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Question: The first portable restroom operator to appear on Jeopardy! 

with Alex Trebek?

Answer: Who is Phil Tompkins?

“I can’t verify it’s 100 percent true, but (Trebek) did say that,” says 

Tompkins, 34, a route driver for Service Sanitation in Gary, Indiana, shortly 

after he was a contestant on the popular quiz show. In fact, Tompkins be-

lieves his profession had something to do with sharing the stage with Trebek 

in the first place.

“It’s rare to see any blue-collar worker on the show. It’s almost always 

teachers and librarians,” an astute Tompkins says about his lifelong favorite 

television show. 

“When I got to the audition, they only wanted to ask me about my job. 

And when (Trebek) was actually talking to me on the show, three different 

times he mentioned my job and how unusual it was.”

While taping Jeopardy! toward the end of 2018, Trebek strode over to 

Tompkins while the three players were being introduced.

“He read my job title, looked me right in the eye and said, ‘You’re the 

first person with that job who’s ever been on this show.’ And I said I had a 

feeling that might be the case,” he recalls. Then Trebek asked him to recount 

some of the interesting places he’s been to because of his job, and Tompkins 

mentioned back stage at the Lollapalooza music festival and the Chicago 

Marathon.

“I had a whole list of things to say about work and I was going to rat-

tle them off, but I froze up. … There was an awkward pause and he walked 

over to the next contestant,” Tompkins says. He was going to mention the 

Chicago Bears’ Soldier Field; the home of the Chicago Cubs, Wrigley Field; 

championship parades for the Cubs and the Chicago Blackhawks; skyscrap-

er construction sites … and many more fascinating locations worked by the 

drivers of the large restroom company serving metro Chicago.

Maybe Tompkins was saving all the talking for his run toward the Final 

Jeopardy question … but more on that later.

 

JEOPARDY! FANATICS

How did a scholarly portable restroom technician wind up in front of the 

bright lights and imposing board of questions on the most challenging game 

show on television? It was an appearance that was a lifetime in the making.

Tompkins grew up watching Jeopardy! every day with his father, Brad 

Tompkins, an English professor who “probably owns 10,000 books, is the 

most well-read person I know and is extremely knowledgeable. I’m smart 

enough to get on the show, but his knowledge puts me to shame,” the 

younger Tompkins says.

Tompkins’ own educational back-

ground probably helped, too. Before becom-

ing a portable restroom operator, Tompkins 

graduated in 2010 from Hyles-Anderson 

College in Crown Point, Indiana, with a pastoral theology degree. He was 

trained to become a Baptist minister, but preferred to use his CDL rather 

than his bachelor’s degree to kick-start a career.

He has been employed by Service Sanitation for six years, running a 

service route covering northern Indiana. In the summer, he services 200 to 

250 units a week. The route includes a power plant, parks, schools and resi-

dential construction sites.

“I think my favorite part of the job, though, is helping everyday people 

with their biggest occasions. Weddings, open houses, reunions, parties — 

seeing how happy they are setting up for these things and getting to play a 

small part is fun,” he says.

Both father and son have been trying to get on Jeopardy! for years. 

How does that work? Once a year the game show conducts online testing 

to qualify contestants. During three call-in sessions, participants are given 

15 seconds each to answer 50 random questions. A field of 80,000 to 100,000 

people is narrowed to a few thousand who are called back for further test-

ing and interviewing at cities across the country. Tompkins auditioned in 

Detroit and was among about 400 people chosen to be on the show. He was 

invited to tape a show last fall, and like all contestants, he had to pay his own 

Contact us: PRO strives to serve the portable restroom industry with interesting and 
helpful stories. We welcome your comments, questions and column suggestions and  
promise a prompt reply to all reader contacts. Call 800-257-7222; fax 715-546-3786; 

email PRO editor Jim Kneiszel at editor@promonthly.com.

FROM the EDITOR   
March 2019

PRO and Jeopardy! Contestant Phil Tompkins Is One Smart Cookie
GAME SHOW HOST ALEX TREBEK WAS FASCINATED BY THE OCCUPATION OF 
THE RESTROOM TECHNICIAN FOR SERVICE SANITATION IN GREATER CHICAGO

By Jim Kneiszel

Phil Tompkins, restroom 
technician, with host Alex 
Trebek on the set of Jeopardy! 
(Photo courtesy of Jeopardy!)

■
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way to Los Angeles, accompanied by his wife, Rosie.

“I was thankful to have (Rosie) there. She was a big support, and the 

fact that she was willing to leave her babies (Niko, 7, and Emmy, 5) for a few 

nights was huge,” Tompkins says.

 

THE GAME

Tompkins arrived on a Wednesday when a week’s worth of shows are 

taped, about one an hour. He was asked to bring several changes of clothes 

in the event he kept winning and had 

to appear in successive programs. A 

group of 11 contestants and the return-

ing champion spend the day together, 

appearing in and watching shows in the 

studio audience. For each episode, two 

new contestant names are drawn from a 

bowl to take on the returning champion.

“I didn’t get all that nervous taping 

the show. You spend a few hours doing 

paperwork and procedures. There’s a few 

hours with all the contestants and they 

take your pictures and there are rehears-

al games,” Tompkins says. “By the time 

they start recording, you’re real comfort-

able on the stage and playing the game.”

In the game, Tompkins started out slow. He says learning to time the 

buzzer to be able to answer the question is about as hard as knowing the 

answers. The game is split into two boards of Jeopardy! questions covering 

several categories each. Tompkins got hot during the Double Jeopardy por-

tion of the game, amassing $14,000 in winnings, and held a narrow lead over 

the other players going into the Final Jeopardy.

In Final Jeopardy, contestants are given the topic of the question (Ca-

tholicism in this case) and asked to make a wager. He risked more than 

the returning champion and all three players got answered the question 

wrong. Consequently, Tompkins finished in second place and walked 

away with $2,000.

 

LOST, BUT WON

Tompkins says the response to his appearance on Jeopardy! has been 

gratifying. A local Facebook page talked about it and garnered 1,000 likes 

and another 200 shares and comments came to him. His phone rang off the 

hook. Friends at his First Baptist Church were thrilled.

Tompkins says his boss at Service Sanitation, Marc Keen, and dispatch 

manager, Nate Staley, helped him by working around the audition and 

show taping. And the company played the show on all the office TVs when 

it aired and played a loop of his appearance in the drivers’ rooms so they 

could see it.

“Many, many people have been incredibly excited and supportive 

about my appearance on the show,” he says.

“It was a fantastic opportunity and loads of fun,” Tompkins says. “I’ve been 

watching the show daily since I was a kid, and Dad is a big fan and was trying 

to get on the show for decades. He was extremely proud of me and maybe a 

little more jealous.” ■

“It’s rare to see 

any blue-collar 

worker on the 

show. It’s almost 

always teachers 

and librarians. … 

When I got to the 

audition, they 

only wanted to ask 

me about my job.”

Phil Tompkins

www.keevac.com
www.slideinwarehouse.com
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emails and alerts

Visit PROmonthly.com and 

sign up for newsletters and 

alerts. You’ll get exclusive content 

delivered right to your inbox, and you’ll stay 

in the loop on topics important to you!

connect 
with us!

Find us on Facebook 

at facebook.com/PROmonthly

or Twitter at twitter.com/PROmonthly

Visit the site daily for new, exclusive content. Read our blogs, 

find resources and get the most out of PRO magazine.

BE PREPARED

Tax Season 
is Upon Us
With a new federal tax code on deck, 

portable restroom operators have more 

than usual to worry about this tax season. 

Here we’ve rounded up some of our best 

tax tips to help you get the ball rolling.

promonthly.com/featuredA JOYFUL NOISE

Commitment to 
Flexibility Pays Off
The owners of A 

King’s Throne tout 

their willingness 

to work around 

employees’ 

scheduling needs. 

Sales manager 

Jim Smith’s second career as gospel singer is 

proof of that. Read on to find out how.

promonthly.com/featured

OVERHEARD ONLINE

Working with 
the government can 
be tricky … But a 
government contract 
can fill huge holes in 
restroom service routes, 
as generally government 
work is highly 
concentrated depending 
on the type of job it is.

- Cut Through the Hassle of 

Pursuing Government Contracts

promonthly.com/featured

FEELING THE BURN

Get Ahead 
of Employee  
Discontent  
Employee burnout is a scourge 

on service-oriented businesses, 

and portable restroom companies 

are no exception. Find out how to 

combat burnout and keep yourself 

and your employees content. 

promonthly.com/featured

info@cohsi.com l 630.906.8002 l www.cohsi.com

See our website for floor plans and options.

BATHROOM • SHOWER • SPECIALTY TRAILERS

THE MOST LAYOUTS AVAILABLE FOR 

HANDICAP ACCESSIBLE TRAILERS

GS-07F-0236V

Proudly Made 
Since 2003

Thanks For  
Visiting Us

7 Church Road, Hatfield, PA 19440
Phone: 800.422.1844 
Fax: 888.883.9380
Visit our website: www.libertyfg.com

Call Michael DeGroat (ext 812)

Flexible
and Affordable

Financing
Options

Commercial Equipment Financing Call 800-422-1844

Financing for
New and Used Equipment

Trucks • Tanks • Trailers • Toilets • Cameras • Jetters

Computer Hardware & Software
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From festivals to sports events to construction sites, we’ve got you covered.
Five Peaks® understands that remote locations, big crowds and hot weather are part of the job. Year after year 

our customers have come to count on our consistent dedication to tough durable products and outstanding service. 
Plus all of our restrooms come with standard features that no one can compete with for quality or price. 

Our goal at Five Peaks® is to make sure that our restrooms are as tough as our customers.

GET THE BEST IN PORTABLE SANITATION 

 

WHEREVER YOU GO, WE GO

fivepeaks.net    e-mail info@fivepeaks.net   local 231.830.8099  toll free 866.293.1502   Made in the USA 

THANKS
FOR

VISITING
 US

mailto:info@fivepeaks.net
www.fivepeaks.net
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Jeff and Terri Wigley are portable sanitation industry veterans, having 
owned and operated Atlanta-based Pit Stop Sanitation Services for 22 years. 

Send your questions for them or comments to editor@promonthly.com.  

Question: With the multitude of natural disasters in 2018, how can my 

company get involved in serving first responders in these situations?

Answer: Governmental agencies — federal, state and local — have pro-

cedures that must be followed to become eligible to assist. While these pro-

cedures involve paperwork, this time of the year is ideal to begin the process 

before the event and, in some areas, the construction season begins in ear-

nest. Be prepared for many acronyms and abbreviations. Remember: You 

are working with the government and the process may be time-consuming.

Registering with the federal government

Federal Emergency Management Agency is responsible for emergency 

response in natural disasters. Beginning in 2012, in an effort to streamline 

operations, the System for Award Management or SAM took over functions 

of FEMA’s Debris Removal Contractor Registry.

Step 1: Make sure that you have a DUNS (data universal numbering 

system) number. This is required for Step 2. The DUNS is a unique nine-

digit identification number for each physical location of your business. If 

you need to obtain one, visit http://fedgov.dnb.com/webform. You will also 

need the NAICS (North American Industry Classification System) code for 

your wastewater business. (This was formerly known as the SIC code.) The 

NAICS code 562991 is for pumping and cleaning septic tanks and cesspools 

and/or renting and/or servicing portable restrooms.    

Step 2: Register your business with SAM at www.sam.gov. Indicate that 

you would like to participate in the Disaster Response Registry. According 

to the website, it takes 2-3 days to complete the registration process. The 

SAM Service Desk is available to help at 866-606-8220. You can also get free 

support from your local Procurement Technical Assistance Center (PTAC), 

which is an official resource for governmental contracting assistance. The 

available material says to expect a wait of up to 30 days before your registra-

tion is activated.

Step 3: Read the FEMA procedures, and then register your company at 

the following website: www.fema.gov/small-business-program.

Step 4: Now, to view federal contract opportunities over $25,000, create 

an account in Federal Business Opportunities, known as FedBizOpps. This 

website is where contracting officers post help wanted ads for contractors. 

The website is www.fbo.gov.

Registering with state and local government

As referenced in Step 2 above, your local PTAC could be the best place 

to start since each state and local government will vary as to requirements, 

rules and regulations. The fact that your company is already in the SAM 

and FEMA databases for the federal government will be an advantage in 

this process.

Other suggestions as a result of our research include:

• Establish relationships with your municipal and county governments. 

When disaster strikes, FEMA often consults these offices due to their local 

familiarity.

• Maintain an informative, professional and highly visible website. Often 

FEMA will perform “quick and dirty” market research in order to get results.

• If you are familiar with another company that provides assistance in 

natural disasters, consider working with that company as a subcontractor in 

order to gain experience in this area.

• Contact your company’s insurance provider and inquire as to its 

knowledge of “approved contractor lists.” The Insurance Information Insti-

tute maintains a list of approved contractors they share with policyholders in 

a claim situation. Assuming that your company meets the qualifications, this 

is another way to increase your chances of being contacted in an emergency.

• Due to this often time-consuming process, consider working with 

companies that will guide you through these various registrations. Often the 

price you pay for these services could outweigh the cost to your own staff ac-

complishing these tasks. In addition, these companies promise faster turn-

around on results.

 
• • •

Question: What is EBITDA? I have heard it mentioned in various finan-

cial discussions. Is this something I should calculate for my company?

Answer: EBITDA is “earnings before income tax, depreciation and 

amortization.” This is simply looking at your company’s financials on a 

cash-flow basis and its ability to create profit. EBITDA can determine the 

financial health of your organization in the short term. It can also provide a 

glimpse as to the value of your company in the long term. 

As far as financial health is concerned, a negative EBITDA indicates a 

business has problems with cash flow and profitability. A positive EBITDA, 

REGISTER WITH THE RIGHT AGENCIES, SPRUCE UP YOUR WEBSITE AND DON’T BE AFRAID 
TO NETWORK WITH OTHER PROS WHEN LOOKING TO LAND BIG GOVERNMENT CONTRACTS

By Jeff and Terri Wigley

So You Want to Work in Disaster Relief? Let’s Get Started.

AT YOUR SERVICE   
March 2019

While these procedures involve paperwork, this time of the 

year is ideal to begin the process … Be prepared for many 

acronyms and abbreviations. Remember you are working with 

the government and the process may be time consuming.

■

mailto:editor@promonthly.com
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• Hand rails
•  Step can be flipped up  

when being transported
•  Expanded metal deck  

for better grip and dirt will 
fall through

•  Strong and durable  
diamond plated fenders

•  LED lights
•  Available in single and 

double trailers
•  This trailer is built strong 

and built to last

Innovative Portable Restroom Solutions™

F.M. Manufacturing, Inc. specializes in Innovative Portable Restroom Solutions™ 

like trailers, carts and hitch haulers that are designed to help your business be  

more efficient and more profitable.

F.M. Manufacturing, Inc.   p 877.889.2246   www.fmmfg.com

NEW FLAT BED TRAILER

• 30 ft deck
• Tie downs on both sides
• Side roller for easier loading
• VERY solid front header
• Low profile tires

• 3 - 3700# torsion bar axles
• Electric brakes on all axles
• LED light
•  Made to the spec of  

our customers

NEW TRAILER STYLE
THANKS

FOR
VISITING

 US

however, does not necessarily mean that the business is generating cash. 

That’s because this formula ignores changes in working capital and in capi-

tal expenditures. Working capital is needed in a growing business, and capi-

tal expenditures are needed to replace assets.

EBITDA gives you an objective view of the value of your company, 

which could be important in the long term. It creates a common method 

where companies in the same industry can be evaluated regardless of size 

or geographical location. When you are interested in selling your compa-

ny or buying another company, the EBITDA multiplier will be important. 

Depending on the industry, market conditions and economic climate, a 

“multiplier” will be used with EBITDA to help determine the value of the 

sale. This is not an exact science, and the multiplier can range in value. Mike 

Adams, managing director with PolyJohn, reports that a multiplier of 3 to 6 

times EBITDA is common in our industry. ■

Go to  
promonthly.com/alerts  

and get started today!

GET  

EMAIL NEWS 

ALERTS 

F
O

R

http://www.fmmfg.com
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ON LOCATION
Chett McCubrey, Nature’s Calling general 
manager, stands in front of a load of restrooms 
from Satellite / PolyPortables, on a 16-unit Laxi-
Taxi trailer made by F.M. Mfg. The load is ready 
to head out to the Cooper River Bridge Run. 
(Photos by Sarah Beach)

THE TEAM

Nature’s Calling was founded in the early 1990s by Russ Perkins. 

The company serves the Savannah, Georgia, and Charleston, South 

Carolina, markets from offices in Ridgeland and North Charleston, 

South Carolina. Nature’s Calling serves construction sites, company 

picnics, building renovations, festivals, sporting events, emergency 

response efforts and military mobilizations. It offers portable rest-

rooms, hand-wash stations, large and small specialty trailers, roll-off 

and front-end containers for trash or recycling, plus compactors. Na-

ture’s Calling provides waste disposal for many large special events 

in the Southeast U.S., and it aims to be a one-stop shop that can take 

care of all the liquid waste and solid waste disposal needs for con-

struction sites or events. As Chett McCubrey, general manager, puts 

it, “We try to be the one-invoice, one-contact-number provider for 

an event coordinator.”

THE EVENT

The Cooper River Bridge Run, held 

on April 7 last year, bills itself as the third 

largest 10K (6.2 mile) race in the country and the best organized 10K 

race in the world. The first run was held in 1978 with about 1,000 

runners, double what the organizers expected, and it has grown to 

where the field has to be capped at 40,000 participants. Nature’s Call-

ing has been the exclusive portable restroom provider since 1999.

(continued)

Best Foot 
Forward

It’s a sprint to the finish as Nature’s Calling 

places, serves and picks up 600 restrooms 

on Charleston’s big race weekend 

BY STEVE LUND

Runners gather at the 
starting line for the 2018 
Cooper River Bridge Run.

THE JOB: Cooper River Bridge Run/Flowertown Festival

LOCATION: Charleston, South Carolina

THE PRO: Nature’s Calling, North Charleston, South Carolina

P PO

OUR OPEN and SHUT CASE 

FOR LOVING P-POD.

THANKS
FOR 

VISITING US
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Collapse 
P-Pod

P PO
Smarter Portable Sanitation

You will love our P-PodTM Portable Sanitation restrooms because they collapse and stack for easier transport and 

storage. Your customers will love our distinctive design and comfort.  Case closed!  Give us a call, or visit our 

web site for more information or to order on-line:

www.p-pod.ca    |   1.877.737.7535

Stack 
P-Pod

Love 
P-Pod

TM

The P-Pod trademark and patents are property of  P-Pod Inc. P-Pod products are produced exclusively under license by Advantage Engineering Inc.

OUR OPEN and SHUT CASE 

    FOR LOVING P-POD.

THANKS
FOR 

VISITING US

http://www.p-pod.ca


The runners start in Mount Pleasant 

and follow a route over the Arthur Rav-

enel Jr. Bridge, also known as the Cooper 

River Bridge, into downtown Charleston. 

The bridge is one of Charleston’s major 

thoroughfares, and it is closed for sev-

eral hours to accommodate the race. The 

event is a fundraiser for numerous local 

charities. At the finish downtown, there 

is a festival in Marion Square.

There are also numerous other 

events, some tied to the Bridge Run, and 

some just timed to take advantage of the 

large influx of tourists that weekend. Na-

ture’s Calling is the provider for several 

of them, the largest being the Flowertown Festival, a three-day event in a 

nearby Charleston suburb of Summerville.

 PLANNING PROCESS

After working this event for 20 years, Nature’s Calling has a good idea 

where restrooms should be placed for maximum utility, but every year there 

are always some changes. Before the event, the company holds a meeting 

with run organizers and representatives from 

local government to go over unit placement 

and changes in traffic patterns. “There are 

always some road construction issues,” Mc-

Cubrey says. “There are places where we put 

units last year that we can’t this year. We pro-

vide comments and suggestions about what 

we could do a little differently. We try to work out all those issues before race 

day, obviously, and go from there.”

 

BY THE NUMBERS

Nature’s Calling deploys more than 600 portable restrooms and 30 

hand-wash stations (Satellite | PolyPortables) over the weekend, and more 

than 500 of them are for the Bridge Run. The run also requires front-end con-

tainers and roll-off containers for trash and recycling (Baker Waste Equip-

ment). The Flowertown Festival also requires restrooms, hand-wash stations 

and trash and recycling containers.

To move the portable restrooms to the sites and back, Nature’s Calling 

deploys three 16-unit Laxi-Taxi trailers made by F.M. Mfg. The trailers are 

towed by three Dodge Ram 3500 or 4500 pickup trucks with stake bodies that 

can hold four to six portable restrooms, so each truck-trailer rig can haul 20 

or 22 units at a time.

Four vacuum trucks are used to empty the units before bringing them 

back to the Nature’s Calling yard in North Charleston. The fleet includes 

Hino 195 and 268 trucks, plus two International 4300 models. The trucks 

are outfitted by Amthor International or TruckXpress with aluminum tanks 

(1,500-gallon waste, 500 freshwater) and Masport pumps.

Technicians Jake Williams, 
left, and Micheal Heyward 
load restrooms from Satellite 
/ PolyPortables, following the 
Cooper River Bridge Run in 
Charleston, South Carolina.

“We pull people and 

resources from every 

department, not just our 

portable toilet division, 

to make sure we can 

accomplish what we 

need to accomplish in a 

timely manner and get it 

back in a timely manner.”

CHETT MCCUBREY

(continued)

The Nature’s Calling crew at the Cooper River Bridge Run includes (from left)  
Clifton Jennings, Micheal Heyward, Jeffrey Fennell, Teddy Bammann, Kenqwon 
Ingram, Samantha Coy, Dominique Givens, Gerald Mack, Jake Williams, Richard Gantt 
and Steve Greene.
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LET’S ROLL

On the Mount Pleasant side of the river, 

where the Cooper River Bridge Run starts, 

Nature’s Calling can start putting out porta-

ble restrooms as early as the Monday before 

the Saturday event because most of the units 

can be placed in parking lots or other places 

that don’t impede the flow of normal traf-

fic. None of the units go on the bridge itself. 

Most are at the starting area, where partici-

pants begin to gather a couple hours before 

the start of the run. Another large number of 

units are downtown where participants and 

family members might spend a few hours 

after the race. Because the downtown units 

have to be out of the way of traffic, they have 

to be placed overnight Friday for the Saturday morning event, and they are 

picked up overnight Saturday and early Sunday.

“It’s a pretty big weekend for us coordinationwise, staffingwise and 

equipmentwise,” McCubrey says. “We pull people and resources from every 

department, not just our portable toilet division, to make sure we can ac-

complish what we need to accomplish in a timely manner and get it back in 

a timely manner.”

Nature’s Calling dedicates one crew to placing units in Mount Pleasant 

starting on the Monday before the race, and that crew stays busy with Bridge 

Run work the rest of the week. For the weekend itself, McCubrey says every-

one knows it’s the biggest weekend of the year for the company and people 

who don’t normally work on weekends will be on duty.

“We can count on some of the toilet route drivers who don’t normally 

work on the weekend to be available,” McCubrey says. “We use some of our 

other roll-off drivers, septic truck drivers, yard folks and managers, and who-

ever we can pull at the time to make sure things get out and get picked up 

quickly as well. We use people from across divisions, so we keep the staffing 

all in-house, which is nice.”

 

QUICK PICKUP

Since it is a one-day event, the portable restrooms for the Bridge Run 

don’t need to be serviced, but they need to be picked up quickly. “We have 

units that line pretty much the entire mass of people waiting to start,” McCu-

brey says. “As the groups of runners are going through, we’re actually com-

ing in right behind them and pumping the units and picking them up imme-

diately. We also have a crew loading them on trailers and bringing them back 

to our yard. They drop them off and head back to get another load. We’ll do 

that back and forth until we get all the units picked up. We’re doing trash col-

lection and some recycling collection in conjunction with the portable toilet 

removal.” The normal route to Nature’s Calling’s yard in North Charleston 

would be over the Cooper River Bridge, but at that point the bridge is still 

closed, so the pickup crews have to take a longer route.

It’s a different story with the equipment at the Flowertown Festival. 

That’s a three-day event, so the toilets have to be serviced each day and the 

trash and recycling containers have to be swapped out each night after the 

festival hours. ■

Amthor International
800-328-6633
www.amthorinternational.com
(See ad page 33)

F.M. Manufacturing, Inc.
877-889-2246
www.fmmfg.com
(See ad page 13)

Masport, Inc.
800-228-4510
www.masportpump.com
(See ad page 21)

 
Satellite | PolyPortables
800-328-3332
www.satelliteindustries.com
(See ad page 44)

TruckXpress
800-883-1123
www.satellitetruckxpress.com

MORE INFO

“We provide 

comments and 

suggestions about 

what we could do a 

little differently. We 

try to work out all 

those issues before 

race day, obviously, 

and go from there.”

CHETT MCCUBREY

Right: Service technicians Clifton 
Jennings, left, and Del Springs 

service restrooms after the runners 
have left the area.

 
Below: The staff at Nature’s 

Calling includes (from left) Kenny 
Fludd, George Staats and Del 

Springs. They are shown with an 
International service truck built 

out by Amthor International and 
carrying a Masport pump.

And take your customers with you!

The New

Zenith

844-972-6766 • SAINT LOUIS, MISSOURI  • SANSOMINDUSTRIES.COM

Zenith

10-year Limited Warranty 
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And take your customers with you!

No one has ever been sorry that they bought THE BEST.

Go! First Class

The New

Zenith

• Hygenic and convenient, HANDS-FREE
extry/exit

• Double thickness walls, doors, and
jambs

• Taller, wider, and bigger

• Smooth walls for easier cleaning

• Larger 80-gallon tank

• 5 gallons of chemical water yields a 
5'' depth

• Forces chemical, by law of gravity, 
to lowest point

• Keeps waste covered and more 
sanitary between services

• SEAT SAVER! Seat cannot move or shift.

• No more vents to replace

• No more corner strips to replace

• No more rivets to replace

• No more thin single-sheet plastic
walls to replace

• No more hinges to replace

• No more clogged urinals

• Ratchet belts will not damage the
New Zenith

• No more places for dust to collect

• No more maintenance cost (except
for vandalism)

844-972-6766 • SAINT LOUIS, MISSOURI  • SANSOMINDUSTRIES.COM

Profitable Advantages & Features

of the New Zenith Model: 

The High Quality that 
Your Customers Deserve

For just 40¢ per day, for one year, you
could upgrade from inferior models to
the superior new Zenith!

You and your customers
will be delighted with the

Zenith

100% made in

the USA

ZERO Foreign-made Components

Designed · Manufactured · Assembled

Distribution Centers in
Portage, WI and St. Louis, MO

10-year Limited Warranty 

sansom ad 2018 go first class 2 page flyer_Zenith  11/6/2018  3:12 PM  Page 2

Green Bay, WIGreen Bay, WI
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www.sansomindustries.com
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I
t’s a great irony that the discipline policy preferred by most companies 

is called “progressive.” The word progressive means “making favorable 

progress or change;” nothing is further from the truth with this type of policy.

A progressive discipline policy is about punishment — not improve-

ment. This senseless and dehumanizing process was created to protect 

companies from adverse legal rulings, and mostly at the advice of legal 

counsel. The irony is that a claim or charge can be adjudicated in favor of 

the employee — not because of what the terminated employee has or hasn’t 

done — but because the company failed to follow the myriad details out-

lined in its own policies.

Most managers denounce their company’s progressive discipline 

policy as lengthy, overengineered and ineffective. For the bad apple who 

shouldn’t have been hired in the first place, this process takes far too long. 

And the small minority of abusers use the policy like a playbook and keep 

ahead of the game by changing the performance issue that is violated. They 

also know the time required for the last warning to be removed so they can 

do it again. Here’s how it works:

 

PLEASE SIGN HERE

Typically, progressive discipline policies are comprised of steps, with 

each step involving an employee and his/her manager and eventually wit-

nesses. In each step, the communication is routinely one-way and parent-

child, ending with the threat: “Failure to improve will result in further disci-

plinary action up to and including termination.”

• Step 1 is a verbal warning. The word “warning” is correct because the 

discussion ends with a threat. The angry employee then leaves (often after 

being asked to sign the written verbal warning).

• Step 2 is just like the first step but is now called a written warning. 

Again it ends with a threat (in a more serious tone) and the angry, dispirited 

or apathetic employee leaves after being asked to sign the warning.

• Step 3 varies among companies. It may be a second written warning or 

an unpaid suspension from work. The employee is sent home (which seems 

much like sending a child to his or her room), and the employee and his 

or her family are being punished because the company is withholding pay. 

• Some companies even have a Step 4 — a third and final written warn-

ing. This is usually a tense and negative interaction between the manager 

and employee. It exists to create a paper trail that will hold up in an un-

employment claim or court of law once the employee is terminated (at this 

stage, the decision has already been made to fire the employee).

Punishment is not instructive. It cannot teach a new behavior or solve 

a problem. The improvement or desired behavior will never be permanently 

learned unless an employee and his or her supervisor work together to solve 

the problem. 

In most traditional companies, equipment is treated better than em-

ployees. Using a progressive disciplinary approach is like banging on a ma-

chine to make it run better.

PRO Business   
March 2019

One of Your Workers Is Nothing but Trouble. What’s Next?
REPLACE THE DRAWN-OUT ‘PROGRESSIVE’ DISCIPLINE MODEL WITH A CLEANER, EASIER APPROACH 
THAT RESPECTS THE EMPLOYEE AND YOUR MANAGER WHILE RESOLVING PROBLEMS

Sue Bingham

Assume that the vast majority of employees are good 

people who want the company to succeed. They are 

adults who own homes, raise children and serve in their 

communities. If a problem develops and is brought to their 

attention, their desire is to solve it.

■
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HERE’S A BETTER WAY

Assume that the vast majority of employees 

are good people who want the company to suc-

ceed. They are adults who own homes, raise chil-

dren and serve in their communities. If a prob-

lem develops and is brought to their attention, 

their desire is to solve it.

A performance coaching approach is based 

on this assumption. If a problem arises, those in-

volved will want to solve it. This coaching meet-

ing has an agenda the manager partially pre-

pares in advance to be clear and concise about 

the problem. When prepared, the manager can 

state the issue, usually in under 15 seconds, 

and then ask, “What’s going on?” This turns the 

problem-solving conversation immediately over 

to the employee to discover the cause of the per-

formance issue.

This is not a “step” process. This is an adult 

conversation, and the ending depends on the 

employee’s response. For example:

• Cooperative: If the employee is coopera-

tive (most are), he or she accepts responsibility 

and offers an action or commitment to address 

the cause — problem solved! The action or solu-

tion is not provided by the manager. The manag-

er helps follow through on the employee’s plan.

• Uncooperative: The employee may be un-

cooperative, meaning he or she isn’t forthcom-

ing regarding the cause, blames others or simply 

avoids responding as an adult to the manager’s 

questions. When this happens, the manager re-

flects what he or she is seeing and hearing. Most 

people become cooperative at this point. If not, 

the manager will ask the employee to go home 

for the rest of the day. Unlike a suspension, this 

time off is paid because the employee’s job that 

day is to decide about his or her employment. Is 

this a job he or she wants? Can he or she meet 

expectations? If so, the employee is expected to 

return with a sincere commitment statement or 

plan of action. If the employee determines the 

job is not for him or her, the company processes 

his or her resignation. (A surprising number of 

people make the decision to change). 

• Disrespectful: Occasionally an employ-

ee can go beyond uncooperative and become 

downright disrespectful. There is no room for 

disrespectful behavior in this process. The man-

ager reflects what he or she is seeing or hearing, 

and if the employee continues to be disrespect-

ful, the manager ends the meeting. The employee 

is sent home and informed that the manager will 

call in the morning to let the employee know if he 

or she still has a job. 

In all three instances, the problem is solved 

— usually with less than two conversations.

This process does have documentation. 

When a manager lacks confidence that the im-

provement will be made, a letter is sent to the em-

ployee that documents both sides of the conver-

sation including the employee’s plan of action. It 

is kept in a company file. When the employee’s 

response results in resignation or termination, a 

report detailing the conversations is submitted.

 

AVOID LEGAL ISSUES

With this approach, the legal process is now 

focused on the employee’s response and subse-

quent actions versus whether the detailed pro-

gressive discipline steps were followed by the 

company. 

As competition for good people becomes 

more intense, companies that treat their em-

ployees with respect, and as adults, gain the ad-

vantage. Managers are then free to use the lead-

ership, judgment and communication skills for 

which they’re paid. ■

 

Sue Bingham is founder of HPWP Group, a 

coach, speaker, and author of Creating The High 

Performance Work Place: It’s Not Complicated to 

Develop a Culture of Commitment. Reach her at 

www.hpwpgroup.com.   

http://www.hpwpgroup.com
www.masportpump.com


Amthor International
237 Industrial Dr., Gretna, VA 24557
800-328-6633 • 434-656-6233 • (f) 434-656-1101
www.amthorinternational.com • bramthor@amthorinternational.com

■SEE AD 
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PortaLogix
6089 Loomis Rd., Farmington, NY 14425
585-484-7009
www.portalogix.com • sales@portalogix.com

SEE AD 

PAGE 23 ■ ■ ■ ■

■ ■ ■ ■ ■ ■ ■ ■

FMI Truck Sales & Service
8305 NE MLK Jr. Blvd., Portland, OR 97211
800-927-8750 • 503-286-2800 • (f) 503-286-3223
www.fmitrucks.com • johnb@fmitrucks.com

SEE AD 

PAGE 38

■ ■ ■ ■ ■ ■ ■ ■ ■

KeeVac Industries, Inc.
7717 W 6th Ave., Unit E, Lakewood, CO 80214
833-PUMPERS • 833-786-7377 • (f) 303-459-4439
www.keevac.com • matt@keevac.com

SEE AD 

PAGE 9

■ ■ ■ ■ ■ ■ ■

Imperial Industries, Inc.
550 W Industrial Park Ave., Rothschild, WI 54474
800-558-2945 • 715-359-0200 • (f) 715-241-9385
www.imperialind.com • info@imperialind.com

SEE AD 

PAGE 27 ■

■ ■ ■ ■ ■ ■ ■ ■

Restroomtruck.com
300  Alessio Dr., Joliet, IL 60433
815-727-7020 • 815-714-2204
www.restroomtruck.com • sales@restroomtruck.com

SEE AD 

PAGE 41

■ ■ ■ ■ ■

Crescent Tank Mfg.
2557 Cannan Rd., Bloomfield, NY 14469
585-657-4104 • (f) 585-657-1014
www.crescenttank.com • info@crescenttank.com

SEE AD 

PAGE 35

CRESCENT TANK MFG.
The Septage Vacuum Experts

■ ■ ■ ■ ■ ■ ■

FlowMark
610 S Adams St., Kansas City, KS 66105
833-653-8100
www.flowmark.com • sales@flowmark.com

SEE AD 

PAGE 17

Robinson Vacuum Tanks
306 Runville Rd., Bellefonte, PA 16823
814-933-0927
www.robinsontanks.com • info@robinsontanks.com

■SEE AD 

PAGE 31 ■ ■ ■ ■ ■ ■

TruckXpress
2530 Xenium Ln. N, Plymouth, MN 55441
800-883-1123 • 763-553-1900 • (f) 800-663-4178
www.satellitetruckxpress.com • information@satelliteindustries.com
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VACUUM TANK 
2019 DIRECTORY

Tank World Corp
12001 W Peoria Ave., El Mirage, AZ 85335
623-536-1199 • (f) 623-935-4782
www.tankworldaz.com • service@tankworldaz.com

■SEE AD 
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Pik Rite, Inc.
60 Pik Rite Ln., Lewisburg, PA 17837
800-330-3965 • 570-523-8174 • (f) 570-523-8175
www.pikrite.com • sales@pikrite.com

■SEE AD 

PAGE 37 ■ ■ ■ ■ ■ ■ ■

Industries,  Inc.
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Non-CDL

Duel Side Service

Multiple Strapping Points

PTO or Honda Pack

High Pressure Wash Down Pump

Thieman Lift Gates

Carry up to 6 Units

Multiple Load Configurations

Extended Chassis Life

Putting you on the road 

to logistical success.

PATENT PENDING

585-484-7009

PortaLogix.com

Putting you on the road 

to logistical success.
- All In One Service/ 

Delivery Truck

- Most Waste

- Most Toilets

- MOST PROFITABLE

- No Pumping Angle Games

- No Early Pack Off

- Light Weight

- Aluminum Only

- Warranty

- Profits

- Time

- Efficiency

-  Streamline  
Operations

- Fuel

- Labor

- Truck Repairs

- Headaches

The Bed is the 
Water Tank

THANKS
FOR

VISITING
 US

208-790-8770 • www.screencosystems.com • sales@screencosystems.com

n Affordable   n No Moving Parts 
n Screens That Really Work   n Gravity Off-Load At 500 GPM 
n Small Footprint   n Fits In An 8' Pickup Box For Easy Transport

n Great For Special Events Portable Toilet Screening
n Fork Lift Skids For Easy Transport And Loading

GRIT ELIMINATOR 
Keeps Onsite Storage Grit Free

Available in 18-96 Cu. Ft. Grit Capacity

PORTABLE  
RECEIVING  

STATION
Aluminum &  

Stainless Construction
Patented  

Dual Screen Design

• Portable Event Screening

• Doubles As Screener Spreader & 

Mobile Septic Receiving Station

• Clean Up Your Land Application Site

• Never Hand Pick Trash Again

ScreenCO
Systems

MINI SCREEN 400MINI SCREEN 400MINI SCREEN 400
NEW  

Grit Eliminator 

capacity 18 cu ft, 

32 cu ft, 64 cu ft 

and 96 cu ft

Our  

Systems  

Meet  

Ecology  

503s

Thanks 
For  

Visiting 
Us

Amthor International
237 Industrial Dr., Gretna, VA 24557
800-328-6633 • 434-656-6233 • (f) 434-656-1101
www.amthorinternational.com • bramthor@amthorinternational.com

■SEE AD 

PAGE 33 ■ ■ ■ ■ ■ ■ ■ ■

PortaLogix
6089 Loomis Rd., Farmington, NY 14425
585-484-7009
www.portalogix.com • sales@portalogix.com

SEE AD 

PAGE 23 ■ ■ ■ ■

■ ■ ■ ■ ■ ■ ■ ■

FMI Truck Sales & Service
8305 NE MLK Jr. Blvd., Portland, OR 97211
800-927-8750 • 503-286-2800 • (f) 503-286-3223
www.fmitrucks.com • johnb@fmitrucks.com

SEE AD 

PAGE 38

■ ■ ■ ■ ■ ■ ■ ■ ■

KeeVac Industries, Inc.
7717 W 6th Ave., Unit E, Lakewood, CO 80214
833-PUMPERS • 833-786-7377 • (f) 303-459-4439
www.keevac.com • matt@keevac.com

SEE AD 

PAGE 9

■ ■ ■ ■ ■ ■ ■

Imperial Industries, Inc.
550 W Industrial Park Ave., Rothschild, WI 54474
800-558-2945 • 715-359-0200 • (f) 715-241-9385
www.imperialind.com • info@imperialind.com

SEE AD 

PAGE 27 ■

■ ■ ■ ■ ■ ■ ■ ■

Restroomtruck.com
300  Alessio Dr., Joliet, IL 60433
815-727-7020 • 815-714-2204
www.restroomtruck.com • sales@restroomtruck.com

SEE AD 

PAGE 41

■ ■ ■ ■ ■

Crescent Tank Mfg.
2557 Cannan Rd., Bloomfield, NY 14469
585-657-4104 • (f) 585-657-1014
www.crescenttank.com • info@crescenttank.com

SEE AD 

PAGE 35

■ ■ ■ ■ ■ ■ ■

FlowMark
610 S Adams St., Kansas City, KS 66105
833-653-8100
www.flowmark.com • sales@flowmark.com

SEE AD 

PAGE 17

Robinson Vacuum Tanks
306 Runville Rd., Bellefonte, PA 16823
814-933-0927
www.robinsontanks.com • info@robinsontanks.com

■SEE AD 

PAGE 31 ■ ■ ■ ■ ■ ■

TruckXpress
2530 Xenium Ln. N, Plymouth, MN 55441
800-883-1123 • 763-553-1900 • (f) 800-663-4178
www.satellitetruckxpress.com • information@satelliteindustries.com

■ ■ ■ ■ ■ ■ ■ ■ ■
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VACUUM TANK 
2019 DIRECTORY

Tank World Corp
12001 W Peoria Ave., El Mirage, AZ 85335
623-536-1199 • (f) 623-935-4782
www.tankworldaz.com • service@tankworldaz.com

■SEE AD 

PAGE 6 ■ ■ ■ ■ ■ ■ ■ ■

Pik Rite, Inc.
60 Pik Rite Ln., Lewisburg, PA 17837
800-330-3965 • 570-523-8174 • (f) 570-523-8175
www.pikrite.com • sales@pikrite.com

■SEE AD 

PAGE 37 ■ ■ ■ ■ ■ ■ ■

http://www.screencosystems.com
mailto:sales@screencosystems.com
www.portalogix.com
www.roeda.com
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K
itsap County, Washington, located on a peninsula just 

across Puget Sound from Seattle and just east of Olym-

pic National Park, is the kind of place where you’d expect 

the population to have a higher-than-average concern for the 

environment. Randy-Kan Portable Restrooms, which serves 

contractors, sports facilities and events in the area, reflects that 

concern in its operations.

The company is operated by Randy Bauer and Karrie Hen-

ricksen who have been life partners as well as business part-

ners for more than 16 years and who share the environmental 

concerns of local residents.

“In our particular market, there are a lot of environmen-

tally conscious people,” Bauer says.

“People like it when you are eco-friendly over here,” Hen-

ricksen says, explaining why Randy-Kan uses “earth-friendly” 

deodorizers and cleaning products. “It’s really beneficial for 

the schools, parks and us to know that, if for some reason there 

is a tip-over or something like that, the waste isn’t going to be 

harmful.”

Randy-Kan usesSafe-T-Fresh products from Satellite | 

PolyPortables.

(continued)

(continued)

Randy-Kan 
Portable Restrooms
Poulsbo, Washington

Owners: Randy Bauer and 

Karrie Henricksen

Founded: 2002

Employees: 9

Services: Portable sanitation

Service area: Kitsap County, Washington

Website: www.randykan.com

W A S H I N G T O N

★

‘TEAMWORK MAKES 
         THE DREAM WORK’

A cohesive crew, environmental concern 

and solid community connections pay off big 

for PROs Randy Bauer and Karrie Henricksen 

BY STEVE LUND

Randy-Kan Portable Restrooms employees gather 
in the company yard. From left are Stephanie 
Gilliland, Loren Armstrong, Josh Corso, Sania 
Smith, Alea Battin, Curtis Nelson and Todd Morgan. 
(Photos by Stephen Brashear) 

F I L E

COVER STORY

http://www.randykan.com


★

 
’

www.crosoftware.net
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Right: Technician Josh Corso 
places a Satellite / PolyPortables 

restroom at a work site. His 
TruckXpress service truck with 

a Masport pump is shown in the 
background.

Below: Technician Loren 
Armstrong services restrooms 

on location. The truck is a Dodge 
5500 built out by TruckXpress 

with a Masport pump.

“A lot of people love the eco-friend-

ly part of it, not to mention that portable 

restrooms do save a lot of water,” Hen-

ricksen says. “Even if you didn’t use eco-

friendly products, just the fact that they 

are using a portable restroom rather 

than wasting water is a big benefit to the 

community as well as the environment.”

The focus on environmental con-

cern and being connected to the com-

munity is paying off for Randy-Kan. The 

company has been growing rapidly, 

more than doubling in size since 2014. 

The company has close to 1,000 portable 

restrooms, most of them Global models 

with some Access, Liberty and Freedom 

units, all from Satellite | PolyPortables. 

Bauer estimated that Randy-Kan has 

more than 35 ADA-compliant portable 

restrooms. It also has 30-40 hand-wash stations from PolyJohn (Bravo, Ap-

plause) and Satellite | PolyPortables (Tag Along and Breeze).

 

ALWAYS A SANITIZER

The company also has a four-unit luxury restroom trailer from Satellite 

Suites. Bauer says it has been a good addition to the inventory, as it gets rent-

ed almost every weekend in 

the summer. Sometimes it is 

booked a year in advance.

Randy-Kan makes 

hand cleaning easy for peo-

ple using their toilets. The 

company puts hand sanitiz-

ers in every unit. It even has 

the tag line: “Be wise, sani-

tize” on its website homep-

age. “We’re serious about 

sanitation,” Henricksen says. “We tend to have the sanitizers in the units 

because it’s something that sets us apart. We try to consistently have that in 

our units.”

Another strategy of Randy-Kan is the company’s strict focus on portable 

restrooms. It does not offer fencing, storage containers, temporary offices or 

other associated products many PROs provide.

“We just try to focus on one thing and try to be the best at what we do,” 

Bauer says. “We concentrate on doing one thing well, instead of two things 

three-quarters of the way.”

Bauer, who spent summer vacations on the Kitsap Peninsula as a child, 

has lived there more than 27 years. He had a septic pumping business there 

before he started Randy-Kan. When he saw a large company was buying up 

the portable restroom operators in the area, he thought the community should 

have a local provider of portable restrooms, and he decided he’d be the one.

He started the company with 25 Satellite | PolyPortables restrooms 

(Global) and an Erickson Tank & Pump 150-gallon waste and 75-gallon 

freshwater slide-in unit. He still has the Erickson slide-in, although not on 

the same truck, but he no longer has the septic pumping truck. “We don’t do 

any of that kind of work anymore,” Bauer says.

(continued)

Left: Stephanie Gilliland 
(left), office manager/
dispatcher, and drivers 
Todd Morgan (center) and 
Armstrong review routes 
on mobile devices at the 
beginning of the day.

“It’s how you deal 

with the issues 

and how you deal 

with the people 

that makes 

you successful. 

Problems do 

come up. We 

try to be very 

accommodating 

and deal with 

our emergency 

situations quickly.”

KARRIE HENRICKSEN

THANKS
FOR 

VISITING US



THANKS
FOR 

VISITING US

www.imperialind.com
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THE RIGHT FLEET

In addition to a 2006 Dodge Ram 2500 pickup with the Erickson slide-

in, Randy-Kan operates five other service vehicles: 2016 and 2018 Ram 5500 

trucks with 650-gallon waste and 300-gallon freshwater steel tanks and Mas-

port pumps from TruckXpress; a 2015 Ram 4500 with a 550-gallon waste and 

300-gallon freshwater tank and Masport pump from TruckXpress; a 2013 

Hino 338 with a 1,500-gallon waste and 500-gallon freshwater Progress Tank 

aluminum tank and Masport pump; and a 2007 GMC 4500 with a 700-gallon 

waste and 300-gallon freshwater steel tank and Masport pump from Aber-

nethy Welding.

The company also has been using a 10-unit Liquid Waste Industries 

transport trailer and a Super Mongo Mover hauler (Deal Assoc.) for mov-

ing units around the yard and at event sites. Bauer says Randy-Kan typically 

loads the Liquid Waste Industries trailer with restroom units and puts the 

hand-wash stations inside the restrooms.

Randy-Kan also has 6,000 gallons of storage tanks underground at its 

yard in Poulsbo. There is only one wastewater treatment plant in the area, 

so the extra storage is handy when time is tight. “We try to keep up with our 

own waste hauling, but we work with haulers who will gladly help us out if 

we need it. We have a great network of people,” Bauer says.

The area Randy-Kan serves has been growing rapidly. Part of the reason 

is that it is becoming a bedroom community for Seattle, which is a ferry ride 

away across the Puget Sound. “It’s thriving now. It’s really developing fast,” 

Bauer says. “It’s bad for traffic, but good for business.”

The traffic is starting to become an issue for Randy-Kan. Given the ge-

ography of the area, with many inlets carving up the peninsula, it can take 

a long time to get to places that are not very far away as the crow flies but 

require long drives around the water. Traffic is already slowing down some 

routine trips.

“We’ve noticed that sometimes it takes half an hour longer compared to 

a year ago,” Bauer says. “We can only imagine that it will get worse.”

 

GETTING THE NAME OUT

A lot of the marketing for Randy-Kan is achieved by participating in 

community events. The company has some signs and it has a website, but 

there is also a personal touch to the marketing.

“We live in this community, and we just try to do our part,” Bauer says. 

(continued)

Keeping the team together

As Randy-Kan Portable Restrooms grew steadily — more than doubling 

in the last four years — recruiting and retaining good employees is critical to 

success.

Paying good wages is part of the recipe, but it’s not the only ingredient.

“We pay better than the national average for portable restroom operators, 

which helps us get decent people in the door,” says Randy Bauer, one of the 

owners of Randy-Kan. “We try to offer medical benefits for our staff, although 

they don’t always choose to take it.”

The benefit that seems to matter most to his staff, Bauer says, is the com-

pany’s ability to accommodate workers’ family needs in scheduling.

“We try to work around our key workers’ family things they need to take 

care of,” Bauer says. “That seems to be a real big thing in today’s workforce. 

Being able to make workarounds so your employees have the ability to do 

what they need to if they have kids. If they need to take time for personal busi-

ness, we make time that they can do that. Working with your people on the 

points of the schedule where everybody needs a little flexibility sometimes 

really helps keep them around.”

Bauer still regularly drives a service route.

“I get in the truck and I work with my guys,” he says. “It’s good for your 

staff to know you are right there in the trench with them. They appreciate 

knowing that we’re not just owners who sit back and watch what goes on. 

We’re actually involved in our business.”

Karrie Henricksen, Bauer’s partner, puts it this way: “Teamwork makes the 

dream work.” 

Left: A drone photo shows 
Randy-Kan Portable Restrooms’ 
Satellite Suite restroom trailer 
and a Satellite / PolyPortables 
restroom serving the 
groundbreaking ceremony for 
a new VA hospital in Silverdale, 
Washington. (Photo courtesy of 
FPH Construction)
 
Below: Randy-Kan Portable 
Restrooms supplied a Satellite 
Suites restroom trailer for the 
Kitsap Wedding Show in Kitsap, 
Washington. (Photo courtesy of 
Randy-Kan)
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909-930-6244  
800-334-1065

1737 S Vineyard Ave.  
Ontario, California 91761
www.NuConcepts.com 
info@NuConcepts.com

WE CALL IT MAJESTIC
Luxury Restroom Trailer

These Are Royal Accommodations
Since inventing the first VIP (Very Impressive Portable) over 25 years ago,  

NuConcepts continues to innovate with our MAJESTIC luxury restroom trailer.
• Common sealed roto cast tanks • LED in use and exterior courtesy lights

• Solar powered (excluding A/C) • Recessed LED lighting

• Self-contained • Beveled glass mirror

• Spacious private restroom • Powered roof vent

• Flushing porcelain toilet w/seal • Motion-sensing and  latch activated power

• Custom curved counter/sink • Wood free floor construction

• Brushed aluminum ceiling • Linoleum planked composite floor

Available Options 
• AC System (Requires 110V) • Stainless Steel Dispensers • Premium Aluminum Wheels

• 220V to 110V Step Down Transformer      • Water Heater      • Diamond Plate Box

 Self Contained-Solar Powered-Flushing Porcelain Toilet
Available as Stand Alone or Trailer Configurations

Visit Our Website and Video at www.NuConcepts.com 

CALL FOR YOUR LUXURY OPTIONS AND CUSTOM QUOTE

SinksVIP Prestige DiplomatVIP Interior

PSAI Convention  

& Tradeshow  

March 26-29, 2019  

Mobile, AL 

http://www.NuConcepts.com
mailto:info@NuConcepts.com
http://www.NuConcepts.com
www.rarossne.com
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“We do things for a lot of youth sports, a lot of cleanups here and there and 

fundraisers for the parks. Every little donation can help all of us.”

Randy-Kan has portable restrooms at many youth sports venues. Some-

times if there is a big tournament at a site, Randy-Kan will provide extra ser-

vice to help out the organizers. The company also helps the local humane 

society and the Kathleen Sutton Fund, a 

local organization that provides trans-

portation for women with cancer, among 

other organizations.

“We just do some little things that we 

think personally we’d like to help with, 

just doing our part that we like to do as 

Randy and Karrie. It seems to pay great 

dividends,” Bauer says.

Henricksen, who runs the office and 

handles the marketing, says building the 

company’s reputation is worthwhile. “The 

loyalty comes back tenfold. Our custom-

ers just know what the good product 

is and the right people to call, and our 

phone just rings,” she says.

“We buy advertising signs at various 

places, such as the fairgrounds, sports 

fields and riding arenas for the rodeo 

people,” Bauer adds. “And there are a lot 

of Randy-Kans on the side of the road.”

Cleanliness is another priority. “We have really clean restrooms, and 

customers know what they get,” Bauer says. “We’re not the cheapest. We have 

a fair price, and we do the best job. That’s what we have to offer in our indus-

try, doing the best customer service that we can.”

 

BUSY EVENT SEASON

The goal of providing top-notch customer service gets tested in the 

summer when the calendar fills up with the special events. Randy-Kan 

serves numerous festivals such as Viking Fest in Poulsbo, the Bridge Blast 

and the Blackberry Festival in Bremerton, Whaling Days in Silverdale and 

the biggest one, the Kitsap County Fair & Stampede in Bremerton.

The fair is a five-day event, with a day of setup ahead of it and a day of work 

afterward retrieving the restrooms and hand-wash stations. “The fair means 

servicing 50-plus units every day, sometimes twice a day,” Bauer says. “When 

you throw that on top of our everyday schedules, it takes really good people.”

Bauer and Henricksen estimate special events, including company pic-

nics, parties, weddings and the local festivals, constitute about 40 percent 

of the business. Construction sites and youth sports venues fill out the rest.

Most of the time, Randy-Kan services routes with one person on a truck, 

unless someone is being trained, but the routine changes for the big special 

festivals.

“On special events, we’ll have multiple trucks,” Bauer says. “For the 

county fair, we’ll have two people on the truck just because it makes it go 

faster. They like to get done quicker so they can do their daily route. None of 

us want to work all the time, but we try really hard to help each other out so 

that not one or two people are just grinding it out and no one else is around.”

 

HIRING AND RETENTION

Growth of the business has required significant growth in the staff. The 

company has seven employees in addition to the two owners.

“It seems like it’s a constant training mission,” Bauer says. “We’ve had 

some good luck with some really key people. It’s not a career people are 

seeking out all the time, but if you get the right people and you pay them a 

good, livable wage like you should, they have a tendency to realize that the 

portable toilet business isn’t all that bad.”

Bauer says Randy-Kan’s wages are higher than the national average for 

portable restroom operators, and the company offers health insurance and 

other benefits.

What Bauer and Henricksen look for in their staff members is the ability 

to solve problems for their customers.

“The portable restroom industry is challenging,” Henricksen says. “It’s 

how you deal with the issues and how you deal with the people that makes 

you successful. Problems do come up. We try to be very accommodating and 

deal with our emergency situations quickly.”

“There are a lot of difficult days. We try to minimize the flat tires,” Bauer 

says, indicating that he means personnel or customer relations problems 

more than actual flat tires. “The best days are when everything goes smooth-

ly, every driver comes back with a smile on his face and there are no truck 

issues.” ■

MORE INFO

Deal Assoc.
866-599-3325
www.dealassoc.com
(See ad page 33)

 
Erickson Tank & Pump LLC
509-785-2955
www.ericksontank.com
 
Liquid Waste Industries, Inc.
877-445-5511
www.lwiinc.com
(See ad page 35)

Masport, Inc.
800-228-4510
www.masportpump.com
(See ad page 21)

PolyJohn 
800-292-1305
www.polyjohn.com
(See ad page 43)

 
Progress Tank
800-467-5600
www.progresstank.com
 
Safe-T-Fresh 
800-328-3332
www.safetfresh.com
 
Satellite | PolyPortables
800-328-3332
www.satelliteindustries.com
(See ad page 44)

Satellite Suites 
800-883-1123
www.satelliterestroomtrailers.com
(See ad page 5)

TruckXpress
800-883-1123
www.satellitetruckxpress.com

“I get in the truck 

and I work with 

my guys. It’s good 

for your staff to 

know you are 

right there in the 

trench with them. 

They appreciate 

knowing that 

we’re not just 

owners who sit 

back and watch 

what goes on.”

RANDY BAUER

Randy Bauer and 
Karrie Henricksen 
own and operate 
Randy-Kan Portable 
Restrooms in 
Poulsbo, Washington.

http://www.dealassoc.com
http://www.ericksontank.com
http://www.lwiinc.com
http://www.masportpump.com
http://www.polyjohn.com
http://www.progresstank.com
http://www.safetfresh.com
http://www.satelliteindustries.com
http://www.satelliterestroomtrailers.com
http://www.satellitetruckxpress.com
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■

In Stock for  

Immediate Delivery

980 Steel

2000 Aluminum

1200 & 1500 Aluminum 
PortaLogix 1150

>Restroom Trailers  >Shower Trailers
>Transport Trailers

Custom  Manufacturers  of 

THANKS
FOR

VISITING
 US

Searching 
for More?
More news at  
PROmonthly.com/featured

www.robinsontanks.com
www.arestroomtrailer.com
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FLOWMARK VACUUM TRUCKS 

ISUZU NPR

The Isuzu NPR 999-gallon portable re-

stroom service truck from FlowMark 

Vacuum Trucks has an aluminum vacuum 

tank with capacities of 700 gallons of waste and 299 gallons of freshwater. 

Vacuum is provided by a Masport HXL4 156 cfm pump, and it includes a 

Flojet water pump, LED lighting and two-unit fold-up restroom hauler. It is 

designed for efficient operation. 833-653-8100; www.flowmark.com.

FMI TRUCK SALES & 

SERVICE WORKMATE

The WorkMate service truck 

from FMI Truck Sales & Ser-

vice is designed for the rig-

ors of the portable sanitation 

industry. The always-equal 

weight distribution of the sidewinder tank extends brake life and improves 

handling. Its two food-grade poly water-tanks are plumbed to provide brine, 

freshwater, pre-mix or any combination of fluids with no corrosion or rusty 

water. The ergonomically designed workstation, with more than 60 cubic 

feet of storage space, saves time and effort during the workday, minimizing 

restocking and driver movement, according to the maker. It carries four re-

strooms for delivery and pickup. E-track load securement systems eliminate 

the need for ropes. The modular design allows components to be easily re-

placed or transferred if damaged. The entire vacuum system is plumbed using 

hot-tar hose and Masport components. 800-927-8750; www.fmitrucks.com.

 
IMPERIAL 

INDUSTRIES 

700-GALLON 

ALUMINUM 

SIDEWINDER

The 700-gallon alumi-

num sidewinder from 

Imperial Industries can haul four portable restrooms on its deck. It has an 

8-foot aluminum flatbed with 385-gallon water capacity, 700-gallon waste 

tank, 1,600-pound capacity Thieman liftgate and comes equipped with a COX 

hose reel, bucket holder, strobe package and a Masport HXL4 pump. The unit 

is built on a 2018 Ford F-550 chassis. 800-558-2945; www.imperialind.com.

AMTHOR INTERNATIONAL 

FLAT VAC

The Flat Vac multipurpose por-

table restroom vacuum tank from 

Amthor International allows 

the operator to carry up to 12 

restrooms on top of the tank 

and pull a restroom delivery trailer. The tank has a rounded bottom 

with a full-length formed sump design for drainage and full baffles for 

strength. The flat tank has wastewater and freshwater compartments, as 

well as an option for a chemical or brine compartment. It is available in 

steel, stainless steel or aluminum. A liftgate is installed behind the tank 

to load and unload restrooms. All units are custom built to specifications. 

800-328-6633; www.amthorinternational.com.

 

BRUDER TANK 

1,200-GALLON PORTABLE 

RESTROOM TANK

The 1,200-gallon portable rest-

room tank from Bruder Tank is 

available in aluminum or stain-

less steel, with capacity for 900 

gallons of waste and 300 gallons 

of freshwater. It has dual service inlets, 36- by 30- by 24-inch work cabinets, 

four LED work lights and a two-unit fold-up toilet carrier. All tanks can be 

configured to specifications. 217-292-9058; www.brudertank.com.

CRESCENT TANK 

VACUUM TANK

The Crescent Tank vacuum tank 

is completely flat inside and out. 

It can carry up to 10 portable rest-

rooms, and the weight capacity is 

the same as a flatbed truck. It has no baffles, allowing it to be emptied com-

pletely to avoid internal corrosion. With the included pump at specified cubic 

feet per minute, unnecessary fatigue of the structure is eliminated and the life 

of the tank is prolonged. It is made from 1/4-inch-thick steel, for structural 

strength. Freshwater is held inside the external 1/2-inch-thick poly tank to 

avoid internal wastewater contamination. It can be installed on any chassis 

within the specifications required for each model based on axle ratings and 

maximum load capacity. 585-657-4104; www.crescenttank.com.

Trucks and Tanks

VACUUM TANKS
VACUUM TRUCKS

By Craig Mandli

PRODUCT FOCUS 
March 2019

(continued)

http://www.flowmark.com
http://www.fmitrucks.com
http://www.imperialind.com
http://www.amthorinternational.com
http://www.brudertank.com
http://www.crescenttank.com
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Hitch Hauler™

• Move ADA Restrooms  
• Aluminum Frame
•  Available with 4, 6 or 8 wheels 
• Easily Rides on Your Truck
• Ships UPS

Carry A Restroom & Super 
Mongo Mover On Your 
Pickup or Sport Utility

Patented

Super Mongo Mover®

EASILY MOVE RESTROOMS

Toll Free: 866.599.3325

www.DealAssoc.com

http://www.DealAssoc.com
www.amthorinternational.com
www.armal.biz
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KEEVAC INDUSTRIES KV999

The KV999 from KeeVac Indus-

tries is a 999-gallon portable rest-

room truck that can be used by op-

erators who want to stay under the Department 

of Transportation tanker endorsement requirement. This tank, available in 

aluminum, stainless steel and carbon steel, with single- or dual-side service, 

holds 699 gallons of waste and 300 gallons of freshwater and includes a two-

unit fold-down restroom carrier with trailer hitch. At this capacity, it can 

service between 65-70 portable restrooms, allowing the driver to complete a 

larger service route each day. The tank can be mounted on a variety of chas-

sis and coupled with a variety of pump options. Each unit also comes with an 

upgraded DC-10 washdown pump and hose reel from Hannay Reels. Exterior 

controls and dual cabinets offer operator safety and convenience. An arctic 

package and safety lighting are available. 866-789-9440; www.keevac.com.

PIK RITE FLATBED 

RESTROOM HAULER

The Flatbed Restroom 

Hauler from Pik Rite has 

a 650-gallon tank, flatbed 

and liftgate. The tank has a 

400-gallon waste compart-

ment and internal 250-gallon freshwater compartment for even weight dis-

tribution. The truck includes a National Vacuum Equipment 304 vacuum 

pump, dual 2-inch fill hoses, 20 gpm washdown system, dual spring return 

freshwater hose reels and dual 2-inch bucket fills to make it user-friendly. 

A 20-inch top manway, 5-inch sight eyes and clear hose sight tube are in-

cluded. The truck is also equipped with a 98-by-102-inch aluminum flatbed 

and Thieman TVL liftgate. Two diamond plate toolboxes are mounted on the 

passenger side. The truck has an LED running light kit with a durable, fully 

molded wiring harness. 800-326-9763; www.pikrite.com.

PRESVAC SYSTEMS 

PORTABLE TOILET TRUCK

The Presvac Systems portable re-

stroom truck is a versatile vacuum 

unit. Basic or custom models are 

available. Units come in carbon 

steel, stainless steel or aluminum 

with vacuum pump options from 100 to 300 cfm at 28 inches Hg full vacu-

um, water tank volumes of 300 to 500 gallons, and waste tank volumes from 

400 to 1,500 gallons. Options include custom hose trays and toolboxes and 

heated valves. 800-387-7763; www.presvac.com.

TRUCKXPRESS MD950

The mild steel MD950 from TruckX-

press offers a full range of vacuum 

and washdown systems tailored 

to fit specific applications. Recent 

changes include lowered cabinets for 

better sightlines, increased workspace in the hose-

tray area, a reinforced unit hauler, and stainless steel side and rear panels 

to prevent rusting. Other tank options include aluminum or stainless steel. 

800-883-1123; www.satellitetruckxpress.com.

VACUTRUX HOOKLIFT 

ROUTETRUX

Oversized and heavy portable 

restrooms can be handled 

with ease with the Hooklift 

Routetrux from Vacutrux. 

It has a 4,000-pound traveling winch to pull and lift up to 9,000 pounds. It has 

an 800-gallon, two-compartment galvanized steel vacuum tank with Wally 

202 hydraulic drive, and it is shown mounted on a 33,000-pound GVW-rated 

Hino chassis. 800-305-4305; www.vacutrux.com.

BEST ENTERPRISES 

HEATING LINES

Items such as water pumps, water 

compartments, hose reels and wa-

terlines used on vacuum trucks can 

freeze and fail during winter months 

while servicing portable restroom 

and septic tanks. However, install-

ing double-insulated lines from Best 

Enterprises that run from the truck’s 

radiator to the heated coils installed inside the water compartment, heat-

ed water collars and waste dumps, allows warm water/antifreeze to flow 

through the system, keeping the equipment operational in freezing weather. 

Having the heated collars on the waste dump and water dump valves allows 

for operations such as sucking out waste, washing out portable restrooms 

and dumping waste in freezing conditions. Placing high-pressure water 

pumps, washdown pumps, vacuum pumps and hose reels inside insulated 

stainless steel or aluminum boxes with DC heaters can keep pumps and 

lines from freezing. This DC electric heater has a three-speed fan motor, so 

the heat can be adjusted. 501-988-1905; www.bestenterprises.net.

ELMIRA MACHINE 

INDUSTRIES / WALLENSTEIN 

VACUUM MODEL 151

The Model 151 from Elmira Machine In-

dustries / Wallenstein Vacuum can be 

used on portable sanitation tanks, slide-in 

units, campgrounds and marinas that re-

quire a compact package. It offers 80 cfm 

at 15 inches Hg, with a 2-inch vacuum/

pressure valve, swivel elbows for easy 

hookup, air pressure or mechanical lubrication, and clockwise or coun-

terclockwise operation. It can be direct, hydraulic, pulley or clutch driven. 

800-801-6663; www.wallenstein.com.

VACUUM TRUCKS

VACUUM TRUCK PARTS/COMPONENTS

(continued)

http://www.keevac.com
http://www.pikrite.com
http://www.presvac.com
http://www.satellitetruckxpress.com
http://www.vacutrux.com
http://www.bestenterprises.net
http://www.wallenstein.com
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Portable Restroom Delivery

RestroomDeliveryTrailers.com

Heavy Duty Steel with Double Axle, Electric Brakes, 
Flush Mounted Lights and Built-in Ratchet Straps

TRAILERS

877-445-5511

 6 Hauler ........$3197 (12ft)
 8 Hauler ........$4159 (16ft)
 10 Hauler .......$4519 (20ft)
 12 Hauler .......$5064 (24ft)
 14 Hauler .......$5617 (28ft)
 16 Hauler .......$6375 (32ft)
 18 Hauler .......$7328 (36ft)
 20 Hauler .......$8024 (40ft)Thanks For  

Visiting Us

CRESCENT TANK MFG.
The Septage Vacuum ExpertsC

Made in America with American Steel
Direct From Manufacturer Pricing

The Septage Vacuum Experts

US Patent # 6598242B1

Like Us! www.crescenttank.com | info@crescenttank.com | 585-657-4104

Many waste capacity options available. Call to get more details.

Crescent Tank is the Only Flat Vacuum Tank Manufacturer.

2019 Hino 195 COE  
> Diesel  

> Crescent Tank  
Model 1100 (750/350)

Complete, ready to go!

2019 Ford F550  
> Diesel  > Crescent Tank  

Model 1100 (750/350)
Complete, ready to go!

$79,770*

* Price subject to availability

Trucks and Tanks always  
in stock and ready to go

$79,489*
4x2

$83,771*
4x4

http://www.crescenttank.com
mailto:info@crescenttank.com
www.natvac.com
www.restroomdeliverytrailers.com
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FRUITLAND ELIMINATOR 250PT 

The Eliminator 250PT from Fruitland was 

designed with a smaller mount and acces-

sories, allowing it to fit on almost all por-

table restroom service trucks while still al-

lowing for big-truck, continuous-duty performance. 

The package includes an RCF250 180 cfm vacuum pump

with an integral heavy-duty secondary shut-off and oil-catch muffler. The 

compact design is 26 inches wide and 19 inches high, taking up minimum 

frame-rail space. The package comes with hydraulic or gearbox drive op-

tions; the gearbox drive allows for five distance options for alignment to 

the PTO shaft (8, 9, 10, 11 and 12 inches). The mount has two emergency 

brake cable slots, allowing for quick and easy installation. It offers low oil 

consumption, including an automated oiling system with all-steel oil lines, 

pump oil-level sight gauge, vane gauging ports and anti-shock design. 

800-663-9003; www.fruitlandmanufacturing.com.

MORO USA DC

Heavy-duty Moro USA DC water pumps 

offer 20 gpm maximum flow to provide 

quick restroom fills, while 42 psi maxi-

mum pressure makes for quick high-

pressure cleaning. Available with cast 

iron or stainless steel pump body, both 

models offer a stainless steel impeller and Viton elas-

tomers. Its 12-volt (83-amp maximum draw) fan-cooled motors are epoxy-

coated for durability. These continuous duty pumps come solenoid- and 

pressure-switch standard for easy installation. They have 1 1/4-inch suction 

and 1-inch discharge ports. The discharge can be mounted in four positions. 

800-383-6304; www.morousa.com.

NATIONAL VACUUM EQUIPMENT 

CHALLENGER 304 

The Challenger 304 vacuum pump from Na-

tional Vacuum Equipment delivers 210 cfm 

in a number of compact packages that 

include a pump with a pump stand; a 

pump with a stand, prefilter and mois-

ture trap in two variations; and an en-

gine drive unit with a 13 hp electric-start engine. 

Standard packages are available in gearbox drive or with 

a hydraulic drive adapter. The package is designed with a ductile iron hous-

ing and stainless steel braided oil lines for durability. Routine maintenance, 

such as vane inspection and replacement, can be done without removing 

the pump from the truck. 800-253-5500; www.natvac.com. ■

VACUUM TRUCK PARTS/COMPONENTS

Order through our website

We provide 

reprint options
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“The very day we found out we’d have to move our shop, somebody 

came through the door and said, ‘Do you want to buy Buck’s back?’ It 

was really a door closing, door opening, all in the same day.” They quickly 

jumped at the chance.

Today their business is exclusively portable restrooms, serving the 

100-mile-wide Willamette Valley. They’ve got about 1,500 Satellite Industries 

units — gray Tufways and Maxims (and a few white ones for weddings, and 

green units for their University of Oregon tailgating; “quack shacks,” they call 

them after the Oregon Ducks mascot), several ADA-compliant Freedoms 

and wheelchair-accessible Liberties — an Ameri-Can Engineering Crowd 

Pleaser restroom trailer, and two smaller Comfort Station trailers from 

Advanced Containment Systems, Inc. About 50 percent of their work is 

special events, including, in 2012, the U.S. Olympic track-and-field trials.

 

MAKING CONNECTIONS

The Welds live in Sweet Home so they’ve always had the hometown 

advantage for the Jamboree and Buck’s has done it since its beginning in 

1996. They feel confident they’ll retain the work as long as they provide good 

service and a reasonable price.

 

THE MAIN EVENT

In the early ’90s, when Sweet Home came up with an idea to help 

fund civic projects, this little town asked a big star to perform at their first 

country music festival. Surprisingly, Wynonna Judd said yes and the festival 

has attracted top talent ever since. In 2012, the 9,000 residents welcomed 

40,000 visitors August 3-5, most of whom camped out. Judd was back to help 

celebrate the Jamboree’s 20th anniversary, along with Rascal Flatts, Dierks 

Bentley, the Charlie Daniels Band, and enough performers for 22 shows on 

two stages. Other attractions included beer and wine gardens, merchandise 

booths and a kids’ zone. The event is held in a no-facilities, 20-acre park-like 

setting near the edge of the picturesque town.

 

BY THE NUMBERS

The company brought in 265 units (20 Maxims, 10 Freedoms, 20 

Liberties, one Standing Room Only urinal unit, and the balance Tufways), 

three restroom trailers, and 73 hand-wash stations (half Satellite Industries 

Waves from the company’s inventory, the rest PolyPortables, Inc. Tag Alongs 

rented from a colleague).

Some 115 units, including five handicap-accessible, were set up at the 

main venue — a few at bus stops, the hospitality center, and parking lots, 

but the bulk in large banks, along with six to eight hand-wash stations, were 

placed at the four corners of the facility. The crew placed the ACSI trailers 

near the stage for the performers and the Ameri-Can Engineering trailer in 

the food court/beer garden, along with the urinal unit.

Thirty units and six hand-wash stations were arranged in two banks 

at a smaller, adjacent venue. The rest of the inventory was taken to 23 

campgrounds. Thirteen units were rented to individual campsites.

“It’s easier to send a driver 

to pick up toilets if they’re 

all in one spot. I probably 

spent a little bit extra labor, 

but at least you don’t 

have to send somebody 

with a map to go to this 

campground, get these six, 

go to another campground, 

get these eight.’’

SCOTT WELD

<<< The Buck’s team includes, from 
left, Milah Weld, Susie Sieg, Josh 
Wooley, Sten Weld, Scott Weld and 
Eric Brownrigg.

(continued)

THE TEAM

Lisa and Scott Weld, owners of Buck’s 

Sanitary Service in Eugene, Ore., have a 

staff  of 10 — an offi  ce worker, yard worker, 

part-time mechanic and seven drivers. 

Lisa works in the offi  ce answering phones 

and managing the creative and marketing 

side while Scott fi lls in on everything 

from management to running routes to 

maintenance. Five people worked on the 

Oregon Jamboree along with the Welds 

and their three children, Maren, 9; Milah, 

13; and Sten, 17; who are accustomed to 

helping out at events.

 

COMPANY HISTORY

In April 2012, Lisa and Scott Weld 

bought Buck’s — for the second time. Th eir 

fi rst crack at it was in 1995 when Scott’s 

father heard the 20 -year-old business was 

having problems. Th e family made an off er 

to the founder and operated it for four 

years as an add-on to their trash and septic 

service business. In 1999, when Weld’s 

father retired, they sold it to a national 

solid waste company. Weld went to work 

for that company, then 10 years later tried 

his hand again at self-employment in the 

trash business. A few challenges cropped 

up, but they turned out to be fortuitous, 

says Lisa Weld.

(continued)

<<< Susie Sieg, of Buck’s Sanitary Service, 
unloads a Satellite Industries Maxim 3000 

restroom at the Oregon Jamboree.
(Photos by Peter Krupp)

THE JOB: Oregon Jamboree

LOCATION: Sweet Home, Ore.

THE PRO: Buck’s Sanitary Service

ON LOCATION

“The very day we found out we’d 

have to move our shop, somebody 

came through the door and said, 

‘Do you want to buy Buck’s back?’ 

It was really a door closing, door 

opening, all in the same day.”

SCOTT WELD

Taking
           a Bow

At the Oregon Jamboree 
music festival, the crew 
at Buck’s Sanitary Service 
provides service that sings
BY BETTY DAGEFORDE

 LET’S ROLL

Eight times, Sunday through Wednesday, a caravan of three trailers 

made the hour-long drive up Interstate 5 from the company’s yard to the 

Jamboree site to deliver units. Two of their 15-year-old company-built 

trailers held 16 units each and a third trailer carried 20 (also company-built, 

using an Explorer receiver from McKee Technologies, Inc.). The company 

used service vehicles to pull the trailers.

Weld tried a new approach for the removal process. Sunday night 

and continuing Monday, the team pumped and moved all units to a single 

staging area, which he felt simplified the job. “It’s easier to send a driver to 

pick up toilets if they’re all in one spot,” he explains. “I probably spent a little 

bit extra labor, but at least you don’t have to send somebody with a map to 

go to this campground, get these six, go to another campground, get these 

eight. Then you start leaving sinks behind and the (handicap unit) doesn’t 

fit. It’s just a logistics nightmare trying to get the loads to work out.” During 

the week, they grabbed units as schedules permitted.

 

KEEPIN’ IT CLEAN

Jamboree organizers required someone be on site and available by 

radio at all times so Weld, his son and another member of the team stayed in 

a motor home at one of the campgrounds.

Venue units were serviced each night from 11 p.m. to 2 a.m. At 6:30 

a.m. they started in on the campground units, finishing around 9:30 a.m. 

During the day, they pumped out 20 RVs and 19 holding tanks — 10 at the 

two shower facilities and the balance for the food vendors.

Five service vehicles were used: A 2010 Peterbilt 335 and a 2008 

International 4300, both built out by Progress Vactruck with 1,500-gallon 

waste/500-gallon freshwater aluminum tanks; a 2001 Isuzu FTR from 

Workmate/FMI Truck Sales & Service with an 850-gallon waste/350-gallon 

freshwater steel tank; and two 2000 International 4700s built out by Lely 

Manufacturing Inc. with 750-gallon waste/350-gallon freshwater steel tanks. 

All have Masport pumps.

Waste was transported to the company’s yard each night and transferred 

to a 20,000-gallon tank. From there, another pumping contractor picked up 

the waste and disposed of it by land application.

 

SAME BUT DIFFERENT

In one sense, Weld was an old pro at this event, so it was “pretty much 

business as usual,” he says. On the other hand, the size and scope had 

changed significantly over the years — their first year, they brought in 60 

units for one venue and four campgrounds. “That was the most difficult 

thing for me,” he says. “So I had to get my act together.” He quickly got his 

arms around it. “You’ve got to just scratch your head and kick it in gear and 

go. We didn’t stop moving all weekend.” ■

Advanced Containment 
Systems, Inc.
800/927-2271
www.acsi-us.com

Ameri-Can Engineering
574/892-5151
www.ameri-can.com

Lely Manufacturing, Inc.
800/334-2763
www.lelyus.com

Masport, Inc.
800/228-4510
www.masportpump.com

McKee Technologies - 
Explorer Trailers
866/457-5425
www.mckeetechnologies.com
(See ad page 46)

PolyPortables, Inc.
800/241-7951
www.polyportables.com
(See ad page 33)

Progress Vactruck
800/467-5600
www.progressvactruck.com

Satellite Industries
800/328-3332
www.satelliteindustries.com
(See ad page 27)

Workmate/FMI Truck  
Sales & Service
800/927-8750
www.fmitrucks.com

MORE INFO

^^^ Milah Weld helps out her father’s crew, keeping restrooms and hand-wash 
stations stocked with soap and paper products at the Oregon Jamboree, includ-
ing these Wave sinks from Satellite Industries.

^^^ Satellite Industries Tufway restrooms are lined up and ready to go before the 
Oregon Jamboree, complete with lighting strung in the front of the units.
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Nashville’s Brandon 
McNeely brings special 
events expertise to country 
stars, backyard parties

Page 10

MOJOMOJO
Music City

ResultsResultsResults
Producing

COVER STORY

F I L E

W
hen Brandon McNeely graduated college about 

eight years ago, he couldn’t see himself working in 

an offi  ce-cubicle environment, even though he had 

just earned a bachelor’s degree in fi nance and economics.

Soon after, McNeely began working as an estate manager 

for country music star Ronnie Dunn, of Brooks & Dunn 

fame, a job that requires regular 10-hour days overseeing the 

performer’s 17-acre residence and 250-acre farm. As his work 

duties bounced him back and forth between the properties, 

McNeely learned he enjoys the energy and excitement 

surrounding fundraisers and other big events that drew large, 

well-dressed crowds to Dunn’s properties.

McNeely fi gured there must be a way for a businessman 

with entrepreneurial instincts to become a regular part of that 

excitement. He sifted through various ideas, but when nothing 

took root, he returned to college about three years ago to get a 

master’s degree in fi nance and economics.

RESEARCHING THE MARKET

A few months after earning his master’s degree in 

May 2011, McNeely stumbled onto his niche while reading 

An estate manager for a country star in 

Nashville saw the potential for restroom 

trailer service and dialed in to land exclusive 

outdoor events. BY PATRICK DURKIN

MOJOMOJO
Music City

Owners: Brandon and Kristeen McNeely

Employees: 2

Service area: 100-mile radius of Nashville, Tenn.

Specialty: Upscale portable sanitation for weddings and special events

Affi liations: Portable Sanitation Association International, National 

Association of Catering and Events, Tennessee Wedding and Events 

Specialists Association

Website: www.poshprivy.com

PoshPrivy Nashville, Tenn.
★
Tennessee

(continued)

Working for singer Ronnie Dunn, 
Brandon McNeely recognized a need 
for portable sanitation at upscale 
parties. So he started PoshPrivy, 
where this compact Comforts of Home 
restroom trailer is a popular offering.
(Photos by Patrick Durkin)

about a specialty restroom service company in an online news story. The 

concept of renting posh privies for business, family or formal affairs might 

offer everything he desired: independence, flexible hours, fun and exciting 

events, a service that won’t fade away, and weekend work that allows him to 

keep the “day job” he loves.

Still, McNeely knew better than to jump 

into a business before studying and analyzing 

the idea further. His analysis of the Nashville 

area’s ability to support a boutique, high-end 

portable restrooms company led him to Atlanta. 

He spent a day there with the owner of an 

upscale portable sanitation company, and 

the trip reinforced that his business idea 

was solid.

In January 2012, McNeely and his 

wife, Kristeen, put his plan into action. He 

takes a conservative approach to building 

PoshPrivy. “This business is a baby right 

now, and we want to pay for everything 

as we go,” he says. “I don’t believe in 

assuming debt. I’ll get where I want to go 

by adding one or two trailers at a time as I can pay for them.”

McNeely bought his first restroom trailer in early 2012 from a portable 

restroom company in Michigan that was shedding some inventory. This 6-by-

8-foot restroom trailer – which he calls “The Petite” – includes a 300-gallon 

internal waste tank and a 125-gallon onboard freshwater tank. McNeely 

brought the two-stall 2010 Comforts of Home trailer back to Nashville, and 

then remodeled it. “It was our first unit, so I wanted to make sure it had a 

modern, upscale look and feel,” McNeely says.

He started the makeover by removing the unit’s free-standing pedestal 

sink, replacing vinyl for hardwood-style flooring, then installing designer 

lighting, floating vanities and automatic touchless faucets. To finish, he 

repainted the interior with an up-to-date color scheme.

Next he bought a new 2012 three-stall Porta Pal restroom trailer from Rich 

Specialty Trailers. The 13- foot restroom trailer – which he calls “The Polished” 

– has a 400-gallon internal waste tank and a 105-gallon freshwater tank.

In fall 2012, McNeely added “The Plush,” an Alpha Mobile Solutions 

Signature Series 3 featuring two private women’s rooms and one room 

for men. It comes with a 500-gallon internal waste tank and 125-gallon 

freshwater tank. Each restroom features amenities including vessel sinks, 

(continued)

Brandon McNeely wants people to be talking 

about PoshPrivy’s restroom trailers the minute they 

walk out the door, no matter who they are and what 

the event. After all, people wearing wedding gowns, 

tuxedos and fine footwear expect five-star restroom 

accommodations.

“Using a portable restroom doesn’t have to be 

a cringe-worthy deal,” McNeely says. “We’re a bou-

tique business. Our restroom trailers are unique and 

designed specifically for special events. We try to re-

ally ‘wow’ people. They can’t believe how nice our 

trailers are. Most people have never seen anything 

like them.” 

Here are some of the ways McNeely markets to 

VIP customers:

 

Pricing options

In addition to the trailers, PoshPrivy offers two price packages. The 

basic package is just the trailer with toiletries. For an additional cost, Mc-

Neely provides a ‘signature’ package, which includes flowers, fresh mints, 

LED candles, indoor-outdoor rugs and a personalized chalkboard message. 

He also sets out amenity baskets. “When your niche is special events, you 

must cater to high expectations and meet them,” he says.

 

Show it off

McNeely uses PoshPrivy’s website to give customers a virtual tour 

of his restroom trailers. “Our website is clean and easy to navigate. We 

describe our features under ‘Products and Pricing’ and show them in our 

‘Gallery.’ Our trailers offer so many advantages, and pictures tell that story. 

People look at photos of our trailers and say, ‘I’ve got to have that.’ Once we 

roll in and set them up, they walk into something special.”

 

Plush interiors

If anyone still has doubts about portable restroom luxury after study-

ing the online photos, McNeely offers guided tours of the trailers and their 

luxurious interiors at his storage site. “Some customers just need to see 

things in person to be convinced, and I have no problem with that,” he 

says. “But that doesn’t happen too often.” When it does, though, it allows 

McNeely to discuss possible upgrades as clients inspect the trailers.

Tips for Bringing 
the “Wow” Factor

“I want to be part of my 

client’s event … I’m genuinely 

interested in being part of 

a great wedding, reunion or 

whatever. When you deal with 

brides and brides’ mothers, they 

want the best. This is not just a 

business proposition for them.”

BRANDON McNEELY

>>> Brandon McNeely 
set up shop at home for his 
boutique restroom service, 
PoshPrivy. He operates 
the business with his wife, 
Kristeen, in Nashville.

^^^ As part of PoshPrivy’s 
Signature Service, Brandon 
McNeely places flowers and a 
personalized chalkboard message 
of congratulations in his Comforts 
of Home trailer.

floating vanities, Corian countertops, stereo, 

ceramic floors and flatscreen TVs.

Rounding out his inventory is “The Premiere” 

trailer, another upscale unit made by Rich Specialty Trailers, which McNeely 

subleases through a partnership with Portable Restrooms LLC. in Charlotte, 

N.C. This large two-suite trailer – which has a 600-gallon internal waste tank 

and 200-gallon freshwater tank – includes a working fireplace, as well as hot 

water, solid marble and granite countertops, designer vanities, and heating 

and air conditioning for full climate control.

 

TARGETING CUSTOMERS

When McNeely was assembling his inventory, he contacting his target 

markets to alert them to his fledgling business. He services the Nashville 

area and roughly 100 miles in all directions in middle Tennessee, going after 

weddings, festivals, large reunions, corporate fundraisers and other events.

McNeely puts himself at the center of the business as the contact person 

and chief problem-solver. He handles all email communication, and every 

call placed to PoshPrivy routes to his personal phone.

“I want to be part of my client’s event,” he says. “I take time to make 

them feel comfortable with me, and assure them I’m genuinely interested 

in being part of a great wedding, reunion or whatever. When you deal with 

brides and brides’ mothers, they want the best. This is not just a business 

proposition for them.”

McNeely believes PoshPrivy’s website and targeted email campaigns 

play key roles in establishing and building the company’s unique brand. His 

maxim is “Redefining the portable restroom experience.” That starts with 

a “clean,” simple website that projects PoshPrivy’s upscale niche. He also 

works hard to ensure the company pops up prominently when people search 

for upscale portable restrooms on Google or other Internet search engines.

 OUTDOOR EVENTS

“If people can’t find you quickly with Google, you don’t exist,” McNeely 

says. “And once they find you, your website must instantly project your 

brand and what you’re all about. You don’t have to say much, but you have 

to say it right.”

That doesn’t mean McNeely just flipped a switch and waited for 

business to build. He also networks with job-related companies to spread 

his message by word-of-mouth.

“I started going around to party-tent rental companies because our 

business is mostly geared toward outdoor 

events,” McNeely says. “Probably 70 percent 

of our business (has been) from their 

referrals.”

At the same time, he targeted event 

planners to raise awareness of PoshPrivy. 

For that, targeted emails generate results.

“I spent a couple of days compiling an 

email list of every event planner I could find 

around Nashville and middle Tennessee,” 

McNeely says. “I use a service called 

MailChimp, which helps me design letters 

to target event planners who might need my 

restroom trailers. MailChimp works much 

better than traditional mail. Event planners 

need to think of you when giving portable 

restroom options to their clients.”

Finally, McNeely – who doesn’t own 

a vacuum truck – partners with a local 

company to pump out the trailers before hauling them home from the event 

site. “Most of the events we service last a half-day or so, which means we 

usually don’t have to pump them until they’re ready to be removed,” he 

explains. “It’s less trouble for everyone if we get them pumped on the job 

site right after the event.”

 

SELL YOURSELF

All the while, McNeely builds business through face-to-face contact. 

“Once we’re in touch with companies that can help us, I try to meet with the 

owners and essentially sell myself and our product to them,” he said.

Part of “selling himself” means being an expert in the field. Before 

launching his venture, McNeely joined the Portable Sanitation Association 

International and attended its annual convention and trade show in 2011. While 

there, he attended seminars and talked with experts to broaden his knowledge.

More recently, he joined the National Association of Catering and Events 

to learn all he can about events and how best to service them. He also plans 

to join the Tennessee Wedding and Events Specialists Association this year. 

“The more I can network with experts in those areas – people who also need 

my trailers – the more I’ll learn, and the more ideas and referrals I’ll get.”

Meanwhile, he provides personal touches to complement his restroom 

trailers. That includes mints, amenity baskets, flower bouquets in the 

women’s side of the trailers, a personal message for the bride and groom on 

a chalkboard, and tiki lights that illuminate the path to the trailers after dark.

After all, the more McNeely does to make his portable restrooms 

pleasing, and perhaps even memorable, the greater the chance he’ll never 

have to work from the confines of an office cubicle. ■

Alpha Mobile Solutions
877/789-1213
www.alphamobilesolutions.com

Comforts of Home Services Inc.
630/906-8002
www.cohsi.com
(See ad page 19)

Rich Specialty Trailers
260/593-2279
www.richrestrooms.com
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much, but you have to say it right.”

BRANDON McNEELY

^^^ McNeely adjusts the 
wastewater outlet valve on one 
of his restroom trailers.

^^^ McNeely runs a power cord to his Porta Pal unit from 
Rich Restrooms. Music City customers organizing backyard 
weddings and special events want a lot of amenities when 
shopping for portable sanitation units.
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“I started going around to party-tent rental companies because our 

business is mostly geared toward outdoor 

events,” McNeely says. “Probably 70 percent 

of our business (has been) from their 

referrals.”

At the same time, he targeted event 

planners to raise awareness of PoshPrivy. 

For that, targeted emails generate results.

“I spent a couple of days compiling an 

email list of every event planner I could find 
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McNeely says. “I use a service called 

MailChimp, which helps me design letters 

to target event planners who might need my 

restroom trailers. MailChimp works much 

better than traditional mail. Event planners 

need to think of you when giving portable 
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Finally, McNeely – who doesn’t own 

a vacuum truck – partners with a local 

company to pump out the trailers before hauling them home from the event 

site. “Most of the events we service last a half-day or so, which means we 

usually don’t have to pump them until they’re ready to be removed,” he 

explains. “It’s less trouble for everyone if we get them pumped on the job 

site right after the event.”
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All the while, McNeely builds business through face-to-face contact. 

“Once we’re in touch with companies that can help us, I try to meet with the 

owners and essentially sell myself and our product to them,” he said.

Part of “selling himself” means being an expert in the field. Before 

launching his venture, McNeely joined the Portable Sanitation Association 

International and attended its annual convention and trade show in 2011. While 

there, he attended seminars and talked with experts to broaden his knowledge.

More recently, he joined the National Association of Catering and Events 

to learn all he can about events and how best to service them. He also plans 

to join the Tennessee Wedding and Events Specialists Association this year. 

“The more I can network with experts in those areas – people who also need 

my trailers – the more I’ll learn, and the more ideas and referrals I’ll get.”

Meanwhile, he provides personal touches to complement his restroom 

trailers. That includes mints, amenity baskets, flower bouquets in the 

women’s side of the trailers, a personal message for the bride and groom on 

a chalkboard, and tiki lights that illuminate the path to the trailers after dark.

After all, the more McNeely does to make his portable restrooms 

pleasing, and perhaps even memorable, the greater the chance he’ll never 

have to work from the confines of an office cubicle. ■
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Offering a complete line of toilet treatments, 

 deodorizers, odor control, 

 and cleaning solutions.

BUY DIRECT and SAVE

Call today for your 

FREE sample!

BUY DIRECT and SAVE

Call today for your 

FREE sample!

 Effective, Long-Lasting Odor Control…

 GUARANTEED!

Discover CPACEX 

for ALL your Portable 

Sanitation Needs…

800-974-7383

cpacex.com

THANKS
FOR

VISITING
 US

■

RELIABLE. DEPENDABLE. Like YOU.

- steel & stainless available
- fully molded wiring harness

- low hose hooks
- your choice of pump

- polished aluminum hose trays
- 15-year steel tank warranty

Built to work the way you work

(800) 326-9763

lewisBurg, Pa • www.Pikrite.com

It was great to see you at the WWETT Show 2019!

http://www.Pikrite.com
http://www.allied-graphics.com
www.cpacex.com


38        March 2019        Portable Restroom Operator

Imperial Industries promotes 
Mannel to president

Kurt Mannel was announced as the new president 

of Imperial Industries. Formerly the vice president of 

Imperial Industries, he brings more than 27 years’ sep-

tic hauling experience to the role. Prior to becoming vice 

president, he served as the company’s plant manager and 

ran his own business, Mannel’s Septic Cleaning. He also 

served as the welding instructor at Northcentral Technical College. ■
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Kurt Mannel
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Exclusive online 
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www.promonthly.com/online_exclusives

Want More Stories?
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COMPACT HD BINOCULARS

20 Quart Cooler

Size: 21.25 x 13.75 x 14.25

Capacity: 30 cans no ice

$149.99

Small Handgun/Electronics Case

Large Handgun/Laptop Case

Tactical/AR Case

Rifle Case

Compound Bow Case

Shotgun Case

Specs: 9”L x 8”W x 2”H, PVC Exterior, Floats

Specs: 16”L x 11.75”W x 2”H, PVC Exterior, Floats

Specs: 44”L x 14.25”W x 2”H,  

PVC Exterior, Floats

Specs: 48”L x 10.385”W x 2”H,  

PVC Exterior, Floats

Specs: 39”L x 18.5”W x 6”H,  

PVC Exterior, Floats

Specs: 54”L x 10”W x 2”H,  

PVC Exterior, Floats

35 Quart Cooler

Size: 22.5 x 16.25 x 16.25

Capacity: 48 cans no ice

$179.99

45 Quart Cooler

Size: 27 x 16 x 16.25

Capacity: 64 cans no ice

$199.99

60 Quart Cooler

Size: 28.5 x 18.375 x 18

Capacity: 95 cans no ice

$239.99

75 Quart  
Cooler

Size: 34.25 x 18.375 x 18

Capacity:  
117 cans no ice

$299.99

  $39.99                     $69.99

  $49.99                     $79.99

Standard Waterproof: $99.99
Submersible Waterproof: $149.99

  $199.99
   $249.99

Standard Waterproof: $99.99  Submersible Waterproof:  $149.99

Standard Waterproof: $99.99  Submersible Waterproof:  $149.99

8 x 42 Binoculars

10 x 42 Binoculars

Specs: 5.3”H x 4.9”W,  

Waterproof, Fog Proof, 

Roof Prism BAK4, 

Coated Lenses

Specs: 5.3”H x 4.9”W,  

Waterproof, Fog Proof, 

Roof Prism BAK4, 

Coated Lenses

$189.99

$199.99

HIGH PERFORMANCE COOLERS

FLOATING & WATERPROOF

GUN & BOW CASES

Durable Gear for Extreme Conditions

Shown in Snow

Shown in Surf

Shown in Sand

Shown in Sky

Shown in Slate

RUGIDGEAR.COM

Order online at:

Or call us to order toll free: 833-777-8443

Standard
Waterproof:

Standard
Waterproof:

Submersible 
Waterproof:

Submersible 
Waterproof:

Standard
Waterproof:

Submersible 
Waterproof:

FLAT RATE SHIPPING
ON ALL ORDERS

$9
*

* Continental U.S. Only

800.556.0111
surco.com

New mess-free  
packets available!

+

=

meaty-deliv .c
833-777-8443

Delivered

Hand-selected Wisconsin 

sausage and jerky  

delivered in a 20-qt.

                     cooler.

www.rugidgear.com
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COMPACT HD BINOCULARS

20 Quart Cooler

Size: 21.25 x 13.75 x 14.25

apacity: 30 cans no ic

$149.99

Small Handgun/Electronics Case

Large Handgun/Laptop Case

actical/AR Case

Rifle Case

Compound Bow Case

gun Case

Specs: 9”L x 8”W x 2”H, PVC Exterior, Floats

Specs: 16”L x 11.75”W x 2”H, PVC Exterior, Floats

Specs: 44”L x 14.25”W x 2”H,  

PVC Exterior, Floats

Specs: 48”L x 10.385”W x 2”H,  

PVC Exterior, Floats

Specs: 39”L x 18.5”W x 6”H,  

PVC Exterior, Floats

Specs: 54”L x 10”W x 2”H,  

PVC Exterior, Floats

35 Quart Cooler

Size: 22.5 x 16.25 x 16.25

apacity: 48 cans no ic

$179.99

45 Quart Cooler

Size: 27 x 16 x 16.25

apacity: 64 cans no ic

6  Quart Cooler

Size: 28.5 x 18.375 x 18

apacity: 95 cans no ic

$239.99

75 Quart  
Cooler

Size: 34.25 x 18.375 x 18

apacity:  
117 cans no ic

  $39.99                     $69.99

  $49.99                     $79.99

Standard Wat f: 

Submersible Wat f: $149.99

  

   $249.99

Standard Wat f: $99.99  Submersible Wat f:  $149.99

Standard Wat f: $99.99  Submersible Wat f:  $149.99

8 x 42 Binoculars

10 x 42 Binoculars

Specs: 5.3”H x 4.9”W,  

aterproof, Fog Proof, 

Roof Prism BAK4, 

Coated Lenses

Specs: 5.3”H x 4.9”W,  

aterproof, Fog Proof, 

Roof Prism BAK4, 

Coated Lenses

$189.99

HIGH PERFORMANCE C OLERS

ATING & WATERPRO

GUN & BOW CA

Durable Gear for Extreme Conditions

Shown in Snow

Shown in Surf

Shown in Sand

Shown in Sk

Shown in Slat

RUGIDGEAR.COM

Order online at:

Or call us to order toll free: 833-777-8443

Standard
Wat f:

Standard
Wat f:

Submersible 
Wat f:

Submersible 
Wat f:

Standard
Wat f:

Submersible 
Wat f:

FLAT RATE SHIPPING
ON ALL ORDERS

* Continental U.S. Only

BUSINESSES

Well-established, booming SW Florida busi-

ness for sale. From North Port to Marco Is-

land 900+ units on the street, 15 ADA, 30+ 

sinks, 20+ holding tanks, 7 trucks, 2 trailers. 

Many long-term construction customers, 

year-round event customers. Documented 

yearly growth. Only serious buyers need to 

inquire. Email office@ronsjons.com  (P03)

40-year successful portable toilet business 

for sale. Includes 2011 and 2008 Ford F550 

pumper trucks, 125 single units, 9 ADA units, 

holding tanks, handwash stations, customer 

list/contracts. Call 217-562-2012 or email 

coleman.sara@hotmail.com for further in-

formation/pictures. Price: $125,000  (P03)

Cooking oil processing plant. Includes 3 

tanks and low-pressure boiler. 2,000-gallon 

screened tank, 6,000-gallon cook tank with 

heating coils, 7,500-gallon finished product 

tank. $15,000. 443-235-5979  (P03)

COMPUTER SOFTWARE

FreeSer v iceReminderSof tware .com, 

FreeSe r v i ceD i spa tchSo f tware . com,  

FreeRouteManagementSoftware.com.  

 (T03)

PORTABLE RESTROOMS

4,000 used portable restrooms for sale. Up-

dating our fleet to the new Zenith portable 

restrooms from Sansom Industries. Prices 

range from $125 - $325. Call Jim Reisinger 

@ 314-776-4000.  (TBM)

We have 48 PolyPortables Axxis silver units 

($375 each) 28 Satellite Tufway dark gray 

units ($400 each) and 28 Satellite Global 

silver units ($375 each) with open grated 

floors. Excellent condition and only around 2 

months old. We have brand-new units, some 

have never been used and others have been 

used once for a event. Selling to buy Orange 

units. Xtreme Pumping and Septic located 

in Pensacola, FL. Text 850-449-4770 for 

photos and more information.  (P03)

NuConcepts VIP restrooms for sale. Refur-

bished with granite countertops and stain-

less-steel sinks. Selling because we are 

taking order of a restroom trailer that will 

replace these. Call/text 402-689-9496 for 

pictures.  (P03)

PORTABLE RESTROOM TRAILERS

NuConcepts Very Impressive Portable Re-

stroom trailers. Modern flushable, all self-

contained portable restrooms. Two (2) 2-Unit 

VIP restroom trailers. $6,995 each OBO. Call 

802-948-2082 Mon. - Fri. 7am - 4pm, or 

802-948-2509 evenings.  (P03)

Beautiful Platinum Series 8-stall trailer. 

Winterized. Mechanically clean and ready 

to roll. Includes brand-new generator. Pics 

upon request. $23,000. Please call or text 

309-429-5724.  (P04)

12-stall 5th wheel semi-trailer unit. Holding 

tanks attached. 6 men and 6 women. Older 

unit but still used routinely. $18,000 OBO.  

Indiana. Email scottportables@yahoo.com 

for pictures.  (P03)

Successful web domain for sale. www.Rent 

Restrooms.com. Proven market presence 

in NE region with a solid ROI. Offers made. 

$8,750. jdsiter@yahoo.com  (P03)

PORTABLE RESTROOM TRUCKS

2018 Hino 268A cab & chassis, 25,950 

GVW with a new 1,600-gallon portable toi-

let service unit. (Stock# 13762) www.Vac 

uumSalesInc.com (888) VAC-UNIT (822-

8648)  (TBM)

2008 Ford F550 cab & chassis with an 

aluminum 1,160 U.S. gallon, 3-compart-

ment (130 – 670 – 360) PTS unit and 

Masport vacuum pump. (Stock# 1661V) 

www.VacuumSalesInc.com (888) VAC-

UNIT (822-8648)  (TBM)

2008 Ford F550 cab & chassis with an alumi-

num 1,100 U.S. gallon,2-compartment (750 

– 350) PTS unit and Masport vacuum pump. 

(Stock# 6618V) www.VacuumSalesInc.com 

(888) VAC-UNIT (822-8648)  (TBM)

2014 International pump truck, Flow-

Mark aluminum 1,850-gallon tank, 62,000 

miles, $85,000; 2007 International 4300 

1,350-gallon, 265,000 miles, $37,500. 256-

757-9900 or www.pbsos.com  (PBM)

2000 Chevy T6500, 200,000 miles on a Cat 

diesel. 400-gallon tank with Masport pump. 

24-ft. flatbed. Tommy gate. $10,500 OBO. 

Call/text Keith 406-260-0082.  (P03)

2007 Isuzu NPR, 8' flat bed with Progress 

tank (400/200 split). 170,000 miles. All ser-

vices records included from date of purchase. 

$16,000. Ricky@portapros.com; Office 208-

467-0089; Cell 208-949-0117  (P03)

SLIDE-IN UNITS

Satellite MAL-650 - Aluminum with upgraded 

Masport HXL3V and 9hp engine. Bought new 

from Satellite in March of 2015. $7,500 OBO. 

Located in Tampa, FL. Call or text Shane for 

more info and pics 813-376-4354.  (T03)

Satellite MAL-450 - Aluminum 300/150 with 

Conde pump and 5hp Honda. Bought new 

from satellite in July of 2015. $6,000 OBO. 

Also have a MAL-300 aluminum 200/100 - 

tank only, no pump. Located in Tampa, FL. 

Call or text Shane for more info and pics 

813-376-4354.  (T03)

F R A G R A N C E

F R A G R A N C E

SUMMER FRESH
FRAGRANCE

290 Alpha Drive, Pittsburgh PA 15238

PORTABLE SANITATION PRODUCTS 

800.556.0111
surco.com

New mess-free  
packets available!

Call to get your FREE sample

Portable Toilet

Deodorant

Surco®

Thanks 
For  

Visiting 
Us
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RestRoomTruck.com

Specializing In Portable Restroom 

Delivery & Pick-up Service Trucks.

815.727.7020  restroomtruck.com

+

=Thank You!

meaty-delivery.com
833-777-8443

Delivered$199.99

Hand-selected Wisconsin 

sausage and jerky  

delivered in a 20-qt.

                     cooler.

To advertise in PRO Marketplace 

Call 1-800-994-7990

The  
Johnny Mover

800-498-3000 
www.cesspoolcleaners.com

Trailers In Stock 

Ready To Ship

Eliminates the need 

to strap down each 

individual unit!

THANKS
FOR

VISITING
 US
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www.surco.com
www.surcopt.com
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Go safely with our new ELIM A344.

314 Lake Avenue N., Hamilton, ON  L8E 3A2  |  t:  800-263-4508  |  e:  sales@transwaysystems.com  |  www.transwaysystems.com

CUSTOM BUILT.  DRIVEN BY YOU.

Our new ELIM A344 Series, features the newest member to our line-up—the remarkable RCF344 Commercial Duty Vacuum 

Pump. This compact, low-weight pump has all the durability & design features you’ve come to expect from a Fruitland® pump.  

Offering 210 cfm of air flow and “low” oil consumption, it boasts an automated oil delivery system, level sight gauges, vane 

gauging ports, and an anti-shock design. This pump also comes with a lifetime warranty against manufacturer defects on skeletal 

pump components, and an industry-best two year parts & labor warranty on all pump components.  The ELIM A344 Series 

Package features an oil catch muffler and secondary shut off, which eliminates plumbing issues and makes for easy installation.

This package comes in both gearbox and hydraulic drive options with integrated mounts.

314 Lake Avenue N., Hamilton, ON  L8E 3A2  |  t:  800-263-4508  |  e:  sales@transwaysystems.com  |  www.transwaysystems.com

CUSTOM BUILT.  DRIVEN BY YOU.324 Leaside Avenue  Stoney Creek, ON  Canada  L8E 2N7

T: 905-662-6552  |  TF: 1-800-663-9003  |  F: 905-662-5412 

www.fruitlandmanufacturing.com 

MEMBER OF

®

Designed specifically for the portable sanitation industry.

 Ȗ Compact Size

 Ȗ Low Weight

 Ȗ Air-cooled

 Ȗ 210 CFM

 Ȗ Automatic Oil Pump

 Ȗ Integral Oil Reservoir

 Ȗ Optional Air Injection

 Ȗ Integrated Oil Catch 

Muffler & Secondary 

Shut Off

 Ȗ Vacuum Relief Valve

 Ȗ Pressure Relief Valve

 Ȗ Vacuum / Pressure Gauge

FEATURES

THANKS
FOR 

VISITING US

mailto:sales@transwaysystems.com
http://www.transwaysystems.com
http://www.fruitlandmanufacturing.com
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324 Leaside Avenue  Stoney Creek, ON  Canada  L8E 2N7

T: 905-662-6552  |  TF: 1-800-663-9003  |  F: 905-662-5412 

www.fruitlandmanufacturing.com 

 Compa t Size

 Low Weight

 Air- ooled

 210 CFM

 Automati  Oil Pump

 Integral Oil Re er oir

 Optional Air Inje tion

 Integrated Oil Cat h 

Muffler & Se ondar  

Shut Off

 Va uum Relief Val e

 Pre ure Relief Val e

 Va uum / Pre ure Gauge

FEATURES

THANKS
FOR 

VISITING US

DOWNLOAD OUR GUIDES
PJProductGuide.com | PJBuyersGuide.com

2500 GASPAR AVE., WHITING, IN 46394

pjpromag.com | 800.292.1305

You don’t need the luck of the Irish 

to fi nd portable toilets that will last. 

All you need is PolyJohn! 

We set the standard for durability 

by controlling every aspect of 

manufacturing from raw materials to 

fi nal product for Made-in-America 

quality from start to fi nish.

YOUR  HUNT 
FOR THE

POT OF GOLD 
IS OVER

www.pjpromag.com


www.satelliteindustries.com
www.polyportables.com



