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restroom parts, truck parts and equipment 
replacement parts that he can easily bring 
home. It saves on shipping and means 
less post-show packing for vendors. Most 
importantly, Hunter likes not having to 
scramble for parts at the last minute.

•	 Offer	 something	 new:	 Hunter likes to �nd 
products or services that �t with Hoosier’s 
existing o�erings. Two years ago, he 
purchased the �rst of two portable single 
shower units from PolyPortables for rental to 
campgrounds that serve events like weekend 
music festivals and motorcycle rallies. He’s 
also occasionally rented the shower units to 
wedding hosts to accommodate out-of-town 
visitors.

TOOLS FOR THE TASK
 Hoosier services its units with a �eet of four 
trucks built out by Crescent Tank and equipped 
with Masport pumps. Small tanks give the service 
trucks a minimal footprint, which Hunter says is 
a selling point with special event planners.
 �e trucks are a 2001 Ford F-250 with a 
600-gallon waste/200-gallon freshwater steel 
tank; a 2001 Ford F-350 with a 300-gallon 
waste/150-gallon freshwater steel tank; a 2004 
Ford F-350 with a 300-gallon waste/150-gallon 
freshwater steel tank; and a 1999 Chevrolet 3500 
with a 300-gallon waste/150-gallon freshwater 
steel tank.
 Any of the trucks can pull one of three 
transport trailers from McKee Technologies Inc./

Explorer Trailers. �ose trailers carry six, eight or 
12 units.
 Hoosier serves special events with 200 
PolyPortables Integra 3 models, a Model 816 
luxury trailer from Ameri-Can Engineering, 
two Comfort Elite 3 luxury trailers from Wells 
Cargo and 20 PolyPortables Tag Along sinks. 
Construction site rentals are covered with 100 
units from TSF Company Inc. �e units are kept 
clean with equipment from Gamajet Cleaning 
Systems Inc.
 Hoosier’s website (www.hoosierportables.
com) includes a slide show that depicts the 
interiors and exteriors of the portable units, luxury 
trailers, sinks and other equipment. Hunter says 
he routinely guides potential customers through 
the slides during phone conversations.
 “A picture really is worth a thousand words. 
�ere have been many times when the website 
has been the perfect way to help a customer 
decide what they really need,” he says.
 Hunter has found another way to click with 
prospects. In the summer months, he makes sales 
calls with a 1929 Ford Model A roadster that he 
acquired about 15 years ago. “It’s just something 
di�erent to generate attention and give people 
something to talk about,” he says. “Just about 
every time I go somewhere with it, a customer or 
a potential customer will want to know all about 
it. My dad still has his �rst car, a 1930 Model A 
sedan. We love to drive our old cars and I get to 
use mine occasionally for work!”

GOOD ADVICE
 Hunter has become an enthusiastic 
follower of Scott Hunter (no relation), an author, 
motivational speaker and business coach 
who presented his “Creating an Outrageously 
Successful Organization” workshop at the 2011 
Pumper & Cleaner Expo.
 “�e guy just really struck a nerve with me 
in a very positive way,” he says. “I’d say the quote 
we’ve really picked up from Scott Hunter is, ‘Be 
of service.’ �at has always been our philosophy 
and it was great to have Scott boil it down in a 
short phrase.”
 Hoosier Portables applies Scott Hunter’s 
service admonition to the Indianapolis
community by o�ering a discounted rate to 
nonpro�t organizations. Jamie Hunter said 
the discount allows the company to generate 
goodwill by covering transportation costs while 
absorbing the overhead expenses.
 Other Scott Hunter lessons that have entered 
the Hoosier Portables playbook include:
•	 Pay	 attention	 to	 people:	 “We’re only as 

good as the people we have working with us. 
Everybody says that, but you really have to be 
interested in your people,” Jamie Hunter says. 
“By people, that’s not just employees but all 
the people you come in contact with.”

Insider’s tips for Indianapolis
 �e Pumper & Cleaner Environmental Expo International is on its way to Indianapolis 
(Feb. 27-March 1, 2012, at the Indiana Convention Center). What’s better than having an 
Indianapolis native – Hoosier Portable Restrooms co-owner Jamie Hunter – share some 
insider knowledge about the Expo host city?
 “�ere is so much to see and do here – you could really stay for weeks,” he says. “People 
here are very excited that both the Super Bowl and the NCAA Final Four (men’s basketball 
tournament) will be held in Indianapolis in 2012.”
 �e 12th largest U.S. city, Indianapolis, is used to hosting a crowd. “Indy” is home to 
two major professional sports teams (football’s Colts and basketball’s Pacers) as well as the 
world famous Indianapolis 500 auto race, held every Memorial Day weekend. In fact, the 
Indy 500 site is where Hunter’s list of places to visit begins:
•	 Indianapolis	Motor	Speedway:	�e self-proclaimed “Racing Capital of the World” 

since 1909 has a museum full of vintage race cars and racing memorabilia. �e museum 
is open from 10 a.m. to 4 p.m. daily. Admission is $5 for adults; for an additional $5, you 
can take a lap around the famed raceway in a Speedway tour bus. “At $5, the track tour 
ticket is the cheapest souvenir you can get. Visiting the museum is well worth the time,” 
Hunter says.

•	 Lucas	Oil	Stadium: Home of the NFL’s Indianapolis Colts, it will host the Super Bowl 
on Feb. 2, 2012. �is retractable roof stadium is connected to the Indiana Convention 
Center via climate-controlled walkways. Tours are o�ered Tuesdays and Wednesdays at 
$7 for adults and $5 for kids and senior citizens. �e one-hour tour includes a visit to the 
playing �eld, locker rooms and press box. “It will be pretty neat to get to visit the place 
where the most recent Super Bowl was played,” he says.

•	 Circle	Centre:	A 100-store shopping mall in the heart of downtown Indianapolis 
is conveniently located for Expo visitors. Hours are 10 a.m. to 9 p.m. weekdays and 
Saturdays. “It’s a really nice, upscale mall that people enjoy visiting,” Hunter says.

•	 Broad	Ripple	Village: An entertainment district that includes a variety of restaurants, 
bars and nightclubs. “�ere are a lot of great restaurants and microbreweries,” he says. 
“It’s a fun place to visit.”

•	 The	Children’s	Museum	of	Indianapolis: �e largest children’s museum in the 
world has hands-on experiences for everyone from 9 months to 90 years old. �e fun 
atmosphere makes the museum both a great attraction and a site for meetings and 
special events.

•	 Soldiers	and	Sailors	Monument	observation	level: At 284 feet, the setting provides 
a beautiful view of downtown Indianapolis. �e Civil War museum in the basement is a 
great stop as well. Hours are 10 a.m. to 5:30 p.m. Wednesdays through Sundays.

�e best place for an overview of all Indianapolis has to o�er is the city’s o�cial tourism 
website: www.visitindy.com.

•	 Learn	 to	 listen: “I ask a ton of questions. 
It’s extremely important to learn all of 
the details: What kind of event, expected 
attendance, location, dates and so on,” he 
says. “Customers really appreciate that you’re 
paying attention to their needs.”

•	 Stay	positive: “Something that Scott said that 
hit home was, ‘You always attract people by the 
way you act around people.’ A positive attitude 
will attract other people who have a positive 
attitude. Now, even when I lose business to a 
lower price, I’ll at least thank (the customer) 
for the opportunity,” Hunter says.

HAPPY CAMPERS
 After almost a decade as a PRO, Hunter says 
he wouldn’t trade the experience for anything. 
He and Kernodle are happy they left their comfort 
zones to try something di� erent.
 Hoosier’s mix of construction accounts 
and seasonal special events is just right for the 
partners. Hunter expects the company will 
maintain its current pro� le/product mix for the 
foreseeable future.
 “I can’t imagine doing anything else right 
now,” Hunter says. “It’s great to be excited about 
what you do.” ■

Ameri-Can Engineering
574/892-5151
www.ameri-can.com

Crescent Tank Mfg.
585/657-4104
www.crescent-tank.com

Gamajet Cleaning Systems Inc.
877/426-2538
www.gamajet.com

J & J Chemical Co.
800/345-3303
www.jjchem.com
(see ad page 5)

Masport, Inc.
800/228-4510
www.masportpump.com

McKee Technologies Inc./
Explorer Trailers
877/426-2538
www.mckeetechnologies.com
(see ad page 41)

PolyPortables, Inc.
800/241-7951
www.polyportables.com
(see ad page 13)

TSF Company, Inc.
800/843-9286
www.tuff-jon.com
(see ad page 2)

Wells Cargo
877/301-3837
www.ultralav.com

MORE INFO

Hoosier’s Bobcat 
S-185 is used to 
load a 300-gallon 
slide-in unit from 
Crescent Tank into 
a Chevy pickup. 
(Photo courtesy 
of Jamie Hunter)




























































