill other requests.
That's why we'd keep ours available for forest fires, but not go

under a permanent contract with them.”

Currently, Bobs Johns has two restroom trailers at different
price points. Delker believes it's possible that there may be decon-
tamination trailers in his company’s future.

“Were hearing from promoters that theres an increase in
requests by performers for shower trailers and nicer restrooms
backstage. But we don't have event organizers yet who are willing
to pay for that kind of trailer. A shower unit would almost require a
24-hour attendant,” Delker says, so the cost factor doesn’t just bear
on the trailer purchase, but also on field technicians to staff it.

Name: Dan Gray, owner
Company: A-1 Enterprises
Location: Bernardston, Mass.
Employees: &

Years in Business: 30

Dan Gray

Dan Gray is a Civil War re-enactor, so he understands what
drives demand for on-site shower trailers. After a few days camp-
ing in the same clothes, sleeping on the ground around a campfire,
some clean water and a change of clothes sounds mighty good. Bul
theres another market stirring his interest in adding shower and

decontamination trailers to the A-1 Enterprises fleet.
“WeTe thinking about it,” he says, adding, “We get a lot more
calls tor both — more showers than de-con — from construction

sites funded by the federal government. We already have a regular
restroom trailer from Ameri-Can Engineering.”

Gray says getting more requests would push him past the tip-
ping point in favor of ordering a shower or decontamination trail-
er. 'l think in the last vear, we had maybe 25 calls for a shower trail-
er. Currently I'm renting — subcontracting — it from someone else
to fill those requests. I'd say if I'd get about 10 more calls in a year,

I could justify making that purchase, That's what I'd like to see.” B




THINKING SMALL I35 A BIG ADVANTAGE

Placing a value on what you ve bu1ilt.

A knowledgeable buyer can make all the difference. I

We own a portable restroom business In CAPITAL

Southern California and North Carolina Whether you are looking to sell your
and are actively looking for potential business or are looking to grow, you
acquisitions across the US. So if you need capital. We are a cash buyer
have built a quality business n the and can complete a transaction quickly.
portable sanitation 5\ Also, our relationships
industry, we would like \ ' ' within the financial
to meet with you. | . : ~community  provide

access to additional

. ey

- T

At Prometheus, we

e o sources of capital
specialize In acquiring

| o necessary to  grow
profitable, middle market companies In

| your business. If you are interested in
- route businesses. And we are

| selling a portion or all of your business
especially focused on the | | | |
L or if you believe a commited equity
eS8 nortable samitation industry.
» partner can help you achieve the vision
=== Here's  why you should

i you have for your business, we would

-t

contact us: _ |
look forward to meeting with you.
\ \
Nicholas Peters Wayne Stabile Chris Suh
President & CEO Managing Director Director
PROMETHEUS

TWO CONCOURSE PARKWAY = SUITE 155 = ATLANTA, GA = 30328 » PHONE: 770.395.9091

www,. prometheuspartners.com
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CALL 1-800-257-7222
to advertise In
PRO Marketplace

4-Color
Process!

PTLoader.com &

Move your portables...
... While you ride!

(864)561-5852

OPEI

ADVERTISING

BUY DIRECT .
AND SAVE!

» Self-Mixing Tablets
* Fragrance Enhancers
+ Portion Gontrol Deodorizers

|
""
"'
—
ol
.-l-l
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s

+ Biodegradable Graffiti Removers & Cleaners

www.promonthly.com

STARIR:ENICS

SOLAR LIGHTING I, Inc.

sl
MAE M sn I ““““5 WLV I

" Low Cosl
o Easy Installation

® Solar Charged
B ow Maintenance

1-300-811-1985

WWww.startronics-solar.com

~J o] CLASSIFIED

ADVERTISING

THE ONLINE CLASSIFIEDS MARKET-
FLACE for Environmental Service
Trucks, Trallers, and Equipmemt, new
and used. UsedVacuumTrucks.com,
(PFTECMI)

BUSINESSES

WELL ESTABLISHED PORTABLE

RESTROOM BUSINESS, since 1924,
Csceola County, Michigan, Sells with or
without frucks. Serious inquiries only.
231-250-1483. (PTY)

FOR SALE: Septic and portable 1oilet
business. Excellent growth patential,
very little competition, live in the heart of
wonderful' Idaho. Want to retire. 208-
B79-2800. {PT8)

FOR SALE: WELL ESTABLISHED
SEPTIC TANK CLEANING AND
FORTABLE RESTROOM REMTAL
SERVICE. Excellent income, excellent
growth potential. Established client list.
Located in Wetzel Co., West Virginia,
For more info, call 304-386-4453,

[P TBM)

WELL ESTABLISHED PLUMBING

COMPANY, Helaxed small town aimos-
phera. 155K. Serious inquiries only.
918-625-6892, {T9)
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BUSINESSES

WANTED: Aris Company is interested in
buying Septic and'or Grease Pumping
company in both Cleveland, Ohio area
and Charotte, NC area. Please inguire
al 1-800-347-3778. (PTE)

ARE YOU LOOKING FORWARD TO
RETIREMENT? Ready to sell your busi-
ness? For professional, experienced
confidential assistance, contact Robert
Kant @ B50-475-4167, B50-554-0994
(cell), bkent @ kentrental.com. (T10C11)

BUSINESS
OPPORTUNITIES

ELIZAJ Franchise Opportunity - Mation-
wide accounts ... Looking for team play-
ers who want 1o be part of the "go 1o’
company for quality porable resiroom
rentals. Turn key operation, Apply online
at www.eliza).com or call B00-4.37-11.3%9,

{PTO1)

PARTS & COMPONENTS

HAND SOAFP HAND SOAP & DIS-
PEMSERS. FREE IMPRINTING OF
DISPENSERS WITH YOUR BUSINESS
NAME! BUY DIRECT AND SAVE 355!
B4 PBrands, BBB-G6T7-6066, www,
bdbrands.com. (PTH)

Portable Restroom QOperator

ADVERTISING
PORTABLE RESTROOMS

WHITE FIBERGLASS PORTABLE TO!I-
LETS for sale. We have 60 units going
for $50 - §120, depending on condition.
Please call 757-566-1136. (CPT9)

POLYPORTABLE STANDARDS AND
INTEGRAS FOR SALE. Don't buy new
when you can have the same thing for
less half the cost. These units are blue
wigrey and white molding, plastic lum-
ber skids and in great condition. Please
call for pricing. B63-673-8990 (PTS)

50 SEBACH PORTABLE TOILETS,
excellent condition, HandSani dis-
pensers, coat hooks, shelves. $325
each. Call 208-687-6097., Located in
North Idaho. (T9)

PORTABLE
RESTROOM TRAILERS

Used Restroom Trailers. Wells Cargo
Comfort Elte 1ll. 1 mens, 2 womens
unit. A/C, heat. Rented only 22 times.
$19.000. Ameri-can 814 Traditional. 1
mens with 1 stall, 3 urinals, and a sink,

womens with 2 stalls and sink. Hented
only 14 times. 317500, Call-770-458

7740. (PTA)

1-800-345-3303

Www.jjchem.com
Athens, GA | Moab, UT

MANUFACTURED IN ODUR PLANTS

Carry A Restroom On Your
Pickup or Sport Utility

Hitch

. Hauler

_Dﬂ_ Toll Free 3'6&-599' 33!5

Deal Assoc. Inc.

www.dealassoc.com

August 2008
www. promonthly.com

PORTABLE
RESTROOM TRUCKS

MEWER MODEL INTERMNATIOMAL
43005 FOR SALE. Trucks are in excel-
lent condition, equipped with 1000 gal-
lon waste/S00 gallon fresh water. Trucks
are located in SW Flornida. Please call
for pricing and additional information.
H363-673-8920. (PTS)

TANKS

USED 2003 SATELLITE MD 950 TANK
in excellent condition. Includes work-
Iles, toolboxes, freshwaler pump, 650
waste, 300 fresh, ready to mount on
truck. Includes Satelite 2 toilet carrier
and Conde 655 vacuum pump with
mounts for 6.0 powerstroke diessl. Tank
came off 2003 Ford 530. $13,000 OBO.
231-924-89584, (PTS)

Advertise in
Classifieds for only

E“ﬂ“:l..(.") PER WORD!

JUST GO TO:
Www. promonthly.com



you need, let us put our experience to work for you

slide In Units:
One or two-compartment tanks
Custom sizes available. Fulk

o o o

Lus

configured for service, Ask Us
LN

jerience Matters.

Custom vacuum tanks built to your specifications.

For nearly 50 years, our tank builders have been setting the industry standard for innovation and value, Everything we build is custom- 1.-" Manways (20°, 25°, 367)
ized to your exact specifications, Start with a bare tank and add only the oplions that are suitable for your apphication. What about

service? Our technicians can rebuild pumps or furnish parts such as vanes, seal kits, housings, and rators for most pumps. Whatever

ﬁ . ke
about our 12 volt electric option
tor smaller units.

EETA LIFE! ...with software that will get your life back!

' Summit™ XP Rental Profit Builder™

i Automatic Billing Easiest to use!
- *Pro-Rations & Sales Tax Over 25 years

*Routing & Mapping
Ask about our other software for: *Inventory Control experience

-Service companies, such as *QuickBooks® Link
Pumping, Lirain Cleaning, etc »...and much more!

; f
et henshanaslaal | ¢t s transfer the data from your old program!

-Employee incentive tracking . i
'
-Fleet mainienance & sernica tracking Stay on Top...with Summit

DEMOS ON LINE! or call for a Demo DVD or personal guided tour

m e Ritam Technologies, LP
Sales: USA 800-662-84T1 = Int'l: 208-629-4462

Email: infoiiritam.com +* Web: www.ritam.com

|
I

We Specialize in Waste Management
Labeling Solutions

= Service Records - Logo Signs
«Lock out Tags - Gender Signs
« MIRC Records « Service Call Forms

« Warning Decals

All Printing & 5igns Can be Customized
at No Additional Charge

har
I'l—lﬂ

Tele: ¥TE-422-430:0 = 1-&00-ATS5-TASD
Fax: 972 422411 =~ warw, anchomgraphics ccm

WARNING DECALS * CUSTOM DIE CUTS * SERVICE RECORDS

SWH0J TTYD JDIANIS + STUO0DTY JD1AUIS
CUSTOM SIZES * SPECIAL COLORS

<

Check out some of the options:

u" Full open door (2 types)

v Primary & secondary shutoffs
1./ Valves for loading & unloading
tr’{ Qil catch mufflers

Truck Mounted Units:
Basic configuration includes

primary shutoff, full length ¢ Suction hose & couplings
rauls (straight or fapered|,

& discharae nipple and i‘" Mounting rails & kits
" Intake valve v Vacuum pumps (Jurop, Masport

Mara, Fruitland, and others)

"f Hosetrays and hangers

And more...

Call us at 800-545-0174 before you buy!

LMT Inc. - Custom Vacuum Tanks

Tel: 309.932.3311 = Fax: 309.932.3155 # info@tanksandpumps.com

www.tanksandpumps.com

Does Your Insurance
Company Specialize In
VWaste Industry
Insurance??’

c P

[HE MATTEI ( OMPANIES

Waste Industry Insurance Specialists
Since 1988

Tell Free: 800-916-6128
Fax:(916) 648-9855

eMail: patrickbaker@'matteicos.com

Ask yvour trusted
insurance agent to
contact The Mattei

Companies for your

CA Licensa #0D04025
business insurance

Available in all states except HI

Proud Members of PSAI
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TRUCK CORNER

more roadworthy vacuum truck

QUESTION:
How many baffles should a 3,600-gallon tank have? The
shell length of the tank is 16 feet and the diameter is 72
inches. I just bought a new unit and I'm getting a lot
more movement due to the slosh factor. I opened the
manway and found there is only one baftle.
Rodney Springer
Atlanta, Ga.

ANSWER:
We recommend three baffles on a tank this size. And
here are the reasons:

It's a weighty issue

Let's assume yvou've got yvour tank hall full of liquid and we'll
say there's some sand and miscellaneous stuff in there. 5o let's
assume a weight of 10 pounds per gallon. With the tank at half
capacity, vou've got 18,000 pounds of liguid moving forward and
back, and sideways on the turns.

Thats a lot of weight for one batfle to control. In tratfic and
coming up to a hght and slowly stopping, you'll have 9,000
pounds on each side of the batfle pushing vou forward. That is

hard on the truck and hard on the
brakes. It is no fun to feel the

If mfgﬁt seem like no weight of the liquid pushing you

one in the market back and forth and wondering if
would build a truck you are going to be able to control
i : : the vehicle.

like this with only one

tank batfle. But its More baffles equals

more common than less blunt force

you think, Before you With three baffles, you now

bu}.; know how many have four sections inside the tank.

B e fonk, /o youarehatiul you have
each section holding only 4,500

pounds of liquid. With seal-weld-
ed baffles this is much more manageable for the tank and the
truck to handle. Control of the truck is much easier with more
haffles.

Just a note: It might seem like no one in the market would
build a truck like this with only one tank baffle. But it's more
common than you think. Before vou buy, know how many baf-
fles are in the tank. And even later, or now that you have trucks,
make sure you know how many batfles are inside each of vour
tanks. Batfles can help determine the eftective life, efficiency and
safe handling of vour vacuum truck.
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Don’t Get ‘Sloshed’ on the Job

Adequate tank baffles are a key to creating a safer,

Bob Carlson (left) and
lerry Kirkpatrick answer your

questions in Truck Corner

Reduce pressure on the
hose connection

QUESTION:

[ built my own septic truck and installed the suction on

the back of the truck. The suction comes straight out of

the rear head, pretty much horizontal to the ground. For

some reason, | have a tendency to break the hose right
at the valve connection. What am I doing wrong and what can
vou recommend to help?

Hank Redmond
Grand Rapids, Mich.
ANSWER:
Take a look at the
following sketch: HI
With this design, the
weight of the product as it |
i5 being pumped actually E ;,r_'jj1 gL
breaks the hose at the P Ir-' II". 115
camlock. There is a simple Tank 3 suction Camlock Hose
way to correct this prob-
lem as shown in the sketch.
h" By angling the 3-inch
Il'ul suction downward, you
eliminate the excess weight
| on the hose created by the
.-"IH;. 1.-":’-51:':‘-[!::" being pumped.
i ,?\'“ff‘m Consequently, you save
/ /[ | vourself the broken and
'ﬁnli ¥ :au*:.hnn; Camkock Hose dﬂ[‘mgﬁl hoses, Again, it's a

simple idea, but there are
lots of trucks with the horizontal suction pipe.

It's common sense

Most of these 1deas are nothing more than common sense,
but even to this day, people are still inventing and re-inventing
the wheel, and sometimes those wheels just aren’t round.

Bob Carlson and Jerry Kirkpatrick of Arizona-based
Glendale Welding have over 50 years combined experience deal-
ing with portable sanitation truck issues. Fax questions to them,
addressed to Truck Corner, af 623/937-3688, or send Bob and
Jerry an e-mail at truckcorner@ promonthly.com. B




One-Piece Construction
Lightweight -
Rust-Free
Hardware
s Wood and

Poly Skicls
* Large Variety |°
of Colors

Tanks in 60, 105, 225,
and 440 Gallon S

- 60 Gallon Rinse Tank

90 Gallon Free-Standing Sink
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— OPTIONAL AEGEEEHHIEE —

v ,. C

Paper
Dispenser

7-1/2 Gallon Tuff-Jon with Urinal > ~ Exceptionally §
Handwasher Lifting Bracket Assembly "" o b T'r‘ Desi

L, £y

330 Sﬂt Phillips Rd."' | Evansville, IN 47712

Toll Free: I-Eﬂ - [ FTF 5-253“ \ Fax: Blg 935 357
E-mail: £SfEU I N @s T{TI‘I"FT I ] web site: WWW.tuff-jon.com
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Blue Works I50
is made to handle your
toughest conditions.

\Tr*}r a FREE sample.

Nothing measures up to the pure
concentrated power of BlueWorks 150.
e Pure concentrate formula, no water
e Concentrated liquid cuts shipping cost and storage space
e More fragrance and blue dye
e Stronger every day in every way

See for yourself. Try a FREE sample. Call Cindy or your
PolyPortables regional manager at 800-241-7951.

Kams=

Listening. Learning. Delivering. Since 1972

99 Crafton Drive, Dahlonega, GA 30533 USA - Phone (800) 241-7951 or (706) 864 -3776 - Fax (706) 864-8111 - www.polyportables.com

Only PolyPortables offers high-performance Green Way Products

TOILET DEODORIZERS - TOILET CLEANERS - AIR FRESHENERS - INSECT REPELLANT

All Green Way deodorizers, cleaners and air fresheners are earth-friendly, people-friendly products, They are developed EIEE M WE'.:l F!”] mrts
and manufactured in our facilities in Dahlonega, Georgia by Green Way Products, a PolyPortables sister company:.

solutiang for life - e
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