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FROM the EDITOR
November 2020

Contact us: PRO strives to serve the portable restroom industry with interesting and
helpful stories. We welcome your comments, questions and column suggestions and
promise a prompt reply to all reader contacts. Call 800-257-7222; fax 715-546-3786;
email PRO editor Jim Kneiszel at editor@promonthly.com.

Criminal Behavior and Public Defecation
Continue to Plague Restroom Operators
By Jim Kneiszel

Even being in pandemic mode doesn’t put an end to typical problems
faced by the portable sanitation community

I

governments need to learn when to open their coffers to provide portable
often recall my parents telling me what it was like to live through World
restrooms when and where they are needed most.
War II. They were members of the Greatest Generation, willing to make
the necessary sacrifices to defeat the Axis powers that threatened the
CONSIDER THESE RECENT STORIES:
world and our great land. Mom was at home conserving resources and
planting a victory garden. Dad was in the Army Air Corps traveling the
NEW MEXICO GROUP SENDS PLEA TO STOP VANDALISM
Pacific to face the enemy.
As COVID-19 settled in this summer, the nonprofit Upper Pecos
In those days, seemingly everyone worked together toward a common
Watershed Association paid to have 10 portable restrooms added to serve a
purpose. I’m sure we all have an idealized picture in our heads of what life
growing number of campers in the Pecos Canyon in northern New Mexico.
was like then in our own hometowns. Despite the war, or maybe because
Little did they know that their $1,000 per month gift to the people would be
of it, we imagine folks set aside their troubles and bad behavior to defeat a
greeted with so much disrespect.
common foe.
“We have seen the worst behavior that the canyon has ever witnessed,
When the COVID-19 pandemic struck early this year, I thought this
as far as are visitors that we have seen come up. These, unfortunately, are
would become one of those moments like World War II, where the problems
a majority of New Mexicans,” Frank Adelo, president of the organization,
we may have seen in the recent past would melt away for the time being. For
told KRQE-TV. The units became constant targets for vandalism and visitors
PROs, I thought your sanitation efforts amid the crisis would be recognized
filling the holding tanks with trash. The organization
and you wouldn’t be spending your time dealing with
couldn’t keep ahead of the damage despite crews
issues like petty crime and government customers
Then there is the lack
cleaning the units twice a week.
hemming and hawing about the cost of placing
“It’s disheartening for everybody in our group,
restrooms where they were critically needed.
of awareness from
a
lot
of
residents in the area and other visitors who
customers about the
come to the area,” Adelo said.
BUSINESS AS USUAL
equipment and knowUnfortunately, it has been business as usual as
how it takes to provide
USING A PORTABLE RESTROOM TO
PROs have had to fight the same battles as in preSMUGGLE POT ACROSS TEXAS
pandemic times. The headlines involving the portable
an adequate level of
First it was criminals caught using a septic
sanitation industry over the past several months have
portable sanitation
service vacuum truck to transport many bundles of
been peppered with stories of vandalism, crimes
service. The education
pot. And recently LMTonline reported the arrest of
involving your units and pleas for more sanitation
effort is a constant
a man who was to be paid $500 to carry 397 pounds
services.
of marijuana — with a street value of $238,200 —
Granted, there has been a lot of good news for
battle, but it’s one we
across Texas. The driver of a Chevy 2500 towing a
restroom contractors. Most have stayed busy, trading
can win over time.
flatbed trailer was stopped and a canine officer
lost special event business for increased service at
sniffed out the restroom loaded with bundles of pot.
construction sites and in many public areas where
The driver was arrested at a highway checkpoint and charged
cleanliness is required. And the demand for hand-wash stations and
with possession with intent to deliver a controlled substance. He told
sanitizer service has exploded — and will probably remain strong when the
authorities an acquaintance offered to pay him $500 to transport the drugs
COVID threat eases.
from Laredo to Cotulla. Who were the owners of the vacuum truck in the
But when you take a look at a few of these local news stories, you’ll see
first case and the portable restroom in the second? I trust these weren’t
we all have a way to go to put an end to some of the issues that have plagued
upstanding members of the wastewater industry.
the industry in the past. There continues to be a lack of consumer education
about the need for effective portable sanitation services in many areas. And
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PUPPY LEFT FOR DEAD IN A ST. PAUL, MINNESOTA, RESTROOM
In a case disgusting to pet lovers everywhere, a puppy was shot
and left in a portable restroom in a St. Paul, Minnesota, park. People
in the area reported hearing gunshots and a dog crying in the park,
and responding police found the young Labrador retriever mix in the
restroom, shot in the snout.
“The little guy was lucky to be alive,” an animal rescue worker told the
St. Paul Pioneer Press. The dog, who rescue workers named “Bill,” suffered a
broken jaw and shattered teeth when he was left for dead.
Fortunately, a volunteer organization saw to it that the puppy was
treated. It recovered and “is a very happy and friendly puppy, eager to greet
all people and make friends,” a St. Paul Animal Control worker said.
MAINE LAKE AREA CRYING OUT FOR MORE PORTABLE RESTROOMS
The COVID-19 pandemic prompted many folks to look for safe outdoor
activities, and that meant a lot of swimmers and boaters at Long Lake in
southwestern Maine. The 11-mile-long lake stretches through Bridgton,
Naples and Harrison townships and attracted many new people this year.
But the visitors weren’t always following sanitary practices, prompting the
Lakes Environmental Association to post a sign saying, “Reminder, the lake
is not a toilet,” reported WGME-13 News.
There have been multiple complaints about human waste found on
shorelines and private property. The lakes group — calling this a serious

health and sanitation issue — asked local officials to place portable
restrooms at several boat launches to address the problem.
“Because boating and lake recreation is a relatively safe activity right
now, more people appear to be out on the water and the problem seems
to be getting worse,” Colin Holme, association executive director, wrote in
a letter to local officials. He said there’s “no excuse for somebody to get off
their boat and go on somebody’s property to relieve themselves. That’s just
poor upbringing.”
HERE TO SERVE
I know stories like these can be frustrating for portable sanitation
providers. Every time one of your units is vandalized, you spend money
on labor and parts to repair it and get it back out on the job. And so many
bad-news stories can undeservedly tarnish the reputation of your service
company and the industry overall.
Then there is the lack of awareness from customers about the
equipment and know-how it takes to provide an adequate level of portable
sanitation service. The education effort is a constant battle, but it’s one we
can win over time.
Is it disappointing that you face the same old issues and challenges
when we should all be pulling together to put this pandemic behind us?
Yes, it is. But our focus should remain clear to provide the best possible
sanitation services no matter what’s going on around us. Stay strong, PROs.■
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AT YOUR SERVICE

Jeff and Terri Wigley are portable sanitation industry veterans, having
owned and operated Atlanta-based Pit Stop Sanitation Services for 22 years.
Send your questions for them or comments to editor@promonthly.com.

Here’s the Step-by-Step Process to
Become a Woman-Owned Business
By Jeff and Terri Wigley

Q

Gaining the designation is laborious, but it can give your PRO company a leg up
on the competition when it comes to government contracts

UESTION: My husband and I have owned and operated our
company for several years. What do I do to become a woman-owned
business? How will such a designation help our company?

ANSWER: A woman-owned business is the designation of a company that,
once the requirements are met, is eligible for certain set-aside programs
offered by U.S. government agencies, large companies with government
contracts and certain industry associations.
Terri operated our company, Pit Stop Sanitation Services in Atlanta,
as a certified woman-owned business. According to Terri, this program
presents opportunities for which your company may not otherwise be
eligible. One cautionary and important point she makes: Do not rely on this
special designation as a major source of obtaining business. Certification
should merely complement your company’s commitment to quality service
and a high level of customer satisfaction in all business sectors.
According to the U.S. Small Business Administration, the federal
government’s goal is to award “at least 5% of all federal contracting dollars
to women-owned small businesses each year.” Clearly this certification can
be of benefit to qualified PROs.
Two designations of women-owned businesses are “Woman-Owned
Business Enterprise” (WBE) and “Woman Owned Small Business” (WOSB).
The basic requirements for both are straightforward but stringent. The core
principle is that the business be at least 51% owned by one or more female
American citizen that operates and controls the business on a daily basis. In
addition, the business must meet the requirements for a small business.
WOMAN-OWNED SMALL BUSINESS (WOSB)
The WOSB certification program is administered by the SBA and, in
addition to the 51% minimum ownership requirement, it also looks at
the size of the business according to certain industry standards, primarily
NAICS codes. (For reference in completing various forms in this process,
NAICS is the North American Industry Classification System and replaced
the older Standard Industrial Classification (SIC) system in 1997. The NAICS
code for portable toilet rental, service and cleaning is 562991.)
As of this past July 15, the SBA made several changes to this program,
and as of October 15, the SBA began issuing decisions on certifications. The
updated WOSB Federal Contracting Program regulations can be found at
beta.certify.sba.gov.
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Keep in mind that this is a process that not every business owner
is eligible to participate in, so an investment of your time
will benefit your company in the long run.

One important change in the October 2020 process is that third-party
certified documentation can be used for this certification as well. (The
third-party process for certifying as a “Woman-Owned Business Enterprise”
(WBE) is described below.) Self-certification is no longer an option.
Another key component of this program is that certification must be
updated annually through both SAM.gov (System for Award Maintenance)
and the previously mentioned beta.certify.sba.gov system.
WOMAN-OWNED BUSINESS ENTERPRISE (WBE)
The WBE certification program is provided by several third-party
organizations that also offer network and training opportunities with fellow
members and other industry representatives.
The four organizations approved by the SBA are:
• Women’s Business Enterprise National Council (WBENC) –
www.wbenc.org
• National Women Business Owners Corporation (NAWBO) –
www.nawbo.org
• U.S. Women’s Chamber of Commerce – www.uswcc.org
• El Paso Hispanic Chamber of Commerce – www.ephcc.org
Terri was a long-standing member of WBENC and using this
organization as an example will illustrate the goal of these third-party
organizations.
WBENC is the largest of these organizations and their certification
standard is accepted by over 1,000 corporations in addition to many federal,
state and city entities. They offer support, resources, targeted marketing and
networking opportunities. The WBENC National Conference and Business

Fair is their largest event to assist certified women-business owners. This
organization offers the WBENClink2.0 D Internet Database and is an
excellent source of information and includes a repository of certified WBEs.
Fourteen Regional Partner Organizations work with the WBENC to
administer certification across the U.S. Refer to the WBENC database, at
wbenc.org, for the most convenient regional partner.
WBENC is also an approved third-party certifier for the SBA WOSB
Federal Contracting Program.
CERTIFICATION PROCESS AND SUGGESTIONS
As you might imagine, paperwork is involved. But keep in mind that
this is a process that not every business owner is eligible to participate in, so
an investment of your time will benefit your company in the long run.
Certification is a two-part process: online application and documentation
and then a site visit. Preparation in advance will make the entire process run
smoother and faster.
Your company must possess three key numbers for you to begin
the application process. The Federal Employer Identification Number
(FEIN) should already be established for your company as it is used
extensively in the annual income tax process. The second number is a
DUNS number (Data Universal Numbering System). The third number
that is required to work with the federal government is an SAM number
(System for Award Management).
The DUNS number is a proprietary system developed by Dun &
Bradstreet in 1963 for credit reporting practices. Over time, the DUNS
number was so widely adopted by industry and trade associations
throughout the world that in 1998 it was incorporated as the U.S. federal
government’s contractor identification code. One phone call to Dun &
Bradstreet at 866-705-5711 will complete this process at no charge. Once on
the phone, indicate that you are a federal grant applicant and inquire if your
company already has an assigned number. If so, record the number and you
are finished. If you do not have a number, remain on the line and you will be
assigned a DUNS number for your company.
The SAM number (System for Award Management) is found on an
official website of the federal government that allows your company to do
business with any entity within the U.S. government. By proceeding in the
recommended order of operations that has been described in this column,
the requirements for a SAM number are easily met. Merely sign on to the
website sam.gov and enter your company’s FEIN number and DUNS
number. The SAM number must be renewed annually.
The only additional requirement is your company’s banking
information to set up electronic funds transfer (EFT) payments from your
governmental customer for timely invoice payments.
STEP 1: ONLINE APPLICATION PROCESS
With all the government-required identification numbers established,
the application process is straightforward. The best advice is to thoroughly
complete one step before going on the next. Our advice is to think of the
adage, “How do you eat an elephant? One bite at a time.” Please keep in mind
that all this information is confidential with the certification committee.

GENERAL INFORMATION: This is a major point in the application process.
You will sign an affidavit that you own at least 51% of the company and this
document is then notarized.
OWNER IDENTIFICATION: You must present an accepted form of
identification (generally a driver’s license) as well as proof of U.S. citizenship.
Financial information: Current financial statements, federal tax returns, any
loans and real estate leases are the basics of this requirement. In addition,
your corporate resolution and bank signature card will give further evidence
of your role in the company.
PERSONNEL INFORMATION: Employee payroll information as well as W2
or 1099 records for all owners, officers or directors of the company for the
most recent year.
MANAGEMENT INFORMATION: Your resume in addition to any other legal
employment documents you may possess, such as consulting agreements
with other individuals or companies.
GOVERNANCE INFORMATION: These are legal documents that define your
company as a sole proprietorship, partnership or corporation.
After completion of the online application, you are assigned an applicant
number and the data is then analyzed.
STEP 2: SITE VISIT
Once notified that the application is complete and meets all
requirements, a site visit is arranged. The objectives of this visit by a member
of the certification committee are to:
• Meet the applicant one-on-one.
• Discuss the application in terms of any questions or
additional information needed.
• Tour the facility and better understand the business.
• Have short conversations with several of the employees to ascertain
their views of the company as well as to ensure that the ownerapplicant has a day-to-day presence in the business.
After the site visit is complete and, once approved, you are certified as
either a WBE or a WOSB.
RENEWAL
The certification renews annually, and the goal is to merely verify the
information that is on file and to update any changes in the business. As
previous noted, do not forget to also renew your SAM registration annually.
FINAL THOUGHT
While good customer service, high employee satisfaction, effective
sales and good financial management are keys to success in your business,
additional certifications can create a competitive advantage. The WBE
and WOSB certification programs are intense, laborious, thorough and
complete. While some of the requirements may seem detail-oriented,
keep in mind that this ensures only qualified contractors will be certified.
These certifications can lead to increased business and that is an asset to
your company. ■
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FILE

Jonathon and John Biros
are shown with Jonathon’s
twin sons, Jonathon “Jay”
and Alexander “Zan,” the
namesakes of the JayZan
2020 hand-wash stations
built by Biros Utilities. In the
background are PolyJohn
restrooms. (Photo by Kevin
Blackburn)

BUILT IT

OURSELVES
When the COVID-19 pandemic caused a run on
their hand-wash equipment inventory, the skilled
fabricators at Biros Utilities went to work building
a homemade solution

Biros Utilities Inc.

H

Sheppton, Pennsylvania

Owners: John and Jonathon Biros
Founded: 1987
Employees: 24
Services: Portable sanitation, fencing
Service area: 10 counties around Sheppton
Website: www.birosutilities.com

By Steve Lund

T

he ability to manufacture portable hand-wash stations for their customers kept Biros Utilities of Sheppton, Pennsylvania, at full staff,
even during the worst of the economic slowdown that started this
past spring.
As it did elsewhere, the COVID-19 pandemic wreaked havoc on the
portable restroom business in Pennsylvania. Everything suddenly came
to a standstill: Construction sites were shut down and special events were
canceled.
But as construction work began to recover, concern about the coronavirus created a new opportunity. Demand for portable hand-wash
stations went through the roof. Biros Utilities had a fairly large inventory
of them, more than 200, from PolyJohn and Satellite | PolyPortables. But
they needed more and were having difficulty sourcing them due to staggering demand.
“We were running in short supply,” says Jonathon Biros. “Our suppliers were not able to supply us with wash stations. With the restrictions
and the emphasis on hand washing and sanitizing, we had to go in a different direction. We started to manufacture our own.”
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John Biros, Jonathon’s father and one of the founders of Biros Utilities, had a lot of experience in welding and metal fabricating. He went to
work building a prototype, with his grandsons, age 5, helping to make the
first templates out of cardboard. His first prototype would have worked,
but he figured that it would be too complicated to weld and too expensive
to manufacture.
Eventually he designed a portable wash station with an aluminum
frame, a 25-gallon PVC water barrel and an 8 mL wastewater bladder.
The washstand has a foot-operated water pump, a palm-operated soap
dispenser and a pull-down paper towel dispenser. It was designed to be
transportable inside a portable restroom.
TAKING UP THE SLACK
John Biros figured this could be manufactured at a reasonable cost,
and he dubbed it the JayZan 2020 after his twin grandsons, Jonathon, who
goes by Jay, and Alexander, who goes by Zan. Biros Utilities started out
by making 50. The workers whose routes had been cut by the economic
slowdown were kept on the payroll to help with the manufacturing.
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FILE
Right: Landon Pecika and Brad Kline prepare to load JayZan
2020 hand-wash stations for delivery. Customer demand for
hand-wash equipment has grown tremendously.
Below: Technician Pecika services an Armal restroom.
Biros Utilities builds out its own trucks using Conde pumps
(Westmoor) and tanks provided by Crescent Tank, Best
Enterprises, Garsite/Progress and Preston Biros.

“Our units are
“Everybody was down in the dumps
when the pandemic started,” John said.
thoroughly cleaned.
“They wanted to keep working.”
We’ve put a good
And they did, thanks in large part
team together.
to the JayZan 2020 hand-wash station.
Our office staff,
The first 50 were rented out quickly.
When there were only 10 or so left in
instead of taking
the yard, they built another 50. Every
complaints, they
time the inventory would start to run
are taking calls
low, they’d build another batch. By
commending our
mid-July, they had built 300 and were
adding about 100 more wash stations a
drivers for their
month.
good service.”
As lockdown restrictions graduJONATHON BIROS
ally eased and work resumed at construction sites, demand for hand-wash
equipment was heightened. The Pennsylvania Department of Transportation, a regular customer for Biros, was
one of the earliest organizations to resume work, and it required wash stations at every job site.
Hand-wash stations used to go out of the yard and come back quickly
because most of them were used for parties and special events. Now, they
were going out to construction sites with the portable restrooms, and they
were staying on the sites.
16
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A NEW NORMAL
Before the pandemic, the usual ratio of restrooms to wash stations was
between five and 10 restrooms for each wash station. Now, Jonathon says,
it’s more like three restrooms for each wash station.
“That’s going to be the new normal,” Jonathon says. “Previously it was
rare for wash stations to be ordered for a construction site. Now, it seems like
all the construction sites across the board are going for one restroom unit
and one wash station.”
The pandemic also created demand for portable restrooms, wash stations and even restroom trailers in new places. These included:
• Warehouses and loading docks. Companies receiving deliveries
would not want the delivery drivers to come into the building,
so they would have restrooms and washstands set up outside.
• Hospital test sites. Some hospitals that were testing employees before
they entered the hospital needed portable restrooms and washstands
or restroom trailers at the testing site.
• Small businesses, as they reopened, needed wash stations
• Funerals, which were often held outside, instead of inside churches.
• Graduation parties. Big graduation ceremonies were all canceled,
but some families still had outdoor graduation parties, and they
would order portable restrooms and washstands so people would
not have to go into the house.
FAB HAPPY
Designing and manufacturing hand-wash stations wasn’t much of a
stretch from routine for Biros Utilities. Welding and fabricating things from
metal is in the company’s DNA. John Biros’ father, a welder who immigrated to the United States in the 1950s from what is now Slovakia, opened a
welding shop here and became a U.S. citizen. John, the oldest of his seven
children, grew up around the welding shop. He says he learned to weld and
drive a truck when he was 10 years old.
Once his father gave him a “summer school” project, designing and
building a wrought iron stair railing for his uncle. His father just told him to

promonthly.com

November 2020

17

FILE

Left: Hand-wash stations fabricated
by Biros Utilities, along with PolyJohn
restrooms, wait to be deployed.

“measure it up” and gave him all summer to work on it. At summer’s end,
they installed it.
“Fortunately, everything worked out well, so I got an A-plus,” John recalls.
He has used those skills in the portable restroom business in numerous ways. Biros Utilities outfits its own trucks, sometimes even building their
own aluminum tanks for pickup trucks. John has also designed and built restroom trailers.

ADDING WATERLESS URINALS
John Biros, one of the owners of Biros Utilities, remembers well when he
decided to use waterless urinals in his homemade restroom trailers. It was in
2004, and waterless urinals were rare then, at least in Pennsylvania.
He had built a restroom trailer specifically for a county fair. It looked like a
little barn. One night he got a call that the wastewater tank was overflowing.
He went to investigate and found that the valve on the urinal was stuck open.
“After pumping that, and that was a late-night venture, the next day I was
on the computer looking to see if I could locate waterless urinals. They were
few and far between,” John remembers. “Waterless urinals were heard of, but
they weren’t quite available in the states.”
After some investigation, he found the best way to get one was to have
it delivered from Australia. It took a month to ship. When it arrived, he built a
6-by-12-foot restroom trailer with two stalls for women, one stall and a waterless urinal for men.
“I took that unit to a trade show. I noted that all the American manufacturers there had water urinals,” John recalls. He also said he spoke to a lot of
people who had had similar experiences to his with a valve sticking on a urinal
causing a late-night service call.”
Evidently the American manufacturers heard the same complaints. A
couple years later, John says, Sloan came out with a waterless urinal. “In 2020,
almost every manufacturer out there is using waterless urinals,” he says.

18

November 2020

Portable Restroom Operator

“That’s going to be
the new normal.
Previously it was
rare for wash
stations to be
ordered for a
construction site.
Now, it seems like
all the construction
sites across the
board are going
for one restroom
unit and one
wash station.”

EXCAVATION ROOTS
Portable restrooms were a sideline for Biros Utilities in the beginning. John and his brother Michael
had been operating a septic pumping and excavating business together
since 1987, and the business grew
to include other services, including portable sanitation. In 2000 the
brothers split the business, with Michael taking the septic pumping and
John taking the excavating business
and portable sanitation. For years,
excavating was the dominant part of
JONATHON BIROS
John’s business.
That changed with the housing
collapse in 2008. The company had been doing water and sewer work and
residential construction, but all that work evaporated. So John refocused.
“The portable restroom side of the business became the provider, when before the excavation side had been the provider,” he says.
There was no big turning point in the portable restroom business, just
steady growth. He hired a full-time salesperson and a marketing director.
The company no longer provides excavation services.
“It just kept growing. Our coverage area went from about 15 miles to
about 75 now,” John says. “Our service sells the business.”
The company has 24 employees. Family members on the staff include
John’s wife, Ann, who works in the office, Jonathon, and Jonathon’s nephew, Preston Biros, who drives routes.
Many of the crew are longtime employees; several have been with the
company more than 20 years. The company does not offer health insurance to the entire staff, but John says there are other perks that keep the
employees satisfied with their jobs.

ANTI-VIRUS
RESTROOM TRAILER
NOW AVAILABLE

Waterproof Composite Roof

Interior Walls Lined
with Patented
Permanent
Virus Killer*

*REDUCES
VIRUS
MICROBES
BY 99.99%
Exterior Handwashing

Water Resistant
Composite Floor

(260) 593-2279
www.richrestrooms.com

EASILY MOVE RESTROOMS
Super Mongo Mover®
• Move ADA Restrooms
• Aluminum Frame
• Available with 4, 6 or 8 wheels
• Easily Rides on Your Truck
• Ships UPS

Patented

Hitch Hauler™
Carry A Restroom & Super
Mongo Mover On Your
Pickup or Sport Utility

Toll Free:

866.599.3325

www.DealAssoc.com
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MORE INFO
Armal, Inc.
866-873-7796
www.armal.biz
See ad, page 23

PolyJohn
800-292-1305
www.polyjohn.com
See ad, page 44

Best Enterprises, Inc.
800-288-2378
www.bestenterprises.net

Satellite | PolyPortables
800-883-1123
www.satelliteindustries.com
See ad, page 33

Crescent Tank Mfg.
585-657-4104
www.crescenttank.com

Sloan Flushmate
800-533-3450
www.flushmate.com

Garsite/Progress, LLC
800-467-5600
www.progresstank.com

Westmoor Ltd.
800-367-0972
www.westmoorltd.com

Right: John Biros
welds on a base of
the JayZan 2020
hand-wash station.

“They are out on the road, not in factories or warehouses,” he says.
“Some are former over-the-road truckers who decided they wanted to be
home at the end of the day. The overtime that they work, the atmosphere,
there are a bunch of different ways that we take care of people.”
A FIT FLEET
He says he appreciates that the workers understand the importance of
good service.
“Our units are thoroughly cleaned,” he says. “We’ve put a good team
together. Our office staff, instead of taking complaints, they are taking calls
commending our drivers for their good service.”
Over the years, Biros Utilities acquired the inventories of a couple of
small portable restroom operators. The company now has about 2,000 portable restrooms from a variety of manufacturers plus about 200 commercially made hand-wash stations in addition to the JayZan 2020 hand-wash
stations and sanitizer stands the company has manufactured. The company
operates from a 5-acre property in Sheppton, about 50 miles southwest of
Scranton. There is a 6,000-square-foot building and a 1,700-square-foot office building.
The fleet includes 14 trucks, mostly Dodge Ram 5500s bought new, then
outfitted by the Biros Utilities crew. “We do the outfitting with tanks, pumps
and gates ourselves,” Jonathon says. “We do it all in-house.”
They use 600-gallon waste and 300-gallon freshwater steel tanks, made
by Crescent Tank, Garsite/Progress, Best Enterprises and Preston Biros, and
they usually pair them with Conde pumps (Westmoor). The Biros crew also
fabricates square aluminum 300-gallon waste and 160-gallon freshwater
tanks to fit on the beds of pickup trucks. The company also uses a septic
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hauler, an International with a 5,000-gallon aluminum tank and Conde
pump, to take wastewater to treatment plants.
Biros Utilities still has some excavating equipment, but these days, it
mostly sits idle.
CANCER SURVIVOR
John Biros, 62, could be said to be living on borrowed time. In 2015,
he was diagnosed with a rare form of cancer that affects his kidneys, lungs
and liver. He was scheduled for an operation in Allentown, but after they
opened him up, the doctors there decided they were not able to help him
and directed him to other hospitals. Biros ended up going to The Johns Hopkins Hospital in Baltimore. After 28 days of radiation treatments and a sixweek recovery period, he had a 15-hour operation in which his kidney was
removed. Doctors told him he could expect to live four to six months.
That was five years ago. In the meantime, he went to Colorado where he
started using medical marijuana. He started that therapy in January 2016. He
believes that helped shrink his tumor significantly.
“I’ve been working ever since,” he says.
He also went to Houston to take immunotherapy, which he says has
also been helpful.
“We’re taking it one day at a time,” he says, when asked about his plans
for the future. “We’re waiting to see what happens with this pandemic.”
BUSY DESPITE THE VIRUS
Seasonal and special events like fairs and concerts typically amounted
to about 25% of the portable restroom business for Biros Utilities. This year,
except for some graduation parties and funerals, the special events have all
been wiped off the calendar.
In spite of that, Biros Utilities has been busy enough that it did not have
to lay off anyone and actually had to add another driver.
The company’s marketing push this year has been to reach out to existing customers and potential customers to make sure they know that Biros
Utilities can provide hand-wash stations.
Jonathon says that the emphasis on cleanliness has prompted customers to want more service for their restrooms and hand-wash stations.
“Our business wound up where a lot of construction companies want
two or three-times-a-week service,” he says. “We had to add people to keep
up with demand.” ■

Below: Biros, left, sets up the day’s
welding jobs while son Jonathon looks on.

PRO Business

Protect Your Company’s
Name, Logo and Other
Intellectual Property
Trademarks, patent and copyright law should be employed to
keep others from benefitting from your company’s valuable image
By Tim Dobbins

Y

our portable restroom business’s trademark is its brand name. You’ve
worked hard to establish your brand, so how can you protect it from
infringement?
Gary Lambert is the founder and managing partner at Lambert
Shortell & Connaughton and has a long history of obtaining and protecting
registered trademarks for a diverse range of clients. In a recent virtual training
session at the Portable Restroom Operator website, www.promonthly.
com/video/webinar/business-patent-trademark-and-copyright-law,
Lambert discusses how businesses and individuals in the water and
wastewater industries can protect their proprietary goods and services.

TRADEMARKS
A trademark can be any word, name, symbol or device, or a combination
of these, used to describe and identify a company’s goods and services. The
term “service mark” is often used to describe and identify a service separate
from goods, but the two can be used interchangeably.
Once you decide on your trademark, the next step is to protect it
through registration. You may have noticed the registration mark ( )
following a name or product logo. This is the symbol of a registered
trademark. Do note that it is unlawful to use that symbol with your
trademark prior to approved registration.
The TM symbol (
) represents common law trademark and shows
that a company has trademark rights but has not registered it. In the U.S.,
parties are not required to register their marks to obtain protectable rights,
though a registered trademark will be much more secure if infringement
accusations ever arise.
When looking at existing registered trademarks that involve wastewater,
there are certain points to pay attention to when determining if you are
infringing on an existing mark or if someone is infringing on yours.
The registration date is important because the examiner and the patent
and trademark office can only deal with who filed first. The next thing listed
will be the international class. This number is one of 45 classes that defines
a category that the trademark or service mark falls into. Following the
international class will be the first use.

®

™
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“First use is everything in trademark. It dictates
everything in the end. When the smoke clears,
what matters is first use.”
Gary Lambert

“First use is everything in trademark,” Lambert says. “It dictates
everything in the end. When the smoke clears, what matters is first use.”
If there is likelihood of confusion or controversy from another business
or individual about competing trademarks, the battle comes down to who
used it first.
“Likelihood of confusion” is also important and is the most common
reason a registration request is denied. Likelihood of confusion only exists
when the marks are similar and the goods or services of the parties are
related such that consumers would mistakenly believe they come from the
same source.
The trademark office lists a number of examples of what makes
trademarks similar. Sound can make a mark similar. Even if it is spelled
differently but sounds similar when spoken, the trademark office will
consider them too similar to register. Appearance of the brand name or logo
is another more obvious factor considered.
One that is maybe not as obvious but recognized by the trademark office
is the meaning of a certain phrase or word. Lambert uses the word “Lupo”
as an example. Lupo would be denied if a similar company had already
registered the trademark “wolf” because lupo is the Italian translation of
wolf. Other grounds for refusal include using largely only a surname or
geographically descriptive origin of goods or service.
Something else you may want to consider is trade dress. This refers
to the total image or overall appearance of something. It may include size,
shape, color, color combinations, texture, graphics or even certain sales
techniques. Trade dress can be registered, but it must be distinctive and
cannot be a functional characteristic of the good or service.

®

For all seasons …

STRONG. EXPERIENCED. WORLDWIDE.

866-873-7796
www.armal.biz

PATENTS
Patents differ from trademarks and are summarized as the right to exclude
others from making, using, offering for sale or selling an invention in the U.S.
“A patent does not make you money; it prevents other people from making
money,” Lambert explains. “Now, you might make money by preventing others
from making it, but a patent by itself isn’t going to write you a check.”
Two types of patents apply to the wastewater industry: a utility patent
and design patent. Utility patents protect any new and useful process,
machine, article of manufacture, composition of matter or any new and useful
improvement, whereas a design patent protects a new, original or ornamental
design for an article of manufacture.
To receive a patent on a design or utility, the invention must be completely
novel. This is strict and means that a patent cannot be obtained if the invention
was already patented, described in a printed publication, in public use, on sale
or otherwise available to the public before the patent claim’s filing date.
COPYRIGHTS
A copyright is a form of protection grounded in the U.S. Constitution
and granted by law for original works of authorship fixed in a tangible
medium of expression covering both published and unpublished work.
Copyrights can protect any works of authorship such as literary or artistic
works, computer software and architecture. It does not uphold facts, ideas,
systems or methods of operation.
GET PROTECTION
Knowing and using whichever protective measure applies to you and
your brand name will help ensure the longevity of your property. Don’t
be afraid to seek the guidance of a trademark lawyer to make the process
smoother and to ensure you are getting the proper registration. ■
promonthly.com
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Take 5 ...

Charley and Kaitlin Heltunen of
A-1 Toilets in Calumet, Michigan

with A-1 Toilets

The Double Life of

Charley
Heltunen

The owner of A-1 Toilets leads a not-so-secret double life.
A full-time elementary school teacher, he’s developed a
schedule that allows him to succeed at both jobs.
By Peter Kenter | Photos by Veronica Urbaniak

C

harley Heltunen is a third grade teacher who also happens
to be the owner of A-1 Toilets, in Calumet, a small town on
Michigan’s Upper Peninsula. At 31 years old, he and his wife,
Kaitlin Heltunen, closed the deal on A-1 Toy-lets on March 1, 2019,
and with a slight rebranding, reopened as A-1 Toilets.
How does a teacher become the owner of a portable restroom
business? By chance.
“My dad rented a couple of portable restrooms from A-1 in the
summer of 2018,” Heltunen says. “He got into a discussion with the
owner about how he was looking to sell the business. My dad texted me
and asked me if I wanted to buy a couple hundred portable restrooms.”
Heltunen had considered going back to school so he could
become an education administrator. But he realized that buying the
business could be a better financial prospect than losing income
and paying substantial tuition fees while upgrading his credentials.
He opted for A-1 instead.
The sale included 263 portable restrooms, three vacuum trucks
and the services of Paul Eisenman, a 17-year veteran employee.
About 80% of the clients are regular summer residents who renew
their contracts year after year. Other clients include construction
companies and residents hosting weddings and other events.
Heltunen currently offers 267 portable restrooms. The majority
are branded Five Peaks (now from Satellite | PolyPortables) with a few
older PolyJohn units. Their 13 hand-wash stations include PolyJohn
Bravos and Sierra RideAlongs (now from Satellite | PolyPortables).
A-1 operates two 2002 Ford F-450 diesel 4x4s with 450-gallon
aluminum waste tanks and Masport pumps from Imperial
Industries. Separate plastic 100-gallon freshwater tanks are supplied
by Kentucky Tank. A back-up truck is used during summer — a 1995
Ford Super Duty with a 350-gallon rectangular stainless steel waste
tank manufactured by the previous owner and a Masport pump.
Three flatbed snowmobile trailers are used to transport
restrooms: a 22-foot FLOE trailer for up to 12 units; a 20-foot Triton
trailer for up to 10; and a 10-foot Newman for as many as four.
A-1 serves an area roughly 40 miles northeast to the shores of
Lake Superior and 60 miles south.
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EXPLORE FIVE ISSUES THAT AFFECT CHARLEY
HELTUNEN’S PORTABLE SANITATION BUSINESS:

1

BALANCING THE SCHEDULE

As a devoted schoolteacher, Charley
Heltunen puts students first. But the
rhythm of the school year balances
nicely with the rhythms of the portable
restroom business.
Kaitlin provides year-round office
support, fielding customer calls and
deploys trucks and restrooms.
A-1’s quieter months are October to
April. Summer residents fuel the busiest
period, with the business ramping up
slowly in May when work entails more
than employee Eisenman can handle.
“The former owner, Jerry Tabor,
fills in for about four weeks, and I start
taking part of the route after school,”
Heltunen says. “When school ends at the
beginning of June, I take over the route

full time until the last few days of August
when school starts again.”
The most hectic period for the
business is July to September when
almost 80% of the units are rented on
monthly contracts and work can expand
to 80 hours per week. Last August, A-1
handled 27 events including weddings
and auctions in a single weekend.
In the fall, Heltunen’s brother-inlaw, a police officer working on night
shift for a local university, drives a route
each morning until early November,
by which time only a dozen or so units
remain rented, primarily for construction
clients and ski trails. It works out well for
Eisenman, who enjoys winter curling
and chooses one day a week to pump.

2

DECIDING WHEN TO GROW

In the past, the business has relied on
digital marketing and advertising through companies
such as DexYP. However, Heltunen says he’s not ready
to expand advertising efforts.
“Advertising and promotion are expensive and
I don’t want to push toward growth we can’t handle
over the short run,” he says. “I’ve heard that you need
about one person per 100 portable restrooms and
that means we should already be hiring two and twothirds guys — we’re two-thirds of a guy short already.
We’re looking to see how the economy recovers, at
which point we might hire somebody part time. If the
demand comes, my father-in-law is ready and waiting
in the wings.”
He says he’d like to redeploy some of his restroom
fleet by buying some luxury restroom trailers for
weddings, then cycling some of the older units into
construction contracts.
Above: Charley Heltunen loads a
Satellite | PolyPortables restroom for delivery.
Above Right: Heltunen prepares to restock
paper products in his service truck.
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“I’ve heard that you need about one person per 100 portable
restrooms and that means we should already be hiring two
and two-thirds guys. … We’re looking to see how the economy
recovers, at which point we might hire somebody part time.”
CHARLEY HELTUNEN

3

PLANNING FOR THE FUTURE

As a teacher, Heltunen can retire in his mid 50s. What he’ll be doing with A-1 Sanitation at
that age depends on the performance of the business.
“We financed the purchase of the business with a loan that comes due in the summer of 2024,” he
says. “When that loan is settled, I’ll definitely continue teaching for at least another year. Then we’re going
to think seriously about whether I should continue teaching or devote my energies to A-1 full time.”
Heltunen foresees the possibility of expanding the business into other areas that will provide greater
opportunities during the colder months. “I’ve been doing a lot of reading in Portable Restroom Operator
and Pumper about what portable restroom operators are doing in the off-season,” he says. “We might look
at something like snow removal work for example.”.”

VACUUM TRUCKS BUILT
FOR DEMANDING JOBS
JUST LIKE YOURS
Look to us for the toughest septic trucks, portable restroom trucks
and slide-in units. American Tank Co. manufactures vacuum tanks
and can craft any truck to your specifications.
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4

RECOGNIZING THE IMPORTANCE
OF EDUCATION

Heltunen recognized the importance of learning everything he could
about the business. He engaged in ride-along training sessions prior to
buying the business.
Becoming the licensed owner and “responsible agent” for A-1 also
required him to earn 10 continuing septage education (CSE) credits
recognized by the Michigan Department of Environment, Great Lakes, and
Energy. Maintaining that license requires him to earn another 30 CSE credits
over five years.
“Taking those courses made me realize I still have a lot to learn about
the business,” he says. “It underscores the importance of earning those
additional CSE credits.”
He also likes to educate his customers with a series of light-hearted
blogs. One blog encouraged customers to not treat portable restrooms
like trash bins, and recounted all the items he’s pumped out of them, from
iPhones and fully wrapped Snickers bars to sandbags and six packs of beer.
He’s also used his portable restroom experience in class, explaining,
for example, the effect of wind on structures. “I told them how one of my
restrooms was knocked over in a strong windstorm,” he says. “I told them
how I had to shovel it out, then stand it back up. They think it’s very funny
that I’m so fired up about portable restrooms.”
Below: Heltunen uses a stencil to apply the company name to
a Satellite | PolyPortables handicap restroom in the company yard.

Right: Heltunen and
employee Paul Eisenman
are shown with one of
their vacuum trucks built
out by Imperial Industries
with an aluminum tank
and Masport pump.

5

CUSTOMIZING EQUIPMENT FOR
EFFICIENCY

The company’s previous owner ordered all of his waste tanks mounted
sideways on his service trucks, with hose reel mounted on the driver’s side. It’s a
design Heltunen has come to appreciate.
“It provides easier access for the driver,” he says. “When you jump out of the
truck, your hose reel is right beside you. Also, if you’re carrying a tank half full of
waste, the sloshing of the waste in the tank is lessened when you slow down
and speed up.”
Heltunen also likes that the layout frees up just enough of the truck bed to
carry an extra pair of portable restrooms, in addition to the two he carries on his
hitch gate. He’s planning to order another flatbed rig from Imperial Industries if
things get any busier. Would he order his waste tank placed sideways or front to
back? “Sideways, definitely,” he says. “I’m sold on that design.” ■
Left: Heltunen stops
to service restrooms in
Hancock, Michigan, using
his truck built out by
Imperial Industries and
carrying a Masport pump.

MORE INFO
Imperial Industries, Inc.
800-558-2945
www.imperialind.com
See ad, page 43
Kentucky Tank, Inc.
888-459-8265
www.kentuckytank.com
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Masport, Inc.
800-228-4510
www.masportpump.com
See ad, page 23

PolyJohn
800-292-1305
www.polyjohn.com
See ad, page 44

Satellite | PolyPortables
800-883-1123
www.satelliteindustries.com
See ad, page 33
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National Vacuum Equipment

National Vacuum Equipment

PROVEN TO
GET THE JOB
DONE FASTER
National Vacuum Equipment

304 COMBO PAK l 210 CFM

MADE IN THE USA

Portable Restroom Delivery

TRAILERS

800-253-5500

www.natvac.com

THE MOST LAYOUTS AVAILABLE FOR
HANDICAP ACCESSIBLE TRAILERS

Heavy Duty Steel with Double Axle, Electric Brakes,
Flush Mounted Lights and Built-in Ratchet Straps

6 Hauler ........$3197 (12ft)
8 Hauler ........$4159 (16ft)
10 Hauler .......$4519 (20ft)
12 Hauler .......$5064 (24ft)
14 Hauler .......$5617 (28ft)
16 Hauler .......$6375 (32ft)
18 Hauler .......$7328 (36ft)
20 Hauler .......$8024 (40ft)

877-445-5511

RestroomDeliveryTrailers.com

Proudly Made
Since 2003

BATHROOM • SHOWER • SPECIALTY TRAILERS

GS-07F-0236V

See our website for floor plans and options.

info@cohsi.com

l

630.906.8002

l

promonthly.com

www.cohsi.com
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Tank World Corp

PRODUCT NEWS

ALL MAJOR BRANDS IN STOCK
AND READY TO BUILD.

WE ARE THANKFUL

FOR OUR CUSTOMERS

PAST, PRESENT, & FUTURE

PRODUCT SPOTLIGHT

Lightweight Lantis Barrier
barricades resist damage
By Tim Dobbins

Pedestrian barriers are commonly used to establish boundaries between
public access and areas where people are not allowed or to help direct the flow
of movement. It is common to see them in the same settings where portable
restrooms are needed, so when a customer calls looking for portable restrooms,
offering temporary fencing can provide an additional source of income.
The most common barricades are made of steel, and the metal can rust over
time, diminishing the aesthetics and strength of the barricade. Metal is also heavy
and cumbersome to deploy and move around. Oxford Plastics worked with a team
of chemists and engineers to develop the Lantis Barrier.
This barrier is produced using 85% PCR, or post-consumer resin, an
environmentally friendly option that uses recycled plastics, according to David
Sardinha, vice president of sales at Oxford Plastics USA.
Each barrier weighs 32 pounds and includes a molded easy-carry handle to
make installation easier and more efficient. Oxford Plastics focused on making
the barriers lighter and also engineered them for strength. “There’s strength,
durability and flexibility with the Lantis Barrier,” Sardinha says. “In the event that
a barrier is driven over or into, there’s give, and if warranted, repairs are easy.”

Financing Available

We build Vacuum trucks, Septic trucks,
Porta Potty trucks, and Body swaps.
We can do Steel, Stainless Steel and Aluminum.

NOT JUST BUILDING TRUCKS BUT BUILDING RELATIONSHIPS
Parts and Accessories In Stock

ASME & R stamp accredited

UL 142

www.tankworldaz.com

12001 W. Peoria Ave
El Mirage, AZ 85335

30

November 2020

Jerry’s cell 623-680-2037
tank.jerry1@gmail.com

Office 623-536-1199
Fax 623-935-4514
service@tankworldaz.com
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Before releasing the barriers to the public, Oxford Plastics put them
through rigorous testing, including a 30-foot drop test, a drive over test and
general wear and tear.
The feet on the barriers are designed to swivel, allowing the them to stack
horizontally or vertically, allowing a greater number of barricades to securely
stack, creating efficiency in storage and in transportation vehicles. They are
43 inches tall, 83 inches long with connectors, and 1.5 inches wide. Without
connecting pieces, they are 75.3 inches long. The connectors are designed to be
compatible with steel barriers, so linking to an existing equipment is possible.
Barriers come in a standard color of gray, but can be ordered in branded colors
and with logos. 800-567-9182; www.oxfordplasticsusa.com. ■

SOLD

Sell your equipment in PRO classifieds
Reach over 9,000 potential buyers each month when you list your
equipment in the classified section. Plus, your listing is placed
automatically online at the PRO website. That’s two ways to
move your equipment out of the parking lot!

Why wait?
Go to

promonthly.com/classifieds/place_ad
promonthly.com

Scan the
code
with your
smartphone.
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SLIDE-IN UNITS
By Craig Mandli

as a pickup and delivery or special event truck. It has a 325-gallon waste
compartment and twin 75-gallon poly water tanks that can be isolated
for a three-compartment system or flow together for a two-compartment
system. Standard options include a primary and secondary shut-off, 12-volt
freshwater delivery, an oil-catch muffler and easy-drain manifold system.
It comes with a wand, bucket, ergonomic workstation, hoses and straps.
Options include a supply storage box on the passenger side and tool storage
on the driver’s side. 800-927-8750; www.fmitrucks.com.

SLIDE-IN SERVICE UNITS

AMERICAN TANK
400-GALLON SERVICE UNIT
The 400-Gallon Service Unit from
American Tank has a 300-gallon waste
and 100-gallon water split tank designed
to back up to the headache rack on
a flatbed truck, fitting in the center
of the bed allowing easy access and
workability. The unit fits on any type of
chassis and can even be mounted on a
smaller chassis such as a Ford F-350. It
weighs approximately 1,150 pounds empty. The engine/pump package can
be installed in several locations, including on the driver’s side on the end of
the tank so that the driver/operator can access it when they step out of the
cab. The tank/pump package can be any combination, including Masport,
Jurop, Fruitland, National Vacuum or Conde. It comes with 30 feet of suction
hose and wand and a 15-foot section of discharge hose. Various water pump
options are available, and it comes in a variety of colors. 254-938-2564;
www.atcvacuumtruck.com.

CRESCENT TANK
VACUUM TANK
The Crescent Tank vacuum tank is
flat inside and out. It has no baffles,
allowing it to be emptied completely
to avoid internal corrosion. With the
included pump at specified CFM,
unnecessary fatigue of the structure is
eliminated and the life of the tank is prolonged. It is made from 1/4-inchthick steel for structural soundness. The workstation is designed for the
portable restroom industry. Freshwater is held inside the external 1/2-inchthick poly tank. The slide-in is low profile for better weight distribution and
is barely visible in the bed of a pickup truck. The chassis required is a 1-ton
or greater, 8-foot bed pickup or flatbed truck, based on maximum load
capacity. 585-657-4104; www.crescenttank.com.

FMI TRUCK SALES
& SERVICE WORKMATE
The WorkMate three-compartment
slide-in unit from FMI Truck Sales &
Service is designed to be easy to work
and fits in the back of a 1-ton pickup
truck. It also works as efficiently
across a flatbed truck to operate
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IMPERIAL INDUSTRIES
550-GALLON SLIDE-IN UNIT
The 550-Gallon Slide-In Unit from
Imperial
Industries
allows
for
versatility when a larger tank is needed
without a flatbed to mount it to. It comes
with a 100-gallon poly water tank,
Masport HXL-3V vacuum pump with
9 hp Honda engine, 30 feet of 2-inch
waste hose, 50 feet of garden hose on a hose reel, TOICO water pump and
a 3-inch discharge. It is available as a stand-alone unit or situated on a
7,000-pound gross vehicle weight rated tandem-axle trailer. 800-558-2945;
www.imperialind.com.

KEEVAC INDUSTRIES
FD-950-2C-SE
The FD-950-2C-SE from KeeVac
Industries offers a flanged and dished
tank built for both on- and off-road
service. Customers looking to add to
their fleet can add this work-ready unit
with a powerful pumping system and
optional power-twin washdown pump. With a smaller footprint than larger
tanks, the slide-in units can service hard-to-reach locations for increased
service area growth with reduced downtime. Each unit is made from all
aluminum or stainless steel. All units come fully equipped and ready to
work, complete with pump, motor, Tigertail suction hose, and washdown
hose with spray nozzle. 866-789-9440; www.keevac.com.

LMT GAL-VAC 300/100
The GAL-VAC 300/100 fully galvanized
two-compartment, slide-in vacuum
system from LMT is designed for
longevity and convenience. Designed to
fit between the wheel wells of a standard
pickup truck bed or on a flatbed, the
slide-in has a 300-gallon capacity
for wastewater and 100 gallons of
freshwater. The standard configuration
includes a 100 cfm Hertell KDP-3000
vacuum/pressure pump powered by a
direct-drive Honda 8.5 hp GX270 gas engine. The package includes a springrewind Hannay hose reel with 50 feet of 3/8-inch hose and a 4 gpm 12-volt
washdown pump. 217-568-8265; www.lmtmfg.com.

HOSE &
EQUIPMENT
SPECIALISTS

Hose Distributor

www.MilwaukeeRubber.com 800-325-3730

promonthly.com
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ROBINSON VACUUM TANKS
FD SERIES
The FD Series from Robinson
Vacuum Tanks is available in singleand multiple-compartment models.
Manufactured from aluminum, the tank
offers two choices for configuration: RE
with the pump located on the rear side of the tank, and SE with the pump
located on the side of the tank and set up for conventional mount. The FD
Series includes larger-capacity tanks than the company’s more compact SC
design. 814-933-0927; www.robinsontanks.com.

SATELLITE VACUUM
TRUCKS MD SLIDE-IN
The MD slide-in series from Satellite Vacuum
Trucks are made from high-strength carbon
steel, making them easy to maintain with a
long life expectancy. They are powder coated
for tank longevity and to eliminate corrosion.
They are available in a 300-, 400-, 450-, 550and 650-gallon tank, with other custom sizes
available. The tanks are versatile and bolt onto
any truck bed. 800-883-1123; www.satellitetruckxpress.com.

SLIDE-IN WAREHOUSE
SSSC-600-2C-SE
The SSSC-600-2C-SE from Slide-In
Warehouse offers the versatility of a slidein unit with the long-term durability of
stainless steel. The tank is made from
10-gauge stainless steel with a standard
Masport HXL-2 vacuum pump and a Honda
5.5 hp electric-start motor. It is available
with an optional power-twin washdown pump. Units are made from all
aluminum or stainless-steel, and come fully equipped and ready to work.
888-445-4892; www.slideinwarehouse.com.

T BLUSTAR TRIOTANK
The Triotank slide-in vacuum tank from
T blustar is made of lightweight, highdensity polyethylene. It is composed of
three independent holding tanks, including
250-gallon upper and lower tanks and
a concealed 250-gallon interior sphere.
The user can choose to carry 500 gallons
of waste and 250 gallons of water, or 250
gallons of waste and 500 gallons of water. It comes with a Battioni Pagani
MEC1600 vacuum pump, high-pressure water pump, onboard computer
and antifreeze system. Options include color or various power supplies,
such as autonomous with a Honda engine or PTO. 404-719-0715;
www.tblustar.com.
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TANKTEC SLIDE-IN TANK
Slide-in tanks from TankTec range from 100
to 995 gallons. The tanks are available in
single-compartment for grease and septic
or two-compartment for portable restroom
service. 888-428-6422; www.tanktec.biz.
HOSE REELS

HANNAY REELS H16-14-16
PORTABLE HOSE REEL
The H16-14-16 Portable Hose Reel from
Hannay Reels is lightweight and suitable for
use in pipe cleaning, drain cleaning and highpressure applications in both residential and
light commercial environments. Its easy-to-use
carry handle and manual rewind make it suitable
for use in hard-to-reach areas. Designed with a
quality swivel joint, the reel can accommodate
pressures up to 5,000 psi. It includes a tension brake, one twist tie to hold
hose and all-steel construction. 877-467-3357; www.hannay.com.

REELCRAFT INDUSTRIES
SERIES PW7000
Series PW7000 hose reels from Reelcraft
Industries are fitted with a nickel-plated,
carbon-steel Aflas sealed swivel specifically for
pressure-wash applications. The reel holds up to
50 feet of 3/8-inch I.D. hose. Its rigidity, compact
design and powder-coat finish make it suitable
for outdoor, all-weather and truck-mount
applications. The guide arm adjusts to seven positions for ceiling, wall,
truck, bench or pit mounting. The reel comes in standard red, but several
other colors are available upon request. 800-444-3134; www.reelcraft.com.
PRESSURE WASHER AND SPRAYER

CAM SPRAY CV SERIES
The CV Series cargo van drain jet from
Cam Spray offers diesel-fired hot water for
additional jetting power. Several models
are available up to 4,000 psi and 12 gpm.
A triplex plunger pump with power pulse
valve provides an extra push when needed.
Air purge and recirculation to the tank are
provided for freeze protection. A 5-gallon fuel
tank provides hours of runtime. It comes with a heavily built, powder-coated
frame with full deck and 130-gallon water capacity; a 12-volt DC reel with
2-1 clutch drive allowing for free spooling; and a powered hose return. It is
controlled by a push button or foot switch. Accessories include a four-nozzle
set, storage box, tip cleaner, tiger tail, safety shield, rubber gloves, highvisibility safety vest, 50-foot washdown hose and trigger gun. 800-648-5011;
www.camspray.com.

Innovative Portable Restroom Solutions™
DEUCE UNIT

n Lower unit is made from steel
and go into receiver hitch
n Top is made from aluminum
n LED lights in the vertical
and horzontal positions
n Hauls 2 portajons
n LED side lights
n Locking system
n Supports the complete unit
NO STRAPS
underneath and quickly
n Can be mounted in your
locks the unit securely
receiver hitch or we have
n Lights have a flat four plug
brackets available for bigger
and easy to plug into
truck to mount on frame.
your truck

LOOK FOR THESE OTHER AVAILABLE PRODUCTS

ACE UNIT

n Hauls one portajon
n Comes with two straps to
secure unit from moving
n One person can put
on and take off
n Can be placed in the vertical
position when not in use
n Supports the complete unit
n Same locking system as
underneath and quickly
the Deuce Unit
locks the unit securely

F.M. Manufacturing, Inc. specializes in Innovative Portable Restroom
Solutions™ like trailers, carts and hitch haulers that are designed
to help your business be more efficient and more profitable.

F.M. Manufacturing, Inc.
p 877.889.2246 www.fmmfg.com

FOR

GET
EMAIL NEWS
ALERTS
Go to promonthly.com/alerts and get started today!

promonthly.com
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VACUUM HOSE

KURIYAMA OF AMERICA
KING BEE KBEE SERIES
King Bee KBEE Series polyethylene
liquid suction hose from Kuriyama
of America provides flexibility for maneuvering in tight areas such as
portable restrooms. The hose remains flexible in subzero temperatures, is
crush resistant and will not kink. The easy-slide helix protects the hose tube
from cover wear and moves easily over rough surfaces. Overmolded cuffs
help prevent leaking. It is available in 2- and 3-inch I.D. sizes in multiple
lengths. The 3-inch I.D. hose is also available as a 3-foot hose guard. 847755-0360; www.kuriyama.com.
VACUUM PUMPS

ELMIRA MACHINE INDUSTRIES /
WALLENSTEIN VACUUM MODEL
151
The Model 151 from Elmira Machine
Industries / Wallenstein Vacuum can
be used with portable sanitation tanks
and slide-in units and at campgrounds
and marinas that require a compact
package. It offers 80 cfm at 15 inches
Hg, with a 2-inch vacuum/pressure
valve, swivel elbows for easy hookup,
air pressure or mechanical lubrication, and clockwise or counterclockwise
operation. It can be direct, hydraulic, pulley or clutch driven. 800-801-6663;
www.wallenstein.com.

FRUITLAND ELIM A344 SERIES
The ELIM A344 Series from Fruitland is a
compact, low-weight pump that offers 218
cfm of airflow and low oil consumption.
It has an automated oil delivery system
through the rotor shaft, along with level
sight gauges, vane gauging ports and an
anti-shock design. The package includes
an oil-catch muffler and secondary shutoff, which eliminates plumbing issues and makes for easy installation. This
package comes in both gearbox and hydraulic drive options with integrated
mounts. 800-663-9003; www.fruitlandmanufacturing.com.

MASPORT HXL4V AND HXL75V
HXL4V and HXL75V plug-andplay vacuum pump systems from
Masport have a compact, lowprofile design that incorporates an
integrated scrubber, oil separator
and inlet filter. The systems are fully
integrated so they can slot into place,
removing installation hassles and
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minimizing installation labor costs. A built-in steel oil reservoir comes
standard, with self-aligning gearbox and hydraulic drive options. A watercooled version using the HXL75WV pump is also available. 800-228-4510;
www.masportpump.com.

NATIONAL VACUUM
EQUIPMENT B250 MAX PAK
The National Vacuum Equipment B250
Max Pak is designed for the portable
restroom market, using a hybrid tri-lobe
blower with an integral four-way motor
for vacuum/pressure use and inlet filter
to provide protection. It is oil free, and its
airflow is 270 cfm. It is capable of running continuously at 15 inches Hg. It
comes ready to mount and includes an exhaust silencer. The 1-to-1.5 ratio
gearbox makes it easy to provide the optimum revolutions per minute to the
blower while keeping truck revolutions per minute in check. While designed
to fit on a Ford F-550 and Dodge 5500, it can mount on any truck with ample
ground clearance. It is also available in hydraulic drive to accommodate
four-wheel-drive trucks. 800-253-5500; www.natvac.com.

PRESVAC SYSTEMS PV750
The Presvac Systems PV750 rotary
vane pump is designed for continuous
full-vacuum operation in extreme
conditions. It offers 400 cfm at free air,
350 cfm at 15 inches Hg, a maximum
vacuum of 27 inches Hg and maximum
pressure of 35 psi. Dual fans and twinballast ports efficiently cool the pump. The solid housing with deep cooling
ribs allows for greater heat transfer from the vacuum chamber. Aluminum
fans and shrouding work like a heat exchanger to aid in heat reduction.
Multiple manifold and drive options are available for truck, trailer or
stationary applications. 800-387-7763; www.presvac.com.

WESTMOOR CONDE
POWERPAKS
Conde PowerPak units from
Westmoor are suitable for slidein tank sizes from 50 to 2,000
gallons. They are compact and
available in either belt- or directdrive configurations. Directdrive units incorporate a centrifugal clutch that allows the user to throttle
down the engine and disengage the vacuum pump. Throttle up and the
pump is in action. Specify either vacuum and pressure, or vacuum-only
pump choice. Diesel-powered units are also available for applications where
nonsparking engines are required. 800-367-0972; www.westmoorltd.com.

PRODUCT FOCUS
WASHDOWN PUMP

MORO USA DC
Heavy-duty Moro USA DC water
pumps offer 20 gpm maximum flow
for quick restroom fills, while 42 psi
maximum pressure provides quick
high-pressure cleaning. Available
with cast iron or stainless steel pump
body, both models offer a stainless
steel impeller and Viton elastomers. Fan-cooled, 12-volt (83-amp maximum
draw) motors are epoxy-coated for durability. These continuous-duty
pumps come solenoid- and pressure-switch standard for easy installation.
They have 1.25-inch suction and 1-inch discharge ports. The discharge can
be mounted in four different positions. 800-383-6304; www.morousa.com. ■

Like Something?
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At the oregon Jamboree
music festival, the crew
at Buck’s Sanitary Service
provides service that sings
BY BettY dAGeFoRde

An estate manager for a country star in
Nashville saw the potential for restroom
trailer service and dialed in to land exclusive
outdoor events. By PaTrICK dUrKIn

Nashville’s Brandon
McNeely brings special
events expertise to country
stars, backyard parties

Taking
a Bow

W

hen Brandon McNeely graduated college about
eight years ago, he couldn’t see himself working in
an office-cubicle environment, even though he had
just earned a bachelor’s degree in finance and economics.
Soon after, McNeely began working as an estate manager
for country music star Ronnie Dunn, of Brooks & Dunn
fame, a job that requires regular 10-hour days overseeing the
performer’s 17-acre residence and 250-acre farm. As his work
duties bounced him back and forth between the properties,
McNeely learned he enjoys the energy and excitement
surrounding fundraisers and other big events that drew large,
well-dressed crowds to Dunn’s properties.
McNeely figured there must be a way for a businessman
with entrepreneurial instincts to become a regular part of that
excitement. He sifted through various ideas, but when nothing
took root, he returned to college about three years ago to get a
master’s degree in finance and economics.
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Music City
the crew at Buck’s Sanitary
provides service that sings
for oregon Music Festival

MOJO
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about a specialty restroom service company in an online news story. The
concept of renting posh privies for business, family or formal affairs might
offer everything he desired: independence, flexible hours, fun and exciting
events, a service that won’t fade away, and weekend work that allows him to
keep the “day job” he loves.
Still, McNeely knew better than to jump
>>> Brandon McNeely
into a business before studying and analyzing
set up shop at home for his
the idea further. His analysis of the Nashville
boutique restroom service,
area’s ability to support a boutique, high-end
PoshPrivy. He operates
portable restrooms company led him to Atlanta.
the business with his wife,
He spent a day there with the owner of an Kristeen, in Nashville.

to pick up toilets if they’re
all in one spot. I probably
spent a little bit extra labor,
but at least you don’t
have to send somebody

Tips for Bringing
the “Wow” Factor

with a map to go to this

“I want
to be part get
of my
campground,
these six,
client’s event … I’m genuinely
go to another campground,
interested
in being part of
a great
reunion or
get wedding,
these eight.’’
whatever. When you deal with
Scott Weld
brides and brides’ mothers, they
want the best. This is not just a
business proposition for them.”

Brandon McNeely wants people to be talking
about PoshPrivy’s restroom trailers the minute they
walk out the door, no matter who they are and what
the event. After all, people wearing wedding gowns,
tuxedos and fine footwear expect five-star restroom
accommodations.
“Using a portable restroom doesn’t have to be
a cringe-worthy deal,” McNeely says. “We’re a boutique business. Our restroom trailers are unique and
designed specifically for special events. We try to really ‘wow’ people. They can’t believe how nice our
trailers are. Most people have never seen anything
like them.”
Here are some of the ways McNeely markets to
VIP customers:

Brandon Mcneely

Pricing
options
“The very day we found out we’d have to move our shop, somebody
In addition
to the
PoshPrivy
offers
price
came
through
the trailers,
door and
said, ‘Do
youtwo
want
to packages.
buy Buck’sThe
back?’ It
basic
package
just the
trailerdoor
withopening,
toiletries.all
Forinan
additional
cost,
Mc-quickly
was
really aisdoor
closing,
the
same day.”
They
Neely
provides
a ‘signature’
jumped
at the
chance. package, which includes flowers, fresh mints,
LED candles, indoor-outdoor rugs and a personalized chalkboard message.
Today their business is exclusively portable restrooms, serving the
He also
sets out amenity
baskets.
“When
your got
niche
is special
events, you
100-mile-wide
Willamette
Valley.
They’ve
about
1,500 Satellite
Industries
mustunits
cater—togray
highTufways
expectations
and meet
them,”
says.ones for weddings, and
and Maxims
(and
a fewhewhite
green units for their University of Oregon tailgating; “quack shacks,” they call

Showafter
it offthe Oregon Ducks mascot), several ADA-compliant Freedoms
them
McNeely
uses PoshPrivy’s Liberties
website to—give
customers aEngineering
virtual tour Crowd
and
wheelchair-accessible
an Ameri-Can
of his
restroom
trailers.trailer,
“Our website
clean and
easy toStation
navigate.
We from
Pleaser
restroom
and twoissmaller
Comfort
trailers
Advanced
Containment
Systems, and
Inc.Pricing’
About and
50 percent
of their
describe
our features
under ‘Products
show them
in ourwork is
special
in 2012,
the U.S. Olympic
track-and-field
trials.
‘Gallery.’
Ourevents,
trailersincluding,
offer so many
advantages,
and pictures
tell that story.
People look at photos of our trailers and say, ‘I’ve got to have that.’ Once we
roll in and set them up, they walk into something special.”
Making connections

The Welds live in Sweet Home so they’ve always had the hometown
Plush
interiors
advantage for the Jamboree and Buck’s has done it since its beginning in
If anyone still has doubts about portable restroom luxury after study1996. They feel confident they’ll retain the work as long as they provide good
ing the online photos, McNeely offers guided tours of the trailers and their
service and a reasonable price.

luxurious interiors at his storage site. “Some customers just need to see
things in person to be convinced, and I have no problem with that,” he
says.the
“ButMain
that doesn’t
happen too often.” When it does, though, it allows
event
McNeely In
to discuss
possible
upgrades
as Home
clients came
inspectupthewith
trailers.
the early
’90s, when
Sweet
an idea to help

fund civic projects, this little town asked a big star to perform at their first

<<<portable
The Buck’s
team includes,
from and
upscale
sanitation
company,
left, Milah Weld, Susie Sieg, Josh
the trip
reinforced
thatScott
his Weld
business
Wooley,
Sten Weld,
and idea
was solid.
Eric Brownrigg.
In January 2012, McNeely and his
^^^ As part of PoshPrivy’s
wife, Kristeen, put his plan into action. He
Signature Service, Brandon
McNeely places flowers and a
takes a conservative approach to building
country music
festival.
Surprisingly, Wynonna Judd said yes and the festival
personalized
chalkboard
message
PoshPrivy.
business
is a baby
right
attracted top
ever since.
In 2012,“This
the 9,000
residents
welcomed
of has
congratulations
in histalent
Comforts
and
we want
paywas
forback
everything
visitors August 3-5, most ofnow,
whom
camped
out.to
Judd
to help
of 40,000
Home trailer.
as we go,”along
he says.
don’t
believe
in
celebrate the Jamboree’s 20th anniversary,
with “I
Rascal
Flatts,
Dierks
assuming
debt.performers
I’ll get where
I want
to on
go
Bentley, the Charlie Daniels Band,
and enough
for 22
shows
bytwo
adding
one
or two
trailers atincluded
a time asbeer
I can
pay
for them.”
stages.
Other
attractions
and
wine
gardens, merchandise
booths
and abought
kids’ zone.
The event
is held
in a in
no-facilities,
McNeely
his first
restroom
trailer
early 201220-acre
from a park-like
portable
setting near
the edge
of the picturesque
town. some inventory. This 6-byrestroom
company
in Michigan
that was shedding
8-foot restroom trailer – which he calls “The Petite” – includes a 300-gallon
internal
waste tank and a 125-gallon onboard freshwater tank. McNeely
By the nuMBers
brought the two-stall 2010 Comforts of Home trailer back to Nashville, and
The company brought in 265 units (20 Maxims, 10 Freedoms, 20
then remodeled it. “It was our first unit, so I wanted to make sure it had a
Liberties, one Standing Room Only urinal unit, and the balance Tufways),
modern, upscale look and feel,” McNeely says.
three restroom trailers, and 73 hand-wash stations (half Satellite Industries
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the rest
Inc. Tag
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vinyl
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hardwood-style
flooring,
then
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designer
rented from a colleague).
lighting, floating vanities and automatic touchless faucets. To finish, he
Some 115 units, including five handicap-accessible, were set up at the
repainted the interior with an up-to-date color scheme.
main venue — a few at bus stops, the hospitality center, and parking lots,
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parties. So he started PoshPrivy,
where this compact Comforts of Home
restroom trailer is a popular offering.
(Photos by Patrick Durkin)

the teaM
Lisa and Scott Weld, owners of Buck’s
Sanitary Service in Eugene, Ore., have a
staﬀ of 10 — an office worker, yard worker,
part-time mechanic and seven drivers.
Lisa works in the office answering phones
and managing the creative and marketing
side while Scott fills in on everything
from management to running routes to
maintenance. Five people worked on the
Oregon Jamboree along with the Welds
and their three children, Maren, 9; Milah,
13; and Sten, 17; who are accustomed to
helping out at events.

POSTERS

coMpany history
In April 2012, Lisa and Scott Weld
bought Buck’s — for the second time. Their
first crack at it was in 1995 when Scott’s
father heard the 20-year-old business was
having problems. The family made an oﬀer
to the founder and operated it for four
years as an add-on to their trash and septic
service business. In 1999, when Weld’s
father retired, they sold it to a national
solid waste company. Weld went to work
for that company, then 10 years later tried
his hand again at self-employment in the
trash business. A few challenges cropped
up, but they turned out to be fortuitous,
says Lisa Weld.

★

Owners: Brandon and Kristeen McNeely
Tennessee
Employees: 2
Service area: 100-mile radius of Nashville, Tenn.
Specialty: Upscale portable sanitation for weddings and special events
Affiliations: Portable Sanitation Association International, National
Association of Catering and Events, Tennessee Wedding and Events
Specialists Association
Website: www.poshprivy.com
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Let’s roLL

“It’s easier to send a driver

<<< Susie Sieg, of Buck’s Sanitary Service,
unloads
a Satellite
Industries
Working
for singer
Ronnie Maxim
Dunn, 3000
restroom
at the recognized
Oregon Jamboree.
Brandon
McNeely
a need
(Photos by
Peter Krupp)
for portable sanitation
at upscale

Scott Weld

RESEARCHING THE MARKET
A few months after earning his master’s degree in
May 2011, McNeely stumbled onto his niche while reading

PoshPrivy Nashville, Tenn.

tHe JoB: Oregon Jamboree
locAtIoN: Sweet Home, Ore.
tHe PRo: Buck’s Sanitary Service

“The very day we found out we’d
have to move our shop, somebody
came through the door and said,
‘Do you want to buy Buck’s back?’
It was really a door closing, door
opening, all in the same day.”

(continued)
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Music City

Eight times, Sunday through Wednesday, a caravan of three trailers
made the hour-long drive up Interstate 5 from the company’s yard to the
Jamboree site to deliver units. Two of their 15-year-old company-built
trailers held 16 units each and a third trailer carried 20 (also company-built,
using an Explorer receiver from McKee Technologies, Inc.). The company
used service vehicles to pull the trailers.
Weld tried a new approach for the removal process. Sunday night
and continuing Monday, the team pumped and moved all units to a single
staging area, which he felt simplified the job. “It’s easier to send a driver to
pick up toilets if they’re all in one spot,” he explains. “I probably spent a little
bit extra labor, but at least you don’t have to send somebody with a map to
go to this campground, get these six, go to another campground, get these
eight. Then you start leaving sinks behind and the (handicap unit) doesn’t
fit. It’s just a logistics nightmare trying to get the loads to work out.” During
the week, they grabbed units as schedules permitted.

McNeely runs a power cord to his Porta Pal unit from
^^^
keepin’
itMusic
cLean
Rich
Restrooms.
City customers organizing backyard
weddings
and special
events want
a lot of amenities
when
Jamboree
organizers
required
someone
be on site and available by
shopping
units.
radio at for
all portable
times sosanitation
Weld, his
son and another member of the team stayed in
a motor home at one of the campgrounds.
floating
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Corian
countertops,
Venue
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each night stereo,
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a.m. theyfloors
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units, finishing around 9:30 a.m.
Rounding
hispumped
inventory
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During
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RVsPremiere”
and 19 holding tanks — 10 at the
trailer,
another
upscale
unit
by Rich
Specialty
Trailers, which McNeely
two shower
facilities
and
themade
balance
for the
food vendors.
subleases
a partnership
Portable
Restrooms
Charlotte,
Five through
service vehicles
werewith
used:
A 2010
Peterbilt LLC.
335 in
and
a 2008
N.C.
This large4300,
two-suite
– which
has a 600-gallon
waste tank
International
bothtrailer
built out
by Progress
Vactruckinternal
with 1,500-gallon
and
200-gallon freshwater
tankaluminum
– includes atanks;
working
as well
hot
waste/500-gallon
freshwater
a fireplace,
2001 Isuzu
FTRasfrom
water,
solid marble
andSales
granite
countertops,
designer
vanities,
and heating
Workmate/FMI
Truck
& Service
with an
850-gallon
waste/350-gallon
and
air conditioning
forand
full two
climate
freshwater
steel tank;
2000control.
International 4700s built out by Lely
Manufacturing Inc. with 750-gallon waste/350-gallon freshwater steel tanks.
TARGETING
CUSTOMERS
All have Masport
pumps.
When McNeely was assembling his inventory, he contacting his target
Waste was transported to the company’s yard each night and transferred
markets to alert them to his fledgling business. He services the Nashville
to a 20,000-gallon tank. From there, another pumping contractor picked up
area and roughly 100 miles in all directions in middle Tennessee, going after
the waste and disposed of it by land application.
weddings, festivals, large reunions, corporate fundraisers and other events.
saMe But different

“If people can’t find you quickly with Google, you don’t exist.
In one sense, Weld was an old pro at this event, so it was “pretty much
And
once they find you, your website must instantly project
business as usual,” he says. On the other hand, the size and scope had
your
brand
and what
you’re
all about.
have
to sayin 60
changed
significantly
over
the years
— their You
first don’t
year, they
brought
units forbut
oneyou
venue
andtofour
“That was the most difficult
much,
have
saycampgrounds.
it right.”
thing for me,” he says. “So I had to get my act together.” He quickly got his
Brandon
Mcneely
arms around
it. “You’ve got to just scratch your head and kick it in gear and
go. We didn’t stop moving all weekend.” ■
McNeely puts himself at the center of the business as the contact person
and chief problem-solver. He handles all email communication, and every
call placed to PoshPrivy routes to his personal phone.
“I want to be part of my client’s event,” he says. “I take time to make
them feel comfortable with me, and assure them I’m genuinely interested
in being part of a great wedding, reunion or whatever. When you deal with
brides and brides’ mothers, they want the best. This is not just a business
proposition for them.”
McNeely believes PoshPrivy’s website and targeted email campaigns
play key roles in establishing and building the company’s unique brand. His
maxim is “Redefining the portable restroom experience.” That starts with
a “clean,” simple website that projects PoshPrivy’s upscale niche. He also
works hard to ensure the company pops up prominently when people search
for upscale portable restrooms on Google or other Internet search engines.

OUTDOOR EVENTS
“If people can’t find you quickly with Google, you don’t exist,” McNeely
says. “And once they find you, your website must instantly project your
brand and what you’re all about. You don’t have to say much, but you have
to say it right.”
That doesn’t mean McNeely just flipped a switch and waited for
business to build. He also networks with job-related companies to spread
his message by word-of-mouth.
“I started going around to party-tent rental companies because our
business is mostly geared toward outdoor
events,” McNeely says. “Probably 70 percent
of our business (has been) from their
referrals.”
At the same time, he targeted event
planners to raise awareness of PoshPrivy.
For that, targeted emails generate results.
“I spent a couple of days compiling an
email list of every event planner I could find
around Nashville and middle Tennessee,”
McNeely says. “I use a service called
are lined
up and
ready
to design
go before
the
^^^ Satellite Industries Tufway restrooms
MailChimp,
which
helps
me
letters
Oregon Jamboree, complete with lighting
strung
the front who
of themight
units.need my
to target
eventinplanners
restroom trailers. MailChimp works much
better than traditional mail. Event planners
need to think of you when giving portable
^^^ McNeely adjusts the
restroom options to their clients.”
wastewater outlet valve on one
of his restroom trailers.
Finally, McNeely – who doesn’t own
a vacuum truck – partners with a local
company to pump out the trailers before hauling them home from the event
site. “Most of the events we service last a half-day or so, which means we
usually don’t have to pump them until they’re ready to be removed,” he
explains. “It’s less trouble for everyone if we get them pumped on the job
site right after the event.”

Sizes: 24" x 30" & 36" x 45"

SELL YOURSELF
All the while, McNeely builds business through face-to-face contact.
“Once we’re in touch with companies that can help us, I try to meet with the
owners and essentially sell myself and our product to them,” he said.
Part of “selling himself” means being an expert in the field. Before
launching his venture, McNeely joined the Portable Sanitation Association
International and attended its annual convention and trade show in 2011. While
there, he attended seminars and talked with experts to broaden his knowledge.
helpshe
outjoined
her father’s
crew, keeping
restrooms
and hand-wash
MoreWeld
recently,
the National
Association
of Catering
and Events
^^^ Milah
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with
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and paper
theservice
Oregonthem.
Jamboree,
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learn stocked
all he can
about
andproducts
how bestatto
He also
plans
ingjoin
these
Wave
sinks from
Satelliteand
Industries.
to
the
Tennessee
Wedding
Events Specialists Association this year.
“The more I can network with experts in those areas – people who also need
my trailers – the more I’ll learn, and the more ideas and referrals I’ll get.”
Meanwhile,
MORE
INFO he provides personal touches to complement his restroom
trailers. That includes mints, amenity baskets, flower bouquets in the
Advanced
Containment
Progress
Inc. message for the
women’s
side
of the trailers,Masport,
a personal
brideVactruck
and groom on
Systems, Inc.
800/467-5600
800/228-4510
a chalkboard,
that illuminate the path to
the trailers after dark.
800/927-2271 and tiki lightswww.masportpump.com
www.progressvactruck.com
www.acsi-us.com
After all, the more McNeely does to make his portable restrooms
Industries
Technologies
pleasing, and perhaps evenMcKee
memorable,
the -greaterSatellite
the chance
he’ll never
Ameri-Can
Explorer
Trailers
have
to workEngineering
from the confines
of an
office cubicle. ■800/328-3332
574/892-5151
www.ameri-can.com

MORE INFO

866/457-5425
www.mckeetechnologies.com

www.satelliteindustries.com
(See ad page 27)

(See ad page 46)

Alpha
Solutions Inc.
Comforts of Home Services Inc. Rich
Specialty Trailers
Lely Mobile
Manufacturing,
Workmate/FMI
Truck
877/789-1213
260/593-2279
630/906-8002
800/334-2763
Sales & Service
PolyPortables, Inc.
www.richrestrooms.com
www.cohsi.com
www.alphamobilesolutions.com
www.lelyus.com
800/927-8750
800/241-7951
(See
ad page 19)
www.fmitrucks.com
www.polyportables.com
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Nashville’s Brandon
McNeely brings special
events expertise to country
stars, backyard parties
Page 10
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Working for singer Ronnie Dunn,
Brandon McNeely recognized a need
for portable sanitation at upscale
parties. So he started PoshPrivy,
where this compact Comforts of Home
restroom trailer is a popular offering.
(Photos by Patrick Durkin)

MOJO
An estate manager for a country star in
Nashville saw the potential for restroom
trailer service and dialed in to land exclusive
outdoor events. By PaTrICK dUrKIn

W

hen Brandon McNeely graduated college about
eight years ago, he couldn’t see himself working in
an office-cubicle environment, even though he had
just earned a bachelor’s degree in finance and economics.
Soon after, McNeely began working as an estate manager
for country music star Ronnie Dunn, of Brooks & Dunn
fame, a job that requires regular 10-hour days overseeing the
performer’s 17-acre residence and 250-acre farm. As his work
duties bounced him back and forth between the properties,
McNeely learned he enjoys the energy and excitement
surrounding fundraisers and other big events that drew large,
well-dressed crowds to Dunn’s properties.
McNeely figured there must be a way for a businessman
with entrepreneurial instincts to become a regular part of that
excitement. He sifted through various ideas, but when nothing
took root, he returned to college about three years ago to get a
master’s degree in finance and economics.

Producing

Results

Cleanliness is critical for PROs who serve
PoshPrivy
Nashville, Tenn.
California
farm operations
Page 18

exclusive
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Owners: Brandon and Kristeen McNeely
Tennessee
Employees: 2
Service area: 100-mile radius of Nashville, Tenn.
Specialty: Upscale portable sanitation for weddings and special events
Affiliations: Portable Sanitation Association International, National
Association of Catering and Events, Tennessee Wedding and Events
Specialists Association
Website: www.poshprivy.com

online content.

about a specialty restroom service company in an online news story. The
concept of renting posh privies for business, family or formal affairs might
offer everything he desired: independence, flexible hours, fun and exciting
events, a service that won’t fade away, and weekend work that allows him to
keep the “day job” he loves.
Still, McNeely knew better than to jump
>>> Brandon McNeely
into a business before studying and analyzing
set up shop at home for his
the idea further. His analysis of the Nashville
boutique restroom service,
area’s ability to support a boutique, high-end
PoshPrivy. He operates
portable restrooms company led him to Atlanta.
the business with his wife,
He spent a day there with the owner of an Kristeen, in Nashville.

Tips for Bringing
the “Wow” Factor
Brandon McNeely wants people to be talking
about PoshPrivy’s restroom trailers the minute they
walk out the door, no matter who they are and what
the event. After all, people wearing wedding gowns,
tuxedos and fine footwear expect five-star restroom
accommodations.
“Using a portable restroom doesn’t have to be
a cringe-worthy deal,” McNeely says. “We’re a boutique business. Our restroom trailers are unique and
designed specifically for special events. We try to really ‘wow’ people. They can’t believe how nice our
trailers are. Most people have never seen anything
like them.”
Here are some of the ways McNeely markets to
VIP customers:
Pricing options
In addition to the trailers, PoshPrivy offers two price packages. The
basic package is just the trailer with toiletries. For an additional cost, McNeely provides a ‘signature’ package, which includes flowers, fresh mints,
LED candles, indoor-outdoor rugs and a personalized chalkboard message.
He also sets out amenity baskets. “When your niche is special events, you
must cater to high expectations and meet them,” he says.
Show it off
McNeely uses PoshPrivy’s website to give customers a virtual tour
of his restroom trailers. “Our website is clean and easy to navigate. We
describe our features under ‘Products and Pricing’ and show them in our
‘Gallery.’ Our trailers offer so many advantages, and pictures tell that story.
People look at photos of our trailers and say, ‘I’ve got to have that.’ Once we
roll in and set them up, they walk into something special.”

Starting At

25

Plush interiors
If anyone still has doubts about portable restroom luxury after studying the online photos, McNeely offers guided tours of the trailers and their
luxurious interiors at his storage site. “Some customers just need to see
things in person to be convinced, and I have no problem with that,” he
says. “But that doesn’t happen too often.” When it does, though, it allows
McNeely to discuss possible upgrades as clients inspect the trailers.

$

and features
with our

RESEARCHING THE MARKET
A few months after earning his master’s degree in
May 2011, McNeely stumbled onto his niche while reading

ELECTRONIC
REPRINTS

Want More Stories?

“I want to be part of my
client’s event … I’m genuinely
interested in being part of
a great wedding, reunion or
whatever. When you deal with
brides and brides’ mothers, they
want the best. This is not just a
business proposition for them.”
Porta Pal unit from
^^^ McNeely runs a power cord to his
Brandon Mcneely
Rich Restrooms. Music City customers organizing backyard
weddings and special events want a lot of amenities when
shopping for portable sanitation units.upscale portable sanitation company, and
the trip reinforced that his business idea

was solid. stereo,
floating vanities, Corian countertops,
As part of
PoshPrivy’s
floors
and flatscreen TVs. In January 2012, McNeely and his
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McNeely bought his first restroom trailer in early 2012 from a portable
restroom
companyCUSTOMERS
in Michigan that was shedding some inventory. This 6-byTARGETING
8-foot restroom
trailer –was
which
he calls “The
Petite” – includes
a 300-gallon
When McNeely
assembling
his inventory,
he contacting
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internal
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tankthem
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the makeover
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sink, replacing vinyl for hardwood-style flooring, then installing designer
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Specialty Trailers. The 13- foot restroom trailer – which he calls “The Polished”
Brandon Mcneely
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a 400-gallon internal waste tank and a 105-gallon freshwater tank.
In fall 2012, McNeely added “The Plush,” an Alpha Mobile Solutions
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“I want to be part of my client’s event,” he says. “I take time to make
(continued)
them feel comfortable with me, and assure them I’m genuinely interested
in being part of a great wedding, reunion or whatever. When you deal with
brides and brides’ mothers, they want the best. This is not just a business
proposition for them.”
McNeely believes PoshPrivy’s website and targeted email campaigns
play key roles in establishing and building the company’s unique brand. His
maxim is “Redefining the portable restroom experience.” That starts with
a “clean,” simple website that projects PoshPrivy’s upscale niche. He also
works hard to ensure the company pops up prominently when people search
for upscale portable restrooms on Google or other Internet search engines.

OUTDOOR EVENTS
“If people can’t find you quickly with Google, you don’t exist,” McNeely
says. “And once they find you, your website must instantly project your
brand and what you’re all about. You don’t have to say much, but you have
to say it right.”
That doesn’t mean McNeely just flipped a switch and waited for
business to build. He also networks with job-related companies to spread
his message by word-of-mouth.
“I started going around to party-tent rental companies because our
business is mostly geared toward outdoor
events,” McNeely says. “Probably 70 percent
of our business (has been) from their
referrals.”
At the same time, he targeted event
planners to raise awareness of PoshPrivy.
For that, targeted emails generate results.
“I spent a couple of days compiling an
email list of every event planner I could find
around Nashville and middle Tennessee,”
McNeely says. “I use a service called
MailChimp, which helps me design letters
to target event planners who might need my
restroom trailers. MailChimp works much
better than traditional mail. Event planners
need
to think of you when giving portable
^^^ McNeely adjusts the
restroom options to their clients.”
wastewater outlet valve on one
of his restroom trailers.
Finally, McNeely – who doesn’t own
a vacuum truck – partners with a local
company to pump out the trailers before hauling them home from the event
site. “Most of the events we service last a half-day or so, which means we
usually don’t have to pump them until they’re ready to be removed,” he
explains. “It’s less trouble for everyone if we get them pumped on the job
site right after the event.”
SELL YOURSELF
All the while, McNeely builds business through face-to-face contact.
“Once we’re in touch with companies that can help us, I try to meet with the
owners and essentially sell myself and our product to them,” he said.
Part of “selling himself” means being an expert in the field. Before
launching his venture, McNeely joined the Portable Sanitation Association
International and attended its annual convention and trade show in 2011. While
there, he attended seminars and talked with experts to broaden his knowledge.
More recently, he joined the National Association of Catering and Events
to learn all he can about events and how best to service them. He also plans
to join the Tennessee Wedding and Events Specialists Association this year.
“The more I can network with experts in those areas – people who also need
my trailers – the more I’ll learn, and the more ideas and referrals I’ll get.”
Meanwhile, he provides personal touches to complement his restroom
trailers. That includes mints, amenity baskets, flower bouquets in the
women’s side of the trailers, a personal message for the bride and groom on
a chalkboard, and tiki lights that illuminate the path to the trailers after dark.
After all, the more McNeely does to make his portable restrooms
pleasing, and perhaps even memorable, the greater the chance he’ll never
have to work from the confines of an office cubicle. ■

MORE INFO
Alpha Mobile Solutions
Comforts of Home Services Inc. Rich Specialty Trailers
877/789-1213
260/593-2279
630/906-8002
www.richrestrooms.com
www.alphamobilesolutions.com www.cohsi.com
(See ad page 19)
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TAX SEASON IS HERE

Why
Why Buy
Buy 22 Trucks
TrucksWhen
WhenYou
You Can
Can Buy
Buy 11

PATENTED

Smaller frame trucks allow PRO’s
to get closer to units for service

Carry Up to 6 Units
800 Gallons of Waste

Why
Buy 2 Trucks
when

Water Drop Points
on Every Corner

1 ALL
TRUCK
Does It

Services 50-70 units on a service route.
Eliminates P&D routes. Reduces labor cost, fuel and wear & tear.

$

+

$

=

350 Gallons
of Freshwater
in the FLATBED

$
585-484-7009 | sales@portalogix.com
PortaLogix.com

ScreencO
Command More Financing Power With Navitas
We Finance the Trucks and Equipment You Need to Grow
• Same Day Credit Decisions
• Affordable Repayment Plans
• No Age or Mileage Restrictions
• Deferred Payments
• Simple Documentation

Dual Screen Design

Systems

LLC

PORTABLE RECEIVING STATION
Aluminum & Stainless Construction |

MICRO
SCREEN
400

Patented Dual Screen Design

MINI SCREEN 400

• Seasonal Payments

For more information contact us at

800.422.1844
Mention this ad and receive
$100 off your documentation fee.

Liberty Financial is Now the
Specialty Vehicle Division of Navitas Credit Corp.
Brand New Name...Same Great Service.
Get Results Driven Commercial Equipment Financing with Navitas

sve.navitascredit.com

NEW

n Fits Over Manhole or Storage

Tank with Optional Stand Alone,
Adjustable Legs & 6" Outlet
n 4" Fast Offload n 3/8" Gap Bars
n Trash Chute to Receptical
n Small Foot Print, 3'6" x 4'x6"
n Sealed Lockable Cover

n No Moving Parts n Screens That Really Work
n Gravity Off-Load At 500 GPM n Small Footprint
n Fits In An 8' Pickup Box For Easy Transport
n Special Events Portable Toilet Screening
n 3/8" Gap Bars
n Fork Lift Skids For Easy Transport and Loading

Our Systems Meet Ecology 503s

• Portable Event Screening
• Doubles as Screener Spreader &
Mobile Septic Receiving Station
• Clean Up Your Land Application Site
• Never Hand Pick Trash Again
208-790-8770 • www.screencosystems.com • sales@screencosystems.com

promonthly.com
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COMPANIES NEED

Fresh Content
TO STAY RELEVANT...
LOTS OF IT.
Trying to handle all of that on
your own can be daunting.

That’s why you need COLE Media.
Useful, organized, cross-platform content is the key to a
successful marketing strategy. Our content generation
team specializes in custom-built, affordable solutions
exclusively tailored to fit your needs.

Digital & Print Media

Creative Content

» Website content «

» Blog posts & customer education materials «

» Press materials - products, industry, personnel «
» Social media management & marketing «
» Email marketing «
» Hired professional photography & videography «

» Logo & business card design «

» Outside creative (advertisements, billboards, digital) «
» Catalogs & brochures «
» Video editing «

800.257.7222

www.cole-media.com | info@cole-media.com
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Portable Restroom Operator

CLASSIFIEDS
MARKETPLACE
COMPUTER SOFTWARE

PORTABLE SINKS CONT.

ADVERTISING

FreeServiceReminderSoftware.com,
FreeServiceDispatchSoftware.com,
FreeRouteManagementSoftware.com. (TBM)

PORTABLE RESTROOMS
4,000 used portable restrooms for sale.
Updating our fleet to the new Zenith portable
restrooms from Sansom Industries. Prices
range from $125 - $325. Call Jim Reisinger
@ 314-776-4000.
(TBM)

PORTABLE RESTROOM TRUCKS
New Imperial 1,300 U.S. gallon, portable
toilet service unit mounted on a 2020 Ford
F550 cab and chassis with a Masport HXL4
pump package. (Stock #13918). www.
VacuumSalesInc.com. (888) VAC-UNIT
(822-8648).
(TBM)
New Imperial 980 U.S. gallon, portable toilet service unit mounted on a 2020 Ford
F550 cab and chassis with a Masport HXL4
pump package. (Stock #13916). www.
VacuumSalesInc.com. (888) VAC-UNIT
(822-8648).
(TBM)
1,600-gallon portable toilet service unit
(tank only). (Stock# 13762). www.VacuumSalesInc.com. (888) VAC-UNIT
(822-8648).
(TBM)

PORTABLE SINKS

DRE custom trailers, hand-wash
trailers for sale or rent. 11 and 12
station units, top quality, prompt turn
around and delivery on all orders. 2
units available immediately.
Call Rick @ 330-716-2004.
www.dretrailer.com. (T11)

Submit your classified ad online!
www.promonthly.com/classifieds/place_ad

Portable Hand Washing Station. With more than 25 years of
experience and expertise working
with fiberglass, STM Industries has
created some of the most durable,
portable hand-washing stations available. This portable hand sink is ideal
and allows customers and employees
to maintain a healthy environment.
The unit has a 30-gallon freshwater
tank with a 38-gallon tank for grey
(dirty) water. Our portable hand sink
is self-contained and can be placed
anywhere. The foot pump allows for
hygienic “hands free” operation. Overall
dimensions are 64" high x 24" wide
x 18" deep, and the total weight is 61
pounds. The unit is available in grey,
white or black. Our unit is designed to
operate without plumbing connections
and the sink gives users the ability to
wash their hands in remote locations,
such as building construction sites,
catered and outdoor events. These can
be adapted for hardline plumbing for a
more permanent solution. Construction
is fiberglass, which is a durable product
that endures frequent use; this material is more lightweight than stainless
steel, so it’s easier to move. Price $989
- Base price for model # PHWSGray
(freight added to invoice). STM Industries LLC, 9524 N. Trask Street, Tampa
FL 33624. Contact us at 813-854-3544
or sales@stmindustries.com. Website:
www.stmindustries.com. Additional Upgrades: Dispensers for soap
and paper towels, multiple color
options. *This portable hand sink
does not have a water heater. (T11)

RestRoomTruck.com

Specializing In Portable Restroom
Delivery & Pick-up Service Trucks.

815.727.7020 restroomtruck.com

Surco
Portable Toilet Deodorant

Powerfully-effective
odor control liquid
portable toilet deodorant!
Non-Formaldehyde • Deep Blue Non-Staining Dye

800.556.0111

surco.com

MARKETPLACE

ADVERTISING

CALL

800-994-7990
to advertise
promonthly.com

November 2020

41

It’s been a challenging year, but there’s still plenty to be thankful for.
We want to give thanks to all of our PolyJohn employees for their hard work and productivity as we adapted to
the challenges 2020 threw our way. We are also thankful for the road that lies ahead. We know what we need
to do to get better as a company and are grateful for the opportunities that can bring. And most of all, we are
thankful for all of our customers — past, present, and future. You have been and continue to be there for us, and
we promise to do the same for you.

FROM

Always Have Been
& Always Will Be

2500 GASPAR AVE., WHITING, IN 46394

pjpromag.COM | 800.292.1305

DOWNLOAD OUR GUIDES
PJProductGuide.com | PJBuyersGuide.com

