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FROM the EDITOR

September 2012

Service With @ Smile

Contact us: PRO strives to serve the portable restroom industry with interesting and
helpful stories. We welcome your comments, questions and column suggestions and
promise a prompt reply to all reader contacts. Call 800/257-7222; fax 715/546-3786;
email PRO editor Jim Kneiszel at editor@promonthly.com.

WITH STIFF COMPETITION FOR CONTRACTS, EMPLOYEE TURNOVER AND EVER-MORE-DEMANDING

CLIENTS, QUALITY CUSTOMER CARE MUST REMAIN A TOP GOAL. BUT HOW DO YOU ACHIEVE IT?

By Jim Kneiszel

employees might seem like herding cats. That was especially true for

the past few months when you've been at your busiest and, in addition
to your regular crew, you may have hired some summer help. You can
reinforce the importance of quality customer service every day, but then
workers go off in every direction on the job and you can’t always watch for
follow-through.

Who was doing what - and where - this past weekend when that
customer called to complain about their restroom unit? Who handled the
call and what was the outcome? Did someone follow through with the
planner for your biggest special event of the year?

The endless questions over a lapse in good customer service can keep
you awake at night. But rather than worry yourself into sleepless nights over
how your customers were handled in the past, Ron Kaufman recommends
creating a positive service culture that will stand you in good stead for
the future.

The author of the book, Uplifting Service: The Proven Path to Delighting
Your Customers, Colleagues, and Everyone Else You Meet, (Evolve Publishing)
offers many “building blocks of a service culture” to ensure customers
are treated well whether or not you're present to watch your employees
at work.

Kaufman says poor service is rampant today and that it's time for
companies to examine the best, most innovative practices used today to
improve customer service.

“Service is everywhere,” Kaufman says. “But there is a vast disconnect
between the volume of service we need and the quality of service we are
giving and receiving. Businesses have turned a very simple human concept
into a catastrophic cliché. They remain blind to the fact that true service

The prospect of monitoring the customer service efforts of your

Exclusive Portable
Sanitation Software

One Touch \Q O
i Order Entry i
Service Schedules  Reports @
% Visual mapping and routing 4 QuickBooks integration
% Automated timecard and 4 Employee productivity reports
inventory control 4 FREE ONLINE DEMOS!!!
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aly EZTRAKR offers positive service validation
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comes not from demands and dashboards, but from a basic human desire
to take care of other people.”

Let’s explore a few ways Kaufman says you can improve the service
culture in your business:

“Each new hire either makes your culture stronger or
makes your challenge to build a great service culture a
little harder. The right people pull naturally in the right
direction. While cultural misfits may be experienced in a
specific area, their impact on the team can be confusing
or downright disruptive.”

- Ron Kaufman

Hire right.

If you experience continual customer service troubles, have you
considered the problem might be who you're hiring more than how you're
training? Kaufman advocates for hiring workers with the right attitude over
those with the best set of skills for the job. He points to creative companies
like tech giant Google and shoe e-tailer Zappos that have learned it’s easier
to start with employees who are receptive to a strong service message.

“Each new hire either makes your culture stronger or makes your
challenge to build a great service culture alittle harder,” Kaufman says. “The
right people pull naturally in the right direction. While cultural misfits may
be experienced in a specific area, their impact on the team can be confusing
or downright disruptive.”

And a few employees who don’t buy into the importance of great
customer service can have a detrimental influence on everyone else on your
team. How Zappos weeds out employees who don’t accept their customer
service message is intriguing. After four weeks of cross-training in the
company’s “Deliver WOW Through Service’’ philosophy, Zappos managers
ask new hires if they’d like to opt out.

“If you think the culture isn’t a perfect fit for you, the company will pay
you for the hours you've put in so far, plus a cash bonus to leave now with a
smile,” Kaufman explains. “The amount started at $100 and has since been
raised to a whopping $2,000. Zappos CEO Tony Hsieh is actually thinking of
increasing it again because not enough people accept the opt-out offer. The
point is not paying people to go, but making sure the right people choose
to stay.”
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Set clear expectations.

You can’t expect employees to carry on your vision for customer service
if you don’t convey it to them - when they come to work for the first day
and regularly thereafter. Too often a new employee is thrown into the fire
because a heavy workload demands it. As Kaufman explains, it’s typical for
an employer to walk a new employee around the shop, show them the work
tools, introduce a few co-workers and then tell them to get to work.

Rather, take the time to create a new-employee orientation program
that lays out customer service expectations: how the phone will be answered,
the procedure for responding to a complaint, to what lengths an employee
is empowered to address a customer concern. Then follow up so nobody
forgets service communications.

“Give voice to your customers’ compliments and complaints,” he
says. “Service communications keep your people up-to-date with what'’s
happening, what's changing, what's coming next, and most of all, what’s
needed now.”

Show your appreciation.

We know what you do when a customer complains about how an
employee treated them. But how do you react when a customer praises one
of your employee’s efforts? If you don’t recognize a customer service win,
that has to change.

Employee recognition can come in many forms, including bonuses for
good work. However, Kaufman said money isn’t always the most effective
way to reward employees, and sometimes bonuses bring unintended
consequences. He explained how a car dealership gave customer satisfaction
bonuses, but when the economy forced the dealer to curtail that benefit,
customer satisfaction fell off.

It's better to look for meaningful alternatives to cash, according
to Kaufman.
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“Genuine appreciation fully expressed makes a more lasting impact
on any employee,” he adds. “And there are tons of great ways to reward
and recognize. You can do it in public, in private, in person, in writing,
for individuals or for teams. You can do it with a handwritten letter, a
standing ovation, two tickets to a concert or a ball game, an extra day off,
dinner for the family ... They can drive service commitment and behavior
to even higher levels and are more memorable and emotional than simply
receiving money.”

Get out on the front lines.

How canyou overcome the challenges to providing top-notch customer
service if you're not in touch with operations? You need to get out of the
office and get boots on the ground occasionally to assess how procedures
are being followed, whether it’s running a construction restroom route or
pulling a service shift at your biggest special event of the season.

Kaufman explains how the general manager of an exclusive Paris hotel
works as a bellman several times each year. He greets guests and hauls their
luggage, all the while getting feedback about the hotel. He eats lunch with
frontline workers and asks and answers questions about the job.

“He’s the epitome of a service role model,” Kaufman says. “But what's
important to remember and to emphasize with your team is that everyone is
a service role model. Leaders, managers and frontline staff must walk-the-
talk with powerful personal actions every day.” B

SHARE YOUR IDEAS

Have you successfully restored high standards of customer service in your

company? Have you found a great way to motivate employees to go above and

beyond for customers ... even when you're not looking over their shoulders?
Share your tips with us by dropping me a line at editor@promonthly.com.
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WHAT’S INSIDE A PORTABLE RESTROOM? A CAPTIVE AUDIENCE WITH

Writer Judy Kneiszel has operated her own small business for 15 years and is familiar
with the many rewards and challenges of business ownership. Write to her with
questions, comments or topic suggestions at thewordhouse@ameritech.net.

's Gustomer

A SMARTPHONE AND MAYBE A MARKETING OPPORTUNITY.

By Judy Kneiszel

magazines in their home bathrooms for guests to peruse, but that
doesn’t work in portable restrooms. Thank goodness technology has
solved the problem through smartphones and QR codes.

Reading in the bathroom is a time-honored activity. People often keep

What is a QR code and what can it do for you?

You've probably seen QR codes printed in newspapers, magazines,
on product packaging, direct mail advertising, and many other places. QR
stands for “Quick Response” and refers to those black and white squares
that are really a two-dimensional barcode readable by a variety of devices

Tank & Waste Solutions

MTC Tank and Waste Solutions manufactures custom or stock,

high quality vacuum tank and waste solutions deep in the heart

of Texas! Our products are designed with the operator in mind, , a
outfitted with the best equipment in the industry, built Texas

tough, and distnbuted worldwade. We'll even throw in some

good old southem hospitality at no extra charge!
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including smartphones. They were first used in Japanese automobile plants
to track vehicles during the manufacturing process. QR codes are catching
on worldwide as a marketing tool because they allow content to be decoded
at high speeds by anyone who has a mobile phone equipped with a camera
or a smartphone.

The amount of information that can be contained in a QR code is about
4,300 characters. That's enough for a business professional to include contact
information and some personal background or product information, which
is more than will fit on a standard business card. They also can be used as a
link to a website.

Newer smartphones come with QR code readers installed. If a phone
doesn’t have one installed, a reader can be downloaded for free from Google
Goggles, or on an iPhone, the App Store.

Once the QR code reader app is installed, the user simply activates it
and takes a quick snapshot of the data label and is instantly seeing what you
want them to see, which could be your contact information, or a specific
company promotion like a coupon.

How to Create QR Codes

You can program a QR code to open your company website, Facebook
page, Twitter feed, or a YouTube video. You can stick to information
specifically pertaining to your company or you can link to a YouTube video
selected to amuse your captive audience.

If you'd like to use QR codes on marketing materials, the technology
for creating them is usually free. Dozens of Web services will create them for
you for a fee.

Websites such as Delivr.com, qrcode kaywa.com, QRifier.com, QR.net
and QRStuff.com make it easy for even small-business owners to get
onboard by generating QR codes.

A great way to get started is to go to code generating websites. Most
provide introductory information on QR codes. Here are some questions to
consider when choosing a QR code generator:

1. Does it seem easy to use?

2. Will it create QR codes for almost all smartphones?

3. Doesitallow you to condense a URL? A shortened URLis a forwarding
address that redirects to your target URL. A short URL means less
content has to be encoded and the QR code can be printed smaller.

4. Is it able to create QR codes in different file formats: jpg, png, pdf,
eps, etc.?
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5. Willitembed html code? This allows you to put QR codes on a website.

6. Doesit offer storage and indexing of codes so you can find them when
you need them?

7. Does it offer tracking and analytics so you know how often the codes
are being scanned?

8. Isitfree? You should be able to do all of the above for free.

How and Where to Use QR Codes

Once you've learned to scan and generate QR codes, you can get
creative about where and how to use them.

Iimplied earlier that QR coding could be printed on stickers and placed
inside portable restrooms so users could scan the code and read your
website content or watch a video while utilizing the restroom.

Jamie Pepper, marketing administrator at English Septic in Bridgeton,
N.J., has placed QR codes almost everywhere but inside portable restrooms.
The septic pumping and portable restroom company does, however, have
QR codes on ads in restroom stalls inside a local stadium.

Pepper says once people learn what QR codes are and how to use them,
they become a quick, easy, effective, inexpensive direct marketing strategy
a company can pinpoint and track. To help English Septic’s customers
along, Pepper wrote a brief article explaining QR codes and posted it on the
company’s website: www.englishseptic.com/qr-codes.php.

English Septic has added QR codes to just about all of its marketing
efforts including newspaper ads, phone book ads, restaurant placemat ads,
and company brochures. Some codes send people to the English Septic

Savings

SOLUTIONS

website, others to the company’s Facebook page. English Septic also has
created QR codes that go right to a discount coupon, which, Pepper says,
customers don’t even have to print out to take advantage of. They can just
show drivers the coupon on their phone.

“At first it was a little touch and go, but because there’s

no cost to it (QR codes) at all, we could stick with it. After
people started getting familiar with it, it took off very quickly.”
- Jamie Pepper

GAINING TRACTION

“Every month I review our marketing efforts, and wherever the return
on investment isn’t up to par, that’s what I try to push people toward,
whether it's Facebook, Twitter or the website,” Pepper says.

English Septic has been using QR codes for about a year.

“At first it was a little touch and go, but because there’s no cost to it at
all, we could stick with it,” she says. “After people started getting familiar
with it, it took off very quickly.”

A marketing tool that’s flexible, inexpensive and effective seems like a
win-win for any small business. If you're seeing QR codes in more and more
places in your area, maybe it’s time to try using them yourself to promote
your portable restroom operation. ll

promonthly.com  September2012 9
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ustained, consistent growth for 20-plus years is more than most
business owners can hope for. And explosive growth, well, that’s
something reserved for wish lists and sweet dreams, right?

Not so for Mark Zimmer and his company, A-1 Rocket Portable
Restrooms in Amarillo, Texas. In the past two years, the company has
diversified from primarily a portable restroom provider to a full-blown site
services contractor for construction and other industries.

A-1 Rocket has acquired two companies and expanded to offer fencing
and barricades, and, most notably, has seen its container business bloom.
Modified containers are used for anything from construction project offices
to temporary storage facilities to mobile kitchens. They have proven to be a
profitable add-on to traditional restroom services and now account for 20
percent of total business.

So what was the catalyst for Zimmer to step into new markets after

running an established business for many years? Many changes over the
(continued)
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past two years are attributable to Zimmer’s son, Ryan, joining the A-1 Rocket
Portable Restrooms team. Ryan grew up in the family business - servicing
restrooms with his dad at special events by the time he was 8 - but went on
to become a civil engineer and worked for a construction company before
deciding to return to his roots.

Ryan, now the company’s vice president, brought A-1 Rocket a fresh
perspective on new opportunities in the construction industry, as well as
a fierce commitment to networking and finding solutions customers want.
The company now provides portable restrooms, fencing and containers for
construction sites and special events throughout the state. It also expanded
itsreach 500 miles south, where a new branch is offering products to oil and
gas companies near San Antonio.

“It's amazed me from the start. A lot of times Ryan
will field 20 calls a day from businesses that want extra
storage — something airtight and watertight —and storage
for their tools or when they’re remodeling.”

MARK ZIMMER

CONTAINED EXCITEMENT

Mark Zimmer, the company’s president, built a foundation in portable
sanitation with A-1 Rocket, which continues to operate within a 100-mile
radius of Amarillo in the Texas panhandle. He grew from an initial 100
restrooms to 500, catering mainly to special events customers. Most of
the units are from Satellite Industries. A handful come from PolyJohn
Enterprises, and the company’s 24-foot restroom trailer is from Olympia
Fiberglass Industries Inc. Restroom rentals account for 70 percent
of revenue.

Enter Ryan, who during his timeasan engineerhad witnessed a growing
and specific demand for containers at construction sites. Mark recognized
the risk, but knew it was an educated one, so they started by ordering four
units. Neither father nor son had any idea just how strong demand would
be. Today their container inventory is around 250, amassed in the past two
years and with the acquisition of a couple smaller businesses.

“It'samazed me from the start. A lot of times Ryan will field 20 calls a day
from businesses that want extra storage - something airtight and watertight
- and storage for their tools or when they’re remodeling,” Zimmer says.

Once, he says, a motel had 15 of them to store furnishings during
a remodeling project. The uses have been countless and the units are
relatively easy to service.

12  September 2012  Portable Restroom Operator

“We drop them off, forget them, and pick them up at the end ofthe job.
There’s no need to put them on a route,” Ryan says. A 20-foot unit rents for
about $100-$125 per month with a delivery and mileage fee.

The company offers several different configurations, can install heat,
air conditioning and running water, and rents them to construction sites,
schools, oil and mining fields, golf courses, hospitality and other industries.

“You don'’t really realize what people do with them, but we’'ve had
everyone from ranchers to people who really want secure storage. They like
them on the ground where you can walk into them. They're different than
the boxes you see on the trailer rigs. Ours weigh two to three times more
and the top is made of the same things as the sides, so they're heavy duty”

The fact they're new - shiny and well painted - also helps, according
to Zimmer.

CONTAINERS TAKE OFF

Marketing was key even before the first four containers were delivered,
Mark says. “Before we got them, we were advertising them and had them
all rented out before he came here, and that caused us to buy more.” The
company has since acquired two businesses that have fed into the 250-strong
fleet of 20- and 40-foot models. Ryan sources the containers - made of
14-gauge corrugated steel with 1-inch marine grade plywood floors - from
wholesalers across the nation.

These wind and watertight containers often come from Dallas or
Houston, both hundreds of miles away but still the closest ports. They are
transported to Amarillo via truck. They also stock some newer models for
retail jobs where they're more visible to the public.

More inventory means
more work to be done. “With
the addition of the container
service and the new business
in South Texas, we've added
six employees in the past
year and a half, and as far as
vehicles, we've added five,”
Mark says. In the past year
and a half, company revenues
have doubled.

The company’s fleet in
Amarillo now includes a 2006
International 4300 with a
1,000-gallon waste/500-gallon
freshwater steel tank; 2011 and
2012 International TerraStars
with 700-gallon waste/350-
gallon freshwater stainless
steel tanks; a 2006 GMC 5500
flatbed truck with Waltco Lift
Corp. liftgate and 400-gallon
waste/200-gallon freshwater
stainless steel tank; a 2006
GMC 4500 with 600-gallon
waste/300-gallon freshwater
steel tank; and a 2010 GMC
flatbed pickup with 300-gallon
waste/150-gallon freshwater
stainless steel tank. All the
vacuum trucks were built out
by Best Enterprises Inc. In
addition, the company runs a
1999 Isuzu NPR with 16-foot




stake bed and Waltco Lift Corp. liftgate, a 2000 GMC pickup with Tommy Lift
liftgate and 20- and 24-foot restroom trailers from Custom Built Trailer Inc.,
Lubbock, Texas.

The satellite office, A-1 Rocket of South Texas, has a 2010 GMC 1-ton
flatbed with a 400-gallon waste/200-gallon freshwater tank; a 2011 Chevy
1-ton flatbed with a 400-gallon waste/200-gallon freshwater stainless
steel tank, both from Best Enterprises, and two 24-unit transport trailers
from Custom Built Trailer Inc; 15 trash trailers and 10 custom-built cool-
break trailers.

The cool-break units are flatbed trailers with a roof, benches and a Port-
A-Cool portable evaporative cooling unit for workers seeking relief from the
heat. They are usually 20 degrees cooler than the outside temperature. These
trailers are fabricated and outfitted by Ryan and a friend with the help of
Tumbleweed Manufacturing in Amarillo, Texas.

The company’s other business units, American Portable Storage LLC, or
APS, and Scott Box LLC, were acquired and added to the container fleet. APS
Amarillo has a 1999 Sterling tractor; and 24-foot and 40-foot trailers from R &
R Truck and Trailer Service, Citronelle, Ala., and 42-foot tilt container trailer
from Contral, Marietta, Ga. These pull double duty hauling 20 restrooms
each for large events.

And Scott Box has a 1999 International tractor and 42-foot Landoll
Corp. container tilt trailer, and two 2012 Freightliner M2 tractors.

HEADED SOUTH
The company’s newest branch, A-1 Rocket of South Texas, sprang up
in part to serve the oil and gas industries in that region. One impetus was
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Jerry Don Thompson, who sold APS to the Zimmers, and owns a pipeline
construction company in South Texas.

“(Thompson) said he wanted us to supply him and that would lead to
other people,” Zimmer says. “So we moved some units [portable restrooms]
from Amarillo, bought some and bought two trucks, and we now provide
trash trailers for these drilling sites” This location has two employees and a
manager and maintains 130 restrooms.

Ryan recalls the genesis of the new business: “A friend, Roy Baring, who
is now manager, called me on a Tuesday wanting to do something with the
big oil field play down there - he didn’t care what it was. On Wednesday
some guy wanted to buy toilets, and Thursday Thompson said he thought it
would be a good time to bring some restrooms down.”

(continued)

Ryan Zimmer is a good example of how being handy comes in
handy. His family’s container business is the beneficiary of the myriad of
skills he and a friend possess to weld, frame, run electrical and finish out
the units they rent to construction and other industries.

After investing the initial $3,500 for a 20-foot container and another
$3,000 for shipping it to Amarillo, another $3,000 or so goes into putting in

amenities like air conditioning, electric service and

: insulation. You might expect Zimmer and his friend

= Sean Fuqua take on the work to save money, but

surprisingly it costs more to build out the containers
than to buy manufacturer kits.

ll “l am spending about 30 percent more on

| A materials than a pre-made kit, but the control and

’ 7‘JCKE peace of mind knowing I'm building it how | want it

| OB is worth it Zimmer says.

When A-1 Rocket entered the container
business, Zimmer treated each new unit as a
construction project, subcontracting much of the
work — and micromanaging the contractors on top
of it.

“Then | was talking to my good friend,
(Fuqua), who is an architect who grew up framing
houses for his dad, and we decided to do all the
ii work ourselves,” Zimmer says. Working from a barn

near the company shop, he and Fuqua are able to
build out four 20-foot units at a time.
“We have a welding shop down the street and
we do the welding, framing and electrical work,”
Zimmer explains. “Growing up here, | leamed to
weld and cut. Fugua frames the units and we wire
and sheet them and they're done.”
Zimmer says the containers return the
investment in purchase and build-out in about
48 months.
“In our situation, the two of us doing the
- work is best. We each have unique skill sets that
: complement each other to get the job done. It does
take us longer to build one out ourselves, but we
know it is done the way we want it.” Zimmer says.




Best Enterprises, Inc.
800/288-2378
www.bestenterprises.net

PolyJohn Enterprises
800/292-1305
www.polyjohn.com
{See ad page 35)

Satellite Industries
800/328-3332
www.satelliteindustries.com
(See ad pages 18-19)

Ata local festival, concertgoers look on with A-1 Rocket’s Satellite Tufway The three developments signaled a new opportunity for A-1 Rocket.
restrooms set up in the background. “We only have a few clients down there but they’re running so many
crews we're able to follow them around,” Ryan adds.

“We have that synergy. He's got the well established
companies and the old-school mindset. | bring in the
new (ideas) and want to be more efficient.”

RYAN ZIMMER
ANDY GUMP INTELLIGENT DESIGN
FENCE The sudden expansion beyond A-1 Rocket’s original territory called
1:888:263-9486 for changes to the company’s business structure. After buying the smaller

businesses, the Zimmers consulted with lawyers and accountants to pool

each separate business - A-1 Rocket of South Texas, Scott Box, and American

§ 8002 22“\2,[3;3 °7m Portable Storage - into one LLC to protect the assets of each. Zimmer's wife,
Jill, also is part owner and secretary.

The challenges of running businesses across long distances and paying
for the investments they’ve made have kept the Zimmers busy. “I joked with
my dad that I spent all the money he made in 22 years of business in one
year,” Ryan says.

So far, the dynamic works, father and son agree. “We have that synergy,”
Ryan explains. “He’s got the well established companies and the old-school
mindset. I bring in the new (ideas) and want to be more efficient””

“We talk a lot and exchange ideas,” Ryan continues. “He has the
experience and we're sounding boards for each other. And it works
DURABLE, AFH]IIIIAB[E MII) BUILT:TO LAST pretty well”

Mark says the father-son alliance is a meeting of the minds and
resources. “I had the money, and he had the ideas,” he says. But it was still
very important for Mark to stress the foundation on which the business is
€ w built. “I made it very clear that how we’ve made the money was through
530 East Jamie Ave, La Habra, CA 90631 Call (800) 903-3385 or (800) 556-5576 the portable restrooms, and I would remind him this is how we paid

ERIesvLeom the bills” B
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www.armal.biz

Phone 770 491 6410

7 . W Toll Free 866 873 7796
| y ==

« Ultra smooth walls can be
washed easily with built-in,
irremovable air vents to
protect the cabin from
insects and rain.

« Highly stable door with
easy wash moulding.

* Functional waste collection
tank with ergonomic seat
and anti-contact bends.

» Single block floor highly resistant
to impact, with non-slip surface and
raised rims preventing accumulation
of dirt and facilitating the washing
disinfecting operations.

FORM 4

“. Comfortable and sturdy
p | atthe same time, it has
~ an excellent size/weight
ratio ensuring user
comfort and easy
handling for the
operator.

Curved corners for easy
gripping.

The overlapping wall

assembly system means .

that the rivets are hidden Weight-Empty . 185 pound
Waste Tank Capacity 60 gal

throughout for greater

safety. Width 43 inch

Height 90 inch
Depth 47.20 inch

Highly stable door
thanks to the heavy-duty
spring coil, A wind
resistant device has
been fitted to the door to
ensure perfect closure
when unlocked.

Armal, Inc. * 122 Hudson Industrial Drive, Griffin, GA 30224 +« Phone 770 491 6410 +« Toll Free 866 873 7796 + armal-inc@armal.biz
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On the Job

CONTAINERS, PORTABLE OFFICE TRAILERS, BARRICADES, LOCKS
AND WATER PUMPS ARE CRITICAL TOOLS AT ANY BUSY WORK SITE

By Ed Wodalski

CONSOLIDATED FABRICATORS CORP.

Emergency response  equipment
containers from Consolidated Fabricators
Corp. are available in three different
models: stationary, ready to go and mobile.
The containers enable personnel on site to
quickly respond to hazardous waste, natural
disaster or medical emergencies with less
remediation afterwards. Packages are
available with a range of equipment and materials or can be built to specific
needs. 800/635-8335; www.con-fab.com.

DACCO INC. OF WISCONSIN

Office trailers from DACCO Inc. of
Wisconsin are available in floor plans
ranging from 8 by 20 feet to 12 by 60 feet.
Trailers are fully insulated with VCT tile
floors, paneled walls, horizontal sliding
windows, lockable doors and OSHA-
approved stairs. All units have heat [ |
and air conditioning. New, used, single or multi-office trailers are available.
888/322-2648; www.daccotrailers.com.

IMPERIAL INDUSTRIES

The durable, lightweight Imperial Barricade
from Imperial Industries weighs 45 pounds
or 180 pounds when filled with sand or water.
Designed for traffic control, marking paths or
used as a barricade, units can be individually
stacked and interlocked. Available in orange or
yellow, barricades with 2-inch top fills and three,
1-inch drains measure 29 inches wide, 37 inches high and 65 inches long.
800/558-2945; www.imperialind.com.

LOCK AMERICA INTERNATIONAL
Restroom padlocks from Lock America
International, designed to prevent against theft
and vandalism, are available in a choice of five
colors to match units or indicate restrooms are
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and water-handling pumps can be a prof-

itable addition to your special event and
construction site services. Adding a color-coded
padlock can save time when sorting restrooms,
while special response equipment can put you first
on the scene or add extra value when supporting
emergency response efforts. Here are a few time-
saving, profit-building products to consider.

P ortable office trailers, lightweight barricades

ready for service, need cleaning or might be assigned to specific events. Easily
re-keyable, locks have solid brass bodies and chrome shackles for rust
prevention. 800/422-2866; www.laigroup.com.

LONE TREE USA

The 8-foot by 48-foot mobile
accommodation frailer from
Lone Tree USA is available in
several plan options: kitchen,
dining, office, bedroom, shower,
laundry and storage. Features
include solid core walls, on-demand hot water systems, heating and cooling,
generators, satellite system and porcelain bathroom fixtures. 801/491-8151;
www.lonetreeusa.com.

RICH SPECIALTY TRAILERS
Mobile office ftrailers from Rich
Specialty Trailers can be designed
to meet specific space needs or a
combination of office and utility space.
Floor plans are for units 12 to 52 feet
long. Bumper-pull or gooseneck style
trailers areavailable. Units are insulated
and have heating and cooling systems. Built-in countertops and cabinets with
lighted workstations are standard. Options include rear-ramped doors, a variety
of windows and custom sized doors. Features include low-amp lighting, heavy-
duty chassis with tandem or triple axles, and dent-proof fiberglass gelcoat
exterior. Custom floor plans with shower and restroom are available. 260/593-
2279; www.richrestrooms.com.

TOICO INDUSTRIES

The self-priming, five-chamber,
115-volt water pump from TOICO
Industries is designed for supplying
freshwater to temporary trailer facilities.
The pump delivers 5.5 gpm and 60 psi. It
can run continuously for hours and has a piston design that enables it to operate
quietly with minimal pulsation. Pumps are available with standard terminations
of 12-inch stripped end AWM lead wires or standard three-prong power cord.
888/935-1133; www.toico.com. l




KEEPS PORTABLE TOILETS
SMELLING CLEANER, LONGER!

PROPAXX

Portabie Tollet Deodorizing Packets

~Call today to-exp‘eriénce thé J&J édvantage.,.lt’s real!

Learn more about J&)’s Quality Deodorizers, Fragrances & Guaranteed Prices Today!
1-800-345-3303 - www.jjchem.com - sales@jjchem.com



Mitch Is Really A Nice Guy, Until H

Tufway Maxim 3000



e Gets To Work.

Paid To Be Nasty

Mitch takes his nephews fishing and
watches hockey games on TV.
Normal stuff for a guy from
Minnesota. But, when Mitch gels to
work he tumns crazy, like a Packer
fan on Sunday afternoon. Why
does that matter to you? Because
Mitch is our product fester.

For 22 years Mitch has beat the far
out of our restrooms. Does he do it
because he likes ite Maybe. He
does it so we can continue to offer
you a 10 year limited warranty on
all our standard restrooms.

Frankly, without Mitch you would be
operating a repair shop not a rental
business. And Satellite would be
like the other guys who wish they
could offer a 10 year warranty.

Quality may cost a litle bit more,
but Mitch can tell you, its worth the
investment.

Global Satelh?e“

> >move ahead with Satellite

800-328-3332 / www.satelliteindustries.com



ON LOCATION

2 |
asmm | MFFORDABLE PORTABLES .
| FAVETTEVILLENC
-—-910-484-5868
NCS 00744

Tommy Saylor oversees the operations of Affordable Portables LLC of
Cumberland County for owner Joe Gillis. They're located in Fayetteville,
N.C., with a supplemental holding yard in Rock Fish, N.C. His team consists
of eight vacuum truck drivers, two delivery drivers, a mechanic and three
office personnel, although everyone is cross-trained to step in wherever
needed. Technicians Kris Kader and Michael Lancaster Jr. are assigned full
time to Camp Mackall.

COMPANY
Elght years ago, when a friend of Gillis put his portable sanitation
business up for sale, Gillis hooked up with a partner and bought it, as well as
three other restroom companies. Saylor stepped in as operations managerin
2009 when the partner left the business.
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Today they've got about 3,500 portable restrooms in their inventory,
and 12 service vehicles ranging in size from 500 gallons to 1,700 gallons.
Their territory covers eight counties within a 50-mile radius. About 50
percent of their work is for the military, especially nearby Fort Bragg. The
rest of their work is construction and special events - including a charity
event for Extreme Makeover: Home Edition, for which the company donated
units as well as their time.

TOMMY SAYLOR

(continued)
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PQ‘rtable Samtatmn

ASseciationlint

The Portable Sanitation Industry
CONVENTION & TRADE SHOW

October 30 thru November 3, 2012
In Sunny San Diego, California

Informative
speakers
will present
New |deas
and Current
Information
you need. |

Meet Industry Leaders, Netvvork with business owners
from all over the world and participate in Round Table
Discussions on a wide rage of current topics

And, of course.... hm ati i“[g
Walk the show floor and see the latest products More mformatlon,
and services for your Portable Restroom Business. chedule @?M“
- g el stration|Eormsiforgthe!
@m ownloade
ourwebsitelat:

WWW PSAIIORG

800-822-3020 4 7760 France Avenue South, 11th Floor, Minneapolis, MN 55435 4 info@psai.org
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Operations manager Tommy Saylor (center) is flanked by his crew at Camp Mackall, Michael Lancaster Jr. (left) and Kris Kader.

MAKING C

The contract with Camp Mackall was held by one of the original
companies Gillis bought and was transferred to him. The company has kept
up with the growth at the camp and those contracts have been renewed.
“They’re very happy with us,” Saylor says. “We respond to all their needs.
They've got my number to call 24 hours a day.”

THE MAIN EVENT

Camp Mackall, on the outskirts of Fort Bragg, is a former military base
named for Pvt. John Thomas Mackall, who was killed in the Allied Invasion
of North Africa during World War II. It is now set up as a training camp to
prepare Special Forces for combat duty. Up to 500 trainees come in at a
time for a two-week stay. They participate in training activities that include
classroom instruction, running obstacle courses, role-playing and camping
in the woods. Cadets also are exposed to the living conditions, music and
even animals of the Middle East to become familiar with the sights, sounds
and smells they will encounter when deployed.

THE JOB
Conditions at the camp are deliberately rugged for the trainees to cull
unsuitable candidates. They live in tents, and although they have showers,
the only sanitary facilities are portable restrooms. Hand-wash stations are
where they brush their teeth, shave and clean up between showers.
Affordable Portables also provides units for construction activity, as the
camp is expanding its facilities.

BY THE NUME

BY

1S

There are currently 200 units at Camp Mackall, 160 of which are
Global models from Satellite Industries. Per Fort Bragg requirements,
units in training areas must be tan. There are no color requirements for
the backwoods or construction sites, so the 40 Satellite Industries Tufways
in those areas are the company’s standard dark green. The company also
supplied 32 PolyPortables Inc. Super Twin hand-wash stations.

When officers are in attendance for award ceremonies or other special
events, the company brings in handicap-accessible units as well as flushable
Global 1.5 models with sinks. Deliveries are made with a Chevrolet 2500 and
trailers built by Gillis or Master Tow Inc.

Units are set up in 20 locations around the camp, including three tent
cities, three security gates, training and backwoods areas and construction
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zones. The company also has an on-site holding yard where they store about
25 units that might be needed. Units are sited by a grid number to pinpoint
them on a military map.
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ECURITY

Camp Mackall has several vendor requirements. Saylor and his
technicians had to go through background checks to gain security clearance.
Drivers are required to wear company uniforms with shirts tucked in. And
all vehicles must be four-wheel drive.

The company also has requirements. Drivers must wear steel-toed
boots, safety glasses and rubber latex gloves, and go through regular
drug testing.

EPIN’ IT CLEAN

During training sessions, Kader and Lancaster make the 100-mileround
trip to Camp Mackall to clean all the units five days a week - sometimes
seven, Saylor says. Each drives a 2003 Ford F-550 with 750-gallon waste/300-
gallon freshwater steel tank built out by Abernethy Welding and a Masport
pump. There are three points at the camp where they can replenish their

water supply. Waste is taken to the county wastewater treatment plant.
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450 Gallon Aluminum Slide-In

300 Gallon Waste / 150 Gallon Fresh Available in...
) Electric Start 5.5 HP Honda 300, 450 & 600 Gallon Capacities
o . «;ﬁ “ Conde Super 6 Vacuum pump w/ 4-way valve Call For Our Prices!

30’ x 2" Tiger Tail inlet hose w/stlnger, washdown

JMMEDIATE

Stocking Locations ‘Coast to Caast’

aimay.
' -‘, ,:xs’

‘. s’
435 Gallon “SpaceSaver” 435 Gallon Rear Engine 4 www Slidein

Not all models available at all locations. E et SIW912

3 Models * Six ‘Stocking’ Locations To Serve You! Call Us Today Toll-Free: 888-445-4892

Portable Restroom Delivery Potty Fresh® Plus XL™

TRAILERS

Heavy Duty Steel with Double Axle, Electric Brakes,
Flush Mounted Lights and Built-in Ratchet Straps

Press-N-Pour”

Portion-Control PT Deodorant Dispenser
— N
Packet-convenience...
in a powerful liquid.™

v Easiest to use
e v Most effective performance
6 Hauler...... $2760.00 (12ft) v Mixes instantly, accurately,
8 Hauler...... $3300.00 (16ft) and NO MESS!

10 Hauler...... $3850.00 (20ft)
12 Hauler...... $4200.00 (24ft)
14 Hauler...... $4525.00 (28ft)

ion- Outperforms pellets
16 Hauler...... $5200.00 (32ft) Portion-Control el

18 Hauler...... $5950.00 (36ft) Dispenser packets and pucks!
20 Hauler...... $6700.00 (40ft)
Custom Lengths Also Available! SU RCO®
PORTABLE SANITATION DIVISION
877- 4 4 5 - 5 5 11 292 Alpha Drive * Pittsburgh, PA 15238
Call: 1-800-556-0111 - Intl. 412-252-7000 .
www.RestroomDeliveryTrailers.com www.SURCOPT.com &
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Between training sessions, units remain in place and one of the drivers “They’re letting my guys eat out at the chow hall with

heck them three ti k. This break id tunity t ) .
GRS IE SEE e QSO o SRR RESHE B SRS the students, the instructors, the top-ranking people.
do a more thorough cleaning, readying the units for the next session. The ' _ !
company uses Satellite Industries deodorizer and cabana spray. And they let them shop at the PX store if they need

drinks or anything.”
TOMMY SAYLOR

JOB BENEFITS
The company and the military have enjoyed a mutually beneficial
working relationship for many years. But the drivers enjoy a few perks as

well. “They’re letting my guys eat out at the chow hall with the
students, the instructors, the top-ranking people,” Saylor says.
“And they let them shop at the PX store if they need drinks
or anything.”

The cadets benefit, as well. They're very respectful because
Ik f they know the drivers are there to provide clean restrooms for
! them, Saylor says. “They’re very patient. They'll wait for the
cleaning to be done, then ask if they're allowed to use them.”

The company expects to continue this longstanding
contract, and has begun discussions regarding future
requirements. ll

MORE INFO

i ';l gl

, - PolyPortables, Inc.
Abernethy Welding & Repair, Inc. 800/241-7951
800/645-0324 www.polyportables.com
www.abemethywelding.com (See ad page5)

i S Masport, Inc. Satellite Industries
P I g g ; 800/228‘4510 300’328-3332
’gayloi’ placesa Poinbn_a(ﬂes Inc. Wwww.masportpump.com www.satellteindustries.com
-wash station at the Special Forces .« (See ad pages 18-19)
+training camp in North Carolina.

VIIB:SIA

A.S.M.E. Certified / D.O.T. Approved
UL-142 Listed

0

Mid-State Tank Co., Inc.
P.O. Box 317
Sullivan, IL 61951
Telephone: 800-722-8384

Fax: 217-728-8384

Mid-State Tank manufactures dependable
stainless steel and aluminum pressure /
vacuum tanks for the septic and portable
trucks. Semi trailers are a recent addition
to our fine line of tank models.

Contact:
Don or Gene for a quote or check on
stock tanks
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Jack Brown

1941-2012

Jack Brown was in the portable toilet business for
over 25 years, starting as a small single truck opera-
tor, with 20 toilets in the early 1980’s. During the
proceeding decades Jack grew his portable toilet
company from 20 portable toilets to a company
that operated in 5 states with over 10,000 portable
toilets. During that time, he grew to love the
people associated with the industry and made
many lifelong friends. Jack had great knowledge
of the portable toilet business and he cared about
the small business operator and the future of small
business growth and development. Through run-
ning and operating a successful and constantly ex-
panding portable toilet company, Jack understood
the need for a better way to manage the daily op-
erations of the portable toilet business other than
manually tracking services using yellow legal pads,
which often resulted in errors. Jack developed a
software program that would increase his effective-
ness and efficiency by keeping track of equipment,
employees, services and billing.

In 2004, Jack started a company called EZTrakR
Systems, Inc. to offer his software program to the
small business operator at an affordable price
without them needing to invest large amounts
of money. EZTrakR was the first marketed
software system written by an actual portable
toilet operator with decades of experience in the
industry. EZTrakR was designed as a one-stop
solution for any portable toilet operator to
manage all aspects of their business.

On the afternoon of July 8, 2012, Jack was involved
in an automobile accident that resulted in his
death. Jack’s two step sons remain in the industry
and continue his legacy as small business operators.
Jack’s wife, Elaine, will continue the development
and operation of EZTrakR so that his passion for the
industry continues through others.

Jack loved the portable toilet industry and often
remarked about how much fun he had working with
others in the industry. Jack will be so greatly missed
by his family and friends, but his memories and

www.eztrakr.com lessons will carry on for decades to come.
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=% Protect Your Name

Fred S. Steingold practices law in Ann Arbor, Mich. He is the author
of Legal Guide for Starting and Running a Small Business and
The Employer’s Legal Handbook, published by Nolo.

WHETHER YOUR COMPANY’S HANDLE IS A CLEVER PLAY ON WORDS OR USES A COMMON

SURNAME, CONSIDER MEASURES TO PROTECT AN IMPORTANT SMALL BUSINESS IDENTITY

By Fred S. Steingold

can bet those companies made sure they had exclusive rights to
their names.

Your business name might not be as distinctive or well known. Still,
you'd hate to have a judge tell you that you can’t use it anymore. And if
another business copied your name, you’d like to be able to go into court
and put a stop to it.

So how do you protect the name of your business, product or service?
We'll look at a few techniques. But, ultimately, only you and your lawyer
can decide how much effort and expense to invest in name protection. Your
decision will depend on many factors, including the size of your business,
the size of the market you serve, the type of product or service you offer and
your expectation for growth and expansion.

M icrosoft. Starbucks. Walmart. They're all memorable names. You

EXCLUSIVE RIGHTS

Generally, the more customers your business will reach, the more you
need to be sure you have exclusive rights to your chosen name. Joe, who
runs a local computer repair service, won’t need as much name protection
as Alicia who plans to sell a new line of iPad cases in all 50 states.

Obviously, the Internet is a major factor. It’s caused a rapid growth
in the number of small and mid-sized businesses that compete with one
another. How does this affect you? It means you may have a greater need
than in the past to do in-depth name searches - and perhaps to seek
trademark protection.

Let’s start by focusing on the simplest situation - a very small local
business that probably needs to do nothing more than meet a few require-
ments of state law. For example:

Jeff wants to start a local photography studio called Portraits by
Jeff. He'll be a sole proprietor. Since his is a small, unincorporated local
business, he’s probably safe enough if he just registers his business name
at the county level. (Some states require registration at the state level - and
publishing the name in a newspaper.) Jeff probably doesn’t need to spend
time and money to register the name as a trademark or service mark. He
should, however, check to be sure there are no other photography studios in
his area using the same or a similar name.

If Jeff decides to incorporate his business or form a limited liability
company, he’ll need to make sure the business name contains the right
additions (such as Inc. or LLC). He'll also need to be sure the name doesn’t
conflict with that of other corporations or LLCs in his state. The corporate
filing office can probably check this out for Jeff in advance. The cost, if
anything, will be minimal.

SIZE MATTERS
But be aware of this important fact: having the state accept your
corporate or LLC name doesn’t give you the protection of a trademark.
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Still, in most cases, if you have a small local business that uses your
name or a very common name to market goods and services locally, you
can pretty safely ignore trademark concerns. So if you call your business
Harvey Walker Roof Repair, you're not likely to have a trademark problem.
Or if yours is a one-person, home-based business such as a graphic design
service A+ Design, you're probably safe as well.

But if your business is bigger, such as a large camping equipment store
(Wilderness Outfitters) or sells goods or services beyond a very local or
industry specific niche (Lamps.com Online Lamp Store), I recommend that
you look into trademark protection. Here’s why:

You don’t want to buy signs, stationery and ads and then get a nasty
letter from a large company that claims a right to the name you're using and
threatens you with a trademark infringement lawsuit.

Just defending such a case in federal court can cost you up to $100,000.
Even if you're sure that you're in the legal right, you'll probably wind up
changing your business name just to duck the lawsuit.

FOR MAXIMUM PROTECTION

If name protection is important to your business, you'll get the maximum
protection by obtaining a trademark if you sell a product - or by getting a
service mark ifyou sell a service.

A trademark is a word, phrase, design or symbol that identifies a prod-
uct brand. Examples include Dell computers, Nike shoes, Kodak cameras
and Marathon gasoline.

A service mark is a word, phrase design or symbol that identifies the
provider of a service. Examples are Burger King (fast foods), Roto-Rooter
(sewer-drain service), Kinko’s (copy centers) and Hertz (car rentals).

To properly register a trademark or service mark, you'll probably need
help from a lawyer who specializes in intellectual property law. But if you're
a do-it-yourself type, you can save money by doing some of the preliminary
work - including conducting a search of existing names that have been
registered. For guidance on how to do this, read Trademark: Legal Care for
Your Business & Product Name by Richard Stim and Stephen Elias.

From a legal protection standpoint, the best trademarks are coined
words, such as Kodak or Yuban. Or try for an arbitrary word - such as Arrow
for shirts or Apple for computers - that has nothing to do with the product.
Nearly as good are suggestive trademarks - ones that hint at some aspect
of the product. For example, Talon suggests the gripping power of a zipper.

Even if you don’t seek full-fledged trademark protection, it helps to
conduct a national name search. That way, you'll avoid stepping on
someone’s toes. Professional search firms typically charge between $150
and $300 for each name searched. B
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5500 Gallon

Vacuum Trailers

201LN Stainless Steel g
Vacuum pump packages available.
F.0.B. Kansas City, MO

Restroom, Septic,
& Oilfield . .
Vacuum
Pumper Trucks

Aluminum, Stainless & Carbon Steel

4

[IFIgIPESS vaelrsek D

“.& e L«w, T www .com
Carbo;7 Steel @3@':7@':@4@@

Denver, CO - Bellefonte, PA - Kansas City, MO

HitcH
HAuLER”

Carry A Restroom & Super
Mongo Mover On Your
Pickup or Sport Utility

Super MonGo

Mover®

* Move ADA Restrooms
* Aluminum Frame
* Available with 2, 4, 6
or 8 wheels
* Easily Rides on Your Truck
* Ships UPS

D€ e 866.599.3325

Deal Assoc. Inc. yww.DealAssoc.com

Looking for

Affordable Paper?

Producing quality paper since 1986.

Specializing in the Portable Toilet Industry.

« Small Core - 96 Roll
* 1500 Sheet « Hand Towels

» 100% Recycled Paper
» Competitive Pricing
» Septic Safe
» Quantity Discounts
» Can ship | Case

or Truck Load

Manufacturers of most of our own
products. Other products available.
Please give usa call.

(o Centiury
Made In The USA = Py T
Fax: 570-836-5897

Email: rick@centurypaper.com 1 866 161 2137
Web Site: centurypaper.com B ¥ m
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Sutorbilt Model 4MP RIV Bross Vaives

p— = p
Burks DC10, Shurflo 2088, Pumptec 356

Loy

Masport Model HYL4V

An honest price, excellent service and
premium tools are signs of a profession-
al. On these things, successful businesses
tolerate “NO COMPROMISE”.

Only the business owner can control the
price and quality of his service, but, when
it comes to the tools, Armstrong
Equipment, Inc. can help. We are proud
fo offer the best quality pumps and com-
ponents available. Sutorbilt and Masport
are two of the most recognized and
respected names in the industry. Couple

them with Shurflo, Burks, Pumptec,

Reeleraft, RIV and Plastiflex and you have
all the tools needed to assure a smoothly
operafing service fruck.

EQUIPME

= e INC. & =

ARMSTRONG _ 800-699-7557

11200 Greenstone Ave. * Santa Fe Springs, CA 90670
562-944-0404 -+ Fax: 562-944-3636

www.vacpump.com
Hablamos Espariol

sionals each month and
sell your equipment in
the classified section.

6I‘

Reach over 9,000 profes- %

vertjse
vertjse

t‘lg

COLEpublishing

: www.ProMonthly.com
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Need
Reprints...

for your website,

for your office,
for distribution?

We Can Help.

See articles, options and pricing at
www.promonthly.com/editorial.

To order, e-mail
jeffl@colepublishing.com
or call COLE Publishing at
800.257.7222




November, 2012 - (TBA) California

Inspector Training & Certification:

September 7-8, 2012 - Ardington, TX Operation & Maintenance, Level 2
TARE, RETS & SoS Instructors: Nick Weigel or Kit Rosefield
Contact: Andrea Barnard at andrea@tarei.com 6o to www.COWA.org

September 20-21, 2012 - Ruidoso, NM
N-MOWA - NAWT, Contact Jace Ensor

CEU’s for NAWT Recertification
October, 2012 - Northern (TBA), CA

September 12-13, 2012 - Mill Valley, California or mscott@i2kcom
&M, Level 1- Instructors: Mike Treinen or

Kit Rosefield - Go to www.COWA.org

WATCH THE NAWT WEBSITE AND OR MORE INFORMATIO
DUSTRY MAGAZINES FOR UPD? 800-236-6298

WWW.NAWT.ORG YOUR SOURCE FOR REAL LEARNING

1
1
1
1
]
]
]
1
1
1
i
at575-937-8304 or nmowa president@gmailcom | COWA & NAWT Science of Soils
November 15-16, 2012 - Lakewood, C0 1 80 to www COWAorg.
CHURCH Onsite Wastewater Consutants, Contact: 1 (1ctabor 8.9, 2012 - Tueson, A2
Kim Seipp (303) 6224128 or highplains@tds.net | iy, of AZ Soil & Site Evaluation
Installer Workshops 1 for Onsite Wastewater Systems
October 15, 2012 - Dover, DE i NAWT Vacuum Truck Technician
DOWRA Conference Contact Hollis Warren at i September 17 & 18, 2012 - Albuguerque, NM
(302) 284-9070 or Htwarrend30@aol.com 1 POWRANM - NAWT, Contact: Bill McKinstry at
October 25-26, 2012 - Lakewood, C0 1 (505)989-7675 or admin@powranm.org
CHURCH Onsite Wastewater Consultants 1 September 13, 2012 - Ruidoso, NM
Contact: Kim Seipp (363) 622-4126 or 1 N-MOWA- NAWT,Contact: Jace Ensor at
highplains@tdsnet 1 575-937-8304 or nmowa president@gmail.com
Operation & Maintenance i Jansary7-8, 2013 - East Lansing, MI
Training Certification: i MIGNAWT - Contact Mark Scottat (389) 275- 501
1
i
1

Dual VIP Restroom Trailer

Ideal Ior Features:
* Weddings / Parties + Solar Powered
+ Sporting Events + Self-contained
* Food Festivals + Flushing, china tollet
+ Community Events + Enclosed sink

* Restroom Remodeling + Power Converter (option)
* Air-conditioning (option)
* Interior Heater (option)

* Sink Water Heater (option)

* Movie Production

1737 S. VINEYARD AVENUE  ONTARIO, CA 91761

PHone 909-930-6244 - Tow Free 800-334-1065  Fax909-930-6237
www.NUCONCEPTS.com

LOW COST
HIGH QUALITY
FAST TURNAROUND

SANITATION

GRAPHICS Scre G,NJéCh

3 YOUR DECAL
==IPHOTOS! ¥y

to be featured in
our web gallery!

7 Church Road, Hatfield, PA 19440
Phone: 800.422.1844

Fax: 888.883.9380

Visit our website: www.libertyfg.com

Call Michael DeGroat (ext 12)

Commercial Equipment Financing Call 800-422-1844
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TRUCK CORNER

September 2012

== Know the Hose

*2

Bob Carlson is author of Pumper 101: The Complete
Guide to Owning and Operating a Vacuum Truck and
has spent many years building and repairing trucks
for the portable sanitation industry. Send questions for
Carlson to truckcorner@promonthly.com.

JUST LIKE THE CRITICAL COMPONENTS IN YOUR PUMP SYSTEM, IT PAYS TO

KNOW THE PERFORMANCE CAPABILITIES OF ALL OF YOUR TRUCK’S HOSES

By Bb crlson

QUESTION: The 2-inch suction hose that came with my used truck is

collapsing at the worst moments, not that there would ever be a good

time to collapse. What do I need to know about suction hoses that'll keep
me pumping?

Roger Schultz

Memphis, Tenn.

A good quality vacuum hose will have a strong, wire
reinforcement wound throughout from beginning to end.
And as time goes on, the reinforced hose can weaken, and
like anything else, it's time to replace it.

ANSWER: Like anything else in the market today, there is good stuff and
there is not-so-good stuff. Then you throw in the old adage, “You get what
you pay for” But what you need is a 2-inch reinforced vacuum hose. A
good quality vacuum hose will have a strong, wire reinforcement wound
throughout from beginning to end. And as time goes on, the reinforced hose
can weaken, and like anything else, it’s time to replace it.

Avariety of hose dealers and manufacturers provide good products. Talk
to them and get educated as much as possible about your choices. I'm sure
your hose distributor will be more than happy to come out and sell you a
hose that won’t collapse at the worst moment.

Not only should your suction hose from the wand to the truck be
reinforced, but make sure your connection from the primary to the secondary,
and the secondary to the pump is reinforced hose. When your hose collapses
in any of these points, your system will not function. If you use the right hoses
on your truck, you'll keep pumping efficiently and making money.

Get The Bestllocks,WholesalelPrices

Direct frnm the Manufacturer

GA£

LOCK‘MEBI

The Definitive Word in Locks

800422-2866
951277-5180 - FAX951277-5170
nmam-tun,un-
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Look to the transmission

QUESTION: The vacuum system on my truck is powered by an auxiliary

engine-driven pump. I don’t have any complaints about the unit, but I'd

like to convert my vacuum system to a PTO drive. How do I complete the
conversion?

Ned Harper

Savannah, Ga.

ANSWER: 1t’s possible you have an engine-driven system because there is
no auxiliary port on the transmission. To install a PTO system on your truck,
the transmission must have a port to hook up the PTO. To find out if you have
a port, you'll have to crawl under the truck and take a look. If it does not have
that port, then one cannot be added. In that case, stick to your engine-driven
system and look to get a PTO system on your next truck.

Don’t forget the oil catch muffler

QUESTION: 1 notice the oil catch muffler on my truck is the last thing

in the pumping system. It comes after the pump, so does that mean it’s
not needed?

Tom Durant

Little Rock, Ark.

ANSWER: The oil catch muffler is the last piece of the puzzle because it
catches (as its name indicates) excess oil thrown off by the pump. The pump
hasanoiler thatlubricates the rotor as it spins at a high rate and the vanes slide
against the inside of the pump. Obviously, without the oil the vanes cause
the pump to overheat and threaten the pump'’s performance and longevity.

Just a side note: Make sure you are using the oil that is prescribed by the
manufacturer. Not all pumps use the same oil.

The oil doesn’t stay in the pump forever and it passes to the oil catch
muffler. In this day and age of carefully scrutinized environmental regulations,
even the smallest amount of oil spilled on the ground is prohibited. This
makes the oil catch muffler a vital part to the overall vacuum system.

And while you're paying attention to the oil catch muffler, don’t forget to
empty the oil in the appropriate container and dispose of it in a legal way as
required in your local area. Make sure you know the regulations for your area.

If you don’t empty the oil every day, you'll be headed for trouble. Just
like emptying the secondary everyday, to forget this step means trouble. The
oil catch muffler only holds so much oil, and like the secondary, it is nothing
but trouble when full.

The best time to empty the oil catch muffler is at the end of the workday.
It’s too easy to forget the procedure in the morning, when employees get to
work and are ready to hit the road. H



SAFE T FERES "
“Odor Control.. G@de@)

Image is everything.

Protect it with Graffix.

-biodegradable
-neutral scent
-soy-based formula
-no harsh fumes

-thick formula prevents | N LT ——————
dripping & streaking

8/ /7.ROI|.PAYS (877.764.7297) / safetfresh.com



INDUSTRY NEWS

KNOCK OUT 577

PUMPER TRUCK
[XHA“ST ODORS Lechler publishes spray product catalog

The Lechler Catalog 500 features spray products and accessories as well
0 R I G I N AL as information on spray system design, material options, conversion tables,

product differentiation and a new section on lances and nozzle headers. The
catalog can be downloaded at www.lechlerusa.com.
l“ B E®

ooty cotiruls D & W Diesel named Parker Truck
exhaust odors... Hydraulic distributor
Simply add Fresh Lube® D & W Diesel was named a Parker Truck Hydraulic Center distributor,
: to your pump oil and... offering a full line of products, including hydraulic pumps, motors,
DON'T SETTLE FOR unwanted QdQD_ reservoirs and valves, as well as Parker Hannifin brands, such as Chelsea
INFERIOR IMITATIONS! are IMM M’!’ power takeoffs, and Racor filtration.

SURCOr

PORTABLE SANITATION DIVISION
292 Alpha Drive = Pittsburgh, PA 15238

Call 1-800-556-0111 « Intl. 412-252-7000 PRODUCT NEWS
www.SURCOPT.com

D5P2012

Rich Specialty hand-wash trailer

Holding And Fresh Water

Visit our websites - #

www.ronco—plastics.net
400 Sizes Available
Wholesale Pricing Available

714-259-1385

pl’OmOIlthly. COo1m k The eight-station exterior hand-wash trailer from Rich Specialty

Cl s Trailers features self-closing faucets, exterior soap dispensers and
> Llassiieds paper towel dispensers. The exterior includes fiberglass countertops,

. > Articles backsplash, stainless steel sinks and sealed, built-in waste holding tank.
e Other features include tandem axles, 300-gallon freshwater tank, 110-volt

> E-zines water pump and electric heaters, stereo/CD player with exterior speakers

" > Product Categories and generator. A low-amp lighting package is included. 260/593-2279;

I www.richrestrooms.com. H
Scan the code with your smartphone.
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» Your customers don't
use the phone book...

...they use smart phones.

* Free Basic Listing ® Mobile Phone Friendly
e Enhanced Listings Start at Only $9/Month
— Add Your Web Site

— Add Your Company Logo
— Add Service Locations

Monthly Packages: | AnnualPackages
Starting at $59 Sf.drfing-;d.t-_s_._....--.,._
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BUSINESSES

WWW.FIRECAMPVENDORSTRAINING.
COM: Diversify income with base camp
equipment for emergency services. Vendors
training 101 course. Visit website for more
information. (T12)

COMPUTER SOFTWARE

FreeRouteManagementSoftware.com,
FreeServiceDispatchSoftware.com.

PORTABLE RESTROOM TRUCKS

PORTABLE RESTROOM
TRUCKS

2000 International 4700: DT466 manual,
850/400 Satellite tank, Condé under the hood
pump. $17,000/0BO. Call Rich at 877-252-
2922 or 440-223-4877, OH. (P09)

PORTABLE SHOWER
TRAILERS

PORTABLE SINKS

2012 POLYJOHN BRAVO SINKS: Dual side
service, used on one event, great condition
and ready to go out on rent! $375 (25 avail-
able). Please call 616-261-4344, MI.  (T09)

TRUCKS (DUMP, MISC.)

1999 Freightliner FL70: 2,000/300 gallon
toilet/septic truck, 450k miles and in excel-
lent shape, 2" & 3" valves, 4" dump, Masport

We have two 8 stall shower trailers with one | pump. Call 775-721-8484, NV. (T10)
(TBM) We have four Isuzu pumper trucks bath in each side. made bv JAG. The
for sale: Great condition, year of trucks haveroxir:tg: ;e)zzkazez,omnabgthythese wefz WANTED
PORTABLE RESTROOMS ;:\re‘ 12\0?;\3, 20&5 and 2036' Plf\;‘se Cc;"' brand new in March 2012, will be ready at the
t?:ckz Or;yandaéaect:i;r orge Wunoz for end of September for pick up. Call for info, | TRUCKS WANTED: Used Satellite, 950-
(5) 2003 NuConcept restrooms for sale. pec 561-582-6688 P09 978-3759-508 and ask for Tom. Make me an | gallon service trucks, wanted any condition.
$2,500/each. 403-680-0752. (T09) offer. (Tog) | Call JR @ 720-253-8014. (P11T10)
PORTABLE RESTROOM
TRAILERS

For sale: Three Wells Cargo portable rest-
rooms. Two-three stall trailers and one-two
stall. Built in 2007/8, silver, ceramic fixtures,
granite countertops, alc, heat, music, excel-
lent condition. Location: Los Angeles. $16,000
and $12,000. Email: rob @cbcnashville.org for
more info or call 615-715-9960.  (P12T11)

Now in stock Restroom and Gap Trailers,
various sizes. Special pricing on a 2012, 20'
restroom trailer, embassy series model E20-
P. A Restroom Company LLC (Art), 269-435-
4278 or www.arestroomtrailer.com. (PTBM)

PORTABLE RESTROOM
TRUCKS

2003 Chevy 3500 Isuzu portable toilet truck:
113,500 miles, 700 gallon tank, 500 waste,
200 water, power lift tail gate, carries 6 por-
table units, good shape. $12,500. Call 989-
345-1763, ask for Tony. (P10)

2007 Kenworth T300: Portable toilet
septic vac truck, 1,800 gallon tank, Mas-
port vac pump, 245 hp Cummins, Allison
automatic transmission, 107,000 miles,
very clean truck.
Call Tom’s cell with questions
at 320-267-6856

2004 Ford F-550 with a Satellite service unit:
226,000 miles, needs an engine, has 6.0
Power Stroke, everything else works good.
$7,000. 573-392-7787, 573-216-0115, MO.

(P10)
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The
“MOST EFFECTIVE
Portable Toilet
Deodorant In The
Industry:

Potty Fresh®

Plus KL™

+ Non-Formaldehyde

+» Deep Blue Color
___(Non-Staining)

292 Alpha Drive « RIDC industrial Park « Pi

1-800-556-0111

Intl. 412-252-7000
www.SURCOPT.com

Portable Restroom Operator
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SURCOr

PORTABLE SANITATION DIVISION
292 Mpha Drive = Pittsburgh, PA 15238
Call: 1-800-556-0111 « Intl. 412-252-7000
www.SURCOPT.com
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WQ Have Your SIzg.f. e 3
1toz4 ;.,-\\ c

o (' >
B > E‘plorer Impmvet
= = vunsponsafetyby
[ - " directly clamping each
“toilet skid to the
specially designed
» ’
ﬁ' "" carrier slats on the

?Qvallablel

Hot Dip Galvanized
Frame and Wheels

traller bed. Flexibility
forthe many styles of
portable toilet skids
used today.

Manufactured By: McKee Technologies
explorertrailers.com
1-866-457-5425
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Packet-convenience...
in a powerful liquid.™

Outperforms pellets,
packets and pucks!

SURCOr

PORTABLE SANITATION DIVISION
292 Apha Drive » ROC Industrial Park - Pltsburgh, PA 15236
Call: 1-800-556-0111
Intl. 412-252-7000
www.SURCOPT.com
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POLYJOHN.COM POLYJOHNCANADA.CA POLYJOHN.CO.UK POLYJOHNSA.COM.BR POLYJOHNDEMEXICO.COM

Behind every product we sell is a local person you can call directly — someone who will respond
to you no matter where you are.With 22 Distribution and Service Centers across the globe,

and manufacturing facilities in the United States, South America, and Canada, a PolyJohn person is
available to give you the service you deserve and the quality products you need.That’s a promise.

800.292.1305 | 219.659.1152 | polyjohn.com POLYJOHN

there when you need us




HOW DO YOU LIKE YOUR
SAVINGS? WFT NR DRY?

A

Portable Restroom
Treatment Concentrate

THE GLTIMATE THROW &
FORTION CONTROL SOLUTION

:Almmm.m.,,

SAVE $$$$$ ON DEODORIZERS  [Ihwieiicd
IN EXCLUSIVE FRAGRANCES e

Products, SPEND them

Our Fragrance of the Month discount deodorizer program offers you a justil

: . S . W ike cash on gn
choice — either BlueWorks, our most powerful liquid deodorizer; or PolyPortables or 4
DriPax, our water soluble, portion-controlled product. It's your choice Green Way products.
and the savings are BIG! Just call Cindy at (800)241-7951 or your 2XSavings in Augusts

PolyPortables division manager for details.

POLYPORTABLES

Listening. Learning. Delivering. Since 1972

99 Crafton Drive, Dahlonega, GA 30533 USA « Phone (800)241-7951 or (706) 864-3776 » Fax (706) 864-8111+ www.polyportables.com

Only PolyPortables offers high-performance Green Way Products

TOILET DEODORIZERS - TOILET CLEANERS « AIR FRESHENERS

All Green Way deodorizers, cleaners and air fresheners are earth-friendly, people-friendly products. They are developed E [BEN Wa Q Pm EI 1 DtS

and manufactured in our facilities in Dahlonega, Georgia by Green Way Products, a PolyPortables sister company. by PolvPortables
y Foly





