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around in the field. Also, look for transport trailers that keep the bed lower 
to the ground for easier restroom loading. Think about mounting restrooms 
on single- and double-unit trailers like those towed to fields for agricultural 
customers for more carefree placement at any site.

 
Promote wellness in the workplace.
A wellness program shows all of your workers you care about their 

health, and this reduces use of sick days, helps curb health insurance rate 
hikes and builds loyalty from your crew. Of all the perks you can offer 
employees, this one might be the most valued by your older workers. Bring 
in health care workers and offer free screening for blood pressure, hearing 
loss and cholesterol. Offer help with losing weight, starting a fitness routine 
and quitting smoking. Dump the donut routine and hand out free healthy 
snacks like fruit and protein bars in the break room. Offer incentives like 
bonuses or paid time off for meeting goals for healthier lifestyles.

 
Team older and younger technicians.
Split your crews generationally. Send out a service truck with a 60-year-

old driver and a 20-year-old helper. Each will have something to offer their 
partner. The older worker may help the younger employee develop an old-
school work ethic, problem-solving skills and positive communication with 
customers. The younger worker may have an edge at following routing 
software, driving in rush-hour traffic and carrying a little more of the load 
when delivering and picking up units.

 
Ease into technology upgrades.
Working routing programs, emailing reports or handling electronic 

invoicing might not come as naturally to an older technician. However, if 

you value your older workers, show patience when teaching them to use 
these tools for building efficiency. Offer ample training opportunities for 
new technology. If you have crews running several daily routes, consider 
running one truck without utilizing the routing software. Maybe you have a 
more compact construction route where technology wouldn’t be necessary 
for now. Let older workers adapt to the technology at their own pace with the 
understanding that everyone will have to use it someday.

 
EXPERIENCE COUNTS

Your veteran or post-retirement workers may not be able to toss 
around restrooms like the 20-something members of your crew. But they 
have tremendous work and life experience that can enrich your company. 
Always be looking for ways to best utilize the graying workforce and you’ll 
be rewarded in many ways. ■

I t’s hard to find good workers today. I hear this frequently from portable 
restroom operators.

Portable sanitation can be a grueling business during the busy season, 
with workers running construction routes all week and then placing dozens 
or hundreds of restrooms at special events and festivals on the weekend. A 
good restroom technician requires many critical skills, from safely driving a 
loaded vacuum truck, to lifting and servicing units, to communicating with 
customers.

In a good economy, there’s intense competition for workers who can 
handle all of these tasks and are diligent, honest and hardworking. It’s 
easy to imagine PROs with more orders coming in than they have the staff 
to finish the job. Where can you turn for help? How about older workers, 
those folks winding down toward retirement or in retirement but looking for 
something to do or a supplemental income?

 
LABOR SHORTAGES

In a recent article, entitled Rethink Employee Retention: 7 Guidelines 
for Engaging and Accommodating Your Older Staff, Ruth Crocker, Ph.D., 
advocates for tapping into an older workforce. The writer, who gives 
workshops on wellness topics (www.ruthwcrocker.com), says service 
companies can lose out if they don’t find ways to retain or consider the 
growing tide of baby boomers who offer great productivity on the job.

“Key industries, especially those that rely on workers with proven 
performance, knowledge, skills and self-confidence, will be forced by 
labor shortages to rethink employee retention and how best to ensure 
health and safety by adjusting equipment and the work environment,” 
Crocker says.

Crocker says the baby-boomer generation now makes up one-third 
of the U.S. workforce, and their numbers are growing at the same time job 
growth is outpacing available workers in general. Employers could tailor 
jobs to better fit the lifestyle and limitations common to older workers and 
solve some of the challenges of labor shortages.

“There are many fears and myths about ‘getting old’ in our culture,” 
Crocker says. “But the reality is that people are living longer and healthier 
and can remain robust contributors to the workforce much longer than any 
previous generation.”

 
GETTING STARTED

That got me to thinking about ways PROs could adjust their job 
descriptions and equipment inventory to take advantage of a graying 
workforce. Considering some of Crocker’s tips, here’s my blueprint for 
retaining and attracting older workers who can offer great experience, a 
proven work ethic and good customer service skills: 

Invest in ergonomics.
Not just for older workers, but it makes sense to buy products designed 

to improve safety and reduce the risk of injury for everyone on the job. If 
you don’t have one, consider buying a forklift to make it easier to store and 
deploy restrooms. If not a forklift, choose a few restroom dollies so an easier 
transport option is always available. Do you have a service truck with a 
hydraulic lift to deliver and pickup restrooms? If not, this would be a great 
addition for your next rig. How about automatic transmission? Many workers 

today find it less stressful or strenuous 
to drive an auto over a stick. Configure 
your service trucks for easier hoisting 
of hoses, better access to toolboxes and 
more effortless cab entry and exit. Air-
ride and other creature comforts will be 
appreciated by every driver, but especially 
welcome to older technicians.

 
Create more part-time positions.
Some small-business owners prefer 

their employees work as much as possible, 
even making overtime mandatory to cover 
all the routes and weekend festival work. 
You may find a lot of benefits to creating 
more positions and keeping down hours 
for each worker. First, young workers today 
value their free time and you will likely 
have an easier time retaining these workers 
by keeping their schedule to 40 or 50 hours 
maximum. And many older workers are 

looking to slow down and work flexible hours that allow them plenty of free 
time. Older workers may be perfectly happy working long festival weekends 
as long as their weekdays are free. More and more, people like continuing 
to work even after they retire and start collecting Social Security payments. 
But tax rules penalize them if they collect a big paycheck in addition to their 
retirement benefits. Bottom line, if you need extra workers this summer, 
tailor part-time jobs to mesh with the lifestyle of older workers.

 
Choose restrooms you feel are easiest to maneuver.
Every pound counts when you’re asking an older worker to set up 

restrooms at a special event or construction site. Ample grips and handles 
designed to help lighten the load will be appreciated by older members of 
your crew. At the next WWETT Show; lift, push and pull all of the units in 
the marketplace and find the model you think would be easiest to move 

Contact us: PRO strives to serve the portable restroom industry with interesting and 
helpful stories. We welcome your comments, questions and column suggestions and  

promise a prompt reply to all reader contacts. Call 800/257-7222; fax 715/546-3786; 
email PRO editor Jim Kneiszel at editor@promonthly.com.

FROM the EDITOR   
May 2016

A Graying Workforce Can Keep You in the Black
FOLLOW MY BLUEPRINT FOR SUCCESS TO HIRE AND RETAIN OLDER WORKERS WHO OFFER 
GREAT EXPERIENCE, A PROVEN WORK ETHIC AND GOOD CUSTOMER SERVICE SKILLS

By Jim Kneiszel

“There are many 
fears and myths 
about ‘getting old’ 
in our culture. 
But the reality is 
that people are 
living longer and 
healthier and can 
remain robust 
contributors to 
the workforce 
much longer than 
any previous 
generation.”

Ruth Crocker
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invoicing might not come as naturally to an older technician. However, if 

you value your older workers, show patience when teaching them to use 
these tools for building efficiency. Offer ample training opportunities for 
new technology. If you have crews running several daily routes, consider 
running one truck without utilizing the routing software. Maybe you have a 
more compact construction route where technology wouldn’t be necessary 
for now. Let older workers adapt to the technology at their own pace with the 
understanding that everyone will have to use it someday.

 
EXPERIENCE COUNTS

Your veteran or post-retirement workers may not be able to toss 
around restrooms like the 20-something members of your crew. But they 
have tremendous work and life experience that can enrich your company. 
Always be looking for ways to best utilize the graying workforce and you’ll 
be rewarded in many ways. ■
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I t’s hard to find good workers today. I hear this frequently from portable 
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Portable sanitation can be a grueling business during the busy season, 
with workers running construction routes all week and then placing dozens 
or hundreds of restrooms at special events and festivals on the weekend. A 
good restroom technician requires many critical skills, from safely driving a 
loaded vacuum truck, to lifting and servicing units, to communicating with 
customers.

In a good economy, there’s intense competition for workers who can 
handle all of these tasks and are diligent, honest and hardworking. It’s 
easy to imagine PROs with more orders coming in than they have the staff 
to finish the job. Where can you turn for help? How about older workers, 
those folks winding down toward retirement or in retirement but looking for 
something to do or a supplemental income?

 
LABOR SHORTAGES

In a recent article, entitled Rethink Employee Retention: 7 Guidelines 
for Engaging and Accommodating Your Older Staff, Ruth Crocker, Ph.D., 
advocates for tapping into an older workforce. The writer, who gives 
workshops on wellness topics (www.ruthwcrocker.com), says service 
companies can lose out if they don’t find ways to retain or consider the 
growing tide of baby boomers who offer great productivity on the job.

“Key industries, especially those that rely on workers with proven 
performance, knowledge, skills and self-confidence, will be forced by 
labor shortages to rethink employee retention and how best to ensure 
health and safety by adjusting equipment and the work environment,” 
Crocker says.

Crocker says the baby-boomer generation now makes up one-third 
of the U.S. workforce, and their numbers are growing at the same time job 
growth is outpacing available workers in general. Employers could tailor 
jobs to better fit the lifestyle and limitations common to older workers and 
solve some of the challenges of labor shortages.

“There are many fears and myths about ‘getting old’ in our culture,” 
Crocker says. “But the reality is that people are living longer and healthier 
and can remain robust contributors to the workforce much longer than any 
previous generation.”

 
GETTING STARTED

That got me to thinking about ways PROs could adjust their job 
descriptions and equipment inventory to take advantage of a graying 
workforce. Considering some of Crocker’s tips, here’s my blueprint for 
retaining and attracting older workers who can offer great experience, a 
proven work ethic and good customer service skills: 

Invest in ergonomics.
Not just for older workers, but it makes sense to buy products designed 

to improve safety and reduce the risk of injury for everyone on the job. If 
you don’t have one, consider buying a forklift to make it easier to store and 
deploy restrooms. If not a forklift, choose a few restroom dollies so an easier 
transport option is always available. Do you have a service truck with a 
hydraulic lift to deliver and pickup restrooms? If not, this would be a great 
addition for your next rig. How about automatic transmission? Many workers 

today find it less stressful or strenuous 
to drive an auto over a stick. Configure 
your service trucks for easier hoisting 
of hoses, better access to toolboxes and 
more effortless cab entry and exit. Air-
ride and other creature comforts will be 
appreciated by every driver, but especially 
welcome to older technicians.

 
Create more part-time positions.
Some small-business owners prefer 

their employees work as much as possible, 
even making overtime mandatory to cover 
all the routes and weekend festival work. 
You may find a lot of benefits to creating 
more positions and keeping down hours 
for each worker. First, young workers today 
value their free time and you will likely 
have an easier time retaining these workers 
by keeping their schedule to 40 or 50 hours 
maximum. And many older workers are 

looking to slow down and work flexible hours that allow them plenty of free 
time. Older workers may be perfectly happy working long festival weekends 
as long as their weekdays are free. More and more, people like continuing 
to work even after they retire and start collecting Social Security payments. 
But tax rules penalize them if they collect a big paycheck in addition to their 
retirement benefits. Bottom line, if you need extra workers this summer, 
tailor part-time jobs to mesh with the lifestyle of older workers.

 
Choose restrooms you feel are easiest to maneuver.
Every pound counts when you’re asking an older worker to set up 

restrooms at a special event or construction site. Ample grips and handles 
designed to help lighten the load will be appreciated by older members of 
your crew. At the next WWETT Show; lift, push and pull all of the units in 
the marketplace and find the model you think would be easiest to move 
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•	Class	leading	payload	
	 7,435	-7,607	lbs.

•	Vehicle	Health	Report	
	 provides	performance	data

•	24	Month/60,000	Mile
	 Covered	Maintenance	Program

Writer Judy Kneiszel has operated her own small business for 20 years and is familiar  
with the many rewards and challenges of business ownership. Write to her with 

questions, comments or topic suggestions at thewordhouse@ameritech.net.

A man walks into a bar and injures his foot ... because it’s a sharp metal 
bar and he’s wearing flimsy shoes. This isn’t funny, because it isn’t 
a joke. According to the U.S. Bureau of Labor Statistics, more than 

52,000 foot injuries in 2014 resulted in lost workdays. At least three-quarters 
of these injuries occurred because the worker wasn’t wearing adequately 
protective footwear.

Safety boots with steel toes and puncture-resistant soles can protect 
workers’ feet from being crushed or broken by falling or rolling objects. Pro-
tective footwear can also prevent lacerations, punctures and amputations 
of toes or feet.

The chance of a technician from Diamond Environmental Services in 
San Marcos, California, feeling the pain of a crushed toe decreased dramati-
cally this past winter, however, when the whole crew got to pick out new 
safety boots on the company’s dime. You could say the company’s owner 
Eric de Jong, along with operations safety compliance coordinator Ron Fa-
bor, saved a few soles — and heels and toes — just in time for Christmas.

 
BOOT PROGRAM

The idea came to de Jong after he saw some of the municipalities, agen-
cies and construction firms Diamond works with implement boot programs 
in recent years. He decided December was a great time to boot up the crew.

“We have an annual gathering in each yard to enjoy some food and 
fun with our teams,” Fabor says. “Eric and operations manager Warren Van 
Dam travel from yard to yard spreading holiday cheer and thanking the 
crews for a great year.”

This year a Boot World truck accompanied de Jong and Van Dam as 
they greeted more than 200 male Diamond employees returning to the yard 
at the end of a shift about a week before Christmas. The truck was stocked 
with an assortment of industrial-grade boots and each employee was given 
a $100 gift certificate toward any boot purchase. Some selected boots priced 
at about $100. Others upgraded to a premium style, adding a few dollars of 
their own to get a top-grade boot that will last for years.

Boot World is a San Diego-based shoe retailer. Its commercial product 
division parks a mobile footwear store on site at a company’s request. They 
set up a fully stocked store staffed with footwear specialists to help custom-
ers select proper-fitting boots.

 
SAFETY AND COMFORT

Proper fit is important, as quality work boots do more than keep feet 
from being injured on the job. A good-fitting pair of boots can protect the 
wearer from extreme cold, keep feet dry in wet conditions, protect against 
electrical shock and prevent slips, trips and falls.

A good-fitting pair of high-quality work boots can also reduce aches 
and pains in feet, legs, knees, hips and spine, plus prevent calluses, ingrown 
toenails and simply tired feet. While not occupational injuries, these con-
ditions are common among workers, causing discomfort, pain and fatigue. 
Fatigue especially can damage muscles and joints, and a tired worker or a 

worker in pain is less alert, which can con-
tribute to an accident or unsafe actions.

“One of our daily safety topics recently 
was, ‘Remember it is safety, quality, and 
quantity … in that order,’” Fabor says. “Be-
yond safety, we felt that a gift of quality work 
boots would improve other aspects of the 
driver’s life. Quality boots add a bounce 
in one’s step during those eight to 10 hour 
shifts.”

Fabor says the fact that buying new 
boots was not a personal expense coming out of the employees’ family bud-
gets made it a true gift that gave recipients a “valuable feeling of not spend-
ing money on themselves and being able to spend on the family.”

Summarizing the benefits of good boots, Fabor says, “If you look good, 
you feel good. If you feel good, you can accomplish more.”

 
SHOW THEM YOU CARE

The premium boots provided by Diamond are constructed to last at 
least twice as long as budget boots. “Our teams tell us that the discount 
brands need to be replaced at six months and even that may be waiting too 
long,” Fabor says. 

In addition to showing workers the company cares about them, having 
the crew decked out in quality work boots also sends a message to custom-
ers that Diamond takes safety seriously.

Considering how much it can cost a company in lost productivity when 
a worker gets injured, it may be time more companies step up and encour-
age — or provide — high-quality safety shoes for all workers. And while 
Fabor didn’t share cost information (this was a gift, after all), buying work 
boots in large volume might provide some savings on each pair.

In case you were wondering, Diamond’s internal sales and customer 
service departments are predominately female. Since these jobs don’t re-
quire safety boots — and de Jong and Fabor don’t consider themselves ex-
perts in women’s footwear — these valued office employees received de-
partment store gift cards to buy shoes or whatever they wanted for them-
selves or their families. That, too, is a safe bet. ■

A SOUTHERN CALIFORNIA PORTABLE RESTROOM PROVIDER TAKES THE COMFORT AND 
SAFETY OF EMPLOYEES’ FEET VERY SERIOUSLY. HERE’S WHY YOU SHOULD, TOO.

By Judy Kneiszel

Put Your Best Foot Forward to Help the Crew

BACK at the OFFICE   
May 2016

“If you look 
good, you feel 
good. If you 
feel good, you 
can accomplish 
more.”

Ron Fabor
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A n analytical approach to business, coupled with a focus on 
three core values — employee safety, building relationships 
and accountability — has enabled PortaPros to grow in a 

competitive portable restroom rental market around Boise, Idaho.
After four years, PortaPros — based in Nampa, Idaho — em-

ploys 10 people and owns more than 1,200 restrooms, hundreds 
of hand-wash stations and six service vehicles. The company has 
a presence in the special event market, as well as the agriculture, 
construction and emergency response sectors, says Marcus Hunter, 
general manager and a co-owner of the company.

Carl Arriola, a friend and former business associate of Hunter, 
is the majority owner of PortaPros (two silent partners also have 
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RAISING 
STANDARDS

The PortaPros crew includes, front row, from left, Merced 
Garcia, Brian Williams, Kenny Wilson, Saul Cardona-Aquino 
and Terrence Learch; back row, from left, Carl Arriola, 
Ricky Parks, Kindra Butera, Jason Christie and Marcus 
Hunter. (Photos by Keith Christensen)

Through relationship building, Idaho’s PortaPros 
strives to improve its business and raise the 
reputation of the entire portable sanitation industry  
BY KEN WYSOCKY
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and two silent partners

Founded: 2012

Employees: 10
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construction, events, agriculture and 
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Professional affiliations: Portable Sanitation Association International
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an ownership stake). In 2012, Arriola bought ABC Sanitation Co., which 
had operated in the nearby Treasure Valley area for more than 20 years, 
then asked Hunter to come aboard as a part owner and general manager. 
Arriola — whom Hunter calls “the spreadsheet guy” — did much of the 
preliminary groundwork that verified what the group of partners already 
suspected: The business offered a great opportunity.

“He did a lot of the up-front work, cost analysis and due diligence,’’ 
says Hunter. That included attending the Water & Wastewater Equipment, 
Treatment & Transport (WWETT) Show and Portable Sanitation Associa-
tion International seminars to learn more about the industry.

“We (all the partners) come from varying backgrounds, but with a 
common thread of business experience in and knowledge of the con-
struction, event and rental industries,” Hunter says. “The value of taking 
an analytical approach is that you continually seek to understand your 
business in terms of cash flow 
and management. If you don’t 
understand and plan for what 
it takes to operate a business, it 
will impact you negatively in the 
long run.”

 
BUILDING THE BRAND

When the partners bought 
ABC Sanitation, they agreed to 
rebrand the special event arm 
of the business as PortaPros, 
coupled with the slogan, “Clean 
and reliable.” The construc-
tion and commercial end of the 

business still operates under the ABC 
Sanitation name because of its name 
recognition. “Eventually we’ll likely 
brand everything under PortaPros,” 
Hunter says.

Because PortaPros serves a small 
to midsize market that includes at 
least two competitors, Hunter says the 
company seeks to differentiate itself 
by carefully choosing the products it 
carries. They include new Satellite In-
dustries event restrooms, Purell hand 
sanitizers and Georgia Pacific toilet 
paper. The Maxim 3000 restrooms 
are white with gray trim and feature 
hands-free flushing and a larger inte-
rior with sink, coat rack and mirror.

Hunter says the company also 
strives to emphasize proper care of 
vehicles. All vehicles undergo a daily 
pre-trip inspection, which includes 
checking things such as tire pressure, 

suspension, seatbelts, gauges and lights, windshields, parking brakes and 
horns, plus water, oil and waste tank leaks. “We basically want to be sure 
that all state transportation department standards are met, for the safety 

of our employees and the safety of the public,” he says.
When drivers return from their routes, they’re 

required to perform another inspection. “It’s not very 
time-consuming and it keeps downtime to a minimum, 
which enhances customer service,” Hunter notes. 
“They’re also responsible for washing their vehicles ev-

ery day. … Portable sanitation doesn’t sound or look very clean to most 
people, so we always want our vehicles presentable. It’s an easy way to 
change the perception of our industry.”

(continued)
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understand your 
business in terms 
of cash flow and 
management. If you 
don’t understand 
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MARCUS HUNTER

Right: Technician Ricky Parks 
services a row of Satellite restrooms.

Below: Technician Brian Williams 
spools out a vacuum hose from 
his Isuzu service truck, built out 

by FMI Truck Sales & Service and 
carrying a WorkMate tank and Conde 

(Westmoor Ltd.) pump.

Carl Arriola, left, 
and Marcus Hunter 
are owners of 
PortaPros with two 
other partners.
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It also manages the number of units per route.”
All service technicians are trained to follow 

PSAI standards and Hunter says membership in 
the organization has been invaluable. “I can’t 
tell you how many people I’ve met who’ve been 
in the industry for 20 or 30 years. … It’s a great 
thing to have access to,” he explains. “We take 
note of all the things that they do right. It goes 
back again to relationships and accountability. 
… If you do those things well, you’re setting a 
good example and being professional at what 
you do.”

 
 A BRIGHT FUTURE

Treating employees with trust, support and 
respect also plays a role in customer service. 
“We’re always coaching up our guys — trying to 
find ways to do things better,” Hunter notes. “We 
also try to create a close-knit family atmosphere 
so that our people want to come to work. As a 

management team, we believe that our role is 
to clear their path and make it a productive and 
fun environment, because our people are criti-
cal to our service, customer relationships and 
reputation.

“When they leave for the day (to make ser-
vice calls), our guys have all the information and 
tools they need for a particular task — the right 
gear, such as hard hats and safety vests — and 
vehicles that are in great operating condition,” 
he adds. “When they come in and start their 
day, they’re ready to go without any immediate 
stresses. That’s critical because if your employ-
ees aren’t happy coming to work, the quality of 
your product out in the field goes down.”

In the next three to five years, Hunter en-
visions PortaPros building a stronger presence 
in the construction and special event sectors. 
“Our goal is to be the premier provider — be 
the first and only phone call for customers,” he 
says. “We’re striving to increase the standard of 
service and professionalism within the industry. 
We accept the fact that we can always do some-
thing better.”  ■

Ameri-Can
574/892-5151
www.ameri-can.com

Explorer Trailers - 
McKee Technologies
866/457-5425
www.explorertrailers.com
(See ad page 44)

FMI Truck Sales & Service
800/927-8750
www.fmitrucks.com
(See ad page 43)

Georgia Pacific
760/960-9562
www.gppro.com

Isuzu Commercial Truck 
of America
866/441-9638
www.isuzucv.com
(See ad page 13)

PolyJohn Enterprises, Inc.
800/292-1305
www.polyjohn.com
(See ad page 47)

Progress Tank
816/714-2600
www.progresstank.com

RouteOptix Inc.
866/926-7849
www.routeoptix.com

Satellite Industries
800/328-3332
www.satelliteindustries.com
(See ad page 11)

Westmoor Ltd.
800/367-0972
www.westmoorltd.com

MORE INFO

“Everything we talk about and 
do is based on mutual trust, 
support and respect. At all 
levels, we all hold ourselves 
accountable for the product 
we put out in the field and the 
delivery of service.”

MARCUS HUNTER

Core values include good relationships among workers, followed by 
accountability.

“Everything we talk about and do is based on mutual trust, support 
and respect,” Hunter says. “At all levels, we all hold ourselves accountable 
for the product we put out in the field and the delivery of service.”

That focus on relationships also applies to customers, who receive a 
personal response when they call the company. “If you pick up a phone 
and call PortaPros, you’ll speak directly to someone,” Hunter says. “We take 
a lot of pride in our overall communication. Building strong customer re-
lationships goes a long way toward sustaining success and running a great 
business.”

 
WELL-MAINTAINED EQUIPMENT

Modern, well-maintained equipment also factors into the customer-
service equation. The company currently owns about 1,200 restrooms, 
mostly made by Satellite and PolyJohn Enterprises; a two-stall restroom 
trailer made by Ameri-Can; 80 Satellite hand-wash stations; about 70 sin-

gle- and double-unit restroom trailers for 
agricultural customers; two 20- and one 
12-restroom transport trailers and two 
hot water hand-wash trailers from McKee 
Technologies; three Dodge pickup trucks 
outfitted with triple restroom racks fabri-
cated in-house; and event barricades from 
Signature Systems Group.

PortaPros also relies on six vacuum 
trucks, all built by FMI Truck Sales & Service. Five are Isuzu trucks featuring 
FMI’s WorkMate tank systems and Conde (Westmoor Ltd.) pumps. Tanks 
are steel; three are configured to carry 750 gallons of waste/350 gallons of 
freshwater and two are slide-in units that carry 300 gallons of waste/225 
gallons of freshwater. The sixth truck is built on a Chevrolet chassis with 
a 400-gallon waste/200-gallon freshwater aluminum Progress tank and 
Conde pump.

To increase the efficiency of service runs, PortaPros invested in Route-

Optix software, which handles everything from daily service routes to man-
aging the company’s customer database. “We used to use a route book, 
with route cards that showed each driver his stops for the day in sequence,’’ 
Hunter says. “Someone had to manually figure out those routes, which was 
time-consuming and sometimes not very accurate. Now we have a route 
supervisor who inputs the stops, and software figures out the best routes. 

Get along with competitors
 Some portable restroom operators have cutthroat relationships with their 

competitors. Others operate as friendly adversaries. PortaPros in Nampa, Idaho, 
falls in the latter camp, says Marcus Hunter, the company’s general manager.

Hunter’s reasoning: You never know when you may need help. For example, 
some special events may be too large for one company to handle, and if you’ve 
established a good relationship with a competitor, he or she may be open to form-
ing a temporary partnership. In other instances, a customer may call and ask for 
service in an area outside your usual territory.

“In cases like that, we might ask a customer if it’s okay for us to call a com-
petitor to handle the work,” he says. “We know what the cost will be for us to do 
the job and we will share that information with the customer. But a competitor 
might be able to do the job for a fraction of the cost. At the end of the day, it’s all 
about that relationship with customers.”

But don’t you run the risk of losing that customer permanently after the hand-
off to a competitor? Not if you’re providing great service, Hunter replies. “Cus-
tomers will recognize you’re trying to help them out. … If we lose the business, 

it’s because we weren’t doing our job — provid-
ing them with what they needed in the first place. 
People might look at you a little strange (for offering 
business to competitors), but the ultimate goal is to 
provide great service and a great product to custom-
ers. And if you’re doing the right thing, 99.9 percent 
of the time, things work out good.”

Hunter also believes in helping out competitors 
in other ways. For example, there are times when 
PortaPros drivers spot competitors’ restrooms tipped 
over because of heavy winds or vandalism. When that 
happens, they call the competitors to let them know.

Why?

“It’s all about the public’s perception (of the 
industry),” Hunter explains. “We’re all in the same 
business together … you want everyone to be hap-
py. Whether you’re best friends or not, it’s the cour-
teous thing to do to reach out and let them know.”

Above: Ricky Parks pumps the 
tank of a Satellite Industries 
Breeze hand-wash station.

Right: Marcus Hunter and Saul 
Cardona-Aquino load Satellite 

Industries Wave hand-wash 
units onto a service truck from 

FMI Truck Sales & Service.
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BEST IN CAPACITY
  Heavy-duty holding tank with 6 Fernco© fittings for multiple 

plumbing configurations and dual carrying handles

  Low profile 250 gallon capacity for maximum waste storage

BEST IN
ACCESSIBILITY
  The perfect, easy to 

maneuver with one person 
wheelchair accessible and 
family restroom 

 Available in either 40 or 74 
gallon tank configurations

BEST IN
VERSATILITY
  Ultra smooth surface inside 

and out is resistant to graffiti 
and makes cleaning a breeze

  Extra deep molded-in grab 
handles for loading and 
maneuverability HOLDING TANK

SUMMIT

GLACIER II

Get the BEST in 
portable sanitation.

231.830.8099  866.293.1502  fivepeaks.net  info@fivepeaks.net231.830.8099

M ost contractors wouldn’t mind increasing their vehicle’s gas mile-
age, extending the life cycle of expensive tires, improving driving 
safety and receiving warnings about certain hard-to-access parts 

that may need repair. They can do just that in their trucks and wheeled 
equipment with small, innocuous and relatively inexpensive devices called 
tire-pressure monitors.

Since 2008, the federal government has mandated all cars and light 
trucks be equipped with tire pressure monitoring systems, which utilize 
small, pressure-activated sensors to transmit both tire pressure and tem-
perature to a dashboard-mounted display panel. And there’s talk that all 
commercial vehicles may be required to use them sometime in the foresee-
able future, says Dan Covington, the chief executive officer of Truck System 
Technologies Inc., which manufactures the systems.

Tire pressure monitoring systems come in two different configurations 
for commercial vehicles: external- or internal-mounted sensors. Exter-
nal sensors, which cost about $50 per tire, are about 1 inch tall and 1 inch 
in diameter, and mount directly on tire valve stems. The internal sensors, 
which cost about $79 per tire and are about the same size as external sen-
sors, mount on the base of a tire stem inside a tire. The system can monitor 
up to 34 tires at a time.

 
HOW IT WORKS

Via a radio frequency, the sensors transmit a tire’s psi and tempera-
ture in real time to a small dash display that flush-mounts with a bracket to 
a dashboard. A military-grade, seven-year-life battery powers the sensors, 
while the display can be hardwired into any 12-volt AC outlet. Contrac-
tors can also opt for a display powered by a lithium-ion battery that will 
function on a full charge for seven days (the battery-powered model can 
attach to a windshield or dashboard via a suction cup). Most companies 
with larger fleets prefer the hardwired systems so drivers can’t turn them 
off, Covington says.

To avoid cross-readings from sensors on other trucks and trailers, each 
Truck System sensor has a six-digit alphanumeric code programmed into 
it and etched onto the unit, and that code is scanned into the display. That 
way, the display only reads and displays information for the tires coded into 
it. While driving, the display continuously rotates through sensor readings 
for all the tires, showing data from each tire for about five seconds at a time, 
and a “map” of the truck or trailer’s undercarriage shows which tire is being 
monitored, Covington says.

“The external sensors look like a black bottle cap — they don’t leap up 
at you,” he explains. “The transmitter is located inside the device. The stem is 
made of brass, which is more durable than aluminum. Some customers pre-

fer external-mounted sensors because 
they can switch them from trailer to 
trailer as needed. Others put internal 
sensors on their trucks and externals 
on seldom-used trailers.”

The system emits loud beeps 
when a problem arises, and red LED 
lights flash on the display for a vi-
sual alert. In addition, icons on the 
display panel tell the operator what’s 
going wrong, such as a slow leak, a fast 
leak, overinflation and high tempera-
ture. The audible alarm goes off continu-
ously, but a driver can silence it for 20 min-
utes before it re-trips and starts beeping again.

 
BENEFITS ABOUND

Underinflated tires can create several problems for contractors. First of 
all, they can depress gas mileage. To exactly what extent is debatable, but ac-
cording to the U.S. Department of Energy, underinflated tires decrease gas 
mileage to the tune of more than 1.25 billion gallons of gasoline annually.

“Most truckers would be surprised at how underinflated their tires are,” 
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MAINTAINING PROPER INFLATION WILL HEAD OFF UNEVEN TIRE WEAR, 
WHICH LEADS TO PREMATURE REPLACEMENT AND SAFETY CONCERNS

Tire Pressure Monitors Can Save Truck Owners Money

By Ed Wodalski

(continued)

Left: A tire pressure 
monitor appears to be a 
traditional tire stem at first 
glance, but is a high-tech 
gadget aimed at safety. 
(Photos courtesy of Truck 
System Technologies Inc.)

Below: An internal 
monitoring system includes 
several components to 
keep track of tire inflation.
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for all the tires, showing data from each tire for about five seconds at a time, 
and a “map” of the truck or trailer’s undercarriage shows which tire is being 
monitored, Covington says.

“The external sensors look like a black bottle cap — they don’t leap up 
at you,” he explains. “The transmitter is located inside the device. The stem is 
made of brass, which is more durable than aluminum. Some customers pre-

fer external-mounted sensors because 
they can switch them from trailer to 
trailer as needed. Others put internal 
sensors on their trucks and externals 
on seldom-used trailers.”

The system emits loud beeps 
when a problem arises, and red LED 
lights flash on the display for a vi-
sual alert. In addition, icons on the 
display panel tell the operator what’s 
going wrong, such as a slow leak, a fast 
leak, overinflation and high tempera-
ture. The audible alarm goes off continu-
ously, but a driver can silence it for 20 min-
utes before it re-trips and starts beeping again.

 
BENEFITS ABOUND

Underinflated tires can create several problems for contractors. First of 
all, they can depress gas mileage. To exactly what extent is debatable, but ac-
cording to the U.S. Department of Energy, underinflated tires decrease gas 
mileage to the tune of more than 1.25 billion gallons of gasoline annually.

“Most truckers would be surprised at how underinflated their tires are,” 

IN THE GARAGE
May 2016

MAINTAINING PROPER INFLATION WILL HEAD OFF UNEVEN TIRE WEAR, 
WHICH LEADS TO PREMATURE REPLACEMENT AND SAFETY CONCERNS

Tire Pressure Monitors Can Save Truck Owners Money

By Ed Wodalski

(continued)

Left: A tire pressure 
monitor appears to be a 
traditional tire stem at first 
glance, but is a high-tech 
gadget aimed at safety. 
(Photos courtesy of Truck 
System Technologies Inc.)

Below: An internal 
monitoring system includes 
several components to 
keep track of tire inflation.
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Standard Options
•  Includes LPG Heat On  

Demand Water Heaters
• Private Showers
•  Changing Area with  

Optional Bench
• Water Resistant Interior
• Steel Studs & Roof Rafters
• Exhaust Fans
•  Roof Top Air-Conditioners/

Heaters/Heat Pumps16-Station

6-Station

4-Station Combo

2-Station Combo

8-Station

8-Station w/Sinks

3-Station Combo

4-Station Combo

info@cohsi.com • 630.906.8002 • www.cohsi.com

GS-07F-0236V

Building quality Stainless Steel Tanks since 1972

BEST ENTERPRISES, INC.

Best Enterprises, Inc.
Located in Cabot, Arkansas  

501-988-1905   800-288-2378  
www.bestenterprises.net

www.youtube.com/bestentinc

Orders received by 2:00 Central Time will ship same day

GH 3400/200 
with jetter

3600 waste tank only

CALL FOR UNIT PRICE,  
DETAILS AND  

SPECIAL DESIGNS

GH400/200 GH300/150

Best provides a full line of vacuum pumps 
and replacement parts to serve you.

Why not spring forward with a new Stainless Steal tank?  
Best Enterprises Inc. can provide you with the services you need.

Covington says. “We randomly sampled 100 trucks at a trucking company 
and found 30 of them were underinflated from 10 to 30 pounds below the 
recommended inflation level. And that number seems to hold consistently 
true industrywide.”

Moreover, air loss occurs naturally; Covington says a typical tire loses 
2 to 3 pounds a month. Other factors can also contribute to air loss, ranging 
from a poor tire bead, external temperature variations, bad valve cores, loose 
valve stems and puncture from nails and other road debris.

“For commercial 
trucks, replacing tires 
is one of the biggest 
operating expenses,” 
Covington adds. “And 
90 percent of tire-re-
lated issues can be ad-
dressed before a tire 
blows, which forces 
you to buy another tire 
or make an expensive 
road-assist call. Prop-
erly inflated tires also 

extend tire life because 
underinflated tires wear 

unevenly and create side-
wall damage. Ultimately, that wears them out prematurely.”

Worn tires are also prone to dangerous blowouts, which can cause seri-
ous accidents that can result in injuries/fatalities and raise insurance rates.

In addition, the sensors can alert drivers to heat being created by a 
damaged part, such as a bad wheel bearing or a hanging brake caliper. That 
can save contractors money by revealing a problem before it becomes sig-
nificantly worse — and more expensive to repair, he says.

“Catastrophic tire failures still can occur without any warning signs,” 
Covington notes. “But 85 to 90 percent of tire failures exhibit warning signs, 
like loss of pressure and rising heat. Typically tire temperatures run about 25 
percent above the ambient outside temperature.”

In Truck System monitors, a temperature alert is preset at 158 degrees, 
but operators can change alert parameters on a per-axle basis. “We encour-
age people to leave it where it is,” he says.

Companies that invest in tire pressure monitoring systems need to 
educate drivers and mechanics about installation and maintenance pro-
cedures, which Covington says are not overly complicated, but do involve 
time and labor.

“Sometimes when a guy rotates tires, he’ll forget to put the sensors 
back on, or break them without knowing it,” he points out. “But monitoring 
systems can actually reduce maintenance costs because you don’t have to 
take time to manually put a gauge on tires every month to check their air 
pressure. In fact, we have a wand device for fleet applications that you just 
wave over the sensor — you can even catch trucks and trailers (and check 
tire pressures) as they’re driving in or off the lot.” ■

The sensors can alert drivers to heat being created by a 
damaged part, such as a bad wheel bearing or a hanging 
brake caliper. That can save contractors money by revealing 
a problem before it becomes significantly worse.

External sensors 
can be retrofitted 
for a vehicle that 
didn’t come from 
the factory with 
a monitoring 
system.
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Deodorizer 2016 Company Directory

Fragrance 
Enhancers

Berry Blast, Bubble Gum, 
Cherry, Citronella Plus, 
Flower Power, Fresh & Clean, 
Lemon Fresh, Linen Fresh, 
Mango, Mulberry, 
Mulberry Blast, Pine, Spice, 
Spicy Cinnamon, Spicy Cherry,  
Mountain Fresh, Tahiti Breeze, 
Tangerine

J & J Chemical Co.
PO Box 614, Crawford, GA 30630
800-345-3303 • 706-743-1900 • (f) 706-743-7515
david@jjchem.com
www.jjchem.com

33 3 3 3 3 3
See ad
page 17

Strawberry Field, Apple 
Blossom, Pinewood Trail, 
Rose Sensation, Vanilla Balm

Armal, Inc.
122 Hudson Industrial Dr., Griffin, GA 30224
866-873-7796 • 770-491-6410
tarak@armal.biz  
www.armal.biz

3 33 3 3See ad
page 33

Wild Cherry, Bubble Gum, 
Mystic Breeze (Mulberry), 
Tropical Paradise

CPACEX
118 Industrial Dr., Kennedale, TX 76060
800-974-7383 ext. 115 • 419-450-6208 • (f) 817-561-1293
llb@cpacex.com 
www.cpacex.com

3 3 333See ad
page 35

See ad
page 33

Discs, Tabs,
Urinal Blocks

Fresh and Clean, 
Mulberry, Cherry

Liquid Waste Industries, Inc.
2962 Mt. Tabor Church Rd., Dallas, GA 30157
877-445-5511 • 770-424-5575 • (f) 770-424-5536
susan@lwiinc.com
www.lwiinc.com

3 3 3

Turbo Tubes and 
Super Turbo TubesSee ad

page 48

Green Way Products by PolyPortables, LLC
163 Breakstone Dr., Dahlonega, GA 30533
800-241-7951 • 706-864-3776 • (f) 706-864-8111
office@polyportables.com 
www.polyportables.com

Artic Breeze, Cherry, 
Bubble Gum, Mulberry, 
Pine Fresh, Lemon Twist, 
Raspberry, Fresher-n Cleaner, 
Cinnamon Spice

3 3 3 3

Sea Breeze, Mint, Apple

Bionetix International
21 040 rue Daoust, Ste-Anne-de-Believue, BC  H9X 4C7
514-457-2914 • (f) 514-457-3589
support@bionetix.ca 
www.bionetix-international.com

See ad
page 41

3 3 3 3

Cherry, Bubble Gum, 
Fresh & Clean, Mulberry, 
Apple Cinnamon, Lavender, 
Baby Powder, Orange Citrus

Century Chemical Corp.
28790 CR 20 W, Elkhart, IN 46517
800-348-3505 • 574-293-9521
sales@centurychemical.com
www.centurychemical.com

3 33

Fresh & Clean

Five Peaks
1790 Sun Dolphin Dr., Muskegon, MI 49444
866-293-1502 • 231-830-8099 • (f) 231-739-2131
info@fivepeaks.net
www.fivepeaks.net

3 3 3See ad
page 21

Cherry, Cinnamon, 
Bubblegum

A Global Chemical Co. Inc.
101 A Vinson St., Arlington, TX  76010
800-433-5183 • 817-469-1153
aglobalchemical@gmail.com

33 3
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Deodorizer 2016 Company Directory

Cherry, Bubble Gum, 
Mountain Breeze, Mulberry, 
Spice, Spring Valley, 
Cinnamon

Safe-T-Fresh
2530 Xenium Lane N, Plymouth, MN 55441
877-764-7297t
info@satelliteco.com 
www.satelliteindustries.com

33 3 3 3 3See ad
page 31

Odor Control…Guaranteed!

Summer Fresh Lavender, 
Cherry, Mulberry, 
Fresh & Clean, Cinnamon, 
Bubblegum, 
Custom Fragrances

Surco Portable Sanitation Products
292 Alpha Dr., Pittsburgh, PA 15238
800-556-0111 • 412-789-8683 • (f) 412-252-1010
tonyar@surco.com
www.surco.com

See ads
page 44 3 33

Fresh Straps 
Air Fresheners, 
Pump Oil Odor 
Counteractant, 
PT Spray, Urinal 
Screens, Scent 
Wafers

3

Tangerine, Cinnamon Spice, 
Mint, Cherry, Sunglow, 
Citronex, Very Berry, Fantasy, 
Mango, Wintergreen, Citfresh, 
Mulberry, Lemon, Tropical 
Breeze, Wildflower, 
Bubble Gum, Beechwood, 
Lemon-Lime, Fresh-N-Clean

Walex Products Company, Inc.
PO Box 3785, Wilmington, NC 28443
800-338-3155 • 910-371-2242 • (f) 910-371-2094
info@walex.com
www.walex.com

See ad 
page 5

3 3 3 3
Deodorant Discs, 
Fragrance Sprays, 
Bravo Urinal 
Screens, 
Urinal Blocks

Cherry, Mulberry

PolyJohn Enterprises Corp.
2500 Gaspar Ave., Whiting, IN 46394
800-292-1305
www.polyjohn.com

See ad
page 47 3 3 3 3 3
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Excellence...

Zenith
Please come see us at the world premier of the

Zenith

PO Box 411612 | St. Louis,MO 63141

M E M B E R

T E C H N I C A L  S P E C I F I C AT I O N S*

Height 89.58 inches 227.53 centimeters

Width 44.10 inches 112.01 centimeters

Depth 47.98 inches 121.87 centimeters

Door Opening Height 75.44 inches 191.62 centimeters

Door Opening Width 24.69 inches 62.71 centimeters

Capacity 80 gallons 302.8 liters
5 gallons of chemical solution provides 5 inches of depth/coverage

Weight 185 pounds 83.9 kilograms

SPECIFICATIONS

SANSOMINDUSTRIES.COM
844-972-6766

Experience the Excitement

One of the largest portable toilet rental
companies in the USA said, 

“If you are not continually updating, you are, 
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Odor Control…Guaranteed!

877.764.7297 | safetfresh.com | facebook.com/safetfresh

When my diaper is full, suddenly I’m not the cute baby anymore. 
But, give me a fresh diaper and the girls go wild!  The same is true 
of your restrooms.  If it’s dirty or has a bad odor, suddenly no one 
sticks around, especially the ladies.  You can fix that by calling a 
Deodorizer Specialist at 877-764-7297.  They have deodorizers, 
cleaners and fragrance boosters that wipe out unwanted odors.

Trust me.  If you use Safe-T-Fresh products you can get rid of the 
odor and win back the ladies.

“You and me, we have a good relationship.
We can talk about odor control”

Takin’ Care 
 of Business

C hantler’s Environmental Services Limited is located 
in Hillsburgh, Ontario, Canada, 50 miles northwest 
of Toronto. Founder and president Stewart Chantler 

leads a staff of about 30 who serve portable sanitation 
customers as far as an hour north and as far south as Ni-
agara Falls, 90 minutes away. The busy season is between 
Victoria Day (the last Monday before May 25) and Cana-
dian Thanksgiving (the second Monday in October) with 
as many as 20 weddings and events scheduled on a single 
weekend. A smaller stream of business involves ongoing 
rentals for parks, work site office trailers, golf courses, gar-
den centers and local farms.

 FOLLOW THAT DREAM
Chantler’s Environmental Servic-

es was founded in 1988 by Stewart Chantler on a hunch 
that the construction industry was underserved by por-
table restroom operators. Chantler’s soon branched out 
to special events and other contracts. The company runs 
750 portable restrooms from PolyJohn Canada, as well as 
restroom and shower trailers from McKee Technologies 
and Black Tie Products, and hand-wash equipment from 
PolyJohn and McKee Technologies.

The company has taken on some of Ontario’s largest 
events. On Sunday, July 28, 2002, Chantler’s joined forces 
with Nature’s Call of Concord, Ontario, to service World 
Youth Day at Toronto’s Downsview Park. Highlighted 
by a mass with Pope John Paul II, the event attracted 
800,000. The team delivered 8,000 restrooms, 4,000 sinks 
and more than 100 wheelchair-accessible units, sourced 
from as far away as British Columbia and South Carolina, 

(continued)

ON LOCATION

In working the world’s largest Elvis 
festival, this Canadian PRO demonstrates 
that following a good plan beats a ‘good 
luck charm’ any day   BY PETER KENTER

Being photo-bombed by an Elvis 
impersonator is a risk for a PRO serving the 
Collingwood Elvis Festival. Jamie Cheyne 
was joined by tribute artist Norm Ackland 
during a photo shoot. (Photos by Bruce Bell)

THE JOB: Collingwood Elvis Festival

LOCATION: Collingwood, Ontario, Canada

THE PRO: Chantler’s Environmental 
Services Limited, Hillsburgh, Ontario, Canada
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(continued)

ON LOCATION

In working the world’s largest Elvis 
festival, this Canadian PRO demonstrates 
that following a good plan beats a ‘good 
luck charm’ any day   BY PETER KENTER

Being photo-bombed by an Elvis 
impersonator is a risk for a PRO serving the 
Collingwood Elvis Festival. Jamie Cheyne 
was joined by tribute artist Norm Ackland 
during a photo shoot. (Photos by Bruce Bell)

THE JOB: Collingwood Elvis Festival

LOCATION: Collingwood, Ontario, Canada

THE PRO: Chantler’s Environmental 
Services Limited, Hillsburgh, Ontario, Canada
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while vacuum service trucks and drivers were called in from a coalition of 
companies spanning the province.

Chantler’s and Nature’s Call teamed up the following year for a summer 
music event designed to boost Toronto tourism in the wake of an outbreak of 
severe acute respiratory syndrome (SARS). The 12-hour SARSStock concert 
featured acts including the Rolling Stones, the Guess Who, Rush and AC/DC. 
It attracted a half-million concertgoers and required 3,500 restroom units.

 
LADIES AND GENTLEMEN, ELVIS PRESLEY

The Collingwood Elvis Festival is the world’s largest, dating to 1995. In 
2015, the four-day event was held from Thursday, July 23, to Sunday, July 26, 
and drew 30,000 Elvis Presley fans and impersonators, including 100 tribute 
artists, dwarfing the town’s population of 20,000.

“They’ve created an Elvis vibe and hang a big hat on that,” says Ja-
mie Cheyne, who works on sales and promotions and special events with 
Chantler’s and led the service team. “Although it was our first time for the 
Elvis Festival, we’ve worked in Collingwood before, so it’s familiar territory.”

The event features performer competitions, concerts, vintage car pa-
rades, street dances, a nondenominational worship service (replete with El-

vis tribute gospel performers), and 
Breakfast With the King, allowing 
early risers to enjoy bacon and eggs 
with the artists.

 
IT’S NOW OR NEVER

Collingwood is a 90-minute 
drive north of Chantler’s head-
quarters. On order for the event: 
24 PJN3 units, four Comfort XL 
wheelchair-accessible units and 
six hand-wash stations, all from 
PolyJohn. The units were delivered 
using Explorer trailers from McKee 
Technologies.

“We set up with two guys on 
Thursday morning before the main 
events were scheduled to take 
place on Friday,” says Cheyne. De-
livery took about two hours.

Half the units were destined for an open parking lot near the downtown 
arena with the other half located behind the main stage a few blocks away. 
Two downtown streets were cordoned off to public traffic, providing service 
trucks with easy access to all units.

“It was easy to set up and easy to service,” says Cheyne. “We prefer the 
restrooms to be grouped together as they were here, as opposed to placing 
two or three in a dozen locations. Spreading them out you often find that 
some are underutilized, while others are overused. In groups, people will 
easily find an unused unit and make the best use of the available stock.”
 
TWO FOR THE SHOW

For service, Chantler’s supplied two trucks, both built out by Vacutrux, 

(continued)

Right: Streets were 
closed down so 30,000 

Elvis fans from across 
the world could enjoy 

the festival.

Below: A 2014 Hino 
was one of two trucks 

built out by Vacutrux 
and running Wallenstein 
pumps that was used to 
serve the Elvis Festival.

Left: Dave Stewart was among 
more than 100 Elvis tribute artists 
to perform at the Elvis event.
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featuring galvanized steel tanks and Wallenstein 
pumps: a 2014 Hino with a 650-gallon waste tank 
and two 350-gallon freshwater tanks, and a Dodge 
5500 with a 350-gallon waste tank and 250-gallon 
and 125-gallon freshwater tanks. Deodorizers were 
Johnny’s Choice by Chemcorp.

The first service was scheduled for Friday af-
ternoon at 1 p.m., with busier Saturday and Sunday 
services at 7 a.m. and 2 p.m.

“We could have serviced with a single large 
truck,” says Cheyne. “But we decided to go in with 
two smaller trucks to get it done 
quickly, in about an hour. The 
city maintained a great traffic 
setup and it was easy for us to ac-
cess the portables. We didn’t re-
ally have time to enjoy any of the 
events — one of us would drive 
while the other would service — 
but there was definitely a whole 
lot of shakin’ going on, with peo-
ple from 9 to 90 dressed up in the Elvis tradition.”

The contract didn’t allow for attendant service, 
something Cheyne prefers on a busy site.

“Often, there are little things you could repair or replace with a two-
second fix,” he says. “It’s better if a person remains on site and in communi-
cation with a point person at the event. We prefer a more personal touch.”

While Collingwood provides a permitted sewage drop-off location, 
Cheyne says it was more efficient to haul the relatively small amount of 
waste back to Chantler’s storage facility rather than applying for special per-
mission with the city.

 
ELVIS HAS LEFT THE BUILDING

“We pumped out all of the units late Sunday afternoon, and delivered 
them back to the shop,” says Cheyne. “From there we pressure washed them 
and removed all of the dust and dirt. ... Even blue suede shoes leave tracks.” ■

Black Tie Products, LLC 
877/253-3533  
www.restroomtrailersonline.com

Explorer Trailers - McKee Technologies 
866/457-5425 
www.explorertrailers.com
(See ad page 44)

Hino Trucks  
248/699-9334 
www.hino.com

Johnny’s Choice by Chemcorp  
888/729-6478 
www.johnnyschoice.com

PolyJohn Canada 
800/465-9590
www.polyjohncanada.ca

Vacutrux Limited 
800/305-4305
www.vacutrux.com

Wallenstein Vacuum Pumps -  
Elmira Machine Ind.  
800/801-6663 
www.wallenstein.com

MORE INFO

“We could have serviced with 
a single large truck. But we 
decided to go in with two 
smaller trucks to get it done 
quickly, in about an hour. The 
city maintained a great traffic 
setup and it was easy for us to 
access the portables.’’

JAMIE CHEYNE

Left: The bulk of the restrooms were 
placed in two locations in Collingwood. 
The main street was cordoned off, 
making it easier for Jamie Cheyne to 
service this bank of PolyJohn units.

Below: Cheyne unwraps a hose 
during one of his daily service runs at 
the Collingwood Elvis Festival.

Jamie Cheyne 
refills freshwater 

in a PolyJohn 
Bravo hand-wash 

unit. Six hand-
wash stations 

were provided to 
the Collingwood 

Elvis Festival. 
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WWETT SPOTLIGHT

Zenith Restroom from 
Sansom Industries Incorporates 
Hands-Free Door Opening
By Craig Mandli

Anyone who’s been around the portable restroom industry for a while 
likely recognizes the Sansom name. In his more than five-decade career, 
Clyde Sansom has not only operated a multi-city restroom rental fleet, but 
his design input is still seen in popular portable restrooms produced today. 
Sansom Industries used the 2016 Water & Wastewater Equipment, Treat-
ment & Transport (WWETT) Show to introduce a new portable restroom — 
the Zenith.

“We actually started on the design of this unit in June 2015,” says Clyde 
III “Mannie” Sansom, the company’s COO. “Our big mission was to roll it 
out for the WWETT Show. We were very happy to get it done with two weeks 
to spare.”

The fully made-in-America Zenith is designed to have at least a 30-year 
life span, with a 10-year warranty covering each part. Sansom says the dura-
bility is by design.

“It’s simply because we don’t want the nuisance of being in the spare 
parts business,” he says. “Our thought was if we build these things to last, 
we’ll sell more on reputation and to return customers than any profit we can 
make from selling spare parts.”

A Zenith innovation is its hands-free door opening and locking design. 
The door has a foot pull for users with their hands full or those concerned 
about germs. Inside the door, a strong open/close latch and opening handle 
incorporates a hover handle for hands-free locking. In addition, the ergo-
nomically angled seat provides additional legroom for users.

“We’ve been operators in this industry for a long time, so we know what 
operators are looking for,” says the younger Sansom, whose PRO career be-
gan under his father’s tutelage in 1979. “When people use a portable, they 
want something that’s comfortable and easy to get in and out of. The Zenith 
is our answer for that.”

In addition to user comfort, the Zenith has several beneficial features 
for the portable restroom technician. It has durable corners that fit the hand 
very well and make it easy to move, along with strong plastic hinges that are 
sonic-welded to the frame, and a ventilation system that generates airflow 
with the slightest breeze, meaning less odor control product is needed to 
keep the interior smelling fresh, according to Sansom.

Smooth interior surfaces, including walls, sides and the inside of the 
door, make for easy cleaning with a pressure washer, while a molded corner 
vent stack sits flush to the wall to prevent buildup of debris. The unit also 
has an 80-gallon holding tank, and comes standard with a three-roll paper 
holder. All these features promote longer service intervals, Sansom explains. 
The unit also has a coat hook, a nonskid/slip tread floor surface, a molded-in 
area for an optional mirror, a hand sanitizer mounting platform integrated 
directly above the urinal to eliminate dripping on the floor, and a one-piece 
corner urinal with clog-resistant piping and wider opening for ease of clean-
ing and less splashing.

“We wanted a unit that was at home at 
highly trafficked special events or in situa-
tions where it’s only getting used a few times 
per day,” says Sansom. “We feel there’s no 
reason an operator should need to buy mul-
tiple types of restrooms. The Zenith fits all of 
those needs.”

Sansom and his father have been regu-
lar attendees at the WWETT Show for de-
cades, with past shows not only giving them the opportunity to see new in-
novations in the portable restroom industry, but also talk with and bounce 
ideas off fellow operators.

“It basically boils down to other operators seeing the same issues we 
were facing in our business,” says Sansom. “Fortunately, Dad decided he 
wanted to do something about it, and he asked me to join him. That’s how 
this idea was born.”

After the successful rollout of the Zenith at the 2016 WWETT Show, San-
som says he’s already looking forward to next year’s show, where he hopes to 
unveil an ADA-compliant unit to pair with the Zenith.

“This show has been great, so we’ll definitely be back,” he says. “The 
ADA unit is already in the planning stage, and it’s going to incorporate a lot 
of the strong aspects of the Zenith. We’re excited about it.’’ 844/972-6766; 
www.sansomindustries.com. ■ 

Clyde III “Mannie” Sansom, 
COO of Sansom Industries, 
demonstrates the Zenith 
restroom’s door foot pull that 
enables hands-free operation. 
The company used the 2016 
WWETT Show to introduce the 
Zenith to the portable restroom 
market. (Photo by Craig Mandli)
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CPACEX FRESH PUMP X
Fresh Pump X pump oil additive from CPACEX elimi-
nates odors at the source. Add 2 ounces of the addi-
tive to 1 gallon of pump oil, mix well and add to the 
pump. A fresh cherry fragrance will be emitted each 
time the pump is turned on rather than odors associ-
ated with human waste. It is an oil-based formula that 
will not change the viscosity of the oil. 419/450-6208; 
www.cpacex.com.
 

FIVE PEAKS GLACIER BAY DRY TOSS PACKETS
Glacier Bay Dry Toss Packets from Five 
Peaks contain a Metazene odor-neutralizer 
designed to eliminate odors without mask-

ing. The convenient premeasured ready-to-
use pouches provide the same effective odor 

control, fragrance and deep blue color mask 
as liquid deodorant. They eliminate guess-

work and allow for better inventory control. 
Powder is packed in a water-soluble pouch to 

prevent waste and contact with the product. Drop a single packet into the 
holding tank and add water. They are packaged in a stand-up, resealable 
gusset bag, reducing the risk of exposing packets to moisture. They are avail-
able in two strengths — normal to extreme conditions (heat and humidity) 
or special events/multiple services. 866/293-1502; www.fivepeaks.net.
 

GREEN WAY PRODUCTS BY
POLYPORTABLES TURBO DRIPAX
Turbo DriPax non-sticking paper portable 
restroom deodorizers from Green Way Prod-
ucts by PolyPortables bridge the gap between 
tablets and standard water-soluble pouches. 
They combine the self-mixing effervescence 
of a tablet with the lightweight efficiency 
of standard pouches. They have a large 
amount of fragrance, deodorizing power 
and a strong non-staining royal blue dye, ac-
cording to the maker. Self-mixing technology al-
lows them to be dropped into a holding tank to begin working automatically. 
They are offered in three sizes to meet the demands of any job. A raspberry 
fragrance is now available. 800/241-7951; www.polyportables.com.

ARMAL SCENT BOX
The Scent Box from Armal incorporates a fra-
grance — vanilla balm, rose sensations, apple blos-
som, pinewood trail or strawberry field — into the 
wall panels of the restroom during the manufactur-
ing process, ensuring a pleasant scent inside. It has 
heavy-duty, spring-coil doors with a wind-resistant 
device to ensure closure when unlocked and over-
lapping wall assembly for greater safety. Options 
include a recirculating kit with filter and freshwater 
flush that works in combination with the pump kit. 
866/873-7796; www.armal.biz.
 

CENTURY CHEMICAL CURVE
Curve long-lasting air freshener 
from Century Chemical offers ver-
satile placement almost anywhere. 
It freshens while remaining hidden 
on the side of portable restrooms, 
inside bathroom cabinets and 
on the underside of wastebasket 

lids. The holder stays in place with two-sided tape, and the air freshener is 
changed every 30 days, with date tabs indicating when to replace it for con-
sistent air freshening. It is 100 percent recyclable, and is part of a closed-loop 
air freshener recycling program at www.eco-refresh.com. It is available in 
spiced apple and citrus fragrances, with a case supplying six restrooms for a 
full year. 800/348-3505; www.centurychemical.com.
 

CHEMISPHERE ODOR-BOSS
ODOR-BOSS triple-action deodorizers from 
Chemisphere are formulated with three odor-
eliminating agents and other high-performance 
ingredients to eliminate odors at the source. 
Winter and summer syrups are formulated to 
neutralize the toughest odors caused by bacte-
ria and organic matter. They are easy to use, with 
a strong masking color. They are free of formal-
dehyde and nonylphenol ethoxylates (NPE), 
with a long-lasting effect. They will not damage a recirculating flush system, 
but keep drains and pumping systems clean using a detergent. They will pro-
tect metal, rubber and plastic parts of vacuum trucks. They are noncorrosive, 
nonflammable and non-staining. 877/426-9557; www.chemisphere.com.

Odor Control

(continued)

By Craig Mandli
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I N T L 4 3 0 0  -  2 0 0 0  G A L LO N
PORTABLE RESTROOM

$103,000
CUMMINS – 1500/500 – HXL4 – DC10 – TOILET HAULER

R A M  -  1 0 0 0  G A L LO N

$69,000
HEMI – 700/300 – NVE304 – FLOJET – TOILET HAULER

PORTABLE RESTROOM
I S U Z U  -  1 0 0 0  G A L L O N

$66,000
6.0L - 700/300 – CONDE – FLOJET – TOILET HAULER

PORTABLE RESTROOM

sales@flowmark.comflowmark.com(855) 653-8100

 An honest price, excellent service and premium tools are signs of a professional. On these 
things, successful businesses tolerate “NO COMPROMISE”.

Only the business owner can control the price and quality of his service, but, when it comes to 
the tools, Armstrong Equipment, Inc. can help.  We are proud to offer the best quality pumps 
and components available. 

 800-699-7557
11200 Greenstone Ave. • Santa Fe Springs, CA 90670

562-944-0404 • Fax: 562-944-3636
www.vacpump.com

HOSE & REELS

 Reelcraft 7850

 Plastifl ex Hi-Vac

Like us on Facebook

208-790-8770 • www.ScreencoSystems.com • sales@screencosystems.com

n Affordable   n No Moving Parts 
n Screens That Really Work   n Gravity Off-Load At 500 GPM 
n Small Footprint   n Fits In An 8' Pickup Box For Easy Transport

n Great For Special Events Portable Toilet Screening
n Fork Lift Skids For Easy Transport And Loading

GRIT ELIMINATOR 
Keeps Onsite Storage Grit Free

Available in 15-31.5 cu. ft. Grit Capacity

MINI DUAL SCREEN  
PORTABLE  
RECEIVING  

STATION
Aluminum & Stainless Construction

ScreencO
Systems

NEW PRODUCTNEW PRODUCT

Patented  
Dual Screen Design

• Portable Event Screening
• Doubles As Screener Spreader & 
Mobile Septic Receiving Station

• Clean Up Your Land Application Site
• Never Hand Pick Trash Again

CPACEX FRESH PUMP X
Fresh Pump X pump oil additive from CPACEX elimi-
nates odors at the source. Add 2 ounces of the addi-
tive to 1 gallon of pump oil, mix well and add to the 
pump. A fresh cherry fragrance will be emitted each 
time the pump is turned on rather than odors associ-
ated with human waste. It is an oil-based formula that 
will not change the viscosity of the oil. 419/450-6208; 
www.cpacex.com.
 

FIVE PEAKS GLACIER BAY DRY TOSS PACKETS
Glacier Bay Dry Toss Packets from Five 
Peaks contain a Metazene odor-neutralizer 
designed to eliminate odors without mask-

ing. The convenient premeasured ready-to-
use pouches provide the same effective odor 

control, fragrance and deep blue color mask 
as liquid deodorant. They eliminate guess-

work and allow for better inventory control. 
Powder is packed in a water-soluble pouch to 

prevent waste and contact with the product. Drop a single packet into the 
holding tank and add water. They are packaged in a stand-up, resealable 
gusset bag, reducing the risk of exposing packets to moisture. They are avail-
able in two strengths — normal to extreme conditions (heat and humidity) 
or special events/multiple services. 866/293-1502; www.fivepeaks.net.
 

GREEN WAY PRODUCTS BY
POLYPORTABLES TURBO DRIPAX
Turbo DriPax non-sticking paper portable 
restroom deodorizers from Green Way Prod-
ucts by PolyPortables bridge the gap between 
tablets and standard water-soluble pouches. 
They combine the self-mixing effervescence 
of a tablet with the lightweight efficiency 
of standard pouches. They have a large 
amount of fragrance, deodorizing power 
and a strong non-staining royal blue dye, ac-
cording to the maker. Self-mixing technology al-
lows them to be dropped into a holding tank to begin working automatically. 
They are offered in three sizes to meet the demands of any job. A raspberry 
fragrance is now available. 800/241-7951; www.polyportables.com.

ARMAL SCENT BOX
The Scent Box from Armal incorporates a fra-
grance — vanilla balm, rose sensations, apple blos-
som, pinewood trail or strawberry field — into the 
wall panels of the restroom during the manufactur-
ing process, ensuring a pleasant scent inside. It has 
heavy-duty, spring-coil doors with a wind-resistant 
device to ensure closure when unlocked and over-
lapping wall assembly for greater safety. Options 
include a recirculating kit with filter and freshwater 
flush that works in combination with the pump kit. 
866/873-7796; www.armal.biz.
 

CENTURY CHEMICAL CURVE
Curve long-lasting air freshener 
from Century Chemical offers ver-
satile placement almost anywhere. 
It freshens while remaining hidden 
on the side of portable restrooms, 
inside bathroom cabinets and 
on the underside of wastebasket 

lids. The holder stays in place with two-sided tape, and the air freshener is 
changed every 30 days, with date tabs indicating when to replace it for con-
sistent air freshening. It is 100 percent recyclable, and is part of a closed-loop 
air freshener recycling program at www.eco-refresh.com. It is available in 
spiced apple and citrus fragrances, with a case supplying six restrooms for a 
full year. 800/348-3505; www.centurychemical.com.
 

CHEMISPHERE ODOR-BOSS
ODOR-BOSS triple-action deodorizers from 
Chemisphere are formulated with three odor-
eliminating agents and other high-performance 
ingredients to eliminate odors at the source. 
Winter and summer syrups are formulated to 
neutralize the toughest odors caused by bacte-
ria and organic matter. They are easy to use, with 
a strong masking color. They are free of formal-
dehyde and nonylphenol ethoxylates (NPE), 
with a long-lasting effect. They will not damage a recirculating flush system, 
but keep drains and pumping systems clean using a detergent. They will pro-
tect metal, rubber and plastic parts of vacuum trucks. They are noncorrosive, 
nonflammable and non-staining. 877/426-9557; www.chemisphere.com.

Odor Control

(continued)

By Craig Mandli
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HAULER AGENT WHISKCARE 375
Whiskcare 375 hand sanitizer from 
Whisk Products, distributed by Hauler 
Agent, is fragrance-free, does not drip 
in summer heat, contains no artificial 
color and meets European sanitizing 
requirements. It meets the needs of or-
ganic farmers with no special retrofit-
ting of dispensers. 888/557-1460; www.hauleragent.com.

 

IMPERIAL INDUSTRIES
MAJESTIK RE-CHARGE 6000
Majestik Re-Charge 6000 portable restroom deodorizer 
from Imperial Industries is designed to destroy waste 
odors and leave a pleasant fragrance. It is super-concen-
trated and eco-friendly, according to the manufacturer, 
containing no formaldehyde or heavy metals. It is available 
in 1-gallon containers and 55-gallon drums. Scents include 
cherry and spice. 800/558-2945; www.imperialind.com.

 

J & J CHEMICAL EVERPRO ELITE SERIES
EverPro Elite Series portion-control, non-form-
aldehyde deodorizing tablets from J & J Chemical 
Co. are designed with a long-lasting deep blue col-
or, fragrance and extreme odor-control technology 
for demanding conditions. Drop one individually 
wrapped tablet into 5 gallons of freshwater and ex-
perience instant effervescent deodorizing protec-
tion that is non-staining, fast dissolving and biode-
gradable. The tablets can dissolve in brine, and are available in a variety of 
fragrances with strengths ranging from daily service to weekly odor protec-
tion. 800/345-3303; www.jjchem.com.

 

JOHNNY’S CHOICE BY CHEMCORP
SENSORY GRAND DISKS
Sensory Grand Disks for portable restrooms from John-
ny’s Choice by Chemcorp are designed to eliminate 

tank odors. They are simple to use and are available in 
many long-lasting fruity fragrances. 888/729-6478; 

www.johnnyschoice.com.

MASPORT PUMPER SCENT
The Pumper Scent odor-control 
device from Masport uses ex-
haust from the vacuum pump to 
eliminate odors. The vaporizer 
chamber is placed directly after the 
oil separator on the truck. Heat and 
airflow from the vacuum pump activate the scent that bonds with the air 
molecules to eliminate foul odors generated while pumping grease traps, 
septic tanks and portable restrooms. Piping sizes for the vaporizer cham-
ber are available from 1 1/2 to 4 inches to fit all rotary vane vacuum pumps. 
800/228-4510; www.masportpump.com.

POLYJOHN ENTERPRISES COOPER’S
BEST DEODORIZING PACKETS
Cooper’s Best Deodorizing Packets from Poly-
John Enterprises give portable restroom opera-
tors an environmentally friendly option designed 
to curb costs and control odors. Packets offer the 
ease and efficiency of an individually packaged 
deodorizer combined with a powerful green for-
mulation of bacterial agents that dissolves waste and destroys odors. One 
packet is used per 5 gallons of freshwater to service the unit. They come in 
250 packets per case. 800/292-1305; www.polyjohn.com.
 

PORTA PRO CHEM CO. CHEM BLOCKS
Chem Blocks urinal blocks from Porta Pro 
Chem Co. do not use paradichlorobenzene, 
which has been banned by several states due to 
health safety concerns. The scented blocks are 
square, so they won’t fall into or block the round 
connector to the holding tank. Each block weighs 

3 ounces, is a non-staining blue and is individually wrapped in plastic to en-
sure freshness. Blocks are available in the same bubble gum fragrance as the 
company’s toilet deodorizing chemical, and can be made in other scents such 
as spice, cherry and mulberry. 888/673-5846; www.portaprochem.com.
 

SAFE-T-FRESH QUICKSCENT PLUS
QuickScent Plus deodorizer packets from Safe-T-
Fresh are formulated with fragrance and biocides 
designed to provide continuous odor protection 
between service calls. Multiple biocides react to 
changes within the tank to fight odors caused by 
organic growth and temperature fluctuations. 
877/764-7297; www.safetfresh.com.
 

SURCO PORTABLE SANITATION 
PRODUCTS FRESH STRAPS
Fresh Straps from Surco Portable Sanita-
tion Products contain a high amount of odor 
counteractant fragrance in a molded polymer 
vandal-deterrent design. Cinch one strap 
around the portable restroom vent stack or 
other structure for continuous odor protection 

up to 60 days. Typical washdowns will not harm the waterproof straps. They 
can be used to neutralize sewage odors in portable restrooms, restroom trail-
ers, public restrooms and basements. They are available in three fragrances. 
800/556-0111; www.surcopt.com.
 

WALEX PORTA-PAK MAX
Super-concentrated Porta-Pak MAX holding tank 
deodorizer from Walex is packed with 50 percent 
more color and odor control and double the fra-
grance of regular Porta-Paks. It is available in mint 
and lavender fragrances, is quick to dissolve, re-
quires no skin contact when handling, and is safe 
and easy to use. It is packaged in resealable bags 
for easy transport and distribution. 800/338-3155; www.walex.com. ■
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Lewisburg, PA • www.pikrite.com • sales@pikrite.com • (800) 326-9763
ask about our 15 year tank warranty

Built to work the way you work!

Dependable
Reliable  Aluminum, Steel, Slide-in, 

Roll-off, Hoisted, Trailer 
or Portable Toilet Unit...

         
You can have it the way 

you like it!Like you

HAULER AGENT WHISKCARE 375
Whiskcare 375 hand sanitizer from 
Whisk Products, distributed by Hauler 
Agent, is fragrance-free, does not drip 
in summer heat, contains no artificial 
color and meets European sanitizing 
requirements. It meets the needs of or-
ganic farmers with no special retrofit-
ting of dispensers. 888/557-1460; www.hauleragent.com.

 

IMPERIAL INDUSTRIES
MAJESTIK RE-CHARGE 6000
Majestik Re-Charge 6000 portable restroom deodorizer 
from Imperial Industries is designed to destroy waste 
odors and leave a pleasant fragrance. It is super-concen-
trated and eco-friendly, according to the manufacturer, 
containing no formaldehyde or heavy metals. It is available 
in 1-gallon containers and 55-gallon drums. Scents include 
cherry and spice. 800/558-2945; www.imperialind.com.

 

J & J CHEMICAL EVERPRO ELITE SERIES
EverPro Elite Series portion-control, non-form-
aldehyde deodorizing tablets from J & J Chemical 
Co. are designed with a long-lasting deep blue col-
or, fragrance and extreme odor-control technology 
for demanding conditions. Drop one individually 
wrapped tablet into 5 gallons of freshwater and ex-
perience instant effervescent deodorizing protec-
tion that is non-staining, fast dissolving and biode-
gradable. The tablets can dissolve in brine, and are available in a variety of 
fragrances with strengths ranging from daily service to weekly odor protec-
tion. 800/345-3303; www.jjchem.com.

 

JOHNNY’S CHOICE BY CHEMCORP
SENSORY GRAND DISKS
Sensory Grand Disks for portable restrooms from John-
ny’s Choice by Chemcorp are designed to eliminate 

tank odors. They are simple to use and are available in 
many long-lasting fruity fragrances. 888/729-6478; 

www.johnnyschoice.com.

MASPORT PUMPER SCENT
The Pumper Scent odor-control 
device from Masport uses ex-
haust from the vacuum pump to 
eliminate odors. The vaporizer 
chamber is placed directly after the 
oil separator on the truck. Heat and 
airflow from the vacuum pump activate the scent that bonds with the air 
molecules to eliminate foul odors generated while pumping grease traps, 
septic tanks and portable restrooms. Piping sizes for the vaporizer cham-
ber are available from 1 1/2 to 4 inches to fit all rotary vane vacuum pumps. 
800/228-4510; www.masportpump.com.

POLYJOHN ENTERPRISES COOPER’S
BEST DEODORIZING PACKETS
Cooper’s Best Deodorizing Packets from Poly-
John Enterprises give portable restroom opera-
tors an environmentally friendly option designed 
to curb costs and control odors. Packets offer the 
ease and efficiency of an individually packaged 
deodorizer combined with a powerful green for-
mulation of bacterial agents that dissolves waste and destroys odors. One 
packet is used per 5 gallons of freshwater to service the unit. They come in 
250 packets per case. 800/292-1305; www.polyjohn.com.
 

PORTA PRO CHEM CO. CHEM BLOCKS
Chem Blocks urinal blocks from Porta Pro 
Chem Co. do not use paradichlorobenzene, 
which has been banned by several states due to 
health safety concerns. The scented blocks are 
square, so they won’t fall into or block the round 
connector to the holding tank. Each block weighs 

3 ounces, is a non-staining blue and is individually wrapped in plastic to en-
sure freshness. Blocks are available in the same bubble gum fragrance as the 
company’s toilet deodorizing chemical, and can be made in other scents such 
as spice, cherry and mulberry. 888/673-5846; www.portaprochem.com.
 

SAFE-T-FRESH QUICKSCENT PLUS
QuickScent Plus deodorizer packets from Safe-T-
Fresh are formulated with fragrance and biocides 
designed to provide continuous odor protection 
between service calls. Multiple biocides react to 
changes within the tank to fight odors caused by 
organic growth and temperature fluctuations. 
877/764-7297; www.safetfresh.com.
 

SURCO PORTABLE SANITATION 
PRODUCTS FRESH STRAPS
Fresh Straps from Surco Portable Sanita-
tion Products contain a high amount of odor 
counteractant fragrance in a molded polymer 
vandal-deterrent design. Cinch one strap 
around the portable restroom vent stack or 
other structure for continuous odor protection 

up to 60 days. Typical washdowns will not harm the waterproof straps. They 
can be used to neutralize sewage odors in portable restrooms, restroom trail-
ers, public restrooms and basements. They are available in three fragrances. 
800/556-0111; www.surcopt.com.
 

WALEX PORTA-PAK MAX
Super-concentrated Porta-Pak MAX holding tank 
deodorizer from Walex is packed with 50 percent 
more color and odor control and double the fra-
grance of regular Porta-Paks. It is available in mint 
and lavender fragrances, is quick to dissolve, re-
quires no skin contact when handling, and is safe 
and easy to use. It is packaged in resealable bags 
for easy transport and distribution. 800/338-3155; www.walex.com. ■
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BAYCO Products LED angle lights
Nightstick LED angle lights (models XPP-5570R, XPR-

5572R and XPR-5572RM) from BAYCO Products offer safety 
features including low-battery indicator, multiple power op-
tions and a “survival mode” that provides 20 lu-
mens of light in emergency situations with 
a runtime of 3 1/2 days. Each model is cU-
Lus- and MSHA-certified Intrinsically Safe 
Permissible, water-rated as IP-X7 waterproof 
and meets requirements of NFPA-1971-8.6. 
A stainless steel pocket clip eliminates slippage 
when attached to a jacket or respirator pack. Each model has user-
selectable settings of 200, 100 and 60 lumens plus a strobe feature with an 
875-foot beam distance. 800/233-2155; www.baycoproducts.com.

 

Screenco Systems 
mini screen

The mini screen from Scre-
enco Systems features a dual-
screen design and all-aluminum 

construction. The front screen is 
virtually self-cleaning. Gravity off-load at up to 

500 gpm through the telescoping dump hose assembly to 
the inlet fan spreader where waste is deflected down on the front screen. 
Remove up to 99 percent of trash to a collection drain tray for easy disposal 
with a 3-foot folding trash chute. Gapped screens (3/8 inch) meet the 503 
regulations and 16 square feet of screening area allows for use with portable 
TLT trucks and large septic trucks. Forklift skids integrated into the unit al-
lows for easy transport. The unit weighs 825 pounds. The inlet allows either 
a 4- or 6-inch cam connection with a 6-inch cam outlet. 208/790-8770; 
www.screencosystems.com.

 

Water Cannon electric 
pressure washer

The 15M71 electric pressure washer 
from Water Cannon — MWBE has a 20 hp, 
460-volt three-phase motor with an auto start/
stop feature that powers a TSP Series General tri-
plex plunger pump and delivers 4.5 gpm at 6,000 psi 
using the poly chain drive system. It comes with 500 feet of high-pressure 
hose, gun/wand kit, safety couplers rated at 10,000 psi and 12 feet of power 
cord. 800/333-9274; www.watercannon.com/catalogrequest.aspx.  ■

 PRODUCT NEWS

Isuzu sets truck, parts sales record
Isuzu Commercial Truck of America set sales records in 2015 for Isuzu 

commercial trucks and parts. Dealers in the United States sold 20,725 Isuzu 
trucks in 2015, a 10.5 percent gain in Isuzu N-Series sales over 2014. The 
company also sold 5.5 percent more parts in the U.S. than it did in 2014. ■

 INDUSTRY NEWS

Like Us! 585-657-4104

CRESCENT TANK MFG.
CRESCENT TANK MFG.

www.crescenttank.com   
info@crescenttank.com

The Septage Vacuum Experts
US Patent # 6598242B1

2016 Hino 195 COE  
Diesel Package  

in stock and ready to go
Call for a complete quote

Trust our knowledge and record
When a traditional round tank isn’t  

necessary for your task
Crescent Tank is the only logical choice

Many tank sizes and options
Direct from Manufacturer pricing

$78,119*

* Price subject to availability

Crescent Tank is the Only Flat Vacuum Tank Manufacturer.

FIND OUT HOW.
FREE subscription at digdifferent.com

Beyond 
buckets 
and blades.
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EASILY MOVE RESTROOMS
Super Mongo 

Mover®

Hitch Hauler™

 • Move ADA Restrooms 
• Aluminum Frame
•  Available with 2, 4, 6 

or 8 wheels 
•  Easily Rides on Your Truck
• Ships UPS

 Carry A Restroom & Super 
Mongo Mover On Your 
Pickup or Sport Utility

Patented

 Toll Free: 866.599.3325
www.DealAssoc.com

WORKMATE TRUCKS
ALUMINUM t CARBON STEEL t STAINLESS STEEL

1-800-927-8750  
Ask for JOHN BARRETT 
or visit www.fmitrucks.comA Division of FMI Truck Sales & Service

Portland, Oregon

Portable Toilet Service Trucks
Septic & Grease Service Trucks

Slide-In Units 
Vacuum Truck Parts & Accessories

7 Church Road, Hatfield, PA 19440
Phone: 800.422.1844 
Fax: 888.883.9380
Visit our website: www.libertyfg.com

Call Michael DeGroat (ext 112)

Flexible
and Affordable

Financing
Options

Commercial Equipment Financing Call 800-422-1844

Financing for
New and Used Equipment

Trucks • Tanks • Trailers • Toilets • Cameras • Jetters
Computer Hardware & Software

MANUFACTURER OF QUALITY PORTABLE RESTROOMS AND SINKS

Dual VIP Restroom Trailer

1737 S. VINEYARD AVENUE • ONTARIO, CA 91761
PHONE 909-930-6244 • TOLL FREE 800-334-1065 • FAX 909-930-6237

WWW.NUCONCEPTS.COM

Ideal for:
• Weddings / Parties
• Sporting Events
• Food Festivals
• Community Events
• Restroom Remodeling
• Movie Production

Features:
• Solar Powered
• Self-contained
• Flushing, china toilet
• Enclosed sink
• Power Converter (option)
• Air-conditioning (option)
• Interior Heater (option)
• Sink Water Heater (option)

BAYCO Products LED angle lights
Nightstick LED angle lights (models XPP-5570R, XPR-

5572R and XPR-5572RM) from BAYCO Products offer safety 
features including low-battery indicator, multiple power op-
tions and a “survival mode” that provides 20 lu-
mens of light in emergency situations with 
a runtime of 3 1/2 days. Each model is cU-
Lus- and MSHA-certified Intrinsically Safe 
Permissible, water-rated as IP-X7 waterproof 
and meets requirements of NFPA-1971-8.6. 
A stainless steel pocket clip eliminates slippage 
when attached to a jacket or respirator pack. Each model has user-
selectable settings of 200, 100 and 60 lumens plus a strobe feature with an 
875-foot beam distance. 800/233-2155; www.baycoproducts.com.

 

Screenco Systems 
mini screen

The mini screen from Scre-
enco Systems features a dual-
screen design and all-aluminum 

construction. The front screen is 
virtually self-cleaning. Gravity off-load at up to 

500 gpm through the telescoping dump hose assembly to 
the inlet fan spreader where waste is deflected down on the front screen. 
Remove up to 99 percent of trash to a collection drain tray for easy disposal 
with a 3-foot folding trash chute. Gapped screens (3/8 inch) meet the 503 
regulations and 16 square feet of screening area allows for use with portable 
TLT trucks and large septic trucks. Forklift skids integrated into the unit al-
lows for easy transport. The unit weighs 825 pounds. The inlet allows either 
a 4- or 6-inch cam connection with a 6-inch cam outlet. 208/790-8770; 
www.screencosystems.com.

 

Water Cannon electric 
pressure washer

The 15M71 electric pressure washer 
from Water Cannon — MWBE has a 20 hp, 
460-volt three-phase motor with an auto start/
stop feature that powers a TSP Series General tri-
plex plunger pump and delivers 4.5 gpm at 6,000 psi 
using the poly chain drive system. It comes with 500 feet of high-pressure 
hose, gun/wand kit, safety couplers rated at 10,000 psi and 12 feet of power 
cord. 800/333-9274; www.watercannon.com/catalogrequest.aspx.  ■

 PRODUCT NEWS
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BUSINESSES

Portable toilet rentals in Berks County, Penn-
sylvania, established 21+ years. Gross sales 
$130,000+. Price $220,000. Employees: 
Owner/Operator. Excellent turn-key business 
opportunity that has grown 30% in the last 
year, more than 100% in the last 15 years. 
Steady customer base. Business includes 
all contracts, 150 portable toilets/sinks, 2 
service/delivery trucks, and an 8-unit de-
livery trailer. Owner can assist with training 
and transition if requested. Neither vehicles, 
equipment, or customer list will be sold sep-
arately. Call Rick at 610-927-9114 or email 
itspottytime@comcast.net  (T05)

FOR SALE: Portable toilets AND ALL sup-
porting equipment to run a successful rental 
business, selling well BELOW VALUE. Deliv-
ery available in Canada. Two trucks, 90 reg-
ular toilets, 10 @sinks, two wheelchair, six 
industrial - fancy with a/c & heat. 15 open 
pit, heated metal toilets. NEW shower/toilet 
trailer - 3-stall, 30 heated 300-gallon sep-
tic tanks. 3 portable vac systems. $350,000 
Takes it all. 780-706-6521  (T06)

COMPUTER SOFTWARE

FreeSer v iceReminderSof tware .com, 
FreeSe r v i ceD i spa tchSo f tware . com,  
FreeRouteManagementSoftware.com.  
 (T05)

PORTABLE RESTROOM TANKS

2005 Best Enterprises 400/150 slide-in tanks 
with Honda engines and Conde pumps. Units 
are in good condition, stored inside. Contact 
Ben @ 417-257-3427.  (T06)

PORTABLE RESTROOM TRUCKS

Three (3) 2007 International 4300s: 
2,000-gallon Progress tank, Masport 
pump, new tires. DT466 engine was re-
built - have all paperwork. $32,500 each

678-667-6520, GA T05

2012 Ram 5500: 84,000+ miles, flatbed, 
2-year-old Progressive slide-in 995 with 
9hp Honda/Conde pump. $42,000. 218-391-
8882  (P05)

PORTABLE SINKS

45 4-station sinks. Some have never been 
used. Always stored inside and tan in color. 
Call Ben @ 417-257-3427  (T06)

PRESSURE WASHERS

Industrial Pressure Washer - New w/warranty 
$9,500. 2,000psi, 18gpm. 999cc Kohler & AR 
pump. Will deliver. 321-800-5763  (TBM)

TRUCK PARTS & ACCESSORIES

Everything to dress up your truck! FREE 
FULL-COLOR CATALOG. Phone: 800-270-
6003; Website: virgofleet.com. Virgo Nation-
wide, 8027 Foster Ave., Brooklyn, NY 11236 
  (TBM)

The  
Johnny Mover

800-498-3000 
www.cesspoolcleaners.com

Trailers In Stock 

Ready To Ship

Eliminates the need 
to strap down each 

individual unit!

Generator-Parts.com
Online parts breakdowns to help you 

troubleshoot and identify repair parts.

FULL LINE OF GENERATORS 
AND OEM PARTS FROM: 

MANY PARTS IN STOCK:
    • Filters
    • Fuel System   
       Components
    • Starter Motors

    • Replacement
       Gaskets
    • Solenoids
    • Much More!

Trained & Certified Repair and Installation Staff
877-409-1618  •  sales@generator-parts.com

Generator-Parts.com

Same day shipping on in-stock inventory 
orders placed before 4 p.m. CST.

Our large midwest inventory reaches most places 
in 2-3 business days via standard shipping.

Government and Military Quotations Welcome

ROTATING  
TURBO  

NOZZLES

4500 PSI

watercannon.com 
800.333.9274

$39.99 
Made in Italy

Industrial Duty

Submit your classified ad online!
www.promonthly.com/classifieds/place_ad

THE SLIDE IN 
WAREHOUSE

450 Gallon  
Aluminum Slide-In

www.SlideInWarehouse.com
888.445.4892

Slide-ins from 300-1500 Gallons  
Single- and Multi-compartment.  

Call for Pricing

950 Gallon
Side Engine Style

SIP0516
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PORTABLE SANITATION PRODUCTS 

800.556.0111
surcopt.com

New mess-free  
packets available!

Call to get your FREE sample

Portable Toilet
Deodorant

Surco®
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RJ Products, LLC • Elkhart, Indiana
574-294-2624 • www.lunarglo.com

Improvements to the ever popular 
LunarGlo™ light are receiving great reviews

 
 

Made in 
the USA

Charge by day, light all night, every night – automatically! 

A new clear dome that covers the solar cell array.  This provides additional 
protection from falling limbs, hail or other potentially damaging debris!

Extended reach of the threaded section to accommodate the new thicker 
roof designs.  It is now 7/8”.  This makes the LunarGlo™ easily adaptable to 
all current designs!

No switches or other moving parts to wear out or break!

Online Ordering Available Now
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Made in 
the USA

Charge by day, light all night, every night – automatically! 

A new clear dome that covers the solar cell array.  This provides additional 
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Extended reach of the threaded section to accommodate the new thicker 
roof designs.  It is now 7/8”.  This makes the LunarGlo™ easily adaptable to 
all current designs!
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Online Ordering Available Now 2-Year 
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Manufactured after 
April 1, 2016

Made in the USA

Many hotel options close by:  wistatefair.com/wsfp/visitor-information

$30 per person on site

  Registration includes ear plugs and safety glasses!

per person 
in advance$20

MONDAY September 12th

Fair Hours:  12 p.m. - 6 p.m.
TUESDAY September 13th

Fair Hours:  8 a.m. - 2 p.m.

- OUTDOOR EVENT - 
Rain or Shine

        Call 866-933-2653 or view complete event details at:

            WEQFAIR.COM

BUSINESSES

Portable toilet rentals in Berks County, Penn-
sylvania, established 21+ years. Gross sales 
$130,000+. Price $220,000. Employees: 
Owner/Operator. Excellent turn-key business 
opportunity that has grown 30% in the last 
year, more than 100% in the last 15 years. 
Steady customer base. Business includes 
all contracts, 150 portable toilets/sinks, 2 
service/delivery trucks, and an 8-unit de-
livery trailer. Owner can assist with training 
and transition if requested. Neither vehicles, 
equipment, or customer list will be sold sep-
arately. Call Rick at 610-927-9114 or email 
itspottytime@comcast.net  (T05)

FOR SALE: Portable toilets AND ALL sup-
porting equipment to run a successful rental 
business, selling well BELOW VALUE. Deliv-
ery available in Canada. Two trucks, 90 reg-
ular toilets, 10 @sinks, two wheelchair, six 
industrial - fancy with a/c & heat. 15 open 
pit, heated metal toilets. NEW shower/toilet 
trailer - 3-stall, 30 heated 300-gallon sep-
tic tanks. 3 portable vac systems. $350,000 
Takes it all. 780-706-6521  (T06)

COMPUTER SOFTWARE

FreeSer v iceReminderSof tware .com, 
FreeSe r v i ceD i spa tchSo f tware . com,  
FreeRouteManagementSoftware.com.  
 (T05)

PORTABLE RESTROOM TANKS

2005 Best Enterprises 400/150 slide-in tanks 
with Honda engines and Conde pumps. Units 
are in good condition, stored inside. Contact 
Ben @ 417-257-3427.  (T06)

PORTABLE RESTROOM TRUCKS

Three (3) 2007 International 4300s: 
2,000-gallon Progress tank, Masport 
pump, new tires. DT466 engine was re-
built - have all paperwork. $32,500 each

678-667-6520, GA T05

2012 Ram 5500: 84,000+ miles, flatbed, 
2-year-old Progressive slide-in 995 with 
9hp Honda/Conde pump. $42,000. 218-391-
8882  (P05)

PORTABLE SINKS

45 4-station sinks. Some have never been 
used. Always stored inside and tan in color. 
Call Ben @ 417-257-3427  (T06)

PRESSURE WASHERS

Industrial Pressure Washer - New w/warranty 
$9,500. 2,000psi, 18gpm. 999cc Kohler & AR 
pump. Will deliver. 321-800-5763  (TBM)

TRUCK PARTS & ACCESSORIES

Everything to dress up your truck! FREE 
FULL-COLOR CATALOG. Phone: 800-270-
6003; Website: virgofleet.com. Virgo Nation-
wide, 8027 Foster Ave., Brooklyn, NY 11236 
  (TBM)

The  
Johnny Mover

800-498-3000 
www.cesspoolcleaners.com

Trailers In Stock 

Ready To Ship

Eliminates the need 
to strap down each 

individual unit!

Generator-Parts.com
Online parts breakdowns to help you 

troubleshoot and identify repair parts.

FULL LINE OF GENERATORS 
AND OEM PARTS FROM: 

MANY PARTS IN STOCK:
    • Filters
    • Fuel System   
       Components
    • Starter Motors

    • Replacement
       Gaskets
    • Solenoids
    • Much More!

Trained & Certified Repair and Installation Staff
877-409-1618  •  sales@generator-parts.com

Generator-Parts.com

Same day shipping on in-stock inventory 
orders placed before 4 p.m. CST.

Our large midwest inventory reaches most places 
in 2-3 business days via standard shipping.

Government and Military Quotations Welcome

ROTATING  
TURBO  

NOZZLES

4500 PSI

watercannon.com 
800.333.9274

$39.99 
Made in Italy

Industrial Duty

Submit your classified ad online!
www.promonthly.com/classifieds/place_ad
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888.445.4892

Slide-ins from 300-1500 Gallons  
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Call for Pricing

950 Gallon
Side Engine Style

SIP0516
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At PolyJohn, we specialize in personally serving up fast, simple solutions so small problems don’t 
become major meltdowns. That type of hands-on support might seem rare these days, but we still 
believe in setting a higher standard. It’s about manufacturing our own quality products and providing 
real support from people who really care. Add it all up and you’ve got a  delivery time that’s weeks  
faster than the other guys. And that means more time for what matters most — growing your business. 
So leave the sticky situations to us.    800-292-1305    www.polyjohn.com

IN A SELF-SERVICE WORLD.

PJ USA    PJ CANADA    PJ INTERNATIONAL    PJ SOUTH AMERICA    PJ MEXICO
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CALL TO ORDER TOLL FREE 866-872-1224 • www.varcopumper.com SOURCE KEY

CALL FOR
FREE
CATALOG!

CALL FOR
FREE
CATALOG!

WITH HANDLE

Aluminum Male Adapter End $79.99 each
Polypropylene Female End $79.99 each

WITHOUT HANDLE

Aluminum Male Adapter End $59.99 each
Polypropylene Female End $59.99 each

DESCRIPTION STARTING AT

Pump Only $625.00
Gas Engine Drive Systems $945.00

SHOWN WITH
ALUMINUM MALE ADAPTER 
AND HANDLE INSTALLED

VARCO WAND ASSEMBLY
• Pre-Assembled Wand for porta-toilet use.
• Includes a 30" long PVC Pipe threaded into
 valve at 45° angle.
• 2" Full Port Poly Valve, with metal Carry Handle
 bolted to body of valve.
• Available with a male adaptor or Female coupler
 at hose connection.

BRASS
LEVER VALVES

SIZE
RIV

PRICE
MZ

PRICE

3" $108.00 $115.00
4" $152.00 $170.00
6" $299.00 $305.00

PUMP REBUILD
KITS AVAILABLE

BATTIONI • JUROP • NVE
MORO • CONDE • SHURFLO

AMT
WASH-

DOWN PUMP
$75710

YOUR HOSE &  FITTINGS  HQ
HOSE & FITTINGS FOR EVERY INDUSTRY/APPLICATION, GIVE US A CALL!

EBH PORTABLE TOILET HOSE
• Perfect for Removal of Liquids and Waste Materials
• Resistant to Kinking and is crushproof & includes cu� s.
• Standard Lengths only. 

20' 25' 30' 40' 50'

2" $43.14 $53.93 $64.71 $86.29 $107.86
3" $85.37 $106.72 $128.06 $170.75 $213.43

square outer
helix for increased

durability and � exibility

Rebuild Kits 
and Wet End 
Kits Available

TIGER TAIL HOSE
• Also known as Bumble Bee or Crushproof Hose
• Perfect for Removal of Liquids and Waste Materials
• Kink resitant - includes cu� s. Std. Lengths only. 
• Polyethelene Construction Corrosion Resistant
• Extremely Flexible, even at Sub-Zero Temperatures. 

20' 25' 30' 40' 50'

2" $67.23 $84.06 $100.79 $134.40 $169.33

3" $112.43 $140.57 $168.63 $225.16 $280.70

MADE IN
USA

GREAT FLEXIBILITY!
BETTER CUFFS!
LOWER PRICE!

ALSO AVAILABLE
IN FXF

QUICK CONNECTS

WANT IT COUPLED? CHOOSE FROM ALUMINUM OR POLYPROPYLENE FITTINGS
For MXF Quick Connects: Add $9.95 for 2" -  Add $16.95 for 3"  Also in FXF Quick Connects

PORTABLE TOILET
CHOICE

4 & 6 BOLT
POLYPROPYLENE 
BALL VALVES
Precision molded full port for 
easy � ow. Make an economical 
alternative to brass valves. 
Stainless steel bolted
design for extra durability.

4 BOLT
FULL 
PORT
1 ½  "

4 BOLT
STD. 

PORT
2"

4 BOLT
FULL 
PORT

2"

$22.81 $22.81 $26.68
6 BOLT
FULL 
PORT

2"

6 BOLT
FULL 
PORT

3"

8 BOLT
FULL 
PORT

4"

$32.85 $76.27 $160.84

FULL LINE OF CONDE ACCESSORIES, 
PUMPS AND PACKAGES

FLOJET PUMPS
12v DC and 115v AC (plug-in)

STARTING AT
$8215

SHURFLO PUMPS
12v DC and 115v AC (plug-in)

STARTING AT
$8605

DC10
WASH-
DOWN PUMP
$81000

CALL FOR MORE CHEMICALS 
/ CLEANING AGENTS

DEODORANT DISCS
100 DISC BAG

$3099

WALEX PTA LIQUID 
DEODORIZERS

AS LOW AS
$2995 GAL.

PORTAPAK
AS LOW AS

$2249 BAG

FULL LINE OF
WALEX CHEMICALS

POLY PIPE FITTINGS 
AND POLY CAM & 

GROOVE FITTINGS
STARTING AT

$2.34

DOWN PUMP
WASH-
DOWN PUMPDOWN PUMP

MAXI SCRAPER
ITEM# SIZE PRICE

STMAX 4" $4.99

ERGOTEC SQUEEGEE
ITEM# SIZE PRICE

ES150 6" $14.61
ES250 10" $15.46

BANJO BRAND VALVES AND 
POLY FITTINGS AVAILABLE

WASH-
DOWN PUMPRebuild Kits 

$810

WASH-

$81000

Description LOW PRICE

Pump Only $1,790.00

Pump Stand 
Complete

 $3,214.78

Secondary 
Pack (Horizon-
tal or Vertical)

$3,928.57

Engine Drive $X,XXX.XX

CHALLENGER 304 
PORTABLE TOILET 
PUMP AND PACKAGE
• Ductile Iron Cylinder
• Stainless Steel Oil Lines
• NVE Adjustable Piston Oil Pump
• Easily change out the vanes,
 vane inspection port

PORTA-GREASE POLYURETHANE 
LINED SUCTION HOSE 
THE PERFECT GREASE AND PORTABLE TOILET HOSE!
Smooth bore grease, oil and chemical resistant Polyurethane liner. 
Crush proof and abrasion resistant cover. Poly welded end cu� s for 
longer hose life. TEMPERATURE RANGE: -40°F – 125°F

20' 25' 30' 40' 50'

2" $45.07 $56.34 $67.61 $90.15 $112.69
Add $9.95 for MxF Quick Connects, Add $12.95 for FxF Quick Connects

MADE IN
USA

NEW!

210 CFM

WALEX PTA LIQUID 

3PRO16.indd   1 2/15/16   10:56 AM
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At PolyJohn, we specialize in personally serving up fast, simple solutions so small problems don’t 
become major meltdowns. That type of hands-on support might seem rare these days, but we still 
believe in setting a higher standard. It’s about manufacturing our own quality products and providing 
real support from people who really care. Add it all up and you’ve got a  delivery time that’s weeks  
faster than the other guys. And that means more time for what matters most — growing your business. 
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PolyPortables, LLC.
(800) 241-7951 or (706) 864-3776

www.polyportables.com

Real PROs Go With...

  PolyPortables.

“We use PolyPortables because they provide superior customer 
service, with quality products that can take the beating we give them. 
As a larger company handling up to 600 units on a weekend/per event, 
this is why they have become our exclusive provider for all portable units. 
PolyPortables is responsive to all of our needs including short interval 
requests.”                         -Johnny On The Spot (Republic Services)

Don’t Take Our Word For It...


