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TJ Junior Single
Free Standing Sink

(16 gallons fresh water)
Containment Tray

TJ Handy Stand
Waterless Gel Touch 

Dispensers

60 Gallon Rinse Tank

•   Tank sizes 60,  
105, 225, 300 
and 440 gallons.

•  Standard holes  
are 2 - 3" holes 
with plugs

•  Can customize 
holes to match  
your specs Interior View of Deluxe TJ-IIISink Lifting Bracket

90 Gallon Free-Standing Sink
with Optional Handicap Accessible Sink 

(45 gallons fresh water)

100 Gallon Fresh 
Water Supply Tank

Tuff-Jon III

Tuff-Jon

• Lifting Bracket  

Assembly

• Sky Heater

• Corner Shelf

• Towel Dispenser

• Hand Washer  

Available For Both 

Styles of Tuff-Jon
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• Hand rails
•  Step can be flipped up  

when being transported
•  Expanded metal deck  

for better grip and dirt will 
fall through

•  Strong and durable  
diamond plated fenders

•  LED lights
•  Available in single and 

double trailers
•  This trailer is built strong 

and built to last

Innovative Portable Restroom Solutions™

F.M. Manufacturing, Inc. specializes in Innovative Portable Restroom Solutions™ 
like trailers, carts and hitch haulers that are designed to help your business be  
more efficient and more profitable.

F.M. Manufacturing, Inc.   p 877.889.2246   www.fmmfg.com

NEW FLAT BED TRAILER

• 30 ft deck
• Tie downs on both sides
• Side roller for easier loading
• VERY solid front header
• Low profile tires

• 3 - 3700# torsion bar axles
• Electric brakes on all axles
• LED light
•  Made to the spec of  

our customers

NEW TRAILER STYLE

Go to  promonthly.com/alerts and get started today!

GET  

EMAIL NEWS 

ALERTS 

F
O

R
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BEST IN
ACCESSIBILITY

  The perfect, easy to 
maneuver with one person 
wheelchair accessible and 
family restroom 

 Available in either 40 or 74 
gallon tank configurations

BEST IN
VERSATILITY

  Ultra smooth surface inside 
and out is resistant to graffiti 
and makes cleaning a breeze

  Extra deep molded-in grab 
handles for loading and 
maneuverability NEXT GENERATION SKID

SUMMIT

GLACIER II

Get the BEST in 
portable sanitation.

fivepeaks.net  toll free 866.293.1502  made in the usa 

BEST IN DURABILITY

  Fits all size restroom haulers - narrower runners

  Hand truck accessibility - can be used to get under 
the skid to lift the unit up and move it around

www.fivepeaks.net
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O
nce park users get used to having access to quality and regularly ser-

viced portable restrooms, they won’t give them up without a fight. 

Consider a recent story out of Eau Claire, Wisconsin, where a penny-

pinching city administrator and City Council suddenly decided to perma-

nently remove 11 restrooms from nine well-used parks in the city.

The city’s community services director, Jeff Pippinger, calmly explained 

to the local WEAU 13 News that the city just could no longer afford the nearly 

$20,000 annual expenditure to pump the units. When I first saw this news 

report, I recall wondering how his casual attitude about taking away the 

restrooms would go over with the public.

Apparently the news wasn’t well-received.

Right off the bat, a volunteer organizer at the Otter Creek Dog Park 

voiced her concern.

“The port-a-potties have been here for many years, and we have never 

had them go away,” Pat Williams told the TV news. “Because (the dog park) 

brings in so much money, we could easily afford to sustain the port-a-

potties here.”

It only took a few more weeks without restrooms for the natives to 

become restless. Shortly after pumping for the city-owned portable restrooms 

was removed from the budget, the embattled City Council did an about-face 

and found $20,000 to pay the pumper. It was a 9-1 vote and it looked like 

curtailing portable sanitation left some frayed nerves in local government, 

from reading an account in the Eau Claire Leader-Telegram newspaper.

 

HITTING A NERVE

“The port-a-potties hit a nerve in the community, where people of 

many backgrounds said, ‘We need the bathrooms back!’” said City Council 

member Catherine Emmanuelle, licking her wounds. One alderperson 

hemmed and hawed about finding money in the budget, but admitted he 

didn’t want to take the restroom service away from residents.

What’s the lesson to be learned from this misstep by the city? Citizens 

more and more are becoming accustomed to the availability of portable 

restrooms and they don’t want to lose them.

They remember it used to be a major inconvenience to take their 

families to a Little League or soccer game and experience the inevitable cry 

of “I have to go to the bathroom!” Before your valuable service was provided 

to park visitors, such a pronouncement would mean a hasty retreat home 

and a ruined afternoon or evening. But now, thanks to restroom providers, 

those families can stay at the park and enjoy many community events 

without a worry.

That a community came to the defense of the portable sanitation 

industry should give all of us a feeling of satisfaction and self-worth. PROs 

are providing a valued service. This story should take the sting away from all 

of those times you’ve heard people complain about having to use portable 

restrooms or turn up their noses when they see your vacuum truck coming.

 

YOU ARE VALUED

Upturned noses or not, the message is clear. Given the choice, your 

neighbors and friends will take access to a portable restroom over the 

alternative anytime. And I see more proof of that every year. Parks, small 

neighborhood events, construction sites — they seldom lack some form of a 

comfort station. And bigger events and commercial construction sites more 

often are choosing to upgrade to a better restroom trailer experience.

Public demand is driving these changes. The kind of demand they 

learned about in Eau Claire government awhile back. And you can help 

drive that demand even further.

How?

First, by looking for places where the public will benefit from portable 

sanitation and notifying local decision-makers, whether that is local 

government or a private organization. When you see a biking or hiking trail, 

dog park, boat launch or downtown with few public restroom options, say 

something. Explain the benefits of providing portable sanitation to tourism, 

park usage and public health.

Second, be sure you always provide the best service possible when 

cleaning restrooms. Keep in mind that one bad user experience has as much 

impact on your products and service as 100 positive experiences. It might 

not seem fair, but people don’t soon forget opening a door and seeing an 

overflowing or odorous unit. Don’t walk away from that restroom service 

unless you’ve done everything in your power to make it sparkling and 

sanitary for the next user.

Third, always strive to upsell the portable sanitation experience. If 

you don’t currently offer a hand sanitizer or hand-wash sink in every unit, 

consider making that change. If you only offer units with drop tanks, consider 

upgrading to flushing units, at least for special event and wedding service. If 

you don’t already have a restroom trailer, look for opportunities to capitalize 

on that enhanced service offering. And please promote the use of ADA units 

whenever possible to aid our potential customers with special needs.

 

YOU HAVE SUPPORTERS

Whatever you do, don’t let a few complaints or setbacks get you down. 

Even though it doesn’t always seem like it, please know a lot of people out 

there value your professionalism and the services you provide. If you ever 

lose sight of that, remember the folks in Eau Claire and how they went to bat 

to keep the portable restrooms in their parks. n

Contact us: PRO strives to serve the portable restroom industry with interesting and 
helpful stories. We welcome your comments, questions and column suggestions and  
promise a prompt reply to all reader contacts. Call 800-257-7222; fax 715-546-3786; 

email PRO editor Jim Kneiszel at editor@promonthly.com.

FROM the EDITOR   
May 2019

They’re Not Giving Up Their Restrooms Without a Fight
WHEN A WISCONSIN CITY DECIDED TO PULL RESTROOMS FROM ALL OF ITS PARKS, 
THE PEOPLE REVOLTED AND SERVICE WAS QUICKLY RESTORED

By Jim Kneiszel

mailto:editor@promonthly.com
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@PROmonthly.com

emails and alerts

Visit PROmonthly.com and 

sign up for newsletters and 

alerts. You’ll get exclusive content 

delivered right to your inbox, and you’ll stay 

in the loop on topics important to you!

connect 
with us!

Find us on Facebook 

at facebook.com/PROmonthly

or Twitter at twitter.com/PROmonthly

Visit the site daily for new, exclusive content. Read our blogs, 

find resources and get the most out of PRO magazine.

COMMUNITY SPIRIT

PROs See Potential 
in Holiday Parades
Holiday parades abound in Tillett 

Toilets’ service area around Palmyra, 

Pennsylvania. The owners decided to 

get in on the fun while advertising their 

portable sanitation business. Read on to 

find out how.

promonthly.com/featured

LEVEL THE FIELD

New Technologies 
Give Small PROs
Big Impact
With the advancement of technology, tools 

and resources once out of reach for small 

portable restroom operators are now more 

accessible. Find out how to put those 

resources to work for your business.

promonthly.com/featured

OVERHEARD ONLINE

Get over any 
hurt feelings or 
embarrassment, and 
do it quickly. The 
people who complain 
have done you a favor. 
It’s now up to you to 
decide if negative 
reviews are going to 
be the kiss of death or 
a wake-up call.

- Don’t Let Online Reviews Drag Your 

Portable Restroom Business Down

promonthly.com/featured

DIGITAL ENTREPRENEUR

Cater to Your Customers 
With Online Ordering
As more people shop online, some PROs have added online ordering 

to their businesses while others bristle at the idea. Read more to see 

how Devan Hanson of Texan Restrooms has implemented and found 

success with online sales.

promonthly.com/featured

RESTROOM WEBSITE DOMAIN NAMES 

FOR SALE

sales@restroomtruck.com • 815-727-7020

ajaxwaste.biz

ajaxwaste.us

bathroomrental.biz

bathroomrental.us

blacktierestroom.com

blacktierestroom.net

blacktierestroomschicago.com

blacktierestroomschicago.net

blacktierestroomschicagoland.com

blacktierestroomschicagoland.net

crownrestrooms.us

johnspot.biz

johnspot.us

leprecan.biz

leprecan.us

littlejohnnies.biz

littlejohnnies.com

littlejohnnies.net

littlejohnnies.us

ouioui.biz

ouioui.us

ouiouienterprise.biz

ouiouienterprises.biz

ouiouienterprises.com

portablejohn.biz

portablejohn.us

portablerestroom.biz

portablerestroom.us

portablerestroomchicago.biz

portablerestroomchicago.com

portablerestroomchicagoland.biz

portablerestroomchicagoland.com

portablerestroomchicagoland.net

portablerestroomchicagoland.us

portablerestroomrental.biz

portablerestroomrental.com

portablerestroomrental.net

portablerestroomrental.us

portabletoiletchicago.biz

portabletoiletchicago.com

portabletoiletchicago.net

portabletoiletchicago.us

portabletoiletchicagoland.biz

portabletoiletchicagoland.com

portabletoiletchicagoland.net

portabletoiletchicagoland.us

portabletoiletrental.biz

portabletoiletrental.us

portajohn.us

portapotty.biz

portapotty.us

portapottyrental.biz

portapottyrental.net

portapottyrental.us

restroomrental.net

restroomrental.biz

restroomrental.us

rentrestroom.com

rentrestroom.net

rentrestroom.biz

septicillinois.biz

septicillinois.com

septicpumpingillinois.biz

septicpumpingillinois.com

septictankcleaning.biz

septictankpumping.biz

shitter.biz

simmonslittlejohnnies.biz

simmonslittlejohnnies.com

simmonslittlejohnnies.net

simmonslittlejohnnies.us

simmonssanitation.biz

simmonssanitation.com

simmonssanitation.net

simmonssanitation.us

thrushsanitation.biz

thrushsanitation.us

tidyjohn.biz

tidyjohn.us

toilet-portable.com

toiletportable.net

toiletportable.us

toiletrental.biz

toilet-rental.biz

toiletrental.net

toilet-rental.net

toiletrental.us

toilet-rental.us

toiletsportablerental.biz

toiletsportablerental.com

toiletsportablerental.net

toiletsportablerental.us

Contact us at:

Here are a few to choose from …

Portable Restroom Delivery

RestroomDeliveryTrailers.com

Heavy Duty Steel with Double Axle, Electric Brakes, 
Flush Mounted Lights and Built-in Ratchet Straps

TRAILERS

877-445-5511

 6 Hauler ........$3197 (12ft)
 8 Hauler ........$4159 (16ft)
 10 Hauler .......$4519 (20ft)
 12 Hauler .......$5064 (24ft)
 14 Hauler .......$5617 (28ft)
 16 Hauler .......$6375 (32ft)
 18 Hauler .......$7328 (36ft)
 20 Hauler .......$8024 (40ft)

OUR OPEN and SHUT CASE

For loving p-pod. 

mailto:@PROmonthly.com
mailto:@PROmonthly.com
mailto:sales@restroomtruck.com
www.restroomdeliverytrailers.com
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COLLAPSE 
P-POD

Back view

STACK 
P-POD

LOVE 
P-POD

Front view

by Advantage Engineering

You will love our P-Pod™ Portable Sanitation restrooms because they collapse and stack for easier transport and storage. 

Your customers will love our distinctive design and comfort.  Case closed! 

Give us a call, email p-pod@tryadvantage.com or visit our web site for more information or to order on-line:

www.p-pod.ca   |   1.877.737.7535

TM

U.S. and International Patents Pending.  P-Pod is a registered trademark of P-Pod, Inc., licensed by Advantage Engineering Inc..

OUR OPEN and SHUT CASE

For loving p-pod. 
Smarter Portable Sanitation

mailto:p-pod@tryadvantage.com
http://www.p-pod.ca
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Jeff and Terri Wigley are portable sanitation industry veterans, having 
owned and operated Atlanta-based Pit Stop Sanitation Services for 22 years. 

Send your questions for them or comments to editor@promonthly.com.  

C
oincidently, each of this month’s questions involves large organiza-

tions that have many rules, regulations and an alphabet soup of ac-

ronyms. As we answer questions involving the DMV (Department of 

Motor Vehicles), CDL (commercial driver’s license) and the CDC (Centers 

for Disease Control and Prevention), we will try to make it as easy as it can be!

Question: I have a fleet of smaller (under 26,001-pound gross vehicle 

weight rating) vacuum trucks. I am looking at purchasing a larger vacuum 

truck requiring a CDL driver. I am confused, however, about the rules and 

regulations concerning a CDL driver in our industry. For example, I have 

been told that a CDL driver cannot be on the road for more than 10 hours 

per day. Is that true, and could you please give me a simple outline of the 

applicable CDL requirements?

Answer: We will preface our answer by strongly suggesting you obtain 

your state’s Commercial Driver’s Manual as a good foundation for your edu-

cation in this area. As you stated in your question, federal law mandates a 

CDL driver is to operate a single vehicle with a GVWR of 26,001 pounds or 

more. The various vehicle classifications, however, make the CDL manual 

quite voluminous. For example, there are individual sections devoted to 

vehicles that are used for intrastate versus interstate commerce, trailers, 

double/triple trailers, tankers, hazardous waste transport, passenger vehi-

cles, school buses and a host of other variations. We will attempt to address 

some of the myths we have encountered. Again, you should do additional 

research, and we will make some suggestions in that area as well.

In addition to the 26,001-pound GVWR truck rating, the basic CDL re-

quirements for a driver in the portable restroom industry are very basic. To 

address some of the myths:

•  Your question regarding the “10-hour rule” only applies to CDL driv-

ers who operate a passenger vehicle. The driver “cannot drive a pas-

senger-carrying vehicle for more than 10 hours following 8 consecu-

tive hours off duty.”

•  There is no hazmat requirement for hauling portable restroom waste. 

A hazmat endorsement for a CDL driver involves the transport of such 

materials as explosives, flammable gases (such as propane), nonflam-

mable gases (such as helium), combustible liquids (such as fuel oil), 

corrosives and radioactive elements. Portable restroom waste is regu-

lated by the federal Resource Conservation and Recovery Act and the 

Clean Water Act. The transportation of this waste is not hazardous. In 

fact, after the proper treatment at an authorized wastewater treatment 

facility, the resulting treated water is released back into the environ-

ment. Our industry is in fact extremely environmentally friendly.    

•  Special endorsements for air brakes. This one is tricky. If you are driv-

ing a truck requiring a CDL and it is equipped with air brakes, you 

FOLLOW THESE STEPS AND DO SOME MORE READING TO GET
THAT BIGGER VACUUM TRUCK RUNNING DOWN THE ROAD LEGALLY

By Jeff and Terri Wigley

It’s Time to Debunk Those Persistent CDL Myths

AT YOUR SERVICE   
May 2019

The transportation of (portable restroom) waste is not 

hazardous. In fact, after the proper treatment at an authorized 

wastewater treatment facility, the resulting treated water is 

released back into the environment. Our industry is in fact 

extremely environmentally friendly.

n
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“The very day we found out we’d have to move our shop, somebody 

came through the door and said, ‘Do you want to buy Buck’s back?’ It 

was really a door closing, door opening, all in the same day.” They quickly 

jumped at the chance.

Today their business is exclusively portable restrooms, serving the 

100-mile-wide Willamette Valley. They’ve got about 1,500 Satellite Industries 

units — gray Tufways and Maxims (and a few white ones for weddings, and 

green units for their University of Oregon tailgating; “quack shacks,” they call 

them after the Oregon Ducks mascot), several ADA-compliant Freedoms 

and wheelchair-accessible Liberties — an Ameri-Can Engineering Crowd 

Pleaser restroom trailer, and two smaller Comfort Station trailers from 

Advanced Containment Systems, Inc. About 50 percent of their work is 

special events, including, in 2012, the U.S. Olympic track-and-field trials.

 

MAKING CONNECTIONS

The Welds live in Sweet Home so they’ve always had the hometown 

advantage for the Jamboree and Buck’s has done it since its beginning in 

1996. They feel confident they’ll retain the work as long as they provide good 

service and a reasonable price.

 

THE MAIN EVENT

In the early ’90s, when Sweet Home came up with an idea to help 

fund civic projects, this little town asked a big star to perform at their first 

country music festival. Surprisingly, Wynonna Judd said yes and the festival 

has attracted top talent ever since. In 2012, the 9,000 residents welcomed 

40,000 visitors August 3-5, most of whom camped out. Judd was back to help 

celebrate the Jamboree’s 20th anniversary, along with Rascal Flatts, Dierks 

Bentley, the Charlie Daniels Band, and enough performers for 22 shows on 

two stages. Other attractions included beer and wine gardens, merchandise 

booths and a kids’ zone. The event is held in a no-facilities, 20-acre park-like 

setting near the edge of the picturesque town.

 

BY THE NUMBERS

The company brought in 265 units (20 Maxims, 10 Freedoms, 20 

Liberties, one Standing Room Only urinal unit, and the balance Tufways), 

three restroom trailers, and 73 hand-wash stations (half Satellite Industries 

Waves from the company’s inventory, the rest PolyPortables, Inc. Tag Alongs 

rented from a colleague).

Some 115 units, including five handicap-accessible, were set up at the 

main venue — a few at bus stops, the hospitality center, and parking lots, 

but the bulk in large banks, along with six to eight hand-wash stations, were 

placed at the four corners of the facility. The crew placed the ACSI trailers 

near the stage for the performers and the Ameri-Can Engineering trailer in 

the food court/beer garden, along with the urinal unit.

Thirty units and six hand-wash stations were arranged in two banks 

at a smaller, adjacent venue. The rest of the inventory was taken to 23 

campgrounds. Thirteen units were rented to individual campsites.

“It’s easier to send a driver 

to pick up toilets if they’re 

all in one spot. I probably 

spent a little bit extra labor, 

but at least you don’t 

have to send somebody 

with a map to go to this 

campground, get these six, 

go to another campground, 

get these eight.’’

SCOTT WELD

<<< The Buck’s team includes, from 
left, Milah Weld, Susie Sieg, Josh 
Wooley, Sten Weld, Scott Weld and 
Eric Brownrigg.

(continued)

THE TEAM

Lisa and Scott Weld, owners of Buck’s 

Sanitary Service in Eugene, Ore., have a 

staff  of 10 — an offi  ce worker, yard worker, 

part-time mechanic and seven drivers. 

Lisa works in the offi  ce answering phones 

and managing the creative and marketing 

side while Scott fi lls in on everything 

from management to running routes to 

maintenance. Five people worked on the 

Oregon Jamboree along with the Welds 

and their three children, Maren, 9; Milah, 

13; and Sten, 17; who are accustomed to 

helping out at events.

 

COMPANY HISTORY

In April 2012, Lisa and Scott Weld 

bought Buck’s — for the second time. Th eir 

fi rst crack at it was in 1995 when Scott’s 

father heard the 20 -year-old business was 

having problems. Th e family made an off er 

to the founder and operated it for four 

years as an add-on to their trash and septic 

service business. In 1999, when Weld’s 

father retired, they sold it to a national 

solid waste company. Weld went to work 

for that company, then 10 years later tried 

his hand again at self-employment in the 

trash business. A few challenges cropped 

up, but they turned out to be fortuitous, 

says Lisa Weld.

(continued)

<<< Susie Sieg, of Buck’s Sanitary Service, 
unloads a Satellite Industries Maxim 3000 

restroom at the Oregon Jamboree.
(Photos by Peter Krupp)

THE JOB: Oregon Jamboree

LOCATION: Sweet Home, Ore.

THE PRO: Buck’s Sanitary Service

ON LOCATION

“The very day we found out we’d 

have to move our shop, somebody 

came through the door and said, 

‘Do you want to buy Buck’s back?’ 

It was really a door closing, door 

opening, all in the same day.”

SCOTT WELD

Taking
           a Bow

At the Oregon Jamboree 
music festival, the crew 
at Buck’s Sanitary Service 
provides service that sings
BY BETTY DAGEFORDE

 LET’S ROLL

Eight times, Sunday through Wednesday, a caravan of three trailers 

made the hour-long drive up Interstate 5 from the company’s yard to the 

Jamboree site to deliver units. Two of their 15-year-old company-built 

trailers held 16 units each and a third trailer carried 20 (also company-built, 

using an Explorer receiver from McKee Technologies, Inc.). The company 

used service vehicles to pull the trailers.

Weld tried a new approach for the removal process. Sunday night 

and continuing Monday, the team pumped and moved all units to a single 

staging area, which he felt simplified the job. “It’s easier to send a driver to 

pick up toilets if they’re all in one spot,” he explains. “I probably spent a little 

bit extra labor, but at least you don’t have to send somebody with a map to 

go to this campground, get these six, go to another campground, get these 

eight. Then you start leaving sinks behind and the (handicap unit) doesn’t 

fit. It’s just a logistics nightmare trying to get the loads to work out.” During 

the week, they grabbed units as schedules permitted.

 

KEEPIN’ IT CLEAN

Jamboree organizers required someone be on site and available by 

radio at all times so Weld, his son and another member of the team stayed in 

a motor home at one of the campgrounds.

Venue units were serviced each night from 11 p.m. to 2 a.m. At 6:30 

a.m. they started in on the campground units, finishing around 9:30 a.m. 

During the day, they pumped out 20 RVs and 19 holding tanks — 10 at the 

two shower facilities and the balance for the food vendors.

Five service vehicles were used: A 2010 Peterbilt 335 and a 2008 

International 4300, both built out by Progress Vactruck with 1,500-gallon 

waste/500-gallon freshwater aluminum tanks; a 2001 Isuzu FTR from 

Workmate/FMI Truck Sales & Service with an 850-gallon waste/350-gallon 

freshwater steel tank; and two 2000 International 4700s built out by Lely 

Manufacturing Inc. with 750-gallon waste/350-gallon freshwater steel tanks. 

All have Masport pumps.

Waste was transported to the company’s yard each night and transferred 

to a 20,000-gallon tank. From there, another pumping contractor picked up 

the waste and disposed of it by land application.

 

SAME BUT DIFFERENT

In one sense, Weld was an old pro at this event, so it was “pretty much 

business as usual,” he says. On the other hand, the size and scope had 

changed significantly over the years — their first year, they brought in 60 

units for one venue and four campgrounds. “That was the most difficult 

thing for me,” he says. “So I had to get my act together.” He quickly got his 

arms around it. “You’ve got to just scratch your head and kick it in gear and 

go. We didn’t stop moving all weekend.” ■

Advanced Containment 
Systems, Inc.
800/927-2271
www.acsi-us.com

Ameri-Can Engineering
574/892-5151
www.ameri-can.com

Lely Manufacturing, Inc.
800/334-2763
www.lelyus.com

Masport, Inc.
800/228-4510
www.masportpump.com

McKee Technologies - 
Explorer Trailers
866/457-5425
www.mckeetechnologies.com
(See ad page 46)

PolyPortables, Inc.
800/241-7951
www.polyportables.com
(See ad page 33)

Progress Vactruck
800/467-5600
www.progressvactruck.com

Satellite Industries
800/328-3332
www.satelliteindustries.com
(See ad page 27)

Workmate/FMI Truck  
Sales & Service
800/927-8750
www.fmitrucks.com

MORE INFO

^^^ Milah Weld helps out her father’s crew, keeping restrooms and hand-wash 
stations stocked with soap and paper products at the Oregon Jamboree, includ-
ing these Wave sinks from Satellite Industries.

^^^ Satellite Industries Tufway restrooms are lined up and ready to go before the 
Oregon Jamboree, complete with lighting strung in the front of the units.
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Nashville’s Brandon 
McNeely brings special 
events expertise to country 
stars, backyard parties

Page 10
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Music City
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F I L E

W
hen Brandon McNeely graduated college about 

eight years ago, he couldn’t see himself working in 

an offi  ce-cubicle environment, even though he had 

just earned a bachelor’s degree in fi nance and economics.

Soon after, McNeely began working as an estate manager 

for country music star Ronnie Dunn, of Brooks & Dunn 

fame, a job that requires regular 10-hour days overseeing the 

performer’s 17-acre residence and 250-acre farm. As his work 

duties bounced him back and forth between the properties, 

McNeely learned he enjoys the energy and excitement 

surrounding fundraisers and other big events that drew large, 

well-dressed crowds to Dunn’s properties.

McNeely fi gured there must be a way for a businessman 

with entrepreneurial instincts to become a regular part of that 

excitement. He sifted through various ideas, but when nothing 

took root, he returned to college about three years ago to get a 

master’s degree in fi nance and economics.

RESEARCHING THE MARKET

A few months after earning his master’s degree in 

May 2011, McNeely stumbled onto his niche while reading 

An estate manager for a country star in 

Nashville saw the potential for restroom 

trailer service and dialed in to land exclusive 

outdoor events. BY PATRICK DURKIN

MOJOMOJO
Music City

Owners: Brandon and Kristeen McNeely

Employees: 2

Service area: 100-mile radius of Nashville, Tenn.

Specialty: Upscale portable sanitation for weddings and special events

Affi liations: Portable Sanitation Association International, National 

Association of Catering and Events, Tennessee Wedding and Events 

Specialists Association

Website: www.poshprivy.com

PoshPrivy Nashville, Tenn.
H
Tennessee

(continued)

Working for singer Ronnie Dunn, 
Brandon McNeely recognized a need 
for portable sanitation at upscale 
parties. So he started PoshPrivy, 
where this compact Comforts of Home 
restroom trailer is a popular offering.
(Photos by Patrick Durkin)

about a specialty restroom service company in an online news story. The 

concept of renting posh privies for business, family or formal affairs might 

offer everything he desired: independence, flexible hours, fun and exciting 

events, a service that won’t fade away, and weekend work that allows him to 

keep the “day job” he loves.

Still, McNeely knew better than to jump 

into a business before studying and analyzing 

the idea further. His analysis of the Nashville 

area’s ability to support a boutique, high-end 

portable restrooms company led him to Atlanta. 

He spent a day there with the owner of an 

upscale portable sanitation company, and 

the trip reinforced that his business idea 

was solid.

In January 2012, McNeely and his 

wife, Kristeen, put his plan into action. He 

takes a conservative approach to building 

PoshPrivy. “This business is a baby right 

now, and we want to pay for everything 

as we go,” he says. “I don’t believe in 

assuming debt. I’ll get where I want to go 

by adding one or two trailers at a time as I can pay for them.”

McNeely bought his first restroom trailer in early 2012 from a portable 

restroom company in Michigan that was shedding some inventory. This 6-by-

8-foot restroom trailer – which he calls “The Petite” – includes a 300-gallon 

internal waste tank and a 125-gallon onboard freshwater tank. McNeely 

brought the two-stall 2010 Comforts of Home trailer back to Nashville, and 

then remodeled it. “It was our first unit, so I wanted to make sure it had a 

modern, upscale look and feel,” McNeely says.

He started the makeover by removing the unit’s free-standing pedestal 

sink, replacing vinyl for hardwood-style flooring, then installing designer 

lighting, floating vanities and automatic touchless faucets. To finish, he 

repainted the interior with an up-to-date color scheme.

Next he bought a new 2012 three-stall Porta Pal restroom trailer from Rich 

Specialty Trailers. The 13- foot restroom trailer – which he calls “The Polished” 

– has a 400-gallon internal waste tank and a 105-gallon freshwater tank.

In fall 2012, McNeely added “The Plush,” an Alpha Mobile Solutions 

Signature Series 3 featuring two private women’s rooms and one room 

for men. It comes with a 500-gallon internal waste tank and 125-gallon 

freshwater tank. Each restroom features amenities including vessel sinks, 

(continued)

Brandon McNeely wants people to be talking 

about PoshPrivy’s restroom trailers the minute they 

walk out the door, no matter who they are and what 

the event. After all, people wearing wedding gowns, 

tuxedos and fine footwear expect five-star restroom 

accommodations.

“Using a portable restroom doesn’t have to be 

a cringe-worthy deal,” McNeely says. “We’re a bou-

tique business. Our restroom trailers are unique and 

designed specifically for special events. We try to re-

ally ‘wow’ people. They can’t believe how nice our 

trailers are. Most people have never seen anything 

like them.” 

Here are some of the ways McNeely markets to 

VIP customers:

 

Pricing options

In addition to the trailers, PoshPrivy offers two price packages. The 

basic package is just the trailer with toiletries. For an additional cost, Mc-

Neely provides a ‘signature’ package, which includes flowers, fresh mints, 

LED candles, indoor-outdoor rugs and a personalized chalkboard message. 

He also sets out amenity baskets. “When your niche is special events, you 

must cater to high expectations and meet them,” he says.

 

Show it off

McNeely uses PoshPrivy’s website to give customers a virtual tour 

of his restroom trailers. “Our website is clean and easy to navigate. We 

describe our features under ‘Products and Pricing’ and show them in our 

‘Gallery.’ Our trailers offer so many advantages, and pictures tell that story. 

People look at photos of our trailers and say, ‘I’ve got to have that.’ Once we 

roll in and set them up, they walk into something special.”

 

Plush interiors

If anyone still has doubts about portable restroom luxury after study-

ing the online photos, McNeely offers guided tours of the trailers and their 

luxurious interiors at his storage site. “Some customers just need to see 

things in person to be convinced, and I have no problem with that,” he 

says. “But that doesn’t happen too often.” When it does, though, it allows 

McNeely to discuss possible upgrades as clients inspect the trailers.

Tips for Bringing 
the “Wow” Factor

“I want to be part of my 

client’s event … I’m genuinely 

interested in being part of 

a great wedding, reunion or 

whatever. When you deal with 

brides and brides’ mothers, they 

want the best. This is not just a 

business proposition for them.”

BRANDON McNEELY

>>> Brandon McNeely 
set up shop at home for his 
boutique restroom service, 
PoshPrivy. He operates 
the business with his wife, 
Kristeen, in Nashville.

^^^ As part of PoshPrivy’s 
Signature Service, Brandon 
McNeely places flowers and a 
personalized chalkboard message 
of congratulations in his Comforts 
of Home trailer.

floating vanities, Corian countertops, stereo, 

ceramic floors and flatscreen TVs.

Rounding out his inventory is “The Premiere” 

trailer, another upscale unit made by Rich Specialty Trailers, which McNeely 

subleases through a partnership with Portable Restrooms LLC. in Charlotte, 

N.C. This large two-suite trailer – which has a 600-gallon internal waste tank 

and 200-gallon freshwater tank – includes a working fireplace, as well as hot 

water, solid marble and granite countertops, designer vanities, and heating 

and air conditioning for full climate control.

 

TARGETING CUSTOMERS

When McNeely was assembling his inventory, he contacting his target 

markets to alert them to his fledgling business. He services the Nashville 

area and roughly 100 miles in all directions in middle Tennessee, going after 

weddings, festivals, large reunions, corporate fundraisers and other events.

McNeely puts himself at the center of the business as the contact person 

and chief problem-solver. He handles all email communication, and every 

call placed to PoshPrivy routes to his personal phone.

“I want to be part of my client’s event,” he says. “I take time to make 

them feel comfortable with me, and assure them I’m genuinely interested 

in being part of a great wedding, reunion or whatever. When you deal with 

brides and brides’ mothers, they want the best. This is not just a business 

proposition for them.”

McNeely believes PoshPrivy’s website and targeted email campaigns 

play key roles in establishing and building the company’s unique brand. His 

maxim is “Redefining the portable restroom experience.” That starts with 

a “clean,” simple website that projects PoshPrivy’s upscale niche. He also 

works hard to ensure the company pops up prominently when people search 

for upscale portable restrooms on Google or other Internet search engines.

 OUTDOOR EVENTS

“If people can’t find you quickly with Google, you don’t exist,” McNeely 

says. “And once they find you, your website must instantly project your 

brand and what you’re all about. You don’t have to say much, but you have 

to say it right.”

That doesn’t mean McNeely just flipped a switch and waited for 

business to build. He also networks with job-related companies to spread 

his message by word-of-mouth.

“I started going around to party-tent rental companies because our 

business is mostly geared toward outdoor 

events,” McNeely says. “Probably 70 percent 

of our business (has been) from their 

referrals.”

At the same time, he targeted event 

planners to raise awareness of PoshPrivy. 

For that, targeted emails generate results.

“I spent a couple of days compiling an 

email list of every event planner I could find 

around Nashville and middle Tennessee,” 

McNeely says. “I use a service called 

MailChimp, which helps me design letters 

to target event planners who might need my 

restroom trailers. MailChimp works much 

better than traditional mail. Event planners 

need to think of you when giving portable 

restroom options to their clients.”

Finally, McNeely – who doesn’t own 

a vacuum truck – partners with a local 

company to pump out the trailers before hauling them home from the event 

site. “Most of the events we service last a half-day or so, which means we 

usually don’t have to pump them until they’re ready to be removed,” he 

explains. “It’s less trouble for everyone if we get them pumped on the job 

site right after the event.”

 

SELL YOURSELF

All the while, McNeely builds business through face-to-face contact. 

“Once we’re in touch with companies that can help us, I try to meet with the 

owners and essentially sell myself and our product to them,” he said.

Part of “selling himself” means being an expert in the field. Before 

launching his venture, McNeely joined the Portable Sanitation Association 

International and attended its annual convention and trade show in 2011. While 

there, he attended seminars and talked with experts to broaden his knowledge.

More recently, he joined the National Association of Catering and Events 

to learn all he can about events and how best to service them. He also plans 

to join the Tennessee Wedding and Events Specialists Association this year. 

“The more I can network with experts in those areas – people who also need 

my trailers – the more I’ll learn, and the more ideas and referrals I’ll get.”

Meanwhile, he provides personal touches to complement his restroom 

trailers. That includes mints, amenity baskets, flower bouquets in the 

women’s side of the trailers, a personal message for the bride and groom on 

a chalkboard, and tiki lights that illuminate the path to the trailers after dark.

After all, the more McNeely does to make his portable restrooms 

pleasing, and perhaps even memorable, the greater the chance he’ll never 

have to work from the confines of an office cubicle. n

Alpha Mobile Solutions
877/789-1213
www.alphamobilesolutions.com

Comforts of Home Services Inc.
630/906-8002
www.cohsi.com
(See ad page 19)

Rich Specialty Trailers
260/593-2279
www.richrestrooms.com

MORE INFO

“If people can’t find you quickly with Google, you don’t exist. 

And once they find you, your website must instantly project 

your brand and what you’re all about. You don’t have to say 

much, but you have to say it right.”

BRANDON McNEELY

^^^ McNeely adjusts the 
wastewater outlet valve on one 
of his restroom trailers.

^^^ McNeely runs a power cord to his Porta Pal unit from 
Rich Restrooms. Music City customers organizing backyard 
weddings and special events want a lot of amenities when 
shopping for portable sanitation units.
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floating vanities, Corian countertops, stereo, 

ceramic floors and flatscreen TVs.

Rounding out his inventory is “The Premiere” 

trailer, another upscale unit made by Rich Specialty Trailers, which McNeely 

subleases through a partnership with Portable Restrooms LLC. in Charlotte, 

N.C. This large two-suite trailer – which has a 600-gallon internal waste tank 

and 200-gallon freshwater tank – includes a working fireplace, as well as hot 

water, solid marble and granite countertops, designer vanities, and heating 

and air conditioning for full climate control.

 

TARGETING CUSTOMERS

When McNeely was assembling his inventory, he contacting his target 

markets to alert them to his fledgling business. He services the Nashville 

area and roughly 100 miles in all directions in middle Tennessee, going after 

weddings, festivals, large reunions, corporate fundraisers and other events.

McNeely puts himself at the center of the business as the contact person 

and chief problem-solver. He handles all email communication, and every 

call placed to PoshPrivy routes to his personal phone.

“I want to be part of my client’s event,” he says. “I take time to make 

them feel comfortable with me, and assure them I’m genuinely interested 

in being part of a great wedding, reunion or whatever. When you deal with 

brides and brides’ mothers, they want the best. This is not just a business 

proposition for them.”

McNeely believes PoshPrivy’s website and targeted email campaigns 

play key roles in establishing and building the company’s unique brand. His 

maxim is “Redefining the portable restroom experience.” That starts with 

a “clean,” simple website that projects PoshPrivy’s upscale niche. He also 

works hard to ensure the company pops up prominently when people search 

for upscale portable restrooms on Google or other Internet search engines.

 OUTDOOR EVENTS

“If people can’t find you quickly with Google, you don’t exist,” McNeely 

says. “And once they find you, your website must instantly project your 

brand and what you’re all about. You don’t have to say much, but you have 

to say it right.”

That doesn’t mean McNeely just flipped a switch and waited for 

business to build. He also networks with job-related companies to spread 

his message by word-of-mouth.

“I started going around to party-tent rental companies because our 

business is mostly geared toward outdoor 

events,” McNeely says. “Probably 70 percent 

of our business (has been) from their 

referrals.”

At the same time, he targeted event 

planners to raise awareness of PoshPrivy. 

For that, targeted emails generate results.

“I spent a couple of days compiling an 

email list of every event planner I could find 

around Nashville and middle Tennessee,” 

McNeely says. “I use a service called 

MailChimp, which helps me design letters 

to target event planners who might need my 

restroom trailers. MailChimp works much 

better than traditional mail. Event planners 

need to think of you when giving portable 

restroom options to their clients.”

Finally, McNeely – who doesn’t own 

a vacuum truck – partners with a local 

company to pump out the trailers before hauling them home from the event 

site. “Most of the events we service last a half-day or so, which means we 

usually don’t have to pump them until they’re ready to be removed,” he 

explains. “It’s less trouble for everyone if we get them pumped on the job 

site right after the event.”

 

SELL YOURSELF

All the while, McNeely builds business through face-to-face contact. 

“Once we’re in touch with companies that can help us, I try to meet with the 

owners and essentially sell myself and our product to them,” he said.

Part of “selling himself” means being an expert in the field. Before 

launching his venture, McNeely joined the Portable Sanitation Association 

International and attended its annual convention and trade show in 2011. While 

there, he attended seminars and talked with experts to broaden his knowledge.

More recently, he joined the National Association of Catering and Events 

to learn all he can about events and how best to service them. He also plans 

to join the Tennessee Wedding and Events Specialists Association this year. 

“The more I can network with experts in those areas – people who also need 

my trailers – the more I’ll learn, and the more ideas and referrals I’ll get.”

Meanwhile, he provides personal touches to complement his restroom 

trailers. That includes mints, amenity baskets, flower bouquets in the 

women’s side of the trailers, a personal message for the bride and groom on 

a chalkboard, and tiki lights that illuminate the path to the trailers after dark.

After all, the more McNeely does to make his portable restrooms 

pleasing, and perhaps even memorable, the greater the chance he’ll never 

have to work from the confines of an office cubicle. n
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Comforts of Home Services Inc.
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“If people can’t find you quickly with Google, you don’t exist. 

And once they find you, your website must instantly project 

your brand and what you’re all about. You don’t have to say 

much, but you have to say it right.”

BRANDON McNEELY

^^^ McNeely adjusts the 
wastewater outlet valve on one 
of his restroom trailers.

^^^ McNeely runs a power cord to his Porta Pal unit from 
Rich Restrooms. Music City customers organizing backyard 
weddings and special events want a lot of amenities when 
shopping for portable sanitation units.

McNeely believes PoshPrivy’s website and targeted email campaigns 

play key roles in establishing and building the company’s unique brand. His 

maxim is “Redefining the portable restroom experience.” That starts with 

a “clean,” simple website that projects PoshPrivy’s upscale niche. He also 

works hard to ensure the company pops up prominently when people search 

business is mostly geared toward outdoor 

events,” McNeely says. “Probably 70 percent 

of our business (has been) from their 

At the same time, he targeted event 

planners to raise awareness of PoshPrivy. 

“I spent a couple of days compiling an 

email list of every event planner I could find 

around Nashville and middle Tennessee,” 

McNeely says. “I use a service called 

MailChimp, which helps me design letters 

to target event planners who might need my 

restroom trailers. MailChimp works much 

better than traditional mail. Event planners 

need to think of you when giving portable 

Finally, McNeely – who doesn’t own 

a vacuum truck – partners with a local 

company to pump out the trailers before hauling them home from the event 

site. “Most of the events we service last a half-day or so, which means we 

usually don’t have to pump them until they’re ready to be removed,” he 

explains. “It’s less trouble for everyone if we get them pumped on the job 

All the while, McNeely builds business through face-to-face contact. 

“Once we’re in touch with companies that can help us, I try to meet with the 

Part of “selling himself” means being an expert in the field. Before 

launching his venture, McNeely joined the Portable Sanitation Association 

International and attended its annual convention and trade show in 2011. While 

there, he attended seminars and talked with experts to broaden his knowledge.

More recently, he joined the National Association of Catering and Events 

to learn all he can about events and how best to service them. He also plans 

to join the Tennessee Wedding and Events Specialists Association this year. 

“The more I can network with experts in those areas – people who also need 

Meanwhile, he provides personal touches to complement his restroom 

trailers. That includes mints, amenity baskets, flower bouquets in the 

women’s side of the trailers, a personal message for the bride and groom on 

a chalkboard, and tiki lights that illuminate the path to the trailers after dark.

After all, the more McNeely does to make his portable restrooms 

pleasing, and perhaps even memorable, the greater the chance he’ll never 

http://www.promonthly.com
mailto:editor@promonthly.com
http://www.promonthly.com
http://www.acsi-us.com
http://www.ameri-can.com
http://www.lelyus.com
http://www.masportpump.com
http://www.mckeetechnologies.com
http://www.polyportables.com
http://www.progressvactruck.com
http://www.satelliteindustries.com
http://www.fmitrucks.com
http://www.promonthly.com
http://www.poshprivy.com
http://www.alphamobilesolutions.com
http://www.cohsi.com
http://www.richrestrooms.com
http://www.alphamobilesolutions.com
http://www.cohsi.com
http://www.richrestrooms.com
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do indeed need the air brake endorsement 

to the CDL. If, however, you are driving a 

non-CDL truck (under 26,001 pounds) 

with air brakes, you do not need an air 

brake endorsement.

Research is definitely needed in this com-

plex area, and here are some recommendations:

•  The Federal Motor Carrier Safety Adminis-

tration is the basis for all regulations. The 

website is www.fmcsa.dot.gov, and they 

may be reached at 800-832-5660.

•  Contact your state Department of Trans-

portation for its requirements. In Georgia, 

for example, the Department of Driver Ser-

vices has an app (DDS 2 GO) that address-

es all motor carrier issues for the state. We 

obtained a copy of the 2018-19 Georgia 

Commercial Drivers Manual for research 

on this question. It is well-written in an 

easy-to-understand magazine-format. We 

would suggest obtaining a copy and keep-

ing it in your office for reference.

•  Other resources would include contacting 

your state’s Motor Trucking Association 

(if applicable). In our state, the Georgia 

Motor Trucking Association is a valuable 

source of information concerning cur-

rent issues, as well as proposed regulation 

changes.

•  CDL training schools in your state would 

be able to address general questions and 

serve as another additional resource.           

 
*    *    *

Question: I often hear about cleaning with a 

“bleach solution.” What is it? What is the recipe?

Answer: Actually a bleach solution is not 

used for cleaning. It is the generally accepted 

method of disinfecting. The standard is a 10 

percent bleach solution, which is recognized by 

both the U.S. Environmental Protection Agency 

and the CDC as being effective for disinfecting. 

Bleach is usually composed of 5.25 or 6 percent 

sodium hypochlorite. A mixture of one part 

bleach to 10 parts water — approximately 1 1/2 

cups of bleach to 1 gallon of water — produces 

the desired result.

We have always called the 10 percent bleach 

solution the “magic potion” as it is extremely ef-

fective for many applications in our industry. The 

Portable Sanitation Association International 

standards suggest cleaning the supply lines of 

a hand-wash station every 45 days with the 10 

percent bleach solution. This will prevent and 

kill mold that may form in these lines. In a fresh-

water flush unit, this will reduce algae buildup in 

the freshwater tank. You may also use the 10 per-

cent solution in the bottom of a recirculating unit 

and pump several times to clean the waterlines.

One important point to keep in mind is that 

the 10 percent bleach solution will degrade over 

time, primarily based on temperature. Since 

hand-wash stations, recirculating portable re-

stroom units and freshwater flush units are pri-

marily used during event season, degradation 

due to hot weather is a definite consideration.

The sodium hypochlorite in bleach can be 

measured and detected with high-chlorine test 

strips. An online check of these products re-

vealed pricing for 100 test strips for $10 to $15. 

This is a small investment to ensure your bleach 

solution has not degraded to a 100 percent solu-

tion of water! n

http://www.fmcsa.dot.gov
www.masportpump.com
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One Truck Does it All

Non-CDL

Dual Side Service

Multiple Strapping Points

PTO or Honda Pack

High Pressure  
Wash Down Pump

Towing Capabilities

Available in 4x4 or 4x2

Back-up Cameras

One Truck Does it All

800 Gallons of Waste

Smaller frame trucks allow PRO’s 
to get closer to units for service

Services 50-70 units on a service route.  
Eliminates P&D routes. Reduces labor cost, fuel and wear & tear.

350 Gallons 
of Freshwater  

in the FLATBED

Water Drop Points 
on Every Corner 

 Carry Up to 6 Units

PATENTED

585-484-7009 | sales@portalogix.com 

PortaLogix.com=+
$$ $

May 2013www.promonthly.com

Cleanliness is critical for PROs who serve 

California farm operations  Page  18

PORTABLE RESTROOM OPERATOR

TM

Nashville’s Brandon McNeely brings special 
events expertise to country 
stars, backyard partiesPage 10

MOJO
Music City

Results
Producing

Challenging

EVENT?
Have you recently 

completed – or are about 

to start – one of your most 

challenging special events 

or construction job? 

Drop us a note at editor@

promonthly.com and tell us 

about the project. We’ll share 

your story with readers in an 

On Location feature.

Fueled for 
SUCCESS

Indiana’s Aardvark Tidy Toilets
keeps the pedal to the metal 
to provide race-ready service 
Page 12

April 2013
www.promonthly.com

Growing professionalism, modern rigs
give a boost to California’s A-Throne
Page  22

On the
Money

PORTABLE RESTROOM OPERATOR

TM

Pathway

to Profi ts

Oregon’s Clinkscales Portable Toilets

goes the distance for a half-m
arathon

Page  20

Government contracts and 

quick-paying customers buoy

Georgia’s A-OK Portables 

Page 10

March 2013

www.promonthly.c
om

� e 

AMAZING

RACE

PORTABLE R
ESTROOM

 O
PERATOR

TM

mailto:sales@portalogix.com
http://www.promonthly.com
http://www.promonthly.com
http://www.promonthly.com
www.portalogix.com
www.centurypaper.com


www.safetfresh.com


324 Leaside Avenue  Stoney Creek, ON  Canada  L8E 2N7

T: 905-662-6552  |  TF: 1-800-663-9003  |  F: 905-662-5412 

www.fruitlandmanufacturing.com 

 Compa t Size

 Low Weight

 Air- ooled
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 Automati  Oil Pump

 Integral Oil Re er oir

 Optional Air Inje tion

 Integrated Oil Cat h 

Muffler & Se ondar  

Shut Off

 Va uum Relief Val e

 Pre ure Relief Val e

 Va uum / Pre ure Gauge
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(continued)

Rocky Mountain Portables
Boise, Idaho

Owners: James and Cecelia Hope

Founded: 2018

Employees: 3

Services: Portable sanitation

Service area: 40-mile radius 

around Boise

Website: www.rmptoilets.com

I D A H O

H

HOPES AND

   DREAMS
James Hope and his 

family risk their entire 

retirement nest egg to build 

a new portable restroom 

business. The gamble is 

starting to pay off. 

BY KEN WYSOCKY

James Hope stops on his route to 
service a bright-green Five Peaks 
restroom. His newest truck is from 
TruckXpress and carries a Masport 
pump. (Photos by Darren Russinger)

F I L E

COVER STORY

F
acing a midlife career crossroads, James Hope took a giant gam-

ble last year and established Rocky Mountain Portables in Boise, 

Idaho, along with his wife, Cecelia Hope. All they started with 

was a new pickup truck with a slide-in tank, plus 50 nearly new rest-

rooms — effectively loaned by one of Hope’s brothers, who also owns 

an Idaho-based portable sanitation company.

Nearly a year and a half and thousands of hard-earned work 

hours later, the Hopes now own two service trucks and nearly 400 As-

pen restrooms from Five Peaks, all tangible signs of a calculated risk 

that panned out even better than they anticipated.

“It’s turned out to be everything I expected and more,” says James 

Hope, 48, who notes he and Cecelia Hope plowed all of their retire-

ment savings into the business. “We started with those 50 units from 

my brother, Barrett, and figured we’d see how it goes. I figured if we 

got 50 restrooms rented out, that would be a good start.

http://www.rmptoilets.com


Go safely with our new ELIM A344.

314 Lake Avenue N., Hamilton, ON  L8E 3A2  |  t:  800-263-4508  |  e:  sales@transwaysystems.com  |  www.transwaysystems.com

CUSTOM BUILT.  DRIVEN BY YOU.

Our new ELIM A344 Series, features the newest member to our line-up—the remarkable RCF344 Commercial Duty Vacuum 

Pump. This compact, low-weight pump has all the durability & design features you’ve come to expect from a Fruitland® pump.  

Offering 210 cfm of air flow and “low” oil consumption, it boasts an automated oil delivery system, level sight gauges, vane 

gauging ports, and an anti-shock design. This pump also comes with a lifetime warranty against manufacturer defects on skeletal 

pump components, and an industry-best two year parts & labor warranty on all pump components.  The ELIM A344 Series 

Package features an oil catch muffler and secondary shut off, which eliminates plumbing issues and makes for easy installation.

This package comes in both gearbox and hydraulic drive options with integrated mounts.

314 Lake Avenue N., Hamilton, ON  L8E 3A2  |  t:  800-263-4508  |  e:  sales@transwaysystems.com  |  www.transwaysystems.com

CUSTOM BUILT.  DRIVEN BY YOU.324 Leaside Avenue  Stoney Creek, ON  Canada  L8E 2N7

T: 905-662-6552  |  TF: 1-800-663-9003  |  F: 905-662-5412 

www.fruitlandmanufacturing.com 

MEMBER OF

®

Designed specifically for the portable sanitation industry.

 Ȗ Compact Size

 Ȗ Low Weight

 Ȗ Air-cooled

 Ȗ 210 CFM

 Ȗ Automatic Oil Pump

 Ȗ Integral Oil Reservoir

 Ȗ Optional Air Injection

 Ȗ Integrated Oil Catch 

Muffler & Secondary 

Shut Off

 Ȗ Vacuum Relief Valve

 Ȗ Pressure Relief Valve

 Ȗ Vacuum / Pressure Gauge

FEATURES

H
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18        May 2019        Portable Restroom Operator

Left: James Hope loads 
Five Peaks restrooms on 
a trailer for delivery.

Below: Hope unravels a 
spray hose as he prepares 
to service restrooms.

“I was able to quickly pay him back for the restrooms he loaned me,” he 

says. (Most of them are monthly construction rentals.) “I attribute it all to 

providing great service. The more restrooms I get out in the field, the more 

people see them. And the more that people see them, the more people call 

me and get to experience my high level of service.”

But the Hopes’ journey from industry newbies to successful business 

operators resulted from more than just pro-

viding top-notch customer service. Their 

story also underscores the importance of 

a strong work ethic, thorough market re-

search, financial prudence and support 

from family members, especially Barrett 

Hope, who owns B’s Portable Toilets in Rex-

burg, about 300 miles east of Boise.

“I owe a lot to Barrett when it comes to 

this business,” James Hope says. “He helped 

me avoid the pitfalls that he encountered 

when he started his business.” He also gives 

much credit to Cecelia Hope, who has been 

instrumental to the company’s growth by 

putting in countless hours of hard work. 

“Early last spring we ordered 120 restrooms 

and she and I and my 70-year-old father, 

Dennis, spent a week assembling them,” he recalls. “And I was taking them 

out as fast as they could build them. It was something to see.”

 

MARKET RESEARCH

After working for 16 years as a directional driller in gas and oil fields all 

over the country, Hope decided it finally was time to do something different. 

“I just got tired of being away from home all the time,” he says.

While trying to figure out a new career path, Hope talked to Barrett 

Hope, who has been running B’s Portable Toilets for more than 11 years. He 

suggested James Hope open a portable restroom business in Boise. Hope 

took time to assess what other restroom companies in Boise were offer-

ing and also rode along with Barrett Hope on his service routes for several 

months to get a feel for the business.

“I felt we could be a huge success by offering a nice brand of restrooms 

and service that would be second to none,” James Hope says. “We go above 

and beyond when it comes to service, in terms of making sure our units 

are clean.”

Hope is enthusiastic about the topic of service. To him, offering custom-

ers restrooms that smell as clean as they look is of utmost importance. To that 

end, he uses products such as Safe-T-Fresh Cabana Spray odor-control prod-

ucts and Lemon Quat, a disinfectant and cleaner from WAXIE Sanitary Supply.

“I can come back a week later and it doesn’t even smell like a restroom,” 

Hope says. “I get so many compliments from so many people — they’re al-

ways asking what we use to make our restrooms smell so good.”

Hope uses Safe-T-Fresh urinal screens. He also makes sure each rest-

room is stocked with three rolls of two-ply toilet paper and the hand-sani-

tizer dispenser is full.

 

EQUIPMENT CHOICES

Hope’s first move was to buy a 2018 Dodge Ram 5500, adding a steel 

slide-in tank (400-gallons waste and 200-gallons freshwater) and a Masport 

pump from TruckXpress. He opted for a slide-in rig because it was less ex-

pensive than a larger pump truck. “I figured that if things didn’t work out, I 

could just sell it,” he says.

The investment reflects Hope’s business philosophy of minimizing debt 

as much as possible. He says that if he borrows money to pay for new re-

strooms, he pays off the loan within 90 days. “In terms of succeeding with 

(continued)

“I would rather 

turn away a 

customer than 

have so many 

that I can’t 

provide good 

service. We want 

to build this 

business slowly 

and steadily.”

JAMES HOPE
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And take your customers with you!

No one has ever been sorry that they bought THE BEST.

Go! First Class

The New

Zenith

• Hygenic and convenient, HANDS-FREE
extry/exit

• Double thickness walls, doors, and
jambs

• Taller, wider, and bigger

• Smooth walls for easier cleaning

• Larger 80-gallon tank

• 5 gallons of chemical water yields a 
5'' depth

• Forces chemical, by law of gravity, 
to lowest point

• Keeps waste covered and more 
sanitary between services

• SEAT SAVER! Seat cannot move or shift.

• No more vents to replace

• No more corner strips to replace

• No more rivets to replace

• No more thin single-sheet plastic
walls to replace

• No more hinges to replace

• No more clogged urinals

• Ratchet belts will not damage the
New Zenith

• No more places for dust to collect

• No more maintenance cost (except
for vandalism)

844-972-6766 • SAINT LOUIS, MISSOURI  • SANSOMINDUSTRIES.COM
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of the New Zenith Model: 
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For just 40¢ per day, for one year, you
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will be delighted with the
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the USA
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Distribution Centers in
Portage, WI and St. Louis, MO

10-year Limited Warranty 
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a new business, it makes a huge difference if you don’t have a whole lot of 

debt,” Hope notes. “I even paid cash for my last truck.”

That vehicle is a 2004 International 4300 with an aluminum tank built by 

Progress Tank (1,100-gallons waste and 400-gallons freshwater) with a Mas-

port pump. The company also owns 12 hand-wash stations from Five Peaks.

To get the word out about his fledgling company, Hope commenced 

a grassroots marketing campaign that centered on driving the new service 

truck around with a trailer carrying two Aspen restrooms. He’d stop at every 

construction site he could find and introduce himself to the superintendent 

in charge, give him a business card and a pen with the company’s name on it 

and try to get them to go outside and take a look at the restrooms.

“Talking to people face-to-face instead of over the phone was critical,” 

Hope says. “It’s hard to do cold calls, but I’m pretty good at talking to people 

— I’m an outgoing guy. So I basically sold myself and my services by talking 

to them.

“At one job site, I talked to the owner of a construction company while 

he sat inside his pickup truck,” Hope recalls. “He happened to be there when 

I got there. After about five minutes of talking, he told me to take one of the 

restrooms off the truck and leave it on the job site. Now he’s one of my big-

gest clients. I’ve got around 25 units rented out to him right now.”

 

SWEAT EQUITY

As a longtime worker in the oil and gas industry, Hope is no stranger to 

long hours; he says he often logged 12 hours a day, seven days a week. But he 

also got one week off every month — a luxury that’s just not possible in his 

new venture. “It’s a lot harder physically than I thought it would be,” he says. 

“It’s a demanding job.”

Hope says he routinely works from 6 a.m. to 9 p.m. in summer and 7 

a.m. to 7 p.m. in winter. So what keeps him going? The fact that he’s working 

for himself and his family, not someone else. Having invested his life savings 

James Hope moves some 
of his Five Peaks restroom 
inventory around the yard.

Bond of brothers

Like so many portable restroom operations nationwide, Rocky Mountain 

Portables is family-owned and -operated — in this case, by James Hope and 

his wife, Cecelia Hope. But the family business ties run even deeper than that, 

courtesy of James Hope’s close relationship with another restroom operator: 

his younger brother, Barrett Hope.

Hope owns B’s Portable Toilets, located in Rexburg in southeastern Idaho, 

about 300 miles east of James Hope’s business in Boise. Barrett Hope has 

been in the industry for 21 years, and James Hope says that his brother’s 

vast experience — and willingness to share it — has contributed mightily to 

the success of Rocky Mountain Portables.

“There are so many things you can do wrong in this business, and Barrett 

has been through it all,” James Hope says. “It’s been so great to have him 

lead me through things and be my mentor through all this. It’s been fantastic. 

We talk on a daily basis — sometimes several times a day. He’s always there 

to help me and guide me.”

Much of Rocky Mountain Portables’ success is based on a business tem-

plate that Barrett Hope used to build B’s Portable Toilets with his wife, Col-

lette. For example, James Hope bills his customers on a 28-day cycle instead 

of monthly, which effectively provides an extra payment a year — an idea he 

got from Barrett Hope.

For James Hope and his three brothers, entrepreneurship runs in the 

family DNA. Kent used to run an upholstery business before joining Rocky 

Mountain Portables in January, and Bryon runs a car-restoration business.

“I’ve worked with each of my brothers at some point in my life, and we’ve 

always been close,” James Hope says. “I have a special relationship with 

each one — I’m really blessed. If I had to say who my best friend is, I’d have 

to say all my brothers. It’s always been that way.”

n
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in the business also keeps him motivated.

“We put everything we had on the line,” Hope 

says. “It was either go big or go home. But it has 

all paid off. I started out more than a year ago with zero contacts and ba-

sically sold myself, because that’s all I had — my word, telling people I’d 

do a good job and provide them with a 

different level of service. They gave me 

a chance, so I’m really motivated to not 

ever let them down.

“It’s been so fulfilling to gain their 

trust,” he continues. “It’s very gratifying 

to know they appreciate what I do for 

them, and I hear that on a daily basis. 

There’s nothing better than that.”

Looking ahead, Hope is optimistic 

about his company’s prospects. One of 

his three brothers, Kent, joined the com-

pany in January. Hope also would like to 

hire another employee down the road, 

but he concedes that doing so is prob-

lematic, given how difficult it is to find 

people who want to work in the industry 

or how often people quit after operators 

invest months of time in training them.

“We’ll see how it goes,” Hope says. 

“We want to keep growth under control, 

so we don’t get in over our heads finan-

cially or lose our focus on quality service. 

I would rather turn away a customer than 

have so many that I can’t provide good service. We want to build this busi-

ness slowly and steadily. Like they say: Slow but steady wins the race.” n

James Hope gives a 
restroom a thorough 
wipe-down after cleaning.

MORE INFO

Five Peaks 
866-293-1502
www.fivepeaks.net
(See ad page 7)

 
Masport, Inc.
800-228-4510
www.masportpump.com
(See ad page 13)

 
Progress Tank
800-467-5600
www.progresstank.com
 
Safe-T-Fresh
800-883-1123
www.safetfresh.com
(See ad page 15)

TruckXpress
800-883-1123
www.satellitetruckxpress.com

“At one job 

site, I talked to 

the owner of a 

construction 

company while 

he sat inside his 

pickup truck. … 

After about five 

minutes of talking, 

he told me to 

take one of the 

restrooms off the 

truck and leave 

it on the job site. 

Now he’s one of 

my biggest clients.”

JAMES HOPE 

In Stock for  

Immediate Delivery

980 Steel

2000 Aluminum

1200 & 1500 Aluminum 
PortaLogix 1150

http://www.fivepeaks.net
http://www.masportpump.com
http://www.progresstank.com
http://www.safetfresh.com
http://www.satellitetruckxpress.com
www.robinsontanks.com
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909-930-6244  
800-334-1065

1737 S Vineyard Ave.  
Ontario, California 91761
www.NuConcepts.com 
info@NuConcepts.com

WE CALL IT MAJESTIC
Luxury Restroom Trailer

These Are Royal Accommodations
Since inventing the first VIP (Very Impressive Portable) over 25 years ago,  

NuConcepts continues to innovate with our MAJESTIC luxury restroom trailer.
• Common sealed roto cast tanks • LED in use and exterior courtesy lights

• Solar powered (excluding A/C) • Recessed LED lighting

• Self-contained • Beveled glass mirror

• Spacious private restroom • Powered roof vent

• Flushing porcelain toilet w/seal • Motion-sensing and  latch activated power

• Custom curved counter/sink • Wood free floor construction

• Brushed aluminum ceiling • Linoleum planked composite floor

Available Options 
• AC System (Requires 110V) • Stainless Steel Dispensers • Premium Aluminum Wheels

• 220V to 110V Step Down Transformer      • Water Heater      • Diamond Plate Box

 Self Contained-Solar Powered-Flushing Porcelain Toilet
Available as Stand Alone or Trailer Configurations

Visit Our Website and Video at www.NuConcepts.com 

CALL FOR YOUR LUXURY OPTIONS AND CUSTOM QUOTE
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extra features with  

Online Exclusives

Exclusive online  

content for PRO

www.promonthly.com/online_exclusives

Want More Stories?
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Deodorizer 2019 Company Directory

Fragrance 
Enhancers

Bubble Gum, Baby Powder, 
Cherry, Cinnamon Stick, Citrus 
Fresh, Citrus Spice, Citronella 
Plus, Coconilla, Flower Power, 
Fresh Blossom, Fresh & 
Clean, Honeysuckle, Lavender 
Breeze, Lemon Fresh, Linen 
Sky, Mango, Mango Mountain, 
Mountain Breeze, Mulberry, 
Spice, Tahiti Breeze, Tahiti 
Coconut, Tangerine

J&J Chemical Co.
PO Box 614, Crawford, GA 30630
800-345-3303 • 706-743-1900 • (f) 706-743-7515
david@jjchem.com
www.jjchem.com

333 3 3 3 3
See ad

page 3

33 3 3See ad

page 29

Cherry, Bubble Gum, 
Fresh Air, Citrus, Mulberry, 
Hawaiian Breeze

Johnny’s Choice
5730 Coopers Ave, #18-20, Mississauga, ON L4Z 2E9
888-729-6478 • 905-712-8335 • (f) 905-712-8909
info@johnnyschoice.com
www.johnnyschoice.com

See ad

page 10

Discs, Tabs,
Urinal Blocks

Fresh & Clean, 
Mulberry, Cherry

Liquid Waste Industries, Inc.
2962 Mt. Tabor Church Rd., Dallas, GA 30157
877-445-5511 • 770-424-5575 • (f) 770-424-5536
susan@lwiinc.com
www.lwiinc.com

3 3 3

Cherry, Bubble Gum, 
Fresh & Clean, Apple 
Cinnamon, Lavender, Mulberry, 
Baby Powder, Orange Citrus

Century Chemical Corp.
28790 CR 20 W, Elkhart, IN 46517
800-348-3505 • 574-293-9521 
sales@centurychemical.com 
www.centurychemical.com

3 3 3 3

Fresh, Lavender, Cherry

Five Peaks
1790 Sun Dolphin Dr., Muskegon, MI 49444
866-293-1502 • 231-830-8099 • (f) 231-739-2131
info@fivepeaks.net 
www.fivepeaks.net

3 33
See ad

page 7

3 3See ad

page 29

Fresh-n-Clean

Armal, Inc.
122 Hudson Industrial Dr., Griffin, GA 30866 
866-873-7796 • 770-491-6410 • (f) 770-491-9458                                                                     
armal-inc@armal.biz
www.armal.biz

33 3

Cherry, Lemon, Bubblegum, 
Mountain Breeze, Mulberry, 
Spring Valley, Lavender, Spice,
Hot Cinnamon, Super Citrus, 
Razzleberry, Fresher n’ 
Cleaner, Pine Fresh, Mulberrier,
Raspberry, Guava Nectarine, 
Sweet Jasmine, Lavendar 
Fresh, Big Berry, 
Fragrance of the Month

Satellite | PolyPortables
2530 Xenium Ln. N, Plymouth, MN 55441
800-328-3332 • 763-553-1900 • (f) 800-328-3334
www.safetfresh.com

3 3 33 3 3Odor Control…Guaranteed!

See ad

page 40

3

Bubble Gum, Cherry,
Mulberry

PolyJohn
2500 Gaspar Ave., Whiting, IN 46394
800-292-1305 • 219-659-1152
www.polyjohn.com

See ad

page 39 3 3 33 3 3
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mailto:david@jjchem.com
http://www.jjchem.com
mailto:info@johnnyschoice.com
http://www.johnnyschoice.com
mailto:susan@lwiinc.com
http://www.lwiinc.com
mailto:sales@centurychemical.com
http://www.centurychemical.com
mailto:info@fivepeaks.net
http://www.fivepeaks.net
mailto:armal-inc@armal.biz
http://www.armal.biz
http://www.safetfresh.com
http://www.polyjohn.com
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Lavender, Fresh & Clean, 
Cherry, Mulberry, Bubble 
Gum, Cinnamon Spice, Island 
Breeze, Tropical, Tangerine, 
Any Custom fragrance

Surco Portable Sanitation Products
292 Alpha Dr., Pittsburgh, PA 15238
800-556-0111 • 412-789-8683 • (f) 412-252-1010
tonyar@surco.com
www.surco.com

3 33
Fragrance Sprays, 
Pump Oil Odor 
Counteractant, 
Urinal Screens, 
Fresh Straps Air 
Fresheners, Granular 
Odor Control

3

3

Beechwood, Blue Volcano, 
Bubble Gum, Cherry, 
Cinnamon, Citifresh, Citronex, 
Fantasy, Lemon, Lemon Lime, 
Mango, Mulberry, Strawberry, 
Power Punch, Spearmint, 
Sunglow, Tangerine, Wild 
Flower, Eclipse, Orient Express, 
Mint, Pina Colada, Cottonwood, 
Dark Ice

Walex Products Company, Inc.
PO Box 3785, Wilmington, NC 28406
800-338-3155 • 910-371-2242 • (f) 910-371-2242
info@walex.com
www.walex.com

See ad 

page 23

3 3 3 33

Mulberry, Fresh Linen Breeze, 
Special fragances upon 
request

T blustar
2020 Howell Mill Rd., D-300, Atlanta, GA 30318
404-719-0715
info@tblustar.com
www.tblustar.com

3 3 33 33

See ads

page 38

mailto:tonyar@surco.com
http://www.surco.com
mailto:info@walex.com
http://www.walex.com
mailto:info@tblustar.com
http://www.tblustar.com
www.keevac.com
www.slideinwarehouse.com
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ON LOCATION

Josh Campbell is shown with assembled 
Sansom Industries Zenith restrooms at the 
Fresh and Clean Restrooms headquarters. 
(Photos by Denny Medley)

THE TEAM

Josh Campbell is the owner of Fresh and Clean Restrooms in 

Bismarck, Missouri. His staff includes his mother and office manag-

er, Kathy Campbell; Tracy Boesing, receptionist; Aaron Wilkins, shop 

manager; Jeff Nichols, lead driver; and drivers Kyle Wilkins, Brad Eas-

ter and Matt Coffman.

 

COMPANY HISTORY

The company was started in 1986 by Josh Campbell’s parents, 

Charles and Kathy Campbell, when Charles Campbell lost his su-

pervisory job at a lead mine when the mine closed. His great uncle 

and great aunt, Clyde and Dorothy Sansom, helped set them up as 

a franchise of their Johnny on the Spot portable restroom and septic 

business. Josh Campbell was 6 years old at the time. In 2005, Camp-

bell bought the company, changed the name to Fresh and Clean Re-

strooms and operated it as an independent company. Shortly there-

after, he picked up one of his largest and longest-lasting projects 

when the nearby Taum Sauk Dam collapsed. For six years during the 

rebuilding, he provided 125 portable restrooms and serviced them 

daily along with 16 1,000-gallon water tanks. Business quickly grew, 

and today the company has 600 portable restrooms. About 85 per-

cent of their work is portable sanitation, of which events account for 

half. They work a 70-mile radius around Bismarck.

 

THE MAIN EVENT

Each summer the company provides portable restrooms for 

five campground resorts along the Meramec, Huzzah and Courtois 

(also called Coataway) rivers in the popular tourist area near Steel-

ville in the foothills of the Ozark Mountains: the large family-friendly 

Huzzah Valley Resort, the more sports-oriented Bass’ River Resort, 

and the smaller Lucky Clover Resort, Bird’s Nest Lodge and Arapaho 

Campground. Visitors come from across the country to enjoy raft-

ing, canoeing, kayaking and tubing. The company also services the 

resorts’ holding tanks, dump stations and shower houses.

Missouri’s Fresh and Clean Restrooms runs a 

seasonal route serving visitors at five riverside 

resorts in the foothills of the Ozark Mountains

BY BETTY DAGEFORDE

(continued)

Happy 
Campers

THE JOB: Restrooms for riverside campground resorts

LOCATION: Missouri Ozarks near Steelville

THE PRO: Fresh and Clean Restrooms



www.imperialindustries.com
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 MAKING CONNECTIONS

Campbell had been eyeing the Huzzah Valley Resort as a possible cus-

tomer, and in 2008 he finally got his chance. “They were not happy with the 

service they were getting,” he says. “They tried us out and have been happy 

with us ever since.” That success opened the door for picking up business 

at other resorts, with Bass’ River Resort and Lucky Clover Resort contact-

ing them in 2009 and Bird’s Nest Lodge and Arapaho Campground in 2017. 

“They all go around and look at the other 

campgrounds and see what they’re doing. 

They liked our restrooms so they called us.”

 

BY THE NUMBERS

The company supplies about 60 units, 

all with hand sanitizer. Most were from Sat-

ellite | PolyPortables in the company’s signa-

ture blue, which Campbell likes because it’s 

“bright, clean-looking and very appealing,” 

and about 15 were their new Zeniths from 

Sansom Industries with hands-free doors 

and solar light J-Lights from J&J Chemical. 

Campbell prefers 80-gallon holding tanks. “It 

accommodates more use, puts the user far-

ther from the waste and has the reverse pyramid sump in the bottom, which 

causes the deodorizer to work better.”

The company delivers most of the units in May for the season that runs 

through October. They use a couple of vacuum trucks pulling trailers from 

Liquid Waste Industries (22-unit, 16-unit, 6-unit) and Lane’s Mobile John 

(12-unit), as well as a company-built 10-unit trailer. Units are not staked 

down because campground owners have to be able to move them quickly in 

case of flash flooding, which usually occurs a couple times a year. “It’s pre-

planned and arranged with them that they do that,” Campbell says.

Huzzah Valley Resort took 20 units in early May, ramping up to 35 as 

the season progressed. Units are scattered around the 30-acre site near 

campsites and rafting/canoeing departure points, mostly set out in singles. 

Bass’ River Resort took 10 units set up near the volleyball court, performance 

area and boat launches. The company also brought in extra units for special 

events during the season including the popular, all-terrain vehicle Riding 

for Reason cancer fundraiser in honor of Stephan Bass, the late founder of 

the resort. Lucky Clover Resort took three units: one for the pool and two for 

the fishing lake. Bird’s Nest Lodge took two in May and two later in the sum-

mer, placed near campsites. And Arapaho Campground took 10 units spread 

throughout the campground.

 

KEEPIN’ IT CLEAN

Using a 2016 Dodge 5500 with an 800-gallon waste and 400-gallon 

freshwater FlowMark Vacuum Trucks aluminum tank and Masport pump, 

restrooms are serviced Wednesdays by a regular route driver and Saturdays 

by rotating drivers, as technicians take turns being on call on the weekends. 

Servicing is done between 10 a.m. and 3 p.m. when most campers are out 

on the river. First stop is Bass’ River Resort, about an hour from the shop, 

followed by Huzzah Valley Resort 3 miles down the road and then nearby 

Bird’s Nest Lodge and Lucky Clover Resort before a 40-minute trek to Arap-

aho Campground.

(continued)

“We still do things 

the old-fashioned 

way — with bucket 

and brush. We’ve 

been doing that 

since 1986. It’s 

been very effective 

for us.”

JOSH CAMPBELL

Josh Campbell 
coordinates with Tracy 
Boesing, receptionist 
at Fresh and Clean 
Restrooms.

Right: Employee Aaron Wilkins starts to 
assemble panels of a Zenith restroom from 
Sansom Industries at the Fresh and Clean 

Restrooms shop.
 

Below: Wilkins provides maintenance for 
Satellite | PolyPortables hand-wash stations 

before sending them out on the job.
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PORTABLE TOILET DEODORIZERS

EXPERIENCE THE JOHNNY’S CHOICE FRAGRANCE ADVANTAGE

Bubble gum Cherry Fresh air Grape Hawaiian 

breeze

Mulberry

                           www.johnnyschoice.com          |                           1 888 729-6478

STRONG. EXPERIENCED. WORLDWIDE.

770-491-7680 
www.armal.biz

Always            

    Remember 

info@cohsi.com l 630.906.8002 l www.cohsi.com

See our website for floor plans and options.

BATHROOM • SHOWER • SPECIALTY TRAILERS

THE MOST LAYOUTS AVAILABLE FOR 

HANDICAP ACCESSIBLE TRAILERS

GS-07F-0236V

Proudly Made 
Since 2003

http://www.johnnyschoice.com
http://www.armal.biz
mailto:info@cohsi.com
http://www.cohsi.com
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For the most part, units 

are set up in the same place every year, but occasionally a few get moved 

by the resorts as campground dynamics change over the season. Units are 

numbered, Campbell says. “The number is printed on the route sheet so 

we check them off as we do them, and if we don’t get all of them, we drive 

around until we find them.” Campbell makes sure there are no accessibility 

issues. “That’s a big stipulation of mine — that they keep the service areas 

open,” he says.

The company has a tried-and-true servicing method. “We still do things 

the old-fashioned way — with bucket and brush,” Campbell says. “We’ve 

been doing that since 1986. It’s been very effective for us. We have power 

washers on the trucks (Burks DC-10) for rinse-down, but everything still gets 

scrubbed with a brush and hand-dried with a towel.” They use J&J Chemical 

deodorant products.

Holding tanks, shower houses and permanent restrooms at Huzzah 

Valley Resort and Bass’ River Resort are pumped using a 2006 International 

4300 from Satellite | PolyPortables with a 2,500-gallon steel tank and Mas-

port pump.

Waste is taken back to the company’s facility to be screened, lime-

treated and stored before ultimate land application on Campbell’s or his 

parents’ property as part of what Josh Campbell calls his Green Initiative. 

“My building is 26,000 square feet so it has a huge roof. I’ve got 7,000 gallons 

of rainwater storage. We take that rainwater, pump it into our trucks and use 

it to service our restrooms. Then we turn back around and use that as land 

application for fertilizer.”

 

KEEPING IN TOUCH

Communication is part of the company’s service package. “We stay in 

close contact for any changes that need to be made or if they’re having a 

big booking come in,” Campbell says. “At the end of the year, we check with 

them and make sure everything went well or see if there are any changes 

we need to make, like if we need more units at boat launches instead of the 

campground. Just routine checkups.” n

Above: Easter services a restroom 
at the Huzzah Valley Resort, one of 

several area campground resorts 
that hire Fresh and Clean Restrooms 

during the summer.
 

Right: A close-up view of the J-Light 
from J&J Chemical that are added 

to the Sansom Industries restrooms. 
The lights offer convenience for 

nighttime users.

Right: Technician Brad Easter is onsite at the Bass’ 
River Resort in Steelville, Missouri, using a service truck 

from FlowMark Vacuum Trucks carrying a Masport 
pump. The restroom is from Satellite | PolyPortables.

FlowMark Vacuum Trucks
833-653-8100
www.flowmark.com
(See ad page 9)

J&J Chemical Co.
800-345-3303
www.jjchem.com
(See ad page 3)

Liquid Waste Industries, Inc. 
877-445-5511
www.lwiinc.com
(See ad page 10)

Masport, Inc.
800-228-4510
www.masportpump.com
(See ad page 13)

Sansom Industries LLC
844-972-6766
www.sansomindustries.com
(See ad page 19)

Satellite | PolyPortables
800-883-1123
www.satelliteindustries.com
(See ad page 40)

MORE INFO

Searching 
for More?
More news at  
PROmonthly.com/featured

http://www.flowmark.com
http://www.jjchem.com
http://www.lwiinc.com
http://www.masportpump.com
http://www.sansomindustries.com
http://www.satelliteindustries.com
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EASILY MOVE RESTROOMS

SUPER MONGO MOVER®

HITCH  
HAULER™

• Move ADA Restrooms  
• Aluminum Frame
•  Available with 4, 6 or 8 wheels 
• Easily Rides on Your Truck
• Ships UPS

Carry A Restroom & Super 
Mongo Mover On Your 
Pickup or Sport Utility

Patented

Toll Free: 866.599.3325

www.DealAssoc.com

7 Church Road, Hatfield, PA 19440
Phone: 800.422.1844 
Fax: 888.883.9380
Visit our website: www.libertyfg.com

Call Michael DeGroat (ext 812)

Flexible
and Affordable

Financing
Options

Commercial Equipment Financing Call 800-422-1844

Financing for
New and Used Equipment

Trucks • Tanks • Trailers • Toilets • Cameras • Jetters

Computer Hardware & Software

n

http://www.DealAssoc.com
http://www.libertyfg.com
www.natvac.com
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A
dd up all the time lost while struggling to find the right equipment 

on a truck, out in the yard or far-flung in the field. Now picture 

eliminating all that wasted time with a single simple tool. That’s the 

essence of mobile applications.

Every time you’ve needed to go back to the office for a form or back-

track on a service route to locate a portable restroom — consider that the 

burgeoning array of products in the productivity software market have the 

potential to save hours of labor.

Most fieldworkers today have smartphones, which means any crew 

with these devices has the potential to be transformed into a collaborative, 

connected and efficient team.

 

A BETTER TEAM

According to a study by PlanGrid, a construction productivity software 

developer, the construction industry at large loses almost $180 billion a year 

due to lost time while searching for project data, poor communication and 

rework due to mistakes while coordinating jobs.

The study also determined that “miscommunication and poor project 

data account for 48 percent of all rework on U.S. construction job sites.” 

PlanGrid offers a mobile extension of its web-based productivity software, 

which stores and manages plans, and aids in communication.

“What it really means is connecting the field team with the right infor-

mation to do their job at the right time,” says Stuart Frederich-Smith, vice 

president of marketing for PlanGrid. “How do you make sure that you have 

the most recent, up-to-date plans all the time? In the old paper world, it was 

difficult to make sure that those things were up to date. How do you make 

sure that the teams are prioritizing the right things, working together? So 

collaboration is the second piece in that puzzle. And then the third is being 

able to analyze performance on one project, share best practices with others 

and make really good decisions for the business.”

Especially for larger companies, coordinating over many job sites and 

dozens of employees, possibly even over great distances, the ability to have a 

central, accessible database keeps everyone literally on the same page.

“Making sure that when you don’t have physical proximity to your team, 

you still have consistency of access to information matters a lot,” Frederich-

Smith says. “I think a key value for us is to be mindful of the real job site 

conditions and build a product that works for people in the real world.”

 

FLEET MANAGEMENT

SkyBitz is one developer specializing in object tracking and asset man-

agement. Its Ops Center Mobile software allows users to not only track as-

sets, but sort and organize from a tablet or smartphone.

“It all boils down to, for whatever reason, asking, ‘Where is it?’ They can 

quickly go on the mobile app, enter 

in the asset ID, or they can pull up 

the map, and say, ‘I’m expecting to 

find this asset in this location. Let 

me see what’s there,’” says Debbie 

Sackman, senior product manager 

for SkyBitz.

The mobile app can also sort 

by region, by asset type, and a number of other options to aid managers in 

keeping a handle on the many pieces of equipment they are responsible for. 

Another feature allows alerts to be set up for a work site, or “geo-zone.” If 

equipment leaves that work site when it’s not supposed to, supervisors are 

notified instantly.

“Any information you look at, it’s the same whether I’m looking at it 

on my mobile phone or whether I have somebody back in the home office 

looking at it from a web screen,” Sackman says. “We’re seeing the same set 

of information, so it’s always very quickly synchronized.”

 

BEST USES

Mobile apps are often only as good as the uses they are put to. It’s im-

portant to know what your goals are when implementing a mobile solution.

“The recommendation I would have is that there be a very clear plan in 

terms of how it’s going to be used and who’s going to be responsible for up-

PRO Business   
May 2019

Do You Know Where All Your Restrooms Are?
IF YOU CAN’T ANSWER THAT QUESTION IN THE AFFIRMATIVE, 
IT’S PROBABLY TIME TO FIND A MOBILE APP TO TRACK YOUR VALUABLE INVENTORY

Jared Raney

Many fieldworkers today have 
smartphones, which means any crew 
has the potential to be transformed 
into a collaborative, connected and 
efficient team. That can make job sites 
more productive and keep those at the 
office informed of how the job is going. 
(Photos courtesy of PlanGrid)

n
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dating these things,” Frederich-Smith says. “Have a 

very intentional plan of how teams collaborate to-

gether, with technology.”

The asset management software allows managers to create custom IDs 

for assets, and a consistent naming scheme is important. Again, having all 

your information in one place, easily accessible, isn’t worth much if you 

can’t make sense of it.

Lastly, getting buy-in from your staff is essential.

“We see a lot of cases where a decision is made without real input from 

that team,” Frederich-Smith says. “The software is not actually adopted, and 

adoption is all that matters in this stuff. So 

involve the field team in a structured pilot, 

where they review options, think about 

how they might need to change their 

workflow or how software might adapt to 

their workflow.”

Before that even, you’ll need to spend 

some time researching to make sure the 

solution you choose is a good fit for the 

operation. It’s OK to be picky, especially 

with the rapid expansion that this market 

segment has experienced.

Take the case of Action Auger in Cal-

gary, Alberta. Owner Brham Trim knew 

they needed a better way to organize in-

ventory, as they were losing tens of thou-

sands of dollars a year in wasted or missing parts.

Despite a thorough search, he didn’t find quite what he was looking for 

and instead hired a software developer to create a personalized mobile ap-

plication solution.

“After we’ve inventoried a truck, we’ve set parameters into the app, that 

this is what we think it should have, and that’s a living list,” Trim says. “It al-

lows us to know what’s on the trucks and allows it to move from truck to truck.”

By cataloging each truck’s inventory into a single, easily accessible 

database, Trim’s crew has a fuller picture of the overall inventory, limiting 

doubled purchases and extraneous parts.

No matter what direction you go, it will involve a considerable investment 

upfront — both in money and time. To ensure that you see results in the long 

run, choosing the right software is possibly the most important factor of all.

 

AN EVOLVING FIELD

Mobile applications in the construction-related fields have been 

around for a decade, but have gained steam in the last few years.

“I think that it’s evolving, definitely,” Frederich-Smith says. “I think that 

as technology has become more available, through sort of pervasive smart-

phones and tablets, it’s created an opportunity for more technology to make 

its way in the form of mobile apps.”

As they develop, companies that don’t embrace the changes of the 

modern world may find themselves falling behind. Fortunately, the possi-

bilities are more limitless by the day, and any company can find a solution 

that fits its needs.

“It’s really only limited by what our customers are telling us they want 

us to do,” Sackman says. “From a technology standpoint, so far we have 

not run into anything that somebody has asked for on a mobile app that we 

haven’t been able to do. We continue to add functionality based on what our 

customers are asking for and new features that they feel are important. So 

it’s like anything in technology — we’re never standing still.” n

“From a 

technology 

standpoint, so 

far we have not 

run into anything 

that somebody 

has asked for on 

a mobile app that 

we haven’t been 

able to do.”

Debbie Sackman

Mobile applications in 
the construction field 
have been around for 
about a decade, but 
have gained steam in 
the last few years.

www.roeda.com
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BIONETIX INTERNATIONAL PORTA-TREAT

Porta-Treat from Bionetix International is de-

signed to quickly deodorize portable restrooms and 

holding tanks and leave a fresh fragrance. It con-

tains natural, safe bacteria that produce specific ex-

tracellular fast-acting enzymes to attack waste and 

its byproducts at the molecular level, degrading 

organic wastes. It digests odor-causing compounds 

and targets large waste particles that settle at the 

bottom of holding tanks. Adding the water-soluble pouch after emptying and 

cleaning the tank reduces substances such as cellulose in toilet paper into 

odorless carbon dioxide and water. The nonformaldehyde formula is safe, 

with no adverse effects on waste or sewage treatment plants. Pouches with 

exact dosage are easy to store and use with no measuring, waste or mess. 

514-457-2914; www.bionetix-international.com.

 

CPACEX FRESH PUMP X

Fresh Pump X from CPACEX eliminates offensive 

odors at the source, helping improve the integrity of 

service. Just 2 ounces added to a gallon of pump oil can 

effectively counteract all unpleasant odors while pump-

ing. Its use can help keep the workspace fresh-smelling. 

It is available in a long-lasting wild-cherry fragrance. 

419-450-6208; www.cpacex.com.

 

FIVE PEAKS GLACIER BAY

DROP-N-GO PACKETS

Glacier Bay Drop-N-Go Packets from Five 

Peaks provide the same effective odor control, 

fragrance and deep-blue color mask as liquid 

deodorant with the convenience of premeasured, 

ready-to-use pouches. The packets eliminate the 

guesswork of liquids and allow for a better inven-

tory control system. A premeasured quantity of 

powder is packed in a water-soluble pouch, preventing 

waste and contact with product. Drop a single packet into 

the holding tank and add water. They are conveniently packaged in a stand-

up, resealable gusset bag, which reduces the risk of exposing the packets 

to moisture. They are available in three strengths: ultimate, everyday and 

event. 866-293-1502; www.fivepeaks.net.

CENTURY CHEMICAL GRAFFITI WIPES

Graffiti Wipes from Century Chemical are designed 

for fast, easy cleanup of paint from nonporous surfaces. 

The abrasive, yet nonscratching fabric aids in cleaning 

and can be used on a variety of surfaces, including por-

table restrooms, showers, partitions and hand-wash sta-

tions. They are premoistened with an environmentally 

safe and biodegradable cleaning formula that removes 

paints (including enamel), ink and permanent marker. 

A few swipes with a single wipe dissolves unwanted 

paint and graffiti, according to the maker. Each case 

contains six canisters, with each canister holding 70 wipes that are 9 1/2 by 

12 inches. 800-348-3505; www.centurychemical.com.

SURCO PORTABLE SANITATION PRODUCTS

 TAG OFF GRAFFITI REMOVER

Tag Off Graffiti Remover from Surco Portable Sanita-

tion Products can be used to remove unsightly marks 

on portable restrooms, in addition to billboards, bridg-

es, buildings, buses, pavements, road signs, sidewalks, 

trucks and more. The formulation will not harm alumi-

num, brass, brick, chrome, concrete, most enameled 

surfaces, glass, marble, porcelain and steel. It is sold in 

gallon jugs (four per case), 5-gallon pails or 55-gallon 

drums. 800-556-0111; www.surco.com.

ARMAL SCENT BOX

The Scent Box from Armal incorporates a fra-

grance — vanilla balm, rose sensation, apple blos-

som, pinewood trail or strawberry field — in the 

wall panels of the restroom during the manufac-

turing process, ensuring a pleasant scent inside. 

The unit has a heavy-duty, spring-coil door with 

a wind-resistant device to ensure closure when 

unlocked and an overlapping wall assembly for 

greater safety. Options include a recirculating kit 

with filter and freshwater flush that works in com-

bination with the pump kit. 866-873-7796; www.armal.biz.

Odor Control

GRAFFITI REMOVAL

ODOR CONTROL

By Craig Mandli

PRODUCT FOCUS 
May 2019

n

http://www.bionetix-international.com
http://www.cpacex.com
http://www.fivepeaks.net
http://www.centurychemical.com
http://www.surco.com
http://www.armal.biz
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J&J CHEMICAL

TRUEX POWER PACKETS

Truex Power Packets from J&J Chemical are a 

nonformaldehyde, water-soluble, portion-con-

trol deodorizer with advanced technology using 

multiple odor control components that engage 

when needed. Their formula utilizes advanced 

fragrance and long-lasting, deep-blue, nonstain-

ing color. They work to continuously break down 

paper and waste, reducing mounding for increased odor control in the hold-

ing tank to provide long-lasting protection in the most demanding envi-

ronments. They are available in a variety of exclusive fragrances and sizes. 

800-345-3303; www.jjchem.com.

POLYJOHN COOPER’S BEST

DEODORIZING PACKETS

Cooper’s Best Deodorizing Packets from 

PolyJohn give portable restroom opera-

tors an environmentally friendly option 

that helps control odors. These packets of-

fer the ease and efficiency of an individu-

ally packaged deodorizer combined with a 

“green” formulation of bacterial agents that 

dissolves waste and destroys odors. Use one 

packet for 5 gallons of freshwater to service a unit. A case includes 250 pack-

ets. 800-292-1305; www.polyjohn.com.

SAFE-T-FRESH QUICKBLUE

QuickBlue from Safe-T-Fresh is a dual-

film, effervescent deodorizer packet that 

dissolves in brine. It is manufactured by 

combining a PVA film with paper. The 

paper film dissolves much faster in water 

than PVC and is accelerated by the effer-

vescent action, which also disperses the 

deep-blue color more evenly in the tank. 

The Event & Winter blend is designed for 

winter service. 888-556-4067; www.safetfresh.com.

T blustar BLUPAC

BLUPAC nonformaldehyde 

deodorizer packets from T 

blustar are environmentally 

friendly and easy to use. 

They are drop-and-go pack-

ets with concentrated deodorizers meeting the GHS Standards, meaning they 

have a specific label/document valid around the world that explains chemical 

hazards to anyone potentially exposed. 404-719-0715; www.tblustar.com.

WALEX PRODUCTS OVATION

Ovation air fresheners from Walex Products 

contain odor control technology and freshen-

ing capabilities designed to last more than 30 

days. The product can be used in portable rest-

rooms, vehicles, homes, storage rooms or any-

where a boost of fragrance is needed. They are 

lightweight, 3.5 inches in diameter and avail-

able in three fragrances and colors, includ-

ing fresh/blue, citrus/orange and lavender/

purple. To use the disc, tear open the package, remove the disc and pin it or 

hang it anywhere. If being placed directly in contact with surfaces that can 

be damaged by fragrance, such as finished wood, polished surfaces and cer-

tain plastics, packages should be torn open and the disc left in the package to 

be placed near the source of foul odors. 800-338-3155; www.walex.com. n

208-790-8770 • www.screencosystems.com • sales@screencosystems.com

n Affordable   n No Moving Parts 
n Screens That Really Work   n Gravity Off-Load At 500 GPM 
n Small Footprint   n Fits In An 8' Pickup Box For Easy Transport

n Great For Special Events Portable Toilet Screening
n Fork Lift Skids For Easy Transport And Loading

GRIT ELIMINATOR 
Keeps Onsite Storage Grit Free

Available in 18-96 Cu. Ft. Grit Capacity

PORTABLE  
RECEIVING  

STATION
Aluminum &  

Stainless Construction
Patented  

Dual Screen Design

• Portable Event Screening

• Doubles As Screener Spreader & 

Mobile Septic Receiving Station

• Clean Up Your Land Application Site

• Never Hand Pick Trash Again

MINI SCREEN 400MINI SCREEN 400MINI SCREEN 400
NEW  

Grit Eliminator 

capacity 18 cu ft, 

32 cu ft, 64 cu ft 

and 96 cu ft

Our  

Systems  

Meet  

Ecology  

503s

Dual Screen Design

LLC

ScreencO
Systems

http://www.jjchem.com
http://www.polyjohn.com
http://www.safetfresh.com
http://www.tblustar.com
http://www.walex.com
http://www.screencosystems.com
mailto:sales@screencosystems.com


20 Quart  
Cooler

Size: 21.25 x 13.75 x 14.25

Capacity: 30 cans no ice

9” Case
Details: PVC Exterior, Floats

16” Case
Details: PVC Exterior, Floats

Bow Case 
Details: 

PVC Exterior, Floats

44”x 15”  
Case 
Details: 

PVC Exterior, Floats

48”x 10”  
Case 
Details: 

PVC Exterior, Floats

54”x 10”  
Case 
Details: 

PVC Exterior,

Floats

Water Resistant or Waterproof  
Models Available

Water Resistant or Waterproof  
Models Available

Water Resistant or Waterproof  
Models Available

35 Quart  
Cooler

Size: 22.5 x 16.25 x 16.25

Capacity: 48 cans no ice

45 Quart  
Cooler

Size: 27 x 16 x 16.25

Capacity: 64 cans no ice

60 Quart  
Cooler

Size: 28.5 x 18.375 x 18

Capacity: 95 cans no ice

75 Quart  
Cooler

Size: 34.25 x 18.375 x 18

Capacity: 117 cans no ice

WWW.RUGIDGEAR.COM

Shown in Snow

Shown in Surf

Shown in Sand

Shown in Sky

Shown in Slate

833-777-8443    |    SERVICE@RUGIDGEAR.COM

RUGID DEALERS:

Archer’s Pro Shop . . . . . . . . . Cotter, AR

Archery Country . . . . . . . . . . . Austin, TX

BlackOvis.com. . . . . . . . . . . . . West Valley City, UT

Buck Mountain Sports Accs.. .Vergennes, VT

G4 Archery, LLC. . . . . . . . . . . . Hillsboro, OR

Gable Sporting Goods . . . . . Douglasville, GA

Mark’s Outdoors . . . . . . . . . . . Birmingham, AL

MOR Archery . . . . . . . . . . . . . . Shelby Township, MI

Straightline Sports. . . . . . . . . Steamboat Springs, CO

mailto:SERVICE@RUGIDGEAR.COM
www.rugidgear.com


20 Quart  
Cooler

Size: 21.25 x 13.75 x 14.25

apacity: 30 cans no ic

9” Case
Details: PVC Exterior, Floats

16” Case
Details: PVC Exterior, Floats

w Case 
Details: 

PVC Exterior, Floats

44”x 15”  
Case 
Details: 

PVC Exterior, Floats

48”x 10”  
Case 
Details: 

PVC Exterior, Floats

54”x 10”  
Case 
Details: 

PVC Exterior,

Floats

er Resistant or W erproof  
Models Available

er Resistant or W erproof  
Models Available

er Resistant or W erproof  
Models Available

35 Quart  
Cooler

Size: 22.5 x 16.25 x 16.25

apacity: 48 cans no ic

45 Quart  
Cooler

Size: 27 x 16 x 16.25

apacity: 64 cans no ic

6  Quart  
Cooler

Size: 28.5 x 18.375 x 18

apacity: 95 cans no ic

75 Quart  
Cooler

Size: 34.25 x 18.375 x 18

apacity: 117 cans no ic

.RUGIDGEAR.COM

Shown in Snow

Shown in Surf

Shown in Sand

Shown in Sk

Shown in Slat

833-777-8443    |    SERVICE@RUGIDGEAR.COM

RUGID DEALERS:

Archer’s Pro Shop . . . . . . . . . Cotter, AR

Archery Countr . . . . . . . . . . . ustin, TX

BlackOvis.com. . . . . . . . . . . . . est Valley City, UT

Buck Mountain Spor  cc .. .Vergennes, VT

G4 Archery, LLC. . . . . . . . . . . . Hillsboro, OR

Gable Sporting Goods . . . . . Douglasville, GA

Mark’s Outdoors . . . . . . . . . . . Birmingham, AL

MOR Archer . . . . . . . . . . . . . . Shelby Township, MI

Straightline Sports. . . . . . . . . Steamboat Springs, CO

www.psai.org
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BUSINESSES

OWN YOUR BUSINESS IN HAWAII! 30+ years 

established portable sanitation rental busi-

ness for sale. Owner retiring - lucky you! 

Many long-term customers and recurring 

annual event customers. Very active con-

struction market with lots of new permits 

on the horizon. Great weather year round! 

Serious inquiries only. Email: HawaiiPortable 

ToiletBus4sale@gmail.com  (T05)

Septic Tank Service Business for Sale: 

Owner wishes to retire. Located in Cal-

lahan, FL (Nassau County) north of Jack-

sonville - fastest growing county in Florida. 

33 years in operation with loyal customer 

base. Includes: 1996 International 4900 

w/DT466E, 5-speed transmission, 2-speed 

axle. 2,500-gallon capacity truck. 302k 

miles, fresh in-frame, new transmission, 

excellent condition. 2000 Freightliner FL70 

w/8.3 Cummins diesel, 6-speed transmis-

sion. 2,400-gallon capacity truck. 198k 

miles, excellent condition. Also included: 

Complete DEP-approved lime stabiliza-

tion site and facility for land application. 

Owner will train and assist with licensing. 

For more information contact K.A. “Kenny” 

Farmer at 904-879-4701 or 904-545-0357; 

farmer613259@aol.com  (P05)

COMPUTER SOFTWARE

FreeSer v iceReminderSof tware .com, 

FreeSe r v i ceD i spa tchSo f tware . com,  

FreeRouteManagementSoftware.com.  

 (T05)

PORTABLE RESTROOMS

4,000 used portable restrooms for sale. Up-

dating our fleet to the new Zenith portable 

restrooms from Sansom Industries. Prices 

range from $125 - $325. Call Jim Reisinger 

@ 314-776-4000.  (TBM)

PORTABLE RESTROOM TRAILERS

2005 Wells Cargo 3-stall restroom trailer. 

Excellent condition. $15,500. Contact Danny 

601-441-1642  (T05)

Beautiful 2017 Rich Trailers 5-station re-

stroom trailer. 3 women's and 2 men's. 

275 fresh, 540 waste. Black doors and 

wood-look floors. GPS system and fresh/

waste electronic meter app. 16’. $28,000. 

615-294-1800  (T06)

PORTABLE RESTROOM TRUCKS

Two (2) 2014 Hino 195 tank trucks. Best 

Enterprises stainless steel vacuum tanks 

- 750 waste/300 water. Trucks are in per-

fect condition and ready to work. Both have 

Conde PTO-driven pumps and 175k miles. 

$44,900 each. 718-634-2780 (T06)

2018 Hino 268A cab & chassis, 25,950 

GVW with a new 1,600-gallon portable toi-

let service unit. (Stock# 13762) www.Vac 

uumSalesInc.com (888) VAC-UNIT (822-

8648)  (TBM)

2005 Ford F650, 5.9 Cummins, automat-

ic. Stainless steel tank 1,000/300, DC10 

washdown pump, Masport vacuum pump.  

$25,000 OBO. Call 786-488-4276 or email 

info@expressportable.com  (P05)

SEPTIC TRUCKS

2008 International 7500 featuring 
a 330hp MaxxForce 10 engine and an 
automatic transmission. Vacuum pump 
mounted by Allied Tank run by a fan-
cooled Wittig RFL100 412cfm. 115K 
miles, one-owner, well maintained. 
.............................................  $55,000

Call 717-278-6411, PA T05

SLIDE-IN UNITS

Imperial Industries S450 slide-in tank. 300 

waste/150 water. Manufactured in 2015. 

Great condition, no issues. $6,000. Pictures 

available upon request. Email Mikej@mobile 

sanitation.com  (T05)

TRUCKS - MISC.

Ten (10) 2015 Peterbilt 388 vacuum 
trucks. Extended day cabs with J&J 
110-barrel vacuum tanks with Fruitland 
pumps. Cummins 525 ISX, 18-speed 
transmission. 20k front, 20k steerable 
pusher 46k rears on Pete air-ride. Stain-
less air cleaners, full-locking rear lock-
ers. All have 90% rubber and brakes. 
Completely serviced, detailed and ready 
to work. Discounts on multiple units. 
$119,000 each. Please call Scran-
ton Craftsmen Inc., 930 Dunmore St., 
Throop, PA 18512

570-347-5125 T05

2012 Cat CT660, CT13 Cat, 8LL. 4,700-gal-

lon tank, Masport 400HXL pump. 20k front, 

20k steerable pusher, 46k rears. 241,000 

miles. Working daily. $92,500. Contact Dave 

at 612-221-6355 , MN (P05)

MARKETPLACE 

ADVERTISING

May 2019CLASSIFIEDS

+

=Thank You!

meaty-delivery.com
833-777-8443

Delivered$199.99

Hand-selected Wisconsin 

sausage and jerky  

delivered in a 20-qt.

                     cooler.

To advertise in PRO Marketplace 

Call 1-800-994-7990

The  
Johnny Mover

800-498-3000 
www.cesspoolcleaners.com

Trailers In Stock 

Ready To Ship

Eliminates the need 

to strap down each 

individual unit!

F R A G R A N C E

F R A G R A N C E

SUMMER FRESH
FRAGRANCE

290 Alpha Drive, Pittsburgh PA 15238

PORTABLE SANITATION PRODUCTS 

800.556.0111
surco.com

New mess-free  
packets available!

Call to get your FREE sample

Portable Toilet

Deodorant

Surco®

mailto:ToiletBus4sale@gmail.com
mailto:farmer613259@aol.com
http://www.Vac
mailto:info@expressportable.com
http://www.cesspoolcleaners.com
www.surco.com
www.surco.com
www.explorertrailers.com
http://www.meaty-delivery.com


DOWNLOAD OUR GUIDES
PJProductGuide.com | PJBuyersGuide.com

2500 GASPAR AVE., WHITING, IN 46394

pjpROMAG.com | 800.292.1305

The best sink in the industry just got better.

Reinforced Rod Hinges

Improved Handles
for Easier Movement

Improved Soap Dispenser Plates 
to Mix & Match Dispenser Types

New Fill Port
Can’t be seen from this view.

Integral Keyless Locking Hasp
Can’t be seen from this view.

Locking capability still an option.

New Rotomolded
Sink Base

Contact us for 
more information 

and to order.

Introducing: The Next-Generation Bravo!

DES28641_PJPROMAG_AD_Easter_April2019.indd   1 4/5/19   10:36 AM

+

=

meaty-deliv .c
833-777-8443

Delivered

Hand-selected Wisconsin 

sausage and jerky  

delivered in a 20-qt.

                     cooler.
800.556.0111
surco.com

New mess-free  
packets available!

www.pjpromag.com


Choose Your Model, Color And Accessories...

Quality Comes Standard.

single wall

double wall

color options

sink options

flushing options

pump systems

www.satelliteindustries.com | www.polyportables.com | 800-883-1123

With five standard restrooms to choose from, it’s 

nice to know quality is the standard. The Global, 

Axxis, Tufway, Vantage and Maxim 3000 are 

time-tested restrooms with solid reputations.

Ron Crosier, President of Crosier’s Sanitary 

Service bought his first Tufways in the 1980’s 

global axxis tufway vantage maxim
3000

7 17 5 717

1 3 1 13

1 2 1 12

2 3 2 23

and has this to say about their quality,
 
“The 

Tufway would be the best value and have the 

best ROI if it were twice the price. It’s a unit that 

never sees a bone yard.”

Pick your model, pick your color and pick your 

accessories, but first, pick quality. It’s timeless.

http://www.polyportables.com



